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High  Readership  of  Dailies 
Shown  by  Continuing  Study 


approximate  25%  greater  readership 
to  local  news  than  to  international 
news.  It  may  be  suggested  that  the 
weighting  in  favor  of  local  news  might 
be  greater  in  times  when  international 
happenings  are  of  a  less  dramatic 
character.” 


Summary  of  15  Studies  Analyzes  Interest  in  All 
Parts  of  Paper  . . .  Definite  Trends  Disclosed  . . . 
No  Preference  for  Right  or  Left  Pages  Seen 
By  WALTER  E.  SCHNEIDER 


LONG  -  AWAITED  by  newspaper 
executives,  advertising  and  agency 
men,  the  Summary  of  Studies  1  to 
15  of  the  Continuing  Study  of  News¬ 
paper  Reading  was  released  this  week. 
It  shows,  among  other  things,  the 
types  of  news  preferred  by  readers 
and  the  extent  to  which  newspaper 
advertising  is  read. 

Hie  Summary  reports  that  the 
studies  to  date  “show  definite  trends” 
in  a  number  of  significant  problems, 
but  warns  that  “upon  no  questions 
can  the  materials  of  the  first  15  studies 
place  definitive  or  final  conclusions.” 
However,  the  Summary  discloses  ex¬ 
ceptionally  high  degrees  of  reader- 
interest  in  virtually  all  editorial  classi¬ 
fications. 

Highlights  of  Summary 

Highlights  of  the  digest  are: 

Based  upon  the  ten  best-read  news 
stories  in  each  of  the  15  studies,  the 
median  readership  shows  a  slight 
preference  by  men  for  international 
news,  while  women  accorded  an  ap¬ 
proximate  25%  greater  readership  to 
local  news  than  to  international  news. 

The  typical  man  or  woman  reader 
shows  no  marked  tendency  to  prefer 
either  right  or  left  pages. 

A  median  of  78%  of  men  readers 
and  a  median  of  94%  of  women  read¬ 
ers  read  some  display  advertising. 

An  analysis  of  the  consolidated  re¬ 
sults  of  399  national  ads  of  70  lines  or 
more  carried  in  the  15  papers  studied 
showed  that  a  median  of  53%  of  the 
men  and  59%  of  the  women  read 
some  national  advertising. 

Top  position  among  women  readers 
was  tied  by  two  national  advertise¬ 
ments — one  for  tobacco,  the  other  a 
medical  ad.  Each  obtained  66%  of 
the  women  readers.  Among  men 
readers,  top  position  was  taken  by  an 
automotive  ad  with  54%,  and  second 
position  by  a  tobacco  advertisement 
with  527c. 

Mentioning  the  absence  of  comment 
by  the  Continuing  Study’s  sponsors, 
the  Advertising  Research  Foundation 
of  the  ANA  and  Four-A,  and  the 
Bureau  of  Advertising,  ANPA,  the 
Summary  points  out  that  the  first  15 
studies  are  “inadequate  to  afford  any 
snswers  whatsoever”  for  many  im¬ 
portant  questions  in  connection  with 
the  use  of  newspaper  space. 

To  Expand  Circulation  Scope 
The  definite  trends  shown,  how¬ 
ever,  “are  worthy  of  exploration  and 
may  assist  in  a  more  effective  inter¬ 
pretation  of  past  and  future  studies,” 
the  foreword  states.  It  is  announced 
that  the  policy  of  the  Administrative 
Committtee  of  the  Continuing  Study 
®ells  for  the  futxire  inclusion  of  news¬ 
papers  “from  the  very  smallest  to  the 


very  largest.”  The  15  studies  digested 
represent  “a  reasonably  wide  range” 
of  circulation,  the  Summary  says — 
from  the  Hagerstown  (Md.)  Daily 
Mail  with  8,570  to  the  Memphis  Com¬ 
mercial  Appeal  with  115,401. 

“The  studies  thus  far  have  not  been 
concerned  with  reading  per  se,  but 
rather  with  those  factors  within  a 
newspaper  which  influence  reading,” 
the  foreword  continues.  “Some  of  these 
factors  begin  to  emerge. 

“As  a  corollary  to  general  reader 
interest  in  the  various  sections  of  the 
average  newspaper  is  the  readership 
through  the  paper  page  by  page. 
Aside  from  the  first  page,  the  per¬ 
centage  of  reader  traffic  stopping  on 
any  page  from  front  to  back  in  the 
average  newspaper  does  not  appear  to 
be  affected  appreciably  by  the  posi¬ 
tion  of  the  page  in  the  paper.  The 
typical  man  or  woman  reader  shows 
no  marked  tendency  to  prefer  either 
right  or  left  pages. 

A  comparison  of  reader  traffic  stops 
on  right  and  left  pages  is  given  in 
the  Summary. 

Based  upon  the  percentage  of  men 
and  women  who  read  anything  upon 
the  418  pages  represented  in  the  first 
15  studies,  men  gave  equal  attention 
to  right  and  left  pages,  and  women 
showed  a  slight  preference  for  left 
hand  pages. 

Right  vs.  Left  Pages 

To  eliminate  the  possible  influence 
of  special  editorial  appeal,  a  second 
analysis  was  made  based  upon  the  270 
pages  in  the  first  15  pages,  which  con¬ 
tained  both  display  advertising  and 
news.  In  this  analysis,  both  men  and 
women  show  a  measurable  preference 
for  left  hand  pages,  the  Summary  says 
in  stating  that  a  continuing  analysis 
will  be  made  of  this  position  factor  in 
the  belief  that  definitive  conclusions 
will  be  possible. 

The  comparison  of  reader  traffic 


stops  on  right  and  left  pages  follows: 


All  Pages 
High  Page 
Low  Page  . 
Median 


Page 

Low  I’age 


Men 

Women 

Loft 

Right 

Left 

Right 

Pages 

Pages 

Pages 

Pages 

. ...  96% 

99% 

98% 

100% 

. . . .  5 

6 

•) 

3 

....  67 

67 

76 

72 

Display  Advertising  and 
(270  Pages) 

Xesi's 

..■■  94% 

91% 

98% 

97% 

.  . . .  8 

12 

19 

10 

.  ...  67 

62 

77 

70 

“In  connection  with  general  news 
content  certain  ranges  of  readership 
begin  to  develop.  For  example,  the 
best  read  news  story  in  15  studies  at¬ 
tracted  87%  of  the  men  and  85%  of 
the  women  readers.  The  best  read 
picture  attracted  96%  of  both  men  and 
women. 

“In  the  more  specialized  classifica¬ 
tions  of  news  content,  the  median 
readership  is  lower  and  often  varies 
widely  as  between  men  and  women. 
For  instance,  a  median  of  13%  of  men 
readers  read  the  New  York  Stock  Ex¬ 
change  quotations,  but  they  attracted 
only  4%  of  women  readers.  Sewing 
patterns  and  recipes  have  a  low  medi¬ 
an  readership  for  men  but  a  relatively 
high  one  for  women.  In  turn,  a  medi¬ 
an  of  only  6%  of  the  women  read  the 
local  sports  column,  whereas  it  at¬ 
tracted  42%  of  the  men.  To  cross¬ 
word  puzzles  men  and  women  gave  a 
relatively  low  readership  of  6%  for 
men  and  7%  for  women.” 

Discussing  the  relative  interest  in 
local,  national  and  international  news, 
the  foreword  says: 

“Based  upon  the  ten  best  read  news 
stories  in  each  of  the  15  studies,  the 
median  readership  for  men  was  as 
follows:  international  49%;  national 
45%,  and  local  46%.  There  is  a  slight 
preference  for  international  over  local 
news. 

“Among  women  readers  the  follow¬ 
ing  medians  are  developed:  interna¬ 
tional  37%;  national  39%;  local  47%. 
In  other  words,  women  accorded  an 


Women 
Ix)w  Median 


READER  TRAFFIC  STOPS  (By  Type  of  Content) 

Component  Mf.k 

*  High  Low  Median  High 

Any  for  Front  Page .  99%  95%  987e.  100% 

.\ny  for  Section  I . .  100  97  99  100 

Any  for  Section  I,  exclusive  of  first  page..  100  91  96  100 

Any  for  Section  II .  100  92  99  100 

.\ny  for  Section  II,  exclusive  of  first  page.  100  91  98  100 

Any  Editorial  Reader .  48  17  37  32 

Any  Editorial  Page .  87  68  81  90 

.Any  Comic  Reader .  90  68  82  89 

Any  Financial  Reader .  47  11  29  27 

.Any  Radio  Programs  or  News .  52  5  36  62 

Any  Society  News  or  Pictures .  86  16  45  97 

Any  Sports  News  or  Pictures .  87  67  78  60 

Any  Advertising  (Except  Classified) .  86  67  78  98 

Any  National  Advertising .  69  28  53  75 

-Any  Local  Advertising .  84  59  67  96 

Any  Department  Store  Advertising .  49  9  32  88 

Any  Classified  Advertising .  48  25  35  65 

.Any  Amusement  Advertising .  60  16  43  72 
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98  7o 
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99 
99 
99 
21 
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44 
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*  The  "any”  percentages  refer  to  the  iwrcentage  of  readers  interviewed  who  read  one  or 
more  items  of  the  character  or  in  the  location  listed. 


Pointing  out  another  index  of  inter¬ 
est  in  local  affairs,  the  Summary  says: 
“Among  both  men  and  women  read¬ 
ers,  local  columnists  outpull  big  name 
columnists  among  New  York,  Holly¬ 
wood,  political  and  health  writers.” 

The  ranges  and  medians  of  reader 
interest  in  editorial  content  of  news¬ 
papers  are  shown  in  a  chart  on  Reader 
Traffic  Stops,  by  Type  of  Content, 
reproduced  on  this  page. 

Discussing  the  reading  of  advertis¬ 
ing,  the  Summary  says: 

“Since  all  of  the  readers  do  not  read 
all  of  the  news,  it  is  not  surprising  to 
find  all  of  the  readers  do  not  read  all 
of  the  advertising.  Summarizing  the 
first  15  studies,  it  is  found  that  a 
median  of  78%  of  men  readers  and 
a  median  of  94%  of  women  readers 
read  some  display  advertising. 

399  National  Ads  Studied 

“In  the  15  studies  there  were  399 
national  advertisements  of  70  lines  or 
more.  These  had  a  median  size  of 
approximately  200  lines.  An  analysis 
of  the  consolidated  results  obtained 
from  the  15  studies  showed  that  a 
median  of  53%  of  the  men  and  59% 
of  the  women  read  some  national 
advertising. 

“For  individual  national  advertise¬ 
ments,  the  median  readership  among 
both  men  and  women  varies  widely 
with  an  indication  of  some  positive 
correlation  between  size  of  the  adver¬ 
tisements  and  the  per  cent  of  reader- 
ship.  There  is  also  an  indication  that 
the  different  types  of  national  com¬ 
modities  advertised  have  varying 
norms  of  reader  interest. 

“Two  national  advertisements  tied 
for  top  position  among  women  readers. 
One  was  a  tobacco  and  the  other  a 
medical  advertisement.  Each  ob¬ 
tained  66%  of  the  women  readers. 
Among  men  readers  top  position  was 
taken  by  an  automotive  advertisement 
with  54%,  and  second  position  by  a 
tobacco  advertisement  with  52%.  As 
yet,  the  volume  and  distribution  of  na¬ 
tional  advertising  is  inadequate  to 
justify  conclusions  with  respect  to 
many  important  questions. 

National  Ads  Analyzed 

“Local  advertising  appears  to  have 
about  the  same  range  and  median  of 
readership  for  men  as  does  national 
advertising.  With  women,  however, 
the  total  median  readership  in  local 
advertising  is  substantially  higher 
than  in  the  national  advertising  field. 

“It  is  interesting  to  compare  this 
factor  with  the  distribution  of  women 
readership  in  local,  national,  and  in¬ 
ternational  news.  Women  have  a  rela¬ 
tively  high  median  of  readership  in 
local  clothing,  department  store,  drug 
store,  furniture  and  grocery  adver¬ 
tising.  In  these  classifications,  as 
well,  as  in  all  local  advertising,  the 
size  of  space  used,  in  comparison  with 
national  advertising,  may  have  a 
bearing  upon  median  readership.” 

Discussing  “several  preliminary 
trends”  revealed  in  national  advertis¬ 
ing,  the  Summary  analyzes  in  a  chart 
national  advertisements  for  each 
classification  for  which  the  15  studies 
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contained  eight  or  more  samples.  The 
national  advertising  analysis  is  pre¬ 
sented  at  right. 

“The  inadequacy  of  the  sample  (of 
national  advertisements)  is,  of  course, 
even  more  apparent  when  examined 
by  classifications,”  the  Summary  con¬ 
tinues.  “In  the  introduction,  it  was 
indicated  that  53%  of  the  men  and 
59%  of  the  women  read  one  or  more 
national  advertisements.  The  table 
indicates  the  manner  in  which  they 
distributed  this  reading  both  by  classi¬ 
fication  and  size  of  copy. 

Highest  Reading  Among  Men 

“The  highest  reading  among  men 
was  54%  for  an  automotive  adver¬ 
tisement  of  more  than  1,000  lines  and 
second  place  with  52%  was  given  to  a 
tobacco  advertisement  in  the  size  class 
of  500  to  999  lines.  Women  gave  top 
place  with  66%  to  a  medical  advertise¬ 
ment  of  500-999  lines  and  a  tie,  with 
€6%,  to  a  tobacco  advertisement  of 
more  than  1,000  lines.  Next  place 
with  55%  reading  went  to  the  same 
tobacco  advertisement  which  took 
second  place  with  men  readers. 

“It  is  too  early  to  project  any  norms 
with  respect  to  levels  of  reader  in¬ 
terest  in  various  classifications,  though 
men  and  women  do  appear  to  have 
some  marked  differentials  of  interest 
in  certain  classifications,  as,  for  ex¬ 
ample,  in  groceries,  household  and 
toilet  requisites. 

“With  some  exceptions  the  table 
shows  a  reasonably  close  relationship 
between  the  per  cent  of  reading  by 
both  men  and  women  and  the  size  of 
the  copy.” 

Illustrating  the  trend  toward  greater 
reading  for  larger  size  copy,  the  Sum¬ 
mary  uses  two  charts  showing  the  re¬ 
lationship  of  size  and  readership  for 
automobile  advertising. 

Analyzing  the  589  local  advertise¬ 
ments  of  70  lines  or  more,  the  Sum¬ 
mary  states: 

“It  will  be  observed  that  local  ad¬ 
vertisements  average  substantially 
larger  in  size  than  do  national  adver¬ 
tisements  and  that  the  percentage  of 
readership  is  also  substantially  higher. 
Local  advertising  as  well  as  national 
shows  a  reasonably  close  correlation 
between  readership  and  size  of  copy.” 

The  Summary,  supporting  this  point, 
analyzes  the  relationship  between  size 
of  copy  and  reading  of  local  adver¬ 
tisements  in  classifications  with  eight 
or  more  advertisements  and  also  pre¬ 
sents  an  experimental  study  in  the 
meat  and  grocery  field. 

A  condensed  version  of  the  local 
advertising  analysis  giving  the  me¬ 
dians  of  reading  for  men  and  women 
is  shown  at  right.  , 

A  summary  of  some  of  the  editorial 
items  found  in  the  first  15  studies 
also  is  presented.  A  condensed  ver¬ 
sion  of  this  table  follows: 

No.  of  Median 


Cases 

Men  Women 

llest  Kead  News  Story.,.. 

15 

69% 

69% 

News  Story  at  Top  of  Page 
1.  Cot.  8 . 

14 

52 

29 

Best  Read  News  Picture 
(excluding  Piet.  Page) . . 

15 

89 

90 

Index  . 

7 

5 

4 

IJeatlis  (Highest  in  Each 
Paper)  . 

15 

28 

64 

Weather  (Highest  in  Each 
Paper)  . 

15 

44 

S3 

N.  V,  Stock  Exdiange  Quo¬ 
tations  . 

12 

13 

4 

Editorial  Cartoon  . 

12 

68 

63 

Best  Read  Editorial . 

15 

30 

18 

l^ad  Editorial  . 

15 

28 

18 

Letters  to  the  Editor . 

10 

23 

18 

Political  Columnists  . 

34 

22 

13 

New  York  Columnists.... 

8 

24 

32 

Hollywood  Columnists  . . . 

7 

12 

27 

Health  Columnists  . 

11 

9 

24 

Local  Columnists  . 

7 

34 

36 

Best  Read  Society  Story . . . 

14 

6 

35 

Best  Read  Society  Picture. 

14 

36 

76 

Advice  to  Lovelorn . 

6 

11 

49 

Patterns  (Pictures)  . 

15 

I 

38 

Patterns  (Cojiy)  . 

15 

1 

18 

Recipes  . 

13 

1 

36 

Serial  Story  . 

lU 

2 

17 

Best  Read  Sports  Story... 

15 

49 

9 

Best  Read  Sports  Picture. 

13 

66 

39 

Local  Sports  Column . 

15 

42 

6 

Crossword  Puzzle  . 

12 

6 

7 

Panels — Oddities  . 

9 

74 

71 

Panels — Humorous  . 

37 

62 

64 

Comics  . 

166 

63 

S3 

NATIONAL  ADVERTISING 

Classifications  with  8  or  More  Advertisements,  by  Size  Groups 


No.  of 

Classification  Ca^es  High 

Alcoholic  Beverages 

70-199  Lines  .  38  14% 

200-499  Lines  .  46  16 

500-999  Lines  .  8  30 

Automoth’e* 

70-199  Lines  .  12  12 

200-499  Lines  .  18  22 

500  999  Lines  .  26  37 

1000  Lines  and  over .  4  54 

Groeeries 

70-199  Lines  .  58  17 

200-499  Lines  .  37  21 

500-999  Lines  .  12  18 

1000  Lines  and  over .  3  17 

Household 

70-199  Lines  .  4  5 

200-499  Lines  .  4  16 

500-999  Lines  .  1 

Medical 

70-199  Lines  .  23  11 

200-499  Lines  .  7  7 

500-999  Lines  .  2  50 

Tobacco  Products 

70-199  Lines  .  11  9 

200-499  Lines  .  6  19 

500-999  Lines  .  4  52 

1000  Lines  and  over .  2  46 

Toilet  Requisites 

70-199  Lines  .  19  4 

200-499  Lines  .  11  13 

500-999  Lines  .  0 

1000  Lines  and  over .  1 

T  ransportatioH 

70-199  Lines  .  9  8 

200-499  Lines  .  9  21 

IVcaring  Apparel 

70-199  Lines  .  6  3 

200-499  Lines  .  3  9 

500-999  Lines  .  1 


*  Includes  petroleum  and  accessories. 


Men 

Low 

Median 

High 

Women 

Low 

Median 

1% 

3% 

18% 

1% 

1% 

3 

7 

21 

1 

3 

7 

13 

18 

4 

8 

1 

3 

4 

1 

1 

2 

9 

12 

1 

4 

0 

16 

28 

2 

9 

3i 

40 

33 

10 

26 

1 

1 

29 

1 

3 

1 

4 

39 

3 

11 

2 

8 

39 

6 

20 

9 

11 

31 

21 

29 

1 

4 

6 

1 

2 

1 

2 

11 

4 

5 

6 

13 

1 

1 

19 

1 

2 

1 

2 

12 

1 

8 

25 

66 

46 

1 

2 

8 

1 

1 

1 

5 

20 

1 

4 

17 

20 

55 

22 

26 

37 

66 

34 

1 

1 

8 

1 

2 

1 

4 

30 

2 

14 

4 

36 

1 

3 

10 

1 

2 

1 

8 

21 

1 

9 

1 

1 

3 

1 

1 

1 

3 

23 

2 

11 

11 

1 

LOCAL  ADVERTISING 

Classifications  with  8  or  More  Advertisements,  by  Size  Groups 


Classi- 

No. 

hcatiun 

of 

M  edian 

&  Size 

Ads 

M.  W. 

A  utumotive 

70-199  L. 

.10 

2%  1' 

200-499  . . 

.  8 

12  2 

500-999  . . 

.  6 

11  2 

1000-1999  . 

.  3 

23  17 

2000  Over 

.  1 

24  7 

Boots  Sr 
Shoes 


70-199  1... 

.14 

1 

2 

200-499  . . . 

.12 

3 

11 

500-999  . . 

.  6 

11 

40 

Building 

S  upplics 

70-199  L. . 

.  9 

2 

4 

200-499  . . . 

.  5 

5 

7 

Clothing 

Stores 

70  199  L.. 

.35 

1 

7 

200-499  . . . 

.40 

4 

17 

500-999  . . . 

.23 

9 

15 

1000-1999  .. 

.  6 

18 

36 

2000-0ver  . 

.  2 

Classi-  No. 

fication  of  Median 

Si  Size  Ads  M.  W. 


Department 
Stores — 
Main  Store 


70-199  L.. 

.  6 

1 

7 

200-499  . . . 

.18 

1 

16 

500-999  ... 

.12 

10 

22 

1000-1999  .. 

.20 

9 

46 

2000-Over  . 

.26 

14 

51 

Department 

Stores — 

Basement 

70-199  L.. 

.  2 

200-499  . . . 

.  3 

1 

25 

500-999  . . . 

.  7 

4 

34 

1000-1999  . . 

.  7 

8 

45 

2000-Over  . 

.  3 

15 

60 

Drug  Stores 

70-199  L.. 

.  7 

2 

2 

200-499  . . . 

.  8 

5 

17 

500-999  . . . 

.  5 

8 

17 

1000-1999  .. 

.  7 

14 

34 

2000-Over 

.  2 

Electric 

Appliances 

70-199  L.. 

.  8 

2 

3 

200-499  . . . 

.10 

4 

4 

500  999  . . . 

.  3 

10 

13 

Classi¬ 

fication 

No. 

of 

Median 

&  Size 

Ads 

M. 

W. 

Furniture  & 
Household 
70-199  L.. 

.  7 

1 

4 

200-499  . . . 

.13 

6 

14 

500-999  . . . 

.20 

9 

22 

1000-1999  .. 

.  9 

12 

27 

2000  0ver  . 

.  3 

18 

36 

Grocers  Sr 
Butchers 
70-199  L.. 

.25 

4 

9 

200-499  . . . 

.13 

4 

12 

500  999  . . . 

.18 

8 

26 

1000-1999  .. 

.  9 

11 

34 

Insurance 
fir  Financial 
Loans 

70  199  ... 

.12 

3 

1 

200-499  . . . 

.  6 

5 

2 

Jewelers  Sr 
Opticians 
70-199  ... 

.22 

1 

2 

200-499  . . 

.  5 

4 

11 

500-999  . . 

.  1 

6 

19 

1000-1999  . 

.  1 

11 

31 

.1/  tisieal 
Instrununts 
70-199  L., 

.  6 

1 

3 

200-499  ... 

2 

Toilet  Re¬ 
quisites  fir 

Beauty  Shops 

70  199  L...  8 

1 

6 

The  Summary  comments  as  follows  “Pictures  on  picture  pages  were 
on  the  analysis  of  editorial  items:  excluded  from  the  item  'Best  Read 

“The  story  in  column  eight,  page  Picture’  since  it  was  felt  that  a  con- 

one,  has  been  included  since  it  is  centration  of  pictures  might  lend  a 

fiequently  the  banner  story.  It  is  value  to  a  picture  above  what  it 

interesting  to  note  that  the  story  in  would  have  if  it  stood  alone, 

this  position  is  not  the  best  read  “The  editorial  cartoon,  an  item  of 
story.  standard  size  and  them  in  nearly 
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every  paper,  shows  a  range  of  14% 
for  men  and  25%  for  women.  The 
lead  editorial,  it  will  be  seen,  is  not 
always  the  best  read  editorial.  Reader 
interest  in  ‘Letters  to  the  Editor’  va¬ 
ries  considerably  with  the  treatment 
of  this  feature.  Since  the  variety  of 
columnists  is  great,  only  the  types 
which  were  represented  in  a  number 
of  studies  have  been  included  in  this 
analysis. 

“A  comparison  of  some  of  the  me¬ 
dians  of  the  ‘any’  percentages  and  the 
medians  of  all  items  of  the  same  type 
shows,  as  the  same  figures  in  the  in¬ 
dividual  studies  show,  the  selective 
manner  in  which  newspapers  are  read, 

“The  distinction  between  these  two 
medians  is  this:  the  value  for  ‘Any 
Comic  Reader’  is  the  percentage  of 
men  and  women  who  read  any  comic 
in  the  paper  while  the  figure  for 
comics  given  in  the  table  of  editorial 
items  is  the  aggregate  of  the  percent¬ 
ages  of  men  and  women  who  read 
each  individual  comic.  The  medians 
of  the  ‘Any  Comic  Reader’  figures 
were  82%  for  men  and  79%  for 

women,  whereas  the  medians  of  all 
comics  were  64%  for  men  and  SITc 
for  women.  The  medians  of  the  ‘Any  | 
Editorial  Reader’  figures  were  37%  for  i 
men  and  21%  for  women,  whereas  the  * 
medians  of  the  ‘Best  Read  Editorial’ 
were  30%  for  men  and  18%  for  ^ 

women.”  F 

Front,  8ack  of  Paper  Studied 

Reader  traffic  stops  for  the  for¬ 
ward  and  back  part  of  the  paper  also 
are  analyzed  as  a  further  index  of 
readership.  The  percentages  are:  ^ 
men,  72%  and  women  80%  for  page  ? 
7  and  forward;  men,  64%  and  women  ? 
73%  for  page  8  and  back.  Only 
pages  containing  both  display  ad¬ 
vertising  and  editorial  content  were 
included  and  sports,  society  and 
women’s  pages  were  excluded. 

For  society,  women’s  and  sports 
pages  the  percentages  are:  Society 
and  women’s  pages  (42  pages): 
men,  37%;  women,  83%.  For  sports 
pages  (36  pages):  men,  73%,  women  i 
37%. 

The  newspapers  included  in  the 
first  15  studies  and  the  circulation  ; 
(latest  publisher’s  semi-annual  ABC 
statement  available  at  time  of  publi¬ 
cation  of  the  study)  are: 

Akron  Beacon  Journal  (p.m.)  91,- 
790,  July  27,  1939;  Memphis  Com¬ 
mercial  Appeal  (a.m.)  115,401,  Aug 
10,  1939;  South  Bend  (Ind.)  Tribune 
(p.m.)  66,689,  Aug.  24;  Decatur  (Dli 
Herald  (a.m.)  20,624,  Sept.  8;  Kalo- 
mazoo  (Mich.)  Gazette  (p.m.)  30.- 
583,  Sept.  21;  Cedar  Rapids  (W 
Gazette  (p.m.)  42,243,  Oct.  5;  St 
Paul  (Minn.)  Pioneer  Press  (aJn) 
81,537,  Oct.  19;  Hamilton  (Out)  | 
Spectator  (p.m.)  56,220,  Nov.  1  j 

Oklahoma  City  Daily  Oklahorm 
(a.m.)  101,154,  Nov.  16;  Omolit 

World  Herald  (p.m.)  87,831,  Dec. 
Hagertown  (Md.)  Daily  Mail  (pJD-' 
8.570,  Feb.  13,  1940;  Allentown  (W  , 
Call  (a.m.)  45,591,  Feb.  21;  Rutlanc 
(Vt.)  Daily  Herald  (a.m.)  15, OW  j 
March  21;  Worcester  (Mass.)  CoictK  I 
(p.m.)  82,642,  March  25;  Munches**’ 
(N.  H.)  Leader  (p.m.)  16,882- 

March  27. 

The  Summary  expresses  apprecia¬ 
tion  to  the  publishers  of  these  pape" 
who  “voluntarily  participated  in  * 
pioneering  effort  to  look  over  a  ne* 
horizon.” 

The  Summary  is  signed  by  ^ 
Administrative  Committee  of  *1* 
Continuing  Study.  The  Commit** 
includes  Stuart  Peabody,  the 
den  Co.,  chairman;  Lee  H.  Bristo- 
Bristol-Myers  Co.;  William  G.  Chand¬ 
ler,  Scripps  -  Howard  Newspap^L 
Henry  Eckhardt,  Kenyon  &  Eckhant  ■ 
Inc.;  Charles  F.  McCahill,  Clevels^m 
News,  and  William  G.  Palmer,  J.  Wal'H 
ter  Thompson  Co.  ^ 
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ANPA  Files  Final 
Brief  for  Wage 
Law  Redefinition 

Guild  Letter  in  1937  Terming 

Newsmen  “Professional" 

Submitted  by  Hanson 

A  supplementary  brief  asserting 
that  Victor  Pasche,  secretary-treas¬ 
urer  of  the  American  Newspaper 
Guild,  and  other  guild  leaders 
had  “vigorously  contended”  a  few 
months  before  the  enactment  of  the 
Fair  Labor  Standards  Act  of  1938 
“that  journalism  is  a  profession,”  was 
filed  Aug.  8  in  Washington  with  the 
Wage  and  Hour  Division  of  the  U.  S. 
Department  of  Labor  by  Elisha  Han¬ 
son,  counsel  for  the  ANPA  and  allied 
publisher  organizations. 

The  brief,  supplementing  evidence 
presented  at  last  week’s  hearings  be- 
bre  the  wage-hour  division  on  pro¬ 
posed  new  definitions  for  “profes¬ 
sional,  administrative  or  executive”  to 
be  used  in  fixing  newspaper  exemp¬ 
tions  imder  the  law,  also  sought  to 
show  that  the  advocates  of  the  wage 
law,  among  them  the  present  U.  S. 
Attorney  General,  Robert  H.  Jack- 
son,  considered  reporters  as  profes¬ 
sionals  in  1937. 

Seat  Burden  en  Smell  Papers 

The  brief  also  delves  into  the  cus¬ 
tom  and  practice  in  newspaper  pub¬ 
lishing  regarding  executive  and  ad¬ 
ministrative  employes  in  mechanical 
departments,  stating  that  “a  page  or 
two  of  history  is  worth  a  volume  of 
logic.”  In  larger  newspapers  the  fore¬ 
man  is  usually  classed  as  a  non-work¬ 
ing  foreman  but  the  rule  of  permit¬ 
ting  a  working  foreman  to  perform 
mechanical  work  is  generally  observed 
on  smaller  newspapers,  the  brief 
points  out  in  warning  that: 

“If  ultimately  it  should  be  held  that 
the  Wage  and  Hour  Act  can  be  applied 
to  daily  newspapers  and  the  definition 
of  executive  and  administrative  em¬ 
ployes  be  not  changed  then  the  mere 
result  will  be  an  overwhelming  and 
impossible  burden  placed  upon  hun¬ 
dreds  of  smaller  newspapers  of  the 
United  States  whose  mechanical  staffs 
are  so  small  that  it  is  economically 
unsound  for  them  to  enlarge  those 
staffs  through  the  process  of  employ¬ 
ing  non-working  foremen.” 

Whether  the  terms  “professional, 
administrative,  or  executive”  will  be 
redefined  along  lines  suggested  at  the 
hearings  will  not  be  decided  for  at 
least  one  month. 

At  last  week’s  hearings  Mr.  Pasche 
was  Ae  only  witness  who  opposed  re¬ 
definition  of  “professional”  and  other 
tenm  and  he  categorically  denied  as¬ 
sertions  by  Mr.  Hanson  that  those  who 
solicited  membership  in  the  guild 
when  it  was  organized  in  1933  repre¬ 
sented  that  it  was  a  professional  or¬ 
ganization. 

Pasche  Letter  Quoted 

The  supplementary  brief  submitted 
®^°tostat  of  a  letter  sent  to  the 
ANPA  board  of  directors  on  Aug.  24, 
*937,  in  which  Mr.  Pasche  and  his  fel¬ 
low  associates  in  the  governing  group 
of  the  guild  declared  that  “it  was  in¬ 
cumbent  upon  publishers  to  guaran¬ 
tee  the  professional  rights  and  inter¬ 
ests  of  newspapermen.’”  ’The  let- 
er,  signed  by  Mr.  Pasche  as  secretary- 
of  the  guild,  said  in  part: 

Our  International  Executive  Board 
as  directed  me  to  propose  to  you 
nst  the  ANPA  address  a  communi- 
eation  to  all  its  membership,  recom¬ 
mending  compliance  by  publishers 
with  the  principle  guaranteeing  the 
professional  rights  and  interests  of 
rewspapermen.” 


ARMY  TO  SPEND  $250,000  IN  ADS  FOR  RECRUITING 

WASHINGTON,  D.  C.,  Aug.  7 — The  U.  S.  Army  will  spend  approximately  $250,000  in 
an  advertising  campaign  to  speed  recruiting,  purchasing  space  in  newspapers  and 
periodicals  at  505  points  throughout  the  country.  Media  in  the  cities  or  immediate 
locality  of  army  recruiting  stations  will  be  used.  None  of  the  money  will  be  ex¬ 
pended  for  radio,  free  time  having  been  procured.  The  campaign  will  get  underway 
in  about  one  week.  Over  the  week-end,  the  army  expects  to  select  an  agency  from 
among  several  which  have  been  asked  to  submit  prospectuses  and  cost  statements. 


The  Pasche  letter  quoted  an  lEB 
resolution  asserting  that  “there  is  on 
tile  part  of  publishers  generally  a 
great  reluctance,  not  to  say  obstinate 
refusal,  to  surrender  an  unwarranted 
assumption  that  they  have  a  super¬ 
visory  and  even  a  proprietary  right 
to  control  all  the  professional  activi¬ 
ties  and  ambitions  of  their  employes 
even  when  these  individual  aims  are 
pursued  after  office  hours.”  The  lEB 
resolved  that  it  “urge  upon  all  locals 
that  an  intensified  effort  be  made  in 
all  collective  bargaining  to  secure 
contractual  guarantees  of  these  pro¬ 
fessional  rights  of  guild  members  and 
newspapermen  generally.” 

The  guild  “does  not  represent  an 
appreciable  number  of  the  employes 
of  various  publications  in  the  news¬ 
paper  and  periodical  field  in  the  United 
States,  Mr.  Hanson  charged,  citing 
conflicting  membership  reports  plac¬ 
ing  the  roll  at  points  between  7,683 
and  17,210 — all  figures  being  those  of 
guildsmen  in  official  positions. 

The  record  in  the  appeal  of  NLRB 
V.  the  Press  Co.,  Inc.,  Albany,  before 
the  U.  S.  District  Court  of  Appeals 
for  the  District  of  Columbia  “contains 
uncontradicted  evidence  that  member¬ 
ship  in  the  guild  originally  was  soli¬ 
cited  on  the  basis  that  the  guild  was 
a  professional  organization  and  that 
certain  members  of  the  guild  who 
had  joined  upon  that  basis  withdrew 
when  it  affiliated  with  the  CIO,”  Mr. 
Hanson  contended.  “No  evidence  con¬ 
trary  to  the  testimony  given  by  the 
witness  who  withdrew  from  the  guild 
when  it  affiliated  with  the  CIO  was 
offered  either  in  behalf  of  the  Guild  or 
the  NLRB,”  he  added. 

Broan,  Eddy  Quoted 

Mr.  Hanson  also  quoted  from  the 
“call  to  the  second  annual  convention 
of  the  ANG”  in  the  Guild  Reporter 
for  April  15,  1935,  in  which  the  late 
Heywood  Broun,  president,  and  Jona¬ 
than  Eddy,  secretary,  made  the  fol¬ 
lowing  statement:  “Economic  well¬ 
being  was  concluded  to  be  a  prime 
essential  to  the  advancement  of  the 
profession  and  collective  bargaining 
was  determined  upon  as  a  means 
thereto.” 

The  brief  also  recalls  that  when 
Attorney  General  Jackson,  then  repre¬ 
senting  the  Department  of  Justice, 
appeared  before  Congressional  com¬ 
mittees  in  1937  to  advocate  enactment 
of  the  Wage  and  Hour  Act  he  was 
questioned  regarding  the  status  of 
newspaper  reporters  under  the  pro¬ 
posed  legislation  and  said:  “They  come 
under  the  group  of  professionals.” 

Mr.  Hanson’s  brief  declares  that 
“in  the  light  of  the  foregoing  facts  as 
well  as  in  the  light  of  the  record  pre¬ 
sented  at  this  hearing  the  Adminis¬ 
trator  of  the  Wage  and  Hour  Act 


should  approve  the  definition  of  the 
word  ‘professional’  submitted  by  the 
various  daily  newspaper  organizations 
and  further  instruct  his  administrative 
officials  to  consider  as  exempt  from 
the  provisions  of  Sections  6  and  7  of 
the  Act  all  who  are  engaged  in  gath-/ 
ering,  writing  or  editing  information 
for  dissemination  in  printed  form  by 
daily  newspapers.” 

Proposals  Conform  to  Practice 

Concluding  the  presentation  of 
standard  practice  in  mechanical  de¬ 
partments  regarding  foremen,  the 
brief  declares: 

“’The  definitions  which  have  been 
proposed  by  the  Publishers  Associa¬ 
tions  have  had  but  one  object  in  mind, 
and  that  is  to  make  possible  a  classi¬ 
fication  of  their  employes  as  executive 
or  administrative  employes  that  con¬ 
forms  to  long  standing  custom  and 
practice  in  their  business. 

“If  the  most  experienced  trade 
union  negotiators  in  the  United  States 
by  custom  so  long  established  have 
recognized  that  no  department  can 
nm  without  a  bona  fide  executive, 
and  that  an  executive  should  not  be 
restricted  as  to  minimum  hours,  even 
though  he  also  lends  a  hand  at  pro¬ 
ductive  work,  it  seems  reasonable 
that  the  framers  of  this  Act  intended 
that  an  executive  should  be  recog¬ 
nized  for  the  purpose  of  this  Act  as  he 
has  been  recognized  by  years  of  cus¬ 
tom  and  practice.  ’Therefore,  in  the 
light  of  long  practice,  confusion  should 
be  avoided  by  eliminating  from  the 
definition  of  executive  and  from  the 
definition  of  administrative  the  words: 
‘who  does  no  substantial  amount  of 
work  of  the  same  nature  as  that  per¬ 
formed  by  non-exempt  employees  of 
the  employer.’ 

“If  it  be  felt  that  some  limitation 
should  be  placed  upon  an  executive 
or  administrative  employe,  such  a 
limitation  should  be  based  upon  long 
established  practice.  'The  words  sug¬ 
gested — ‘and  who  does  not  perform  at 
straight  time  rates  more  work  of  the 
same  nature  as  that  which  may  be 
performed  at  straight  time  rates  by 
non-exempt  employes  of  the  em¬ 
ployer’ — are  sufficient  for  any  proper 
purpose. 

“Publishers  do  not  seek  either  by 
law  or  regulation  or  definition  to 
change  the  status  of  any  of  their 
employes.  They  merely  insist  that 
the  agency  empowered  with  the  ad¬ 
ministration  of  the  Fair  Labor  Stand¬ 
ards  Act  in  its  definition  of  the  terms 
in  Section  13  (a)  (1)  take  cogniz¬ 
ance  of  the  facts  in  their  business 
and  so  define  those  terms  as  to  make 
possible  a  classification  of  employes 
in  accordance  with  their  actual  em¬ 
ployment.” 


DAIRY  ASSOCIATION  APPROPRIATES  $250,000 

CHICAGO,  AUG.  8 — Appointment  of  Lord  &  ’Thomas  advertising  agency  to 
direct  the  advertising  of  American  Dairy  Association,  with  headquarters 
in  St.  Paul,  was  announced  here  today.  The  Association  has  raised  an  initial 
appropriation  of  $250,000  to  be  spent  between  now  and  November  to  sell  but¬ 
ter  to  the  American  consumer.  While  details  of  the  campaign  are  yet  to  be 
completed.  Editor  &  Publisher  was  told  that  newspapers  and  radio  will  be 
used.  Howard  Jones  is  the  account  executive,  in  the  Chicago  office  of  L&T. 
The  initial  campaign  is  aimed  at  not  only  selling  the  consumer  on  the  value 
of  dairy  products,  but  also  at  convincing  producers  of  the  necessity  of 
advertising  their  dairy  products.  With  a  surplus  of  butter  on  hand,  the  Asso¬ 
ciation  plans  to  stress  this  particular  product  in  its  opening  campaign. 


Mrs.  Roosevelt  to 
Fight  Communists 
In  N.  Y.  Guild 

Mrs.  Franklin  D.  Roosevelt,  who  un¬ 
der  the  byline  “Sneador  Roosevelt,” 
writes  a  six-day  column,  “My  Day,” 
for  United  Feature  Syndicate,  as  a 
member  of  the  Newspaper  Guild  of 
New  York  plans  to  attend  its  meet¬ 
ings  in  the  future  providing  they  are 
scheduled  regularly,  and  if  she  finds 
it  dominated  by  Communists,  will 
“fight  against”  such  leadership,  she 
said  in  New  York,  Aug.  7. 

In  his  “Fair  Enough”  column  in  the 
New  York  World-Telegram  the  day 
before,  Westbrook  Pegler  took  an  edi¬ 
torial  slap  at  Mrs.  Roosevelt’s  eligibil¬ 
ity  as  a  member  of  the  American 
Newspaper  Guild,  asking  the  guild  to 
“get  rid  of  the  ineligibles,  starting 
with  her.” 

Eligibility  Raised 

Pegler  questioned  her  membership 
in  the  guild  on  the  ground  that  the 
guild’s  constitution  requires  that 
members  devote  the  major  part  of 
their  time  to  newspaper  employment. 
He  also  had  declared  that  the  guild 
was  “run  by  Commimists.” 

Mrs.  Roosevelt  told  reporters  her 
remarks  were  not  to  be  taken  as  a 
reply  to  the  World-Telegram  column¬ 
ist,  but  only  as  replies  to  questions 
of  her  interviewers.  She  said  she 
hadn’t  read  Pegler’s  Aug.  6  column. 

She  said  she  had  never  attended  a 
guild  meeting  and  knew  nothing 
about  the  eligibility  rules,  but  that 
she  felt  that  she  was  eligible  because 
she  had  been  writing  continuously  for 
newspapers,  without  a  vacation,  since 
she  started  her  UFS  column  in  1935. 
She  remarked  she  had  a  contract  for 
five  years  more. 

Pegler  had  written:  “Mrs.  Roosevelt 
is  no  more  eligible  for  membership  in 
the  newspaper  guild  in  any  honest 
interpretation  of  the  terms  of  eligib¬ 
ility  than  I  am  for  membership  in  the 
D.  A.  R.,  a  thoroughly  American  group 
from  which  she  resigned  with  re- 
.«ounding  political  eclat,  apparently 
having  decided  that  she  had  done  her 
very  best  to  make  it  useful.” 

Refers  to  S.  E.  P.  Piece 

Mrs.  Roosevelt  said  she  did  not  feel 
she  ever  had  done  anything  useful 
for  the  guild  and  that  in  the  future 
she  would  attend  meetings  if  regular 
limes  were  scheduled  for  them,  ex¬ 
plaining  that  they  had  been  too  irregu¬ 
lar  in  the  past  to  fit  into  her  schedule. 

Asked  why  she  had  decided  at  this 
time  to  attend  the  meetings,  she  re¬ 
ferred  to  Joseph  F.  Dinneen’s  article 
in  the  Saturday  Evening  Post  last 
week  (E&P  Aug.  3,  p.  8),  explaining 
why  he  resigned  from  the  guild. 

A  copy  of  the  article  had  been  sent 
to  her,  she  said,  by  a  person  she  de¬ 
clined  to  identify,  who  asked  her  why 
she,  too,  did  not  resign. 

“I  replied,”  she  said,  “that  I  would 
go  to  guild  meetings  and  listen  for  a 
long  time  and  decide  what  I  should 
think.” 

“I  would  stay  and  fight  against 
Communism,”  she  replied  to  the  query 
what  she  would  do  if  she  found  the 
ftuild  controlled  by  Communists. 

Asked  if  she  would  resign  if  she 
found  she  was  ineffective  in  weeding 
cul  Communists,  she  replied: 

“Before  you  resign  from  an  organ¬ 
ization  you  have  an  obligation  to  make 
a  contribution  to  it.  If  I  found  I  was 
not  a  useful  member  I  would  resign.” 

Mrs.  Roosevelt  told  reporters  that  if 
she  found  it  hopeless  to  rid  the  New 
York  group  of  alleged  Communist 
leadership  she  hoped  to  remain  in  the 
Guild  as  a  member  of  another  local. 


EDITOR 


PUBLISHER 


Nazi  Rule  Cuts  French  oSiedlrPaS*”® 

T*m-n-mxT.  1  When  The  Stars  and  Stripes,  offi- 

^^CLXXX60  A  A^^XXX  X^/  cial  newspaper  of  the  American  Ex¬ 

peditionary  Forces  in  France,  ceased 
p  ••  iT\  1  publication  in  1919,  several  months 

Weekhes  in  French  Capital  Drop  from  12  to  after  the  Armistice,  it  left  a  sizeable 

.  _  .  .  I  ^  1  ■  fortune  in  the  hands  of  the  United 

4  .  .  .  Provmcial  Papers  Gam  Circulation,  states  Treasury.  This  money,  amount- 

.  •  ■iT  more  than  $400,000  was  officially 

Prmt  Former  Pans  Newspapers  earmarked  to  be  used  for  the  benefit 

of  former  American  soldiers  and  sail- 
By  PERCY  NOEL  ors.  This  was  only  right,  as  they  had 

Of  the  United  Press  Staff  at  Vichy  helped  to  make  this  fortune  for  a 

non-profitmaking  paper  with  their 
dimes 

VICHY,  France  (By  Mail)-In  what  Marshal  Petain  and  the  country  gen-  ^s  no  one  knew  just  what  to  do  with 
now  seems  the  remote  i^st  an  eral  y  feels  convinced  that  no  one  is  this  money,  it  lay  dormant  for  the  past 

American  newspaperman  working  m  worthier  of  being  trusted.  20  vears  drawine  comoound  interest 

Paris  needed  to  scan  about  60  daUi«  The  weakness  of  the  press  at  pres-  ^^e  meantimf,  ParE^  Post  of  the 

and  12  weeklies  if  he  wanted  to  be  ent  is  the  shortage  of  foreign  news  American  Legion  was  fighting  for  a 

sure  not  to  miss  ^ything.  Today  in  but  that  is  a  techmeal  or  financial  home.  Paris  Post  was  in  a  favored 

Vichy  he  can  only  find  about  15  dailies  m^ter  and  not  censorship  position,  as  it  was  situated  in  the 

and  four  weeklies.  And  except  once  On  the  other  hand,  if  it  is  brief,  French  capital,  birthplace  of  the 

a  week,  the  dailies  have  only  two  there  is  more  variety  m  foreign  war  American  Legion.  All  Legionnaires 

pages  one  sheet.  ,  news  than  ffiere  was  prior  to  the  have  therefore  had  a  special  regard 

In  Paris  there  are  three  newspapers  Armistice.  For  now  the  press  pub-  Post 

in  French,  all  published,  of  course,  lishes  with  real  impartiality  British,  Post’ had  on  its  own  account 

wiffi  the  approval  of  the  occupying  Italian  and  German  communiques  and  ^^^^ed  out  to  build  a  home  for  itself 
authorities,  and  one  of  them  strangely  war  news  items.  .  ,9  „  Pierre-Charron  near  the 

enough  upon  the  initiative  of  the  Until  the  middle  of  there  were  chami«  Elysees.  It  was  completed  by 
owner-Le  Matin,  while  Parts  So.r  only  two  agencies  and  three  news-  ^he  American  Legion  Building  Cor- 
was  taken  over  without  authoriMtion  papers  represented  here:  A^ociated  For  various  reasons,  too 

of  the  owners.  The  German  authori-  Press,  United  Press,  New  York  Times, 

ties  publish  LesDemieres  Nouuellcs  Chicago  Daily  Neirs  Chicago  Tribune.  Cor^iration  went  bankrupt.  Congresf 
on.  It  IS  stated  the  presses  of  the  for-  After  the  National  Assembly  the  New  ^  use  the  Stars  and  Stripes 

mer  Le  Petit  Journal,  while  the  York  Herald  Tribune  arrived  on  the 

presses  of  the  nationalist  Le  Journal  spot.  In  time  for  the  National  Assem-  building,  and  so  it  finally  bel 

have  been  requisitioned  for  the  prmt-  bly,  four  photo  services  appeared:  nronertv  of  the  U  S  Gov- 

ingotJeCer^n  army  newspaper.  AP,  from  the  Paris  bureau;  INS;  rr^'oS,  ^nder  fte  L^s 

Provincial  Doilies  Gam  Acme,  without  Jean  Graffis,  still  in  ,  t  TVio  lacf 


ing  of  the  German  army  newspaper. 

Provincial  Dailies  Gain 


After  evacuating  Paris  for  distant  Bordeaux;  and  Wide  World.  uamc  lu  am  ima  mu  »»aa.  » 

points,  and  then  evacuating  these  for  This  is  the  roster  of  correspondents  ygar'aga  Taris  Posrof  the  American 
others,  the  best-known  Paris  dailies  on  July  15:  Associated  Press,  John  arranged  to  run  the  building 

reappeared  following  the  evacuation  Lloyd  L  M.  Nevin  Uo^d  ^hrbas;  American  ex-Serv- 

of  the  town  by  the  German  troops,  at  icemen  in  Paris.  Now  the  Germans 


came  the  property  of  the  U.  S.  Gov¬ 
ernment,  to  be  run  under  the  auspices 
of  the  American  Legion.  The  last 
battle  to  gain  this  point  was  won  a 
year  ago.  Paris  Post  of  the  American 


icemen  in  Paris.  Now  the  Germans 


Clermont-Ferrand,  thanks  to  the  hos-  Noel.  New  York  Times,  Percy  Philip,  .  p  :  j  ^05*  of  the  Ameri- 

pitality  of  two  local  newspapers.  Le  Gaston  ArchambauU,  Lansmg  Warren,  ex-Servdeemen  who  were  mem- 

Joumal,  which  went  to  Limoges  in  Daniel  Brigham;  Chicago  Daily  News  including  the  secre- 

the  first  place  and  so  had  no  interfer-  Paul  Ghali;  Chicago  Jnbune  David  returned  to  America.  The 

ence,  was  one  of  the  first  to  reappear  Darrah  New  York  Herald  Tribune,  ^^F  have  returned  to  the 

regularly.  It  is  still  in  Limoges  where  Arno  homeland  after  more  than  20  years 

it  is  turned  out  by  the  plant  of  Le  Dosch-Fleurot  T^e  National  Broad-  abroad.  Pershing  Hall,  as  their  Paris 
Courrier  du  Centre.  casting  Co.,  Paul  Archinard.  Wide  ,  .  known  is  closed.  When 

Naturally,  the  provincial  papers.  World  photos,  Charles  Michaelis,  Ray-  depends  entirely  on  how 


Courrier  du  Centre,  castir 

Naturally,  the  provincial  papers,  Worl 
many  of  which  were  already  excel-  uionc 
lent  sheets,  seized  the  opportunity  Kuig 
provided  by  the  absence  of  Paris  i>a- 
pers  which  normally  circulated  all  Aft 
over  France,  to  increase  circulation,  despi 
They  have  kept  their  increase  even  PTT, 
while  sharing  their  publishing  facili-  thori 
ties  with  the  big  fellows  from  Paris,  roum 
Americans  working  here  read  about  the  g 
six  provincials.  ing. 

Le  Moniteur  of  Clermont-Ferrand,  missi 
where  the  government  was  partly  in-  by  t 


mond  Branjon.  AP  Photos,  James  G:;;„7n7  srayln 

After  dei.v.  Stephen  BoUes  Hits 


After  deUy,  Stephen  BoUes  Hits 

despite  heroic  efforts  of  the  French  $3,000  Publicity  Item 

PTT,  the  postal  and  telegraph  au-  o  a  c 

thorities,  to  give  good  service  by  Washington  D.  C.,  Aug  e-Rep 

roundabout  relays  and  combinations,  Step  en  o  es,  epu  1 


iney  IlclVt;  uic;ix  iiicicdsc  even  *  X  vne  ainx  vetegiapii  au-  —  A,,w  £t 

while  sharing  their  publishing  facili-  thorities,  to  give  good  service  by  r»'Ana=  ^Ran„Kiipan' 

ties  with  the  big  fellows  from  Paris,  roundabout  relays  and  combinations,  Step  n  ’j  *‘  f  fuJ 

Americans  working  here  read  about  the  good  old  Press  Wireless  got  work-  Wisconsin  who  was  editor  of  the 
six  provincials.  ing.  At  first  limited  to  manual  trans-  J<^riesville  (Wis.)  Gazette  when  he 

Le  Moniteur  of  Clermont-Ferrand,  mission  speed  of  20  words  a  minute  success  u  campaign 

where  the  government  was  partly  in-  by  the  conditions  of  the  Armistice  ^"gress  exercised  an  editorial  veto 
stalled  for  a  few  days,  comes  first  of  Commission  at  Weisbaden,  it  was  preven  ac  ion  on  a 

these  because  it  is  owned  by  M.  Pierre  hoped  that  this  could  be  improved  i"®..  newspaper 

Laval  and  besides  expressing  his  views  upon  later.  Before  Press  Wireless  be-  pnbhcity. 
is  likely  to  have  official  news  first,  gan  to  operate  one  U.P.  message,  sent 

Two  other  Clermont-Ferrand  news-  urgent  rate  on  a  Thursday,  arrived  B.769  to  provide  a  fund  o  $  , 
papers  are  important  to  read.  La  in  New  York  the  following  Monday,  preparaho^  a^id  d^tri  “  *on  o  news- 
Montagne,  which  carries  the  un-  The  censorship  has  been  the  cause  pap®rs  and  magazines  o  p  o  o^ap 
derline,  “newspaper  of  the  leftists,”  of  a  lot  of  grumbling  and  complaints  mats  of  scenic  a  lona  ar  s. 

and  L'Arenir-meaning  “the  future.”  to  the  highest  authorities.  The  seat  ^he  purpose  was  to  encourage  travel 
The  other  provincials  perused  are  Le  of  the  trouble  was  not  so  much  the  of  the  park  aci  i  les. 

Tribune  of  St.  Etienne,  Le  Progres  and  orders  given  the  censors  as  the  inepti-  Does  the  gentleman  believe  the 
La  Nouvelliste  of  Lyons.  tude  of  the  censors-not  all  of  them,  newspapers  will  print  these  maps? 

The  ex-Parisian  dailies  are,  besides  however — for  the  most  trying  job  BoUes  in^^ed  of  Represen  ive 
Le  Journal,  Le  Petit  Parisian.  Le  imaginable.  Add  to  this  the  state  of  James  F.  O  Conno^  Mon  ana 
Figaro,  Le  Jour-Echo  de  Paris,  nerves,  both  of  correspondents  and  crat  in  charge  of  the  measur^  ^  o 
VOeuvre,  Le  Petit  Journal  (still  the  the  authorities,  after  the  rough  days  believe  they  will,  he  a  ,  an 
organ  of  the  PSF  and  De  la  Roque),  at  Tours,  and  especially  at  Bordeaux.  J  a  newspaperman.  Mr.  Speaker, 
La  Croix  (Catholic),  for  the  morning,  and  it  is  easy  to  see  why  there  ^  u  n  ♦  i 


And  the  P.M.s:  Le  Temps,  Le  Journal  was  friction  and  unpleasantness,  not 
des  Debats  and  Paris-Soir,  the  latter  to  mention  misplaced  blame. 

still  being  a  best  seller.  h  dt\  it  t  t  ir 

Pratt  Showt  Restraint  ED\ArARD  GALIANI 


The  bill  was  returned  to  the  calen¬ 
dar  without  action. 


HAVAS  IN  LONDON 

The  London  bureau  of  Havas 


p%tt  Shawt  Restraint  EDWARD  GALIANI  HAVAS  IN  LONDON 

In  politics,  national  politics  esne-  Edward  Galiani,  35,  racing  handi-  The  London  bureau  of  Havas 
cially,  the  entire  press  shows  restraint,  capper  for  New  York  World-Telegram,  (French)  News  Agency  has  been  or- 
No  doubt  they  risk  suspension  if  they  died  Aug.  5  in  St.  Luke’s  Hospital,  ganized  under  the  name  Agence  Lef — 
swerve  from  this  policy.  But  on  the  New  York,  of  pneumonia  and  leu-  for  liberty,  equality,  fraternity — to 
other  hand,  this  is  no  time  for  any-  kemia  after  a  month’s  illness.  Mr.  disseminate  news  of  Frenchmen  who 
body  to  criticize  with  a  view  to  dis-  Galiani  had  been  with  the  New  York  have  refused  to  accept  the  German 
crediting  the  government.  The  Na-  Telegram  and  the  New  York  World-  armistice,  the  Associated  Press  re- 
tional  Assembly  voted  confidence  in  Telegram  for  20  years.  ported  Aug.  2. 


New  York,  of  pneumonia  and  leu-  for  liberty,  equality,  fraternity — to 
kemia  after  a  month’s  illness.  Mr.  disseminate  news  of  Frenchmen  who 
Galiani  had  been  with  the  New  York  have  refused  to  accept  the  German 


Pa.'s  600  Papers 
Have  Income  of 
$75,000,000 

State  Planning  Board 
Releases  Survey  of 
Pennsylvania  Press 

Harrisburg,  Pa.,  Aug.  5 — Pennsyl¬ 
vania’s  600  newspapers  (including  444 
weeklies)  have  an  annual  income  of 
more  than  $75,000,000,  it  is  reported 
by  State  Secretary  of  Ckimmerce  Rich- 
ard  P.  Brown,  who  recently  completed 
a  survey  of  the  State’s  publishing 
business  through  the  State  Planning 
Board,  which  is  a  division  of  his  de¬ 
partment. 

Mr.  Brown,  who  is  also  chairman  of 
the  Planning  Board,  has  issued  the 
following  report  on  the  survey: 

“Exactly  250  years  after  the  found¬ 
ing  of  America’s  first  paper  mill,  the 
Nation’s  largest  single  paper  industrj- 
— newspaper  publishing — is  in  1940 
reaching  the  highest  levels  of  pub¬ 
lic  service  and  efficiency  in  its  his¬ 
tory. 

Mill  Built  1690 

“Pennsylvania,  within  whose  boun¬ 
daries  the  original  paper  mill  was 
established  (Philadelphia,  1690),  is  a 
leader  in  today’s  mammoth  enterprise 
of  getting  the  news  to  the  public  via 
paper.  According  to  a  survey  made 
for  the  Pennsylvania  Department  of 
Commerce  by  its  State  Planning 
Board,  the  State’s  600  newspapers  have 
an  annual  income  of  more  than  $75.- 
000,000. 

“Not  a  county  in  the  State  is  with¬ 
out  its  own  local  newspaper,  be  the 
latter  a  small,  substantial  weekly  or 
a  dynamic  “big  city”  daily.  In  num¬ 
ber,  weeklies  predominate  with  444. 
although  the  State’s  145  dailies  pos¬ 
sess  a  much  larger  aggregate  circula¬ 
tion. 

“There  are  also  23  semi -weeklies, 
two  tri-weeklies  and  two  semi-month¬ 
lies,  a  rather  representative  selection.  ' 
Of  the  dailies.  111  are  evening  papers, 
and  16  have  a  Sunday  edition. 

“Pennsylvania’s  first  newspaper  (the 
third  in  the  American  colonies)  ap¬ 
peared  in  1719.  It  was  the  America* 
Weekly  Mercury,  published  by  An¬ 
drew  Bradford,  Philadelphia  post¬ 
master  and  a  son  of  William  Brad¬ 
ford,  America’s  earliest  printer.  Ac¬ 
cording  to  Benjamin  Franklin,  who 
assumed  control  of  the  State’s  second 
newspaper,  the  Pennsylvania  Gazette, 
in  1729,  the  office  of  postmaster  was  an  j 
invaluable  aid  to  his  competitor,  Brad¬ 
ford. 

“In  his  ‘Autobiography,’  Frank¬ 
lin  says:  ‘As  he  held  the  post  office 
it  was  imagined  that  he  had  better 
opportunities  for  obtaining  the  news, 
and  his  paper  was  thought  a  better 
distributor  of  advertisements  than 
mine,  and  therefore  had  many 
more.  .  .  .’ 

Pittsburgh  Gazette  First  Newspopor 

“In  1786,  Western  Pennsylvanias 
first  newspaper,  the  Pittsburjk 
Gazette,  was  brought  out  by  John 
Scull,  a  Quaker  boy  of  21.  The  pap*r 
and  its  editor  were  ardently  Federal¬ 
ist,  standing  by  the  Government  dur¬ 
ing  the  Whiskey  Insurrection,  and  be¬ 
ing  challenged  in  1798  and  1800  by  th* 
establishment  of  two  anti-FederaliS 
papers;  the  Herald  of  Liberty  and  the 
I  Tree  of  Liberty. 

“From  these  beginnings  have 
emerged  the  tremendous  Pennsyl' 

I  vania  papers  of  today,  whose  roarinf 
(  presses  grind  out  the  news  only  roin- 
i  utes  after  its  occurrence,  no  matter 
•  in  what  section  of  the  world  the 
event  may  have  taken  place.” 


NATIONAL  DEFENSE  AND  U.  S.  ATTITUDE  ON  WAR  AS  SEEN  IN  CARTOONS 


NO  TIME  FOR  ROAD  HOGS 


GETTING  HARDER  TO  HOOK 


RIVAL  NOAHS 


/  THEY  AREMT  > 
6ITiN'  MKE  they 
DID  SACK  114  ) 


^  EUROPE 


Max  P.  Milians  in  Yonkers  (X.  Y.)  Herald-Statesman, 


Cy  HunRerford  in  Pittsburgh  Post-Gacefte. 


Carey  Orr  in  Chicago  TributU',  Aug.  6 


Aug.  8 


N.  A.  Newsprint 
Production  Up  19% 
For  6  Months 

U.  S.  Consumption  Increased 
7%  for  First  Half  of 
Year  . . .  Exports  Up 

Industrial  production  in  the  United 
States  during  the  first  hal£K)f  1940  as 
measured  by  the  Federal  Reserve 
Board  index  averaged  12%  greater 
than  during  the  first  half  of  last  year. 
Newspaper  advertising  for  the  first 
half  of  this  year  gained  only  2.8%  but 
newsprint  consumption  in  the  United 
States  increased  7%.  This  increase  in 
domestic  consumption,  plus  the  turn¬ 
ing  of  the  rest  of  the  world  to  North 
;  America  for  pulp  and  paper  has  re- 
'  suited  in  much  greater  mill  activity. 

Total  North  American  production  of 
i  newsprint  during  the  first  half  of  1940 
was  2,324,000  tons,  an  increase  of  373,- 
I  WO  tons  or  19%  over  the  first  six 
Ij  months  last  year.  Of  this  grand  total 
I  Canada  contributed  1,642,000  tons, 

:  ‘United  States  512,000  tons  and  New- 
I  foundland  170,000  tons.  The  gain  in 
;  Newfoundland  production  was  23%, 

I  that  in  Canada  22%  and  that  in  the 
j  'United  States  8*-^%.  These  larger 
f  gains  in  production  than  in  domestic 
!  consumption  reflect  the  demands 
'  which  have  come  to  North  America 
■  from  other  consuming  regions  with 
(  the  shutting  off  of  the  European 
!  supply. 

I  Shipments  Up  23% 

I  Shipments  from  the  mills  during 
s;  ®e  period  were  practically  the  same 
■p  K  production  and  23%  more  than  in 
the  first  six  months  of  1939.  For  ex- 
I  ample,  shipments  from  United  States 
I  mills  were  34.000  tons  more  than  last 
fjyear,  from  Newfoundland  76.000  tons 

timore  and  from  Canada  325,000  tons 
!  I  more,  the  increase  in  the  latter  case 
I  wing  almost  25%. 

*  On  the  other  hand,  mill  stocks  on 
June  30  were  30,000  tons  less  than  on 
^^^porresponding  date  a  year  ago 


during  the  first  half  of  1940  amounted 
to  1,505,000  tons,  of  which  1,191,000 
tons  or  79%  went  to  the  United  States 
and  314,000  tons  or  21%  overseas. 
These  were  gains  of  19%  in  shipments 
to  the  United  States  and  of  45%  over¬ 
seas. 

While  due  to  war  conditions  exports 
of  newsprint  from  Canada  to  the 
United  Kingdom  were  43,000  tons  less 
during  the  first  half  of  this  year  than 
last,  there  was  a  gain  of  20,000  tons 
in  shipments  to  Australia- New  Zea¬ 
land,  a  gain  of  74,000  tons  to  South 
America — especially  Argentina  which 
alone  took  47,000  tons — and  much  more 
paper  than  last  year  shipped  to  the 
less  important  markets  of  Mexico, 
Central  America,  Cuba,  China  and 
other  Asia. 

Exports  of  newsprint  paper  from 
the  United  States  have  been  of  slight 
consequence  for  many  years.  How¬ 
ever,  during  the  first  half  of  1940  they 
total  19,000  tons  compared  with  5,000 
tons  last  year.  A  small  amount  of 
United  States  newsprint  has  gone  to 
Cuba  and  South  America,  some  to 
China,  and  around  40%  of  the  total 
exports  to  the  Philippines. 

Imports  of  newsprint  into  the  United 
States  to  date  this  year  have  totaled 
1,298,000  tons,  of  which  28,000  tons 


came  from  overseas,  59,000  tons  from 
Newfoundland  and  1,211,000  tons  from 
Canada.  This  was  an  increase  in  total 
imports  of  105,000  tons  or  9%  over 
the  first  half  of  last  year.  The  gain 
has  gone  entirely  to  Newfoundland 
and  Canada,  the  overseas  total  during 
the  six  months  having  been  132,000 
tons  less  than  a  year  ago. 

The  publishers  reporting  to  the 
ANPA  used  1,429,000  tons  during  the 
first  half  of  the  year.  This  was  a  gain 
of  95,000  tons  or  7%  over  1939. 

■ 

Mirror,  Winchell 
Sued  for  $75,000 

A  suit  for  $75,000  damages,  alleging 
libel,  was  filed  in  Manhattan  Supreme 
Court  this  week  by  John  Davidson, 
who  is  engaged  in  the  fur  business, 
against  the  New  York  Daily  Mir¬ 
ror,  and  its  columnist,  Walter  Win¬ 
chell. 

The  action  is  based  on  an  item  which 
appeared  in  Winchell’s  column,  “On 
Broadway,”  on  Nov.  28,  1938.  Plaintiff 
charges  that  the  item  was  “wholly 
false  and  untrue.”  Plaintiff  charged 
that  the  item  accused  him  of  being 
dishonest  in  the  sale  of  silver  fox  furs. 

Defendants  deny  the  allegations  of 
the  complaint  and  further  aver  that 


ASKS  CITIZENSHIP  OF  PUBLISHERS,  EDITORS 

WASHINGTON,  D.  C.,  Aug.  5 — A  bill  drafted  by  Representative  Robert  F. 

Rich,  Republican,  of  Pennsylvania,  to  require  that  publishers,  owners  and 
editors  of  newspapers  and  other  periodicals  published  in  the  United  States 
be  American  citizens,  was  the  subject  of  hearing  today  before  the  House 
Judiciary  Committee.  The  only  question  raised  in  objection  was  predicated 
upon  the  possibility  that  the  bill  might  infringe  the  constitutional  guaranty  of 
free  press.  Mr.  Rich’s  answer  was  that  the  constitution  was  never  intended 
as  a  shield  to  protect  subversive  forces.  Representative  Rich  has  aimed  his 
bill  at  foreign  language  newspapers  and  periodicals.  Daily  newspapers  of 
general  circulation  will  be  found  to  be  almost  100%  under  ownership  and 
operation  of  citizens  of  the  United  States,  he  predicted. 


CHI.  TRIBUTE  TO  GIVE  BOTH  SIDES  IN  CAMPAIGN 

MINDFUL  of  its  responsibilities  as  the  only  Chicago  morning  newspaper  of 
general  circulation,  the  Chicago  Tribune  this  week  announced  editorially 
that  it  will  present  the  arguments  of  the  Democrats  as  well  as  the  Republicans 
in  the  forthcoming  Presidential  campaign.  The  Tribtme  intends  to  publish  a 
feature  entitled  “The  Campaign — Both  Sides  of  It.”  Each  day,  space  will  be 
With  the  exception  of  the' year”l937,  riven  on  the  page  preceding  the  editorial  page  for  discussion  of  the  issues  of 
North  American  newsprint  produc-  ike  campaign  prepared  by  the  party  organizations,  the  Tribune  stated.  Half 
fion  has  been  the  largest  so  far  this  of  the  alloted  space  will  go  to  the  Democrats  and  the  other  half  to  the  Re- 
year  of  any  year  on  record.  publicans.  In  its  editorial,  the  Tribune  announced  it  expected  to  support 

rts  of  newsprint  from  Canada  Wendell  L.  Willkie. 


the  facts  complained  of  were  com¬ 
municated  to  defendants  by  trust¬ 
worthy  persons  and  were  believed  to 
be  true  and  that  the  publication  was 
without  malice.  Defendants  also  set 
up  as  a  defense  that  plaintiff  accepted 
$300  from  a  singer  for  a  fur  coat,  but 
failed  to  deliver  it  and  that  subse¬ 
quently  she  obtained  a  warrant  for  his 
arrest  and  that  he  was  held  in  $2,500 
bail. 

This  singer  also  recovered  a 
judgment  for  $331  in  a  civil  action, 
the  answer  of  defendants  states.  De¬ 
fendants  aver  that  the  item  com¬ 
plained  of  was  based  on  this  singer’s 
transaction  with  plaintiff. 

■ 

France  to  Restrict  Pay 
Of  Editors,  Control  Ads 

The  Vichy  government  is  preparing 
to  launch  new  decrees  ruling  the  press 
of  France,  according  to  Kathleen  Can- 
nell  in  a  dispatch  from  Paris  pub¬ 
lished  Aug.  6  in  the  New  York  Times. 
Under  these  decrees,  the  dispatch 
stated: 

No  foreigner  may  be  on  the  staff  of 
any  French  newspaper. 

Salaries  of  journalists  will  be  leveled 
to  the  standard  of  workmen’s  wages, 
that  is  to  say,  printers,  pressmen  and 
the  like.  Editors,  for  instance,  can¬ 
not  draw  pay  over  the  maximum 
salary  of  5,000  francs,  about  $100  at 
the  official  rate  of  exchange. 

Publicity,  Advertising  Controlled 
Financial  and  commercial  publicity 
and  advertising  will  be  strictly  con¬ 
trolled. 

The  dispatch,  cleared  through  Ber¬ 
lin  after  a  delay,  said  the  press  is 
coming  back  in  Paris  again,  though 
minus  many  of  its  erstwhile  promi¬ 
nent  members.  “Already  Paris  news¬ 
papers,  appearing  in  the  occupied  zone, 
are  getting  rid  of  their  Jewish  col¬ 
laborators,”  the  story  said.  “Thus 
Jean  Prouvost,  director  of  the  Paris- 
Soir,  has  dismissed  his  city  editor, 
Pierre  Lazareff,  who  is  supposed  to  be 
in  Lisbon  hoping  to  get  to  the  United 
States.  But  this  action  has  not  helped 
M.  Prouvost  with  the  powers  that  be, 
since  he  himself  is  one  of  the  Paris 
newspapermen  warned  by  M.  Laval 
that  he  would  not  be  permitted  to  re¬ 
turn  to  Paris.” 
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EDITOR  &  PUBLISHEH 


361  Stations  Line  Up 
For  Fight  on  ASCAP 


‘news’  is  handled  in  such  manner  as  S  if 

to  give  the  public  what  the  newspaper  J 

owner,  in  the  light  of  his  interests,  •  •  - 

wants  the  public  to  receive,”  he  said.  JN©WSpCip©r  lOf 
Mr.  Fly  praised  radio’s  general  __  _ 

news,  informational  and  commenting  N0\^C  Tr©Cltm©nt 
service  as  having  been  “of  a  high 

order”  and  said  he  faced  the  future  Asserting  that  ‘‘freedom  of  the  j 
with  confidence.  was  never  intended  to  conflict 

‘  Need  I  add,  gentlemen,  as  domes-  freedom  of  the  courts”  Circuit  J 


National  Association  of  Broadcasters  Vote  ior 
Stand  . . .  Time  Policy  for  Campaigns  Announced 
.  . .  Seek  Public  Confidence  in  All  Advertising 


Asserting  that  ‘‘freedom  of  the  press 
was  never  intended  to  conflict  with 
freedom  of  the  courts”  Circuit  Judge 


tic  issues  compete  with  foreign  events,  Gus  Fulk  bitterly  criticized  newspa- 


that  I  am  not  asking  for  special  favor,  pers  at  Little  Rock,  Ark.,  for  the  mail- 1 
It  is  bcisic  in  this  speech  that  I  op-  ner  in  which  they  handled  news  re- 
pose  and  shall  always  oppose  special  lating  to  the  $26,000  shortage  in  ac- 
favors  in  the  conduct  of  radio  broad-  counts  of  L.  B.  Branch,  sheriff  and 
casting.”  ex-officio  collector  of  Pulaski  County 

FM  Display  The  criticism  was  delivered  July  31 

Frequency  Modulation  became  a  po-  ''"hen  the  Grand  Jury  made  public  a 


SAN  FRANCISCO,  Cal.,  Aug.  7 —  vention  city  early  in  the  week,  de- 


Radio’s  greatest  gathering  as  an  in-  dared  that  radio  chains  made  50% 


dustry,  the  convention  of  the  Na-  of  the  radio  profit  last  year  and  paid 
tional  Association  of  Broadcasters,  ad-  nothing  for  network  broadcasts. 


joumed  tonight  with  annovmced  plans 


“In  this  new  contract  we  have 
charged  the  chains,  for  the  first  time. 


counts  of  L.  B.  Branch,  sheriff  and 
ex-officio  collector  of  Pulaski  County 
The  criticism  was  delivered  July  31 
when  the  Grand  Jury  made  public  i 


for  a  united  assault  designed  to  blitz-  charged  the  chains,  for  the  first  time,  frequency  Moauiation  oecame  a  po-  ^  ‘l.tug. 

krieg  the  American  Society  of  Com-  71^%  on  their  time  to  use  ASCAP  tent  factor  m  the  conven  ion  with  an  ^o  exonerate^o^^^ 

pos._„.  A„U.ors  and  Publisher.  The  ^ 


convention  also  outlined  its  policy  for  stations  also  pay  for  local  broadcasts,  FM  badges  distributed  there  were  deputies  have  been  convicted"^ 

.1  ...  ^  _  _ _ 1  u..i  i.1 _ i _ 1 _ 1 _ _ _ _ nrnminpnf  nn  pnat  lanpls.  uepuncs  nave  uceii  euiiviciea  00 


allotting  time  during  the  national  po-  but  these  rates  have  been  scaled  down  prominent  on  coat  lapels. 


liticcd  campaign  and  announced  that  to  3%. 


While  NAB  delegates  were  inter- 


579  stations  were  pledged  to  aid  the  “We  are  simply  rearranging  the  ested  in  FM,  the  undercurrent  of 


embezzlement  indictments  and  sen¬ 
tenced  to  prison. 

The  shortage  has  been  repaid  by 


United  States  secure  100,000  men  for  prices  for  our  music  in  which  our  comment  seemed  to  be  that  the  ad-  sjjej.iff  Branch  and  his  official 


national  defense  jobs. 

Some  650  delegates  voted  unani 


members  have  a  dramatic  right  and  a  vent  of  this  type  of  broadcasting  would 


right  to  a  fee  when  they  are  played  be  deferred.  Difficulty  of  replacing  “The  attitude  of  the  press” 


mously  for  the  battle  against  ASCAP’s  so  that  each  profiting  organi^tion  the  millions  of  American  radios  with  paging  this 


associated  music  monopoly.  It  was  pays  a  just  share,”  Mr.  Paine  said. 


announced  that  the  361  stations  fight-  Other  Ittucs  was  discussed.  Most  delegates  admitted  without  precedent.  Freedom  of  the 

ing  are  under  a  majority  but  rep-  Despite  the  intense  attention  given  were  doing  wishful  think-  press  ^as  never  intended  by  framers 

resent  more  than  “85%  of  the  dollar  ASCAP  situation,  other  important  ^*^8  ^  hope  of  averting  for  the  present  ^he  Bill  of  Rights  to  conflict  with 
volume  of  the  industry,  and  have  jgg^gg  managed  to  gain  a  place  in  the  ^  problem  which  would  cause  consid-  freedom  of  the  courts, 
been  signed  by  Broadcast  Music,  Inc.,  g  flight  from  time  to  time.  Included  worry  m  Ae  future  but  ad-  Illogical  Conclusions 

radio’s  panzer  division  set  up  for  the  gpgggh,  nutted  that  FM  is  commg  ^  improper  for  news  gatherers 

scheduled  conflict.  ^  frequency  modulation  and  the  prob-  Progress  of  the  radio  industiy  was  i^To^Srhowels^orCrlnd  jiS 

Throo  Chains  Unite  lems  of  policy  in  dealing  with  inter-  reported  by  Miller,  who  de-  proceedings  before  the  courts  can  (b 


new  type  sets  receiving  the  FM  waves  ^er  has  created  a  situation  alimst 
was  di^ussed.  Most  delegates  admitted  ^vithout  precedent.  Freedom  of  the 


radio’s  panzer  division  set  up  for  the 
scheduled  conflict. 

Three  Chains  Unite 


Illogical  Conclusions 


■a  f  iu  J-  •  J  t  “It  is  improper  for  news  gatherers 

2'.’;!!  to  poor  ln.o  the  bowels  of  Grand  M 


Broadcasting  executives  national  and  national  affairs. 


dared  that  9,000,000  radio  sets  were  Tu  •  j  *  °  j  e.  •  iu  i.  jf 
T .  .  J  oa  a  J  .  at-  theiT  duty,  and  set  up  m  the  headlines 

sold  m  the  United  States  during  the  ^  number  of  illogical  conclusions  cal- 


joined  Columbia  and  National  in  an-  “Under  the  law  there  cannot  be  any  sold  in  the  United  States  during  the  ^  number  of  illogical  conclusions  cal- 
nouncing  warnings  had  been  given  governmental  censorship  of  radio,”  past  year,  increasing  the  number  of  ^.^lated  to  disqualify  the  readers  far 
affiliates  that  starting  Jan.  1,  ASCAP  James  Lawrence  Fly,  chairman  of  the  sets  in  American  homes  and  automo-  service.  This  has  been  done  by 

music  will  be  barred  to  broadcasts  Federal  Communications  Commission,  biles  to  over  45,000,000.  ^jjg  j^g^j  pj-ggs  in  the  audit 

from  originating  stations.  assured  the  convention.  He  described  Included  among  those  present  as  “One  ‘hull  headpd’  oditnrial  writB 


from  originating  stations. 


Included  among  those  present  as 


the  local  press  in  the  audit  case. 
“One  ‘bull  headed’  editorial  write 


Despite  these  dramatic  moves,  there  this  fear  and  “the  bogeyman  of  the  delegates  were  many  newspaper  pub-  pnd  a  lot  of  scared  little  reporters  cai 
were  a  few  predictions  the  boys  would  government  operating  the  broadcast-  lishers  who  operate  broadcasting  sta-  almost  ruin  the  administration  of 


be  out  of  the  trenches  before  New  ing  systems  or  the  complete  curtail-  tions  and  representatives  of  all  the  justice  by  publication  of  persistent 
Year’s,  but  most  sideline  convention  ment  of  broadcasting  in  the  event  the  press  associations.  false  deductiorrs  in  relation  to  its 


attendants  did  not  see  any  possibility  security  of  this  couiitry  were  threat-  William  Scripps,  publisher,  Detroit  proceedings.  This  is  what  has  been 


of  a  compromise 


ened”  as  “ghosts  which  seem  to  have  jVcios,  spoke  Tue^ay  on  ‘"The  Unit  done  in  the  audit  case. 


Involved  are  1,100  ASCAP  song  taken  on  substance  by  the  repeated  of  Volume  Measurement.  A  “The  court  personally  asked  the  edi. 

_ — 1 _ _ ncor  -.t  i—l.™  »>  _  .  .  _ _  .  .  ^  _  .  ..  .  .  ...  •. 


writers  who  now  write  95%  of  all  pop-  whippings  taken, 
ular  tunes.  Radio  is  battling  to  pre-  Mr.  Fly  warnei 


vent  a  boost  in  its  bill  for  music  rights  balanced  and  two-sided,  presentations 
from  $4,500,000  yearly  to  a  figure  the  and  then  took  a  sly  pc^e  at  the  news- 


NAB  sets  at  $8,750,000,  but  which  papers 


hippings  taken.  Broadcaster’s  Views.”  J.  R.  Knowland,  f®*'  to  quit  trying  criminal  cases  ic 

Mr.  Fly  warned  that  there  must  be  jj.,^  assistant  publisher  of  the  Oakland  the  newspaper  before  we  can  attend 

danced  and  two-sided,  presentations  j  Tribune,  which  operates  KLX,  to  our  official  duties  in  regard  to 

id  then  took  a  sly  pc^e  at  the  news-  >vas  a  member  of  the  convention’s  ar-  them,” 

.  .  .  „  ,  rangements  and  reception  committee.  Publishar'i  Statament 


HAS  S.  A.  ACCOUNT 

Effective  Aug.  1,  the  Rio  de  Janeiro, 


Publishar'i  Statament 

K.  A.  Engel,  publisher  of  the  Lillio 


ASCAP  says  will  be  but  $6,000,000.  “Broadcasting  is  all  the  more  im-  TfAlToi  wi,  riiiriflii 

Radio,  if  it  proceeds  in  its  an-  portant  in  places  where  the  other  vital  rritc,  n  k a  l.  ^ 
nounced  course,  will  pay  BMI  a  slid-  source  of  public  information  and  HAS  S,  A.  ACCOUNT  ^  Publishe^***  emocra  ,  o 

ing  scale  of  1%  to  2%%  on  the  mu-  opinion  has  on  occasion  utilized  its  Effective  Aug.  1,  the  Rio  de  Janeiro,  “ThHv*.  Pus  FnlW’.!  nrUiriem  nf  local 
sical  volume.  It  now  pays  ASCAP  basic  freedom  to  promote  its  own  or  Brazil,  office  of  McCann-Erickson,  has  papers  followed  filing  of  a  report  by 
5%.  Also,  in  that  event  radio  would  other  special  interest  and  causes.  In  been  appointed  by  Leao  Junior  &  Cia  fhelhilaski  Countv  Grand  Jury^hii 
have  to  prove  its  contention  it  can  the  press  we  have  long  respected  the  of  that  city  to  handle  all  advertising  pxonprAtpd  Shpriff  Rranoh  nf  anvnar- 
popularize  the  music  of  today’s  com-  traditional  role  of  the  editorial,  how-  for  its  product.  Matte  Leao,  a  South  ii 


Rock  Arkansas  Democrat,  told  Ebiw 
&  Publisher: 

“Judge  Gus  Fulk’s  criticism  of  local 
papers  followed  filing  of  a  report  by 


popularize  the  music  of  today’s  com¬ 


parative  unknowns  through  the  sheer  ever  much  we  might  deplore  it  in 


prestige  of  its  volume.  the  radio — yet  we  caimot  but  view  will  include  nev 

Frequency  Modulation  came  before  with  concern  the  instances  where  radio  and  posters 
the  convention  sessions  today  in  a 


for  its  prc^uct.  Matte  Leao,  a  South  tir.ipation  in  a  $26,000  shortage  b  . 
Arnencan  leverage.  Media  to  be  used  accounts  in  his  office.  Investigatioa  ^ 
will  mclude  newspapers,  magazines. 


round-table  discussion  and  demon¬ 
stration. 


ANNBNBERG  WINS  $1,000,000  SUIT  IN  MIAMI 


Resolutions  adopted  included  an-  MIAMI,  Fla.,  Aug.  7 — Decision  in  a  $1,000,000  damage  suit  was  won  in  Dade 


nouncement  of  a  decision  to  join  with  County  Circuit  Court  here  Tuesday  by  M.  L.  Annenberg  when  Circuit 
other  advertising  media  to  cement  Judge  Paul  D.  Barns  ruled  in  his  favor  in  an  action  brought  against  him  by 

public  confidence  in  advertising;  an  George  Schroeder,  Philadelphia  newspaper  broker.  Schroeder  claimed  he 

expression  of  gratitude  to  labor,  edu-  jjyg  5^  commission  on  the  amount  Annenberg  and  associates  paid  for  the 
cation  and  other  groups  for  their  ap-  Philadelphia  Inquirer  which  would  have  amoimted  to  $750,000.  He  alleged 
pieciation  of  a  free  radio;  apprecia--  ^gked  interest,  court  costs  and  other  payments.  During  the  course 

tion  of  the  ^vertising  FederaUon  of  ^^al  of  the  suit  attorneys  agreed  to  follow  the  new  Federal  procedure 
Hpfoncp  A  as  rule  50  which  permits  a  case  to  be  determined  by  decision  of  the 

record  high  membership  of  464  was  trial  judge  if  the  jury  does  not  reach  a  verdict,  prwidmg  the  court  reserves 

renortpd  ^ts  decision  on  a  motion  for  a  directed  verdict.  The  jury  m  the  case  was 


accounts  in  his  office.  Investigatkffi  ^ 
by  former  grand  juries  had  resultti 
in  indictments  and  convictions  of  W 
deputy  sheriffs  for  embezzlement  of 
slightly  over  $500.  No  official  or  ub-  “ 
official  statements  indicated  who  w* 
responsible  for  the  major  part  of  th 
considerable  shortage  in  public  funi 
“When  the  present  grand  jui^  con- 
vened  some  weeks  ago,  public  intenb  tac 
revived  in  further  possible  actioa  o*  3 
which  was  followed  by  Branch,  »bo  ®‘ ; 
is  a  candidate  to  succeed  himj«- 


reported. 


“We  join  with  others  in  urging  that  1°  agree  and  a  mistrial  was  declared  on  June  28.  Schroeder  was  taxed 


each  branch  of  advertising  exercise 
self  restraint,  good  judgment  and  tol¬ 
erance  in  its  attitude  toward  other 
advertising  interests  and  media,”  one 


with  the  court  costs  by  Judge  Barns  in  the  order  deciding  the  case  in  Annen- 
berg’s  favor. 


advertising  interests  and  media,”  one  DENIES  REPORT  OF  PROPOSED  PURCHASE 

Ponfi-  NEWARK,  N.  J.,  Aug.  7-The  Newark  Star-Ledger  today  published  the  fol- 
dence  in  advertising  was^asked  lowing  statement  denying  reports  it  sought  to  purchase  the  Newark  Sun- 

Development  of  the  theme  “ad-  “UntrutWul  rumors  of  negotiations  looking  to  the  purchase  of  the 

vertising’s  contribution  to  the  Ameri-  Sunday  Call  by  the  Star-Ledger  are  being  circulated  against  the  wishes  of 
can  way  of  living  was  urged.”  newspaper.  There  have  been  no  negotiations  between  the  Star-Ledger 

John  Paine,  general  manager  of  II'®  owners  or  operators  of  the  Sunday  Call.  There  are  no  such  negotia- 
ASCAP  denied  he  was  fighting  pending.  While  the  suggestion  is  flattering  to  the  publishers  of  the 

with  the  broadcasters,  but  termed  the  Star-Ledger,  it  has  no  basis  in  fact.  No  one  at  present  interested  in  the 
struggle  one  among  broadcasters  to  management  of  the  Star-Ledger  bears  anything  but  good  will  toward  con- 
determine  which  one  will  pay.  temporaries  who  occupy  a  respected  and  useful  place  in  New  Jersey  joumal- 

Mr.  Paine,  who  arrived  in  the  con-  ism.”  A  similar  denial  was  issued  by  Sunday  Call  spokesmen  July  8. 


publicly  demanding  that  the  gn.'*j 
jury  either  indict  or  exonerate  hit!  tinw 
The  present  grand  jury’s  report  exon-j  idea 
era  ted  Branch  and  furthermore  stavi  ^ 
cd  that  all  of  the  shortage,  excepth4|lligh 
some  minor  amounts  which  might  *t|Mc( 
due  to  errors,  were  traced  to  the  w-I.Waj 
convicted  deputies.  [ 

“Until  this  report  was  filed  the 
sponsibility  for  only  a  minor  fracti*l|the 
of  the  shortage  had  been  placed '?Bsolo 
the  public  officials.  As  the  varioo  ' 
angles  developed  they  were  report 
fully  but  not  in  any  unusual  mann^R 
in  the  two  Little  Rock  newspapB^R 
Editorials  making  reasonable  dem*®* 
for  determining  the  guilty  parties 
also  been  published.  Neither  of 


also  been  published.  Neither  of 
papers  have  commented  editorially** 

JnHtfa  Piilir’c 


determine  which  one  will  pay. 

Mr.  Paine,  who  arrived  in  the  con- 


Judge  Fulk’s  criticism,  which 
seems  to  have  failed  in  impressing 
public  of  this  city  and  state.”  I 


9 


ER 


rOR  AUGUST  10,  1940 


■(idifettt5ina  -H^enciei 


The  ADVERTISING  SURVEY 


press 
with 
fudge 
vspa- 
man- 
s  re- 
1  ac- 
[  and 
>untv 
dy  31 
blic  i 
iheriff 
ectioa 
form¬ 
ed  on 


id  by 
sure- 

Judge 
mat- 
alnust 
af  the 
'ameis 
t  with 


heren 
i  Juiy 
tan 
uUises 
IS  cai- 
trs  for 
>ne 
se. 

write! 
trscaii 
ion  of 
-sistent 
to  its 
s  been 

beedi- 
ises  it 
attend 
ard  to 


By  WARREN  L  BASSETT 
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In  August  We  Are  Bemused  by  Christmas 

there  really  must  be  a  Santa  “a.  The  French,  or  get  right  down 
(Haus.  do  business  kind. 

At  least  McCreery’s,  one  of  New  "rhe  English,  or  I’m-so-delicate 

York’s  famous  department  stores  is  type.  Makes  him  think  you’re  frail 
convinced  of  it,  for  on  one  of  the  and  fragile. 

hottest  days  of  the  surrmer,  Sunday,  ..j,  outdoor  American  sort.” 

tug.  4,  it  placed  a  950-line  advertise-  ,  ,  j  i  j 

;„t  ik  the  New  York  Times  featur-  Th®  ad  was  clever  an.^  novel,  and 
J;  Santa,  and  asking  readers  what  possibly  the  earliest  Christmas  ad  ever 
^  printed,  nevertheless  we  were  skep¬ 

tical  about  that  coupon  idea. 

The  heat  is  enough  to  contend  with, 
without  burdening  the  mind  with  the 
affrighting  picture  of  frenzied  Christ¬ 
mas  shopping. 

McCreery  copy  is  handled  by  the 
agency  of  George  Bijur,  Inc.,  and  so 
we  went  to  headquarters. 

“No,”  said  Mr.  Bijur,  “we  didn’t 
expect  anyone  would  sit  down,  check 
a  coupon  and  send  it  in.  That  was 
merely  an  excuse  for  the  ad.  We  ex¬ 
pected  the  coupon  results  would  be 
exactly  zero,  but  we  have  been  pleas¬ 
antly  surprised  by  receiving  a  num¬ 
ber  of  them,  six  in  fact.  We  now  have 
high  hopes  of  receiving  a  dozen.  Our 
only  thought  was  to  register  Christ¬ 
mas  in  the  minds  of  readers,  because 
if  you  can  get  only  10%  more  of  the 
Christmas  business  it  is  worth  25% 
more  of  the  ordinary  business. 

“The  comments  we  have  received 
from  customers  and  others  on  the  ad 
have  encouraged  us  to  go  on.  We 
expect  to  place  others.” 

In  a  more  formal  statement  Mr. 
Bijur  gave  a  further  analysis  of  the 
reasoning  behind  the  advertisement, 
which  will  no  doubt  prove  of  interest 
to  retail  advertising  men  generally. 
He  said: 

“1.  December  is  by  far  the  biggest 
month  of  the  year.  Indeed,  Christmas 
sales  of  many  gift  items  account  for 
more  than  40%  of  the  year’s  total 


THIl  IS  «  FUNHT  TIME  TO 
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tj-pes  of  gifts  they  wished  the  store 

to  feature  next  Christmas.  _ _ 

Most  appealing  feature  of  the  copy  sales. 

was  a  jovial  Santa  Claus  dunking  up  «o  d  i  j  -j  *  u-  u  a 

1,;=  2.  People  decide  at  which  store 

» ms  neck  m  cool  sea  water,  with  his  -  -  -  *  j  ^ 

J  1  .  u  1  J  1  they  are  going  to  do  their  Christmas 

remoeer  and  sleigh  parked  on  a  coral 

atoll  in  the  background,  under  the  shoppi^,  way  m  advance  of  the  time 
palm  trees.  The  Santa  cartoon  was  purchase, 

hy  Garrett  Price  of  New  Yorker  fame.  2.  A  Christmas  ad  in  December 
Written  in  humorous  vein  and  head-  “  merely  one  of  hundreds.  The 
lined,  “This  Is  A  Funny  Time  To  Be  amount  of  attention  it  will  attract  is 
Asking  You  About  Christmas'”  the  roughly  in  proportion  to  its  size,  and 
®?y  said,  in  part:  competing  ads.  But  a 

"riij  ,-.1.  -  t  ITT  Christmas  ad  run  in  August  has  no 

w  you  say  Christmas?  We  said  _  ....  ..  j  ^  n  . 

L  •  ■  -  competition — it  will  get  noticed,  talked 

about  and  remembered  by  hundreds 
of  thousands  of  people,  who  have  not 
made  up  their  minds  where  to  buy 


One  of  a  Series 
Winning  Utility  Ad 
Award. 
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f^l'ristmas.  Don’t  shove  that  ther- 
®ometer  under  our  nose,  don’t  show 
U*  that  lobster-red  sunburn.  We 
UHC1--I  you  haven’t  the  beach  sand  out 

ac^l  of  your  hair  yet’ or  that  poison  ivy  out  are^^o  ways  that  a 

:h,  wk  of  your  system.  ..  .  ,  An€re  are  two  ways  mat  a 

'  .  .  .  .  -..  .  store  can  prepare  for  its  Christmas 

out  were  thinking  about  Christ-  season: 

now  is  Ae  By  waiting  until  November  and 

Uk.  wiA  plans,  simmer  wiA  then  buying  whatever  articles  the 

^.discuss  and  deliberate,  disit^  manufacturer  offers  in  his  regular 
-  ■  i  on  the  Aousands  of  de-  jing. 

lieht  bil}llcCr«»  storting  way  ahead  and 

the  t^inus  tim?^  working  mtensively  wiA  manufactur- 

thet»«i,!na,toe.  And  smce  McCreery  is  TTie  g^s  to  develop  more  attoactive  mer- 


fract» 
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tmLi 

I’BiB  r™  ueveiop  more  attractive  mer- 

Ae  s-K'niinas  Thinfe  rf  Ae  Little  ghandise  at  lower  prices  Aan  would 

'  rifts  V  oAerwise  be  secured.  McCreery’s 

policy  “  to  work  far  m  advance  on  Ae 
Ipleaae  in«****fu  warri.  So  development  of  extra  attractive  mer- 

l  chandise.  and  it  is  felt  that  if  the  pub- 

OtoweJ  A?  that  long  cool  drink,  and  ^^re  made  to  realize  that  even  now 
questions  Aat  follow.  .  .  .  the  store  is  working  on  Christmas,  an 
oelow  was  prmted  a  mail  coupon,  unusually  favorable  response  would 


if  Mr.  Bijur’s  idea 

.. - -  -  —  - ^  - as  ads  is  followed 

What  kind  of  perfumes  do  you  widely  Christmas  sales  doubtlessly 
'IS  to  feature  next  Christmas?  will  be  Ae  greatest  m  history. 


Minneapolis  Utility  Wins 
NORTHERN  STATES  Power  Com¬ 
pany,  Minneapolis,  has  been  awarded 
first  honors  in  a  national  contest 
sponsored  by  the  Modern  Kitchen 
Bureau,  New  York,  for  Ae  best  series 
of  newspaper  advertisements  on  elec¬ 
tric  water  heating.  The  cash  prize  of 
$250  accompanying  Ae  award  goes  to 
T.  H.  Kettle,  the  company’s  advertis¬ 
ing  manager. 

Winner  of  second  award  was  Indian¬ 
apolis  Power  &  Light  Company,  In¬ 
dianapolis,  with  John  G.  Longsdorf, 
advertising  manager,  taking  second 
prize  money  of  $100.  Third  prize  went 
to  the  Municipal  Power  &  Light  Plant, 
Richmond,  Ind.  Fentress  Tucker  re¬ 
ceived  the  $50  prize  check. 

The  Northern  States  Power  Com¬ 
pany  advertising  which  took  first  place 
in  the  contest  emphasized  the  con¬ 
venience  and  help  that  electric  water 
heating  brings  to  the  home.  The 
series  ran  during  February  and  March 
in  Minneapolis  newspapers.  H.  G. 
Huey,  merchandise  manager  of  the 
utility,  says:  “Our  electric  water 
heater  business  is  holding  up  very 
nicely  and  showing  a  very  satisfactory 
increase.  We  attribute  no  small  part 
of  it  to  Ais  very  effective  series  of 
advertisements.” 

The  Indianapolis  advertisements 
were  illustrated  with  appealing  pic¬ 
tures  of  babies. 

The  Richmond  series  stressed  use, 
pointing  out  the  number  of  times  the 
head  of  Ae  house  would  need  hot 
water  for  shaving  in  the  years  to 
come,  or  the  number  of  times  the 
housewife  would  need  it  the  rest  of 
her  life  for  washing  dishes  or  cloAes. 

The  contest  was  open  to  advertising 
managers  of  operatmg  utility  com¬ 
panies  Aroughout  Ae  United  States. 
To  be  eligible,  Ae  series  must  have 
been  published  between  Feb.  1  and 
May  30,  1940. 

Promoting  Commuter  Travel 
IHE  NEW  HAVEN  RAILROAD  has 
just  started  a  new  newspaper  cam¬ 
paign  in  eight  Westchester  county, 
New  York,  newspapers  to  promote 
commuting  travel. 

Titled,  “The  Smiths  Go  To  Town,” 
Ae  copy  emphasizes  that  trains  are 
available  every  few  mmutes,  and  also 
the  safety  and  convenience  of  tram 
travel.  Also  featured  is  Ae  new  low 
rail  coach  rate  of  2  cents  a  mile. 

Along  wiA  the  newspaper  cam¬ 
paign,  a  booklet  entitled  “llie  Smiths 
Go  To  Town,”  is  being  mailed  to  a 
list  of  35,000  residents  of  the  county. 

Agency  for  the  account  is  Ae  Wen¬ 
dell  P.  Colton  Company,  Boston. 

WINS  AD  AWARD 

The  Rudolph  Wurlitzer  Company, 
of  Detroit,  was  awarded  first  prize  for 
newspaper  and  window  advertismg  at 
the  3^h  annual  Music  Industries  con¬ 
vention  which  closed  m  Chicago  last 


week.  Second  place  went  to  Lyon 
&  Healy  of  Chicago,  and  Grmnel  Bro- 
Aers,  of  Detroit,  took  third.  The 
classification  was  for  cities  of  more 
than  100,000  population.  More  Aan 
GOO  entries  were  received  for  the  con¬ 
test.  Another  classification  included 
cities  under  100,000. 

Calvert  Tripling 
Newspaper  Ads 

Calvert  Distillers  Corporation  will 
spend  approximately  95%  more  this 
August  in  advertising  its  various 
brands  Aan  m  August  of  1939,  it  has 
been  announced  by  Jim  Johnson,  ad¬ 
vertising  manager.  AccorAng  to  Mr. 
Johnson,  Calvert  will  spend  three 
times  as  much  in  newspapers  as  was 
spent  a  year  ago  and  there  will  also 
be  a  considerable  increase  in  magazine 
expenditures. 

In  August,  Calvert  is  continuing  its 
“protective  blending”  campaign  with 
ads  in  302  newspapers  in  273  cities. 
This  advertising  is  in  addition  to  a 
special  institutional  campaign  in  which 
facts  pertaining  to  Ae  economic  bene¬ 
fits  of  repeal  are  being  advertised  in 
148  newspapers  in  all  parts  of  the 
country.  (E  &  P.,  Aug.  3,  pg.  22.)  In 
addition  to  newspaper  advertising, 
Calvert  is  also  using  full  color  pages 
in  Li/c,  Colliers,  Liberty  and  Esquire 
this  monA  as  part  of  its  regular  pro¬ 
duct  campaign. 

On  its  Old  Drum  brand,  Calvert  will 
use  130  newspapers  in  114  markets 
during  the  month  of  August  and  in 
September  will  augment  its  news¬ 
paper  advertising  on  this  brand  with 
magazine  advertising. 

Among  Advertising  Folk 

H.  A.  BATTEN,  president  of  N.  W. 

Ayer  &  Son,  Inc.,  is  m  Honolulu.  He 
is  expected  back  m  Philadelphia 
aroimd  Sept.  1. 

V.  M.  Wallace,  formerly  vice-presi¬ 
dent  and  a  Arector  of  ’Tracy  Locke 
Dawson,  Inc.,  has  joined  Ae  New 
York  office  of  Roy  S.  Durstme,  Inc. 

Ted  Lemon,  formerly  director  of 
merchandising.  Purity  Bakeries  Cor¬ 
poration,  Chicago,  is  now  Arector  of 
sales,  for  Ae  same  company. 

J.  A.  L.  Kamps,  former  director  of 
the  trade,  mdustrial  and  professional 
department  of  Benton  &  Bowles,  has 
joined  Donovan-Armstrong,  Philadel¬ 
phia,  as  an  account  executive. 

Mrs.  Florence  Trullinger,  former¬ 
ly  with  Warwick  &  Legler  and  Young 
&  Rubicam,  has  jomed  Ae  copy  de¬ 
partment  of  J.  M.  MaAes,  Inc. 

Bob  Watson,  formerly  with  O’Con¬ 
nor,  Moffatt  &  Co.,  and  Leo  J.  Mey- 
berg,  has  joined  RuArauff  &  Ryan, 
Inc.,  as  account  executive. 

Robert  A.  Morris,  Eastern  manager 
of  Whafs  New  in  Home  Economies 
(Continued  on  page  41) 
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Newspaperman’s  Account 
Of  Flight  from  France 


By  MYER  AGEN 


MYER  AGEN  was  born  in  Brook¬ 
lyn,  N.  Y.,  in  1895,  founded  the 
Local  Adverfiser  there  in  1916  and 
enlisted  for  the  duration  of  the 
war  in  1917.  He  was  demobilized 
in  France  and  served  two  and  a  half 
years  as  reporter  with  Paris  edition 
of  New  Yorb  Herald.  He  became 
American  editor  for  Continental 
edition  of  London  Daily  K^ail  in 
1923  and  remained  II  years.  Later 
he  was  Riviera  correspondent  for 
the  London  Daily  Express,  with  the 
Paris  AP  bureau,  Chicago  Tribune, 
Paris  correspondent  for  London 
Daily  Sketch,  and  correspondent 
for  Comintel,  a  London  trade  paper 
syndicate. 


PARIS  isn’t  what  it  used  to  be.  That 
is  the  main  reason  why  I  have  re¬ 
turned  to  America  after  more  than 
20  years  of  news¬ 


paper  work  m 
France,  and  that 
no  doubt  is  why 
practically  all 
other  American 
newspaper  men 
have  also  hit  the 
homeward  trail. 
New  York  has 
been  invaded  by 
foreign  c  o  r  r  e  - 
spondents,  and, 
as  my  good 
friend  Edwin  L. 
James,  managing 


Myer  Agen 


editor  of  the  New  York  Times,  ex¬ 
claimed  when  I  asked  him  whether  he 
could  find  me  a  berth  on  his  paper,  “I 
have  more  foreign  correspondents  on 
my  hands  than  I  know  what  to  do 
with.” 

Germans  Control  Paris 

With  Hitler  controlling  most  of 
Europe,  there  is  little  for  a  foreign 
correspondent  to  do  these  days  than 
tc  take  a  “hand-out”  in  every  sense 
of  the  term.  As  Walter  Kerr  of  the 
New  York  Herald  Tribune,  who  re¬ 
cently  returned  from  France,  pointed 
out,  American  newspapermen  lost 
their  time  and  effort  trying  to  get  any 
stories  out  of  Paris.  The  Germans 
were  very  polite  and  helpful  and  all 
that,  but  they  held  all  stories  handed 
over  to  them  for  censorship,  and 
nothing  got  through  except  what  they 
wanted  to  go  through.  Only  Amer¬ 
ican  correspondents  accredited  to 
Berlin  were  able  to  file  anything. 

The  two  English-language  papers  in 
Paris,  the  Continental  edition  of  the 
Daily  Moil,  and  the  Paris  edition  of 
the  New  York  Herald  Tribune  have 
both  been  obliged  to  close  down,  first 
and  foremost  because  they  had  no 
more  readers,  and  secondly  because  it 
was  impossible  to  publish  the  papers 
under  German  control.  The  British 
and  American  colonies  in  France,  once 
compact  little  communities  of  from 
20,000  to  25,000  souls,  are  now  dis¬ 
persed  to  the  four  winds,  and  there 
are  no  English-speaking  tourists  to 
take  their  place. 

Laxirence  Hills,  editor  and  general 
manager  of  the  Paris  Herald  'Tribune 
has  dispersed  his  staff,  but  is  remain¬ 
ing  in  the  French  capital  to  protect 
the  valuable  property  and  to  look 
after  the  interests  of  the  paper.  Eric 


Hawkins,  his  managing  editor,  who 
was  British  and  who  had  spent  prac¬ 
tically  all  of  his  life  in  France,  could 
obviously  not  remain  in  the  country 
without  running  the  risk  of  a  con¬ 
centration  camp. 

Last  Ones  to  Leave 

Hugh  E.  Muir,  managing  editor  of 
the  Continental  edition  of  the  Daily 
Mail,  sent  all  of  his  British  staff  out 
of  Paris  when  the  Germans  were  at 
its  gates,  closed  the  doors  of  his  paper 
in  the  Rue  du  Sentier,  and  hot-footed 
it  to  the  Franco-Spanish  frontier.  He 
was  one  of  the  last  Englishmen,  to¬ 
gether  with  C.  J.  Martin,  Paris  corre¬ 
spondent  of  the  London  Daily  Tele¬ 
graph,  to  pass  to  safety  into  Spain  just 
before  the  German  troops  reached 
Hendaye.  I  was  on  the  international 
bridge  between  Hendaye  and  Irun 
when  they  got  across. 

Accompanied  by  my  family,  I  had 
proceeded  across  France  in  hired 
motor  cars.  Starting  from  Tregastel 
in  Brittany,  I  went  through  Rennes  to 
Derval,  a  little  town  about  50  kilom¬ 
eters  from  Nantes.  Had  I  stayed  a 
few  days  longer  I  would  have  been 
cut  off  by  the  German  troops  occupy¬ 
ing  the  entire  coast.  When  I  passed 
through  Rennes  on  the  road  to  Paris. 
British  troops  were  still  pouring  into 
the  country,  while  thousands  of  motor 
cars  crammed  with  refugees  from  Paris 
and  piled  high  with  suitcases  and 
household  effects  filed  past  the  coast. 
Frenchmen  were  still  evidently  hoping 
that  the  Germans  would  be  stopped 
somewhere. 

When  I  left  Brittany,  I  hadn’t  the 
slightest  idea  of  going  to  America.  It 
was  my  intention  to  go  to  the  South 
of  France  and  stay  there  until  the 
trouble  blew  over.  Everyone  else 
evidently  had  the  same  idea,  for  when 
I  reach  Bordeaux,  I  found  practically 
every  member  of  the  American  colony 
in  Paris  at  the  American  Consulate 
trying  to  get  some  information,  and 
to  arrange  their  passports  for  possible 
return  to  the  United  States.  No  one 
at  the  Consulate  could  give  us  any 
definite  advise.  Everything  was 
chaotic,  and  the  staff  was  working 
under  terrific  pressure  to  handle  the 
crowd. 

Stopped  Many  Times 

On  the  road  to  Bordeaux,  I  had  been 
stopped  I  don’t  know  how  many  times 
by  military  guards  who  demanded  my 
credentials.  There  were  guards  at 
every  crossing  and  at  every  bridge. 

The  people  of  France  were  marvel¬ 
ous  under  the  strain  of  defeat.  Every¬ 
thing  was  done  to  make  refugees  com¬ 
fortable.  At  Derval,  I  was  directed  to 
a  private  home  by  a  French  soldier, 
who  told  me  that  I  wouldn’t  find  a 
room  in  Nantes.  I  passed  the  night  at 
Derval,  and  my  sleep  was  interrupted 
three  times  that  night  by  waves  of 
German  airplanes  flying  over  to  bom¬ 
bard  the  British  at  St.  Nazaire.  Be¬ 
fore  leaving  the  next  morning,  I  asked 
the  people  I  stayed  with  what  I  owed 
them  for  an  excellent  dinner,  bed  and 
breakfast.  They  hemmed  and  hawed. 


— Peter  .\rno  in  the  Xew  Yorker,  Aug.  3 
"And  here's,  a  bulletin  that's  just  come  ini" 


They  were  not  wealthy,  but  were 
nevertheless  averse  to  asking  payment 
from  refugees.  I  didn’t  want  to  put 
them  to  all  that  trouble  and  expense, 
so  they  finally  compromised  by  ac¬ 
cepting  what  I  would  have  paid  at  a 
cheap  hotel. 

In  another  town  that  I  stopped  at 
before  reaching  Bordeaux,  I  slept  over 
a  grocery  store  kept  by  an  old  lady 
and  her  spinster  daughter.  Under 
ordinary  circumstances  they  would 
never  have  dared  to  take  in  two 
strange  men,  yet  they  gave  me  a  bed 
in  which  I  slept  with  the  driver  of  my 
car.  My  family  was  put  up  in  another 
house  across  the  way.  We  were  given 
clean  sheets  and  towels,  and  the  next 
morning  before  we  left,  the  two  old 
ladies  insisted  on  our  having  some 
breakfast.  When  I  wanted  to  pay 
them  they  indignantly  refused.  I  how¬ 
ever  pressed  them  to  accept  some¬ 
thing,  and  in  desperation  told  them  to 
take  the  money  and  give  it  to  the 
Church.  This  they  agreed  to  do  on 
one  condition,  that  of  telling  the  priest 
that  I  had  given  the  money.  I  found 
i»  difficult  to  refrain  from  crying. 

Bordeaux  Crowded 

It  would  take  too  long  to  tell  of  all 
that  happened  en  route.  When  I  ar¬ 
rived  at  Bordeaux,  I  found  the  place 
crowded  with  refugees.  Millions  of 
people  had  fled  south,  and  hundreds 
could  find  no  place  to  sleep.  Many 
were  sleeping  in  the  street  outside  the 
railway  station,  and  not  a  few  were 
in  urgent  need  of  medical  attention. 
The  restaurants  were  crowded  to  over¬ 
flowing.  I  finally  found  one  where  I 
could  wait  for  a  place  to  eat. 

A  United  Press  correspondent  whom 
I  had  known  in  Paris  kindly  offered 
to  let  me  have  his  seat.  As  we  dis¬ 
cussed  events,  he  remarked  that  he 
had  just  come  from  the  ticker  and  had 
learned  that  the  Armistice  was  to  be 
signed  that  night.  I  looked  aghast. 
I  couldn’t  believe  my  ears.  “You’re 
crazy!”  I  exclaimed.  It  was  only  too 
true  however.  The  shock  was  terri¬ 
ble.  People  just  sat  down  and  cried 
when  they  heard  the  news  over  the 
radio  later. 

My  chauffeur  happened  to  overhear 
our  conversation,  for  we  were  speak¬ 
ing  in  French.  He  almost  went  wild 
with  anxiety.  His  family  was  at 
Derval,  near  Nantes,  and  the  Germans 
were  approaching.  He  was  afraid  that 
he  might  be  cut  off  from  them,  so  he 
asked  to  dump  my  baggage  anywhere 


in  order  that  he  might  get  back  to  his 
family  in  time. 

I  couldn’t  find  another  car  nor  i 
taxi  for  love  nor  money.  So  I  dumped 
my  baggage  in  the  back  of  a  frd^; 
store-room,  and  let  him  go.  Hj; 
night  I  slept  on  any  army  cot  in  the 
Red  Cross  dormitory  prepared  for 
American  refugees.  I  was  thankful 
for  that. 

Get  New  Passport 

After  I  had  obtained  a  new  passpor. 
at  the  American  Consulate  good  for 
transit  through  Spain  and  Portugal  ] 
arranged  to  leave  Bordeaux,  as  the 
place  was  threatened  with  constan! 
bombardment,  and  was  worse  in  this 
regard  than  Paris.  The  French  Gov¬ 
ernment  had  just  moved  in.  I  came 
across  Andre  Glarner,  chief  Paris  cor¬ 
respondent  of  the  London  Eichasjie 
Telegraph.  He  was  resplendent  in  his 
new  war  correspondent’s  uniform.  He 
was  looking  for  Lloyd’s  Bank  like 
myself,  as  I  needed  some  funds. 


CONTRACT  CLAUSE  KEEPS  RIGHT  TO  UP  AD  RATE 

THE  Toronto  Star,  William  Wallace,  advertising  manager,  announced,  July  31, 
to  advertisers  and  agencies,  “effective  after  today,  all  advertising  contracts 
will  be  accepted  with  the  following  clause:  "The  publisher  reserves  the  right 
to  increase  the  rate  stipulated  herein  at  any  time  on  60  days’  notice  in  writing. 
The  advertiser  reserves  the  right  to  cancel  this  contract,  without  shortrate 
penalty  charge,  at  any  date  upon  which  higher  rates  are  made  effective  by 
the  publisher.’  TTiis  applies  to  all  contracts,  national,  retail,  and  classified.” 


went  together  but  found  that  tix 
hank,  which  had  moved  down  from 
Paris,  was  not  yet  open  for  business 
We  were  told  to  return  the  followitj 
Monday.  As  I  couldn’t  wait,  my  funds 
are  still  there.  I  also  still  have  three 
trunks  in  Bordeaux,  or  at  least  I  sup¬ 
pose  they  are  still  there,  as  that  is 
where  I  last  heard  of  them.  Urey 
hadn’t  arrived  when  I  was  in  Bor¬ 
deaux.  As  all  my  wife’s  clothes  are 
in  those  trunks,  I  had  to  buy  her  nev 
clothes  as  we  went  along,  and  buyir: 
clothes  in  Spain,  even  for  money  s 
no  joke.  There  are  only  a  few  samples 
left  in  the  big  stores. 

I  passed  through  Bayonne,  and  foun: 
it  a  veritable  mad  house.  The  stree'.^ 
were  roped  off,  and  thousands  of  peo-l 
ole  were  wildly  milling  in  front  of  the] 
Spanish  and  Portugese  Consulates  it  j 
an  effort  to  obtain  a  visa.  The  win-i 
dows  of  the  Spanish  Consulate  hail 
been  broken  by  the  mob  trying  trl 
get  in. 

I  hot-footed  it  to  St.  Jean  de  LuZ| 
and  after  turning  over  my  passpor' 
was  advised  to  be  at  Hendaye  the  fol¬ 
lowing  afternoon.  I  spent  all  day  o: 
the  bridge  before  I  was  able  to  gf 
across.  Part  of  our  convoy  remaine: 
another  day  in  order  to  permit  a  group 
of  British  to  pass.  They  couldn’t  risk 
falling  into  the  hands  of  the  Germars 
As  it  was,  I  left  Irun  for  Bilbao,  Spai'- 
at  about  one  o’clock  in  the  momir.: 
and  the  Germans  were  feted  by  th 
Spanish  authorities  at  the  frontier 
town  at  eleven  o’clock. 

With  the  members  of  the  Ameria'- 
convoy,  I  spent  about  10  days  at  Bilbf 
waiting  for  the  American  Govemmer' 
to  send  the  Manhattan. 

Lisbon  Embarking  Point 

It  had  at  first  been  thought  that  the 
Manhattan  would  fetch  us  at  Bilbac 
Conflicting  reports  came  through  ia 
this  regard.  But  it  was  finally  decided 
that  we  would  be  taken  off  at  Lisbon, 
as  the  Spanish  coast  was  to  dangerous 
at  this  point  from  possible  floatinf 
mines. 

In  Bilbao,  and  later  in  Lisbon.  I 
came  across  several  members  of  our 
defunct  Anglo-American  Press  Asso¬ 
ciation  of  Paris.  A  number  of  th® 
boarded  the  Manhattan,  and  durinP 
the  crossing  we  arranged  with  th« 
Chief  Purser  to  let  us  have  a  cornet 
of  the  Tourist  Smoking  Room  for 
informal  reunion.  The  drinks  wf* 
on  the  house.  As  William  Bird,  of  the 
New  York  Sun,  was  our  general  sec; 
retary,  he  presided,  and  it  was  deciik*! 
unanimously  on  an  invitation  ho® 
Sedley  Peck,  a  former  newspapernui 
who  had  gone  to  France  to  serve 
the  American  Ambulance  volunteers 
that  we  should  adjourn  until  we  » 
met  again  the  following  Wednesday 
Aug.  7,  at  the  luncheon  of  the  Over¬ 
seas  Press  Club  of  America 
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_ THI  eOMMCT  CLEVIUOD  MARKET  $MTAN.M5.30— 49%  OE  OMO’I  RETAIl  SALES - 


In  the  above  ch.irt.  Greater  Cleveland  and  the  26  neighboring 
counties  arc  indicated  by  the  two  shaded  bars. 


One  glance  at  the  chart  (at  the  left) 
shows  you  quickly  why  the  Cleveland  2- 
in-1  market  offers  a  PLUS  value.  Indi¬ 
vidually,  these  two  markets  (1)  Greater 
Cleveland,  and  (2)  the  26-adjacent-coun¬ 
ty  area,  are  the  largest  and  second  largest 
retail  markets  in  the  state  of  Ohio. 

Together,  with  more  than  35  600  retail 
outlets,  they  constitute  one  of  the  nation’s, 
high-snot  markets.  A  great  urban  area, 
with  141  cities  and  towns,  related  social¬ 
ly,  culturally,  industrially  and  financial¬ 
ly  with  Greater  Cleveland. 

Of  added  imnortance  to  advertisers  is  the 
advantage  of  reaching  and  selling  this  2- 
in-1  m*^t*ket  with  a  single  newspaper — the 
Plain  De<iler.  It  is  the  ONLY  newspa¬ 
per  distributed  in  ALL  the  cities  and 
towns  in  this  compact  area. 

A  ^reot  market — a  great  newspaper — a 
grent  huv  for  advertisers  who  appreciate 
MORE  for  the  money. 

/Ish  nn^  distrihutor  or  representative  in 
northeastern  Ohio  about  the  importance 
of  this  2-in-l  market — Cleveland  PLUS 
the  26-founty  area.  Then  ask  your 
advertising  agency  hojv  the  Plain  Dealer 
covers  this  2-ia-l  market. 


CLEVELAND  PLAIN  DEALER 

National  representatives,  John  B.  Woodward,  Inc, 
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U.  S.  Newsmen 
In  Shanghai 
Sit  Tight 

Violence  Flares  Again  .  .  . 
Radio  Announcer  Threat¬ 
ened  .  .  .  Bomb  Foimd 

Violence  continued  in  Shanghai 
this  week  with  one  assassination,  a 
kidnaping  and  an  attempted  kidnaping 
added  to  the  record  as  £d.tor  &  Pub¬ 
lisher  went  to  press. 

In  Japan,  however,  which  has  been 
blamed  by  U.  S.  newsmen  for  insti¬ 
gating  the  anti-U.  S.  and  anti-British 
campaign  against  foreigners  both  in 
Nippon  and  Japan-controlled  China, 
the  situation  appeared  less  aggravated 
and  optimism  prevailed. 

In  Shanghai,  on  Aug.  2,  gunmen  as¬ 
sassinated  Charles  Metzler,  Czarist 
Russian  leader  employed  by  the 
American  Asiatic  Underwriters  Asso¬ 
ciation,  of  which  C.  V.  Starr,  publisher 
of  the  Shanghai  Evening  Post  and 
Mercury,  is  president. 

Starr  is  one  of  six  U.  S.  newsmen 


whose  expulsion  from  Shanghai’s  In¬ 
ternational  Settlement  has  been  de¬ 
manded  by  the  Japanese-dominated 
Nanking  regime,  which  purports  to 
administer  Chinese  territory  under 
Japanese  occupation. 

Kenneth  Selby-Walker,  manager  of 
Reuters  (British)  News  Agency  in 
Shanghai,  report^  the  same  day  that 
some  person  or  persons  had  entered 
his  home  the  night  before  and  ex¬ 
amined  his  papers,  but  apparently  had 
taken  nothing. 

The  same  day  gunmen  kidnaped  a 
wealthy  Chinese  coal  dealer  and 
failed  in  an  attempt  to  kidnap  a 
Chinese  banker  in  Shanghai. 

Alcett  Warned 

From  Shanghai  also  came  word  Aug. 
5  that  an  armed  Chinese  was  arrested 
that  day  opposite  a  radio  station  from 
which  Carroll  D.  Alcott,  member  of 
the  editorial  staff  of  China  Press  and 
news  commentator  for  an  American- 
owned  radio  station,  makes  his  broad¬ 
casts. 

On  July  30  Alcott  advised  the  U.  S. 
Consulate  General  that  he  had  re¬ 
ceived  a  warning  by  telephone  to  “get 
off  the  air”  within  three  days.  Alcott 
was  another  of  the  U.  S.  newsmen 


ordered  deported  from  Shanghai. 

The  police  said  the  Chinese  gunman 
they  arrested  was  in  a  parked  auto¬ 
mobile  opposite  the  radio  station  and 
that  he  refused  to  say  why  he  was 
waiting  there  or  why  he  was  armed. 

Another  Bomb  Found 

French  concession  police  found  a 
bomb  inside  a  police  pill  box  outside 
the  American-owned  Shanghai  Eve¬ 
ning  Post  building  Aug.  5.  A  bomb 
had  been  found  under  the  paper’s 
presses  Aug.  1. 

Britain,  meanwhile,  aroused  by  the 
arrest  of  several  of  her  subjects  in 
Japan,  in  turn  arrested  several  Jap¬ 
anese  in  various  parts  of  the  empire, 
including  Singapore,  where  Ishiro 
Kobayashi,  manager  of  the  Japanese 
Eastern  News  Agency  in  Singapore, 
was  detained. 

A  Reuters  dispatch  Aug.  5  from 
Tokyo  stated  Mrs.  Melville  James  Cox, 
widow  of  the  Reuters  correspondent 
who  plimged  to  his  death  from  a  win¬ 
dow  of  Tokyo  Police  Headquarters 
July  29  while  under  questioning  in 
an  espionage  inquiry,  is  seriously  ill 
in  the  Japanese  capital.  The  dispatch 
said  Mrs.  Cox  had  suffered  a  complete 
collapse  because  of  shock. 
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1.1.  ■  11— I ITH  MAY  the  best  sales  month  in 
42  months  (only  December, ‘39.  excepted);  with  June 
employment  up  three  and  a  half  times  above  state  av¬ 
erages;  with  current  business  gains  increasing  rapidly, 
it's  only  natural  that  Rockford  is  the  “buy"  of  the  year. 
Defense  preparations  mean  still  further  gains  for  this 
second  largest  machine  tool  center.  Get  in  on  the 
ground  floor.  Advertise  now! 
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Metaphorically  speaking, 
the  very  co-operative  con¬ 
structive  service  rendered 
by  The  Capital’s  Mer¬ 
chandising  Plan,  Poes  f« 
in  the  direction  of  "nil- 
ing  the  Food  Bowl”  of 
families  in  the  great  To-  | 
peka  Market  of  21  Pros-  , 
perous  Drive-in  Counties 
In  its  own  columns,  this 
newspaper  creates  a  nev 
interest  in  advertised 
brands  provocative  mes¬ 
sages  .  .  .  stimulattt  , 

added  zest  for  tra«  . 
marked  brands  throng 
WIBW  Radio  programs  | 
.  .  .  gets  solidly  back  of 
both  grocer  and  ADVER¬ 
TISER.  Newspaper  5p» 
and  radio  time  exceeding 

$16,000  was  used  to  pro¬ 
mote  foods  in  1939- 

Mothers  .  .  -  purchasing 
for  the  Topeka  family  - •• 
look  for  food  adver¬ 
tising  in  The  Capita  •  •  • 
hear  about  it  over  the  w 

in  our  local  program.!^ 

Food  Sale  market,  too 
.  .  .  amounting  to  a  to 
of  over  $24,721,000  >« 
these  21  progres$>» 
Drive-in  Counties. 


(Unppka  ISailg 

TOriKA.  KANSAS 
r.kitfii.a  mt>4  Sa.a.T 


CAPPEI  PUBLICATIONS,  !•< 
A.tliirr  Capa..,  PiixBaa)  aaB  PaS'  "*' 
OfPICtS  Na.  Y.rk,  Cli,«a|a  »' 

K.aiai  C.ta.  Saa  f.aaciica 


Plu<|(|in<|'ln'‘  on  d  (xvec\ 


Rancj^s  L 

Toa^hps  £ 

Vocuurn  f 
Ckmier^  / 

Was  111  no  ^ 
Mcichiius  f 

IfOUS  I 
Hof  Welter 
0ottles 


OPS 


New  Englanders  are  unusually  progres¬ 
sive:  their  homes  efficiently  conducted. 
Here,  then,  is  a  vast  market  for  "Things 
Electrical.”  As  of  January  1,  1940,  there 
were  1,981,499  New  England  families; 
2,118,373  wired  homes,  or  8.61%  of  the 
entire  United  States;  83,843  electrified 
farms.  Allowing  for  population  increases 
since  last  census,  practically  EVERY 
family  lives  in  a  wired  house,  and  is  a 
potential  prospect  for  electrical  products. 


There  are  no  less  than  40  classifications  of 
electrical  utilities  to  which  this  area  is  re¬ 
sponsive.  Taking  the  total  dollar  retail 
sales  of  all  domestic  utility  products  for 
the  United  States,  for  1939,  and  applying 
a  New  England  percentage,  the  indicated 
total  is  approximately  $85,000,000. 

Statistics  are  vitally  important  to  national  advertisers,  and 
these  figures  bespeak  a  remarkable  sales  story: 

ESTIMATED  ELECTRICAL  APPLIANCE  SALES  FOR  FIRST 
4  MONTHS  OF  1940 

Refrigerators  _ 70,922—6.15%  of  U.  S.  Toul 

Washers  _ 29,241—6.28%  of  U.  S.  Total 

Ironers  -  2,520—6.32%  of  U.  S.  Towl 

Ranges  _ 8,188—5.42%  of  U.  S.  Total 

Water  Heaters  _  8351 — 2.82%  of  U.  S.  Total 

But  the  real  importance  of  such  statistics  rests  in  a  steady 
growth  of  consumer  acceptance,  as  proven  by  the  follow¬ 
ing: 

ESTIxMATED  ELECTRICAL  APPLIANCE  SALES  FOR  1939. 

91,722  units — 26.99%  increase  over  1938 
7,928  units —  4.98%  increase  over  1938 
133,271  units — 55.18%  increase  over  1938 
18,857  units —  7.64%  increase  over  1938 


The  1,981,499  families  of  New  England  are  exceedingly 
receptive  to  electrical  appliances.  The  areas  covered  by 
the  newspapers  below  are  representative  of  this  urge  for 
modernity. 

1,000  lines  for  the  New  England  list  of  newspapers  cost 
only  $8,789 — 5,000  lines,  $42,125.  And  mark  this — 
this  specific  market  represents  57.7%  coverage  of  total 
City  Zone  population  of  all  New  England  ...  a  much 
higher  percentage  of  total  New  England  population  repre¬ 
sented  in  their  effective  circulation  areas.  It’s  a  good  buy. 

*  Source: 

Washer  Sales  from  trade  sources  representing  86.3%  of  Industry. 
Ironer  ■'  ‘  "  '■  91.9% 
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'Water  Heaters 


New  Bedford  Standard  Times  and 
Mercury  (M&E) 

Newf  Bedford  Sunday  Standard 
Times  (S) 

Newburyport  Daily  News  (E) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Quincy  Patriot  Ledger  (E) 

Salem  News  (E) 

Taunton  Gazette  (E) 

VX'altham  News  Tribune  <E) 
Worcester  Telegram  and  Evening 
Gazette  (M&E) 

Worcester  Sunday  Telegram  (S) 
RHODE  ISLAND 
Pawtucket  Times  (E) 

West  Warwick  Pawtuxet  Valley 
Daily  Times  (E) 


Boston  Globe  (S) 

Boston  Post  (M) 

'toston  Post  (S) 

Boston  Record  &  American  (ME) 
Boston  Sunday  Advertiser  (S) 
Brockton  Enterprise-Times  (E) 
Cape  Cod  Standard-Times. 
Ilyannis  (E) 

Fall  Rivet  Herald  News  (E) 
Fitchburg  Sentinel  (E) 
Framingham  News  (E) 

Gloucester  Times  (E) 

Greenfield  Recorder-Gazette  (E) 
Haverhill  Gazette  (E) 

Holyoke  Transcript  (E) 

Lawrence  Eagle-Tribune  (ME) 
Lowell  Courier-Citizen  and 
Evening  Leader  (M&E) 


Westerly  Sun  (E&S) 
W'oonsocket  Call  (E) 
CONNECTICUT 
Bridgeport  Herald  (S) 

Danbury  News-Tines  (E) 
Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  (M) 

New  Britain  Herald  (E) 

New  Haven  Register  (E&S) 
.New  London  Day  (E) 

.Norwalk  Hour  (E) 

Norwich  Bulletin  and  Record 
(M&E) 

Stamford  Advocate  (E) 
Waterhury  Republican  & 
American  (M&E) 

W'aterbury  Republican  & 
American  (E&S) 


MAINE 

Bangor  Daily  News  (M) 

Portland  Press-Herald  Express, 
Sunday  Telegram  (M&F.S) 
NEW  HAMPSHIRE 
Concord  Monitor-Patriot  (E) 
Keene  Sentinel  (E) 

Manchester  Union-Leader  (M&E) 

VERMONT 

Barre  Times  (E) 

Bennington  Banner  (E) 
Brattleboro  Reformer  (E) 
Burlington  Free  Press  (M) 

St.  Johnsbury  Caledonian-Record 
(E) 

MASSACHUSETTS 
Beverly  Evening  Times  (E) 
Boston  Globe  (M&E) 


\ 


I 


i 

I 

{ 

I 

I 

( 


( 

I 


Photogs  Should  Be  Wary 
Oi  Phony  ‘Associations’ 

By  JACK  PRICE 


EVERY  now  and  then  the  tin  cup  in  knowing  about  this . I  think 

is  passed  around  by  pseudo -asso-  this  press  card  racket  is  a  nuisance 
ciations  of  press  photographers  with  to  the  local  police  officers  and  to  the 
an  appeal  that  the  innocent  bystander  legitimate  news  cameraman  as  well, 
drop  therein  anything  from  two  to  •  •  •  ■  Somebody  should  get  something 
ten  dollars  for  a  “membership”  in  the  on  this  racket  and  stop  it.” 
phony  organization.  These  are  legally  Accompanying  the  letter  was  a 
constituted  but  none  the  less  spuri-  “Dear  Fellow  Photographer”  billet 
ous  “organizations”  thrown  together  doux  from  the  “association”  that  re- 
for  the  unrighteous  purpose  of  ex-  lated  the  dire  predicament  of  a  Jumbo 
tracting  coin  in  the  amounts  above  set  advertising  art  director  and  the  pub- 
forth  from  the  pockets  of  unwary  licity  pundit  of  a  heavyweight  indus- 
members  of  the  craft  of  legitimate  try  who  needed  a  stack  of  photogra- 
press  cameramen  anxious  to  make  a  phers  from  here  to  the  Antipodes  and 
little  extra  money  on  the  side.  didn’t  know  how  to  get  them.  This. 

The  stereotyped  lure  is  the  promise  related  the  letter,  was  the  inspiration 
of  assignments,  press  and  commercial,  for  the  founding  of  the  altruistic  asso- 
to  cover  local  matters  for  foreign  ciation  of  press  photographers, 
clients  of  the  association,  the  “for¬ 
eign”  meaning  any  territory  beyond,  i 
approximately,  50  miles  of  the  home  ( 
plate.  And  strange  to  relate,  with  all  i 
their  reputed  sophistication  some  i 
members  of  the  clan  of  working  press 
photographers  have  laid  the  member-  ] 
ship  “fee”  on  the  line  and  been  duly  i 
inducted  into  the  “association”  by  a  i 
rising  vote,  in  witness  whereof  they 
possess  pretty  “Press  Cards”  that  es¬ 
tablish  them  as  members  in  good 
standing. 

Promise  Work 

It  would  be  an  insult  to  the  rank 
and  file  of  honest  racketeers  to  men¬ 
tion  the  promoters  of  these  sly  swin¬ 
dles  in  the  same  breath,  as  the  former 
strong-arm  their  victims  into  giving 
up  purely  as  a  matter  of  personal 
expedience,  whereas  the  latter  bait 
them  with  promises  of  extra-curricu¬ 
lar  work  that  are  seldom  if  ever  re¬ 
deemed. 

A  little  reflection  should  convince 
any  professional  lensman  that  as  an 
accredited  member  of  the  newspaper 
t:raft  he  needs  no  unknown  organiza¬ 
tion  with  a  post  office  lock  box  or  a 
cubicle  in  an  office  building  as  a 
business  address  to  introduce  his  tal¬ 
ents  to  potential  users  thereof  located 
in  the  remote  reaches  of  the  land. 

It  is  reasonable  to  assume  that  any 
advertising  agent  or  publicity  director 
worthy  of  the  name  knows  how  to 
establish  contacts  with  local  photog¬ 
raphic  talent  in  any  community  and 
therefore  need  not  refer  his  require¬ 
ments  for  out-of-town  material  to  an 
intermediary  association  purportedly 
representing  the  cream  of  the  rural 
camera  crop. 

There  is  a  shake-down  joker  in  the 
set-up  of  the  paternalistic  “associa¬ 
tion”  that  provides  for  the  payment  of 
a  commission  or  “brokerage”  when, 
and  if,  the  said  association  procures 
an  assignment  for  its  out-of-town 
correspondent  or  sells  some  of  his 
shots  to  its  big  national  “accounts.” 

Your  reporter  has  before  him  a 
letter  of  complaint  from  a  news  pho¬ 
tographer  in  the  show-me  state  of 
Missouri  which  would  indicate  that 
gullibility  in  the  rural  regions  is  on 
the  decline  and  that  the  home  town 
boys  can  detect  a  crooked  pitch  tossed 
up  by  a  city  slicker. 

Small  Townert  Get  Wise 
“Enclosed,”  says  he,  “is  some  litera¬ 
ture  I  received  in  today’s  mail.  It 
may  be  legitimate  but  it  looks  like  a 
racket.  Please  note  they  furnish  a 
'press  card’  and  it  costs  four  dol¬ 
lars  to  get  yo\ir  name  on  the  list  so 
the  applicant  will  get  assignments 
that  will  pay  him  money. 

“I  thought  you  would  be  interested 


BOOMERANG! 


BYRON  ROLLINS.  New  York  Times- 
Wide  World  photographer  !n 
Washington,  is  recovering  from  a 
picture  that  boomeranged.  Here 
is  Secretary  of  Agriculture  Henry 
A.  Wallace,  who  was  teaching  the 
art  of  throwing  the  boomerang  to 
Attorney  General  Robert  H.  Jack- 
son,  in  the  background,  dabbing 
Rollins'  head  with  his  handkerchief. 
Five  stitches  were  required  to  close 
the  scalp  wound,  but  Rollins  did  not 
report  at  the  hospital  for  treatment 
until  complete  pictures  were  made 
and  delivered  to  his  office. 


RICH  $l»Oj 
FERTILE  r 


Just  as  New  England  tops  the  U.  S.  averages 
in  various  vital  indices  of  buying  power,  so 
the  Worcester  Market — the  heart  of  indus¬ 
trial  New  England — tops  the  figures  for  New' 
England  as  a  whole.  For  instance: 


Editors  everywhere 
vote  for 


EDITORIALS 


Wore. 


People  per 
square  mile _ 

Savings  Deposits, 
per  capita _ 

Retail  Sales, 
per  capita _ 


$386** 


*  Worcester  county. 

'•Based  on  195S  Census  to  conform  to  U.  S.  and  N.  E. 
figures.  Worcester's  per  capita  retail  sales  in  1959 
were  $470. 


'T'HORNTON’S  editorials  are 
important  contributions  to 
American  thought  on  contem¬ 
porary  issues. 


Keenly  analyti¬ 
cal,  Thornton  hits  hard,  but  he 
hits  fair.  His  column  is  a 
happy  blending  of  serious  dis¬ 
cussion  and  human  interest. 
His  work  is  widely  used  in  the 
editorial  columns  of  the  daily 
press,  or  as  a  separate  signed 
column.  May  we  send  you 


This  rich  industrial  market  is  covered  by  The  Telegram-Gazette 
alone.  Circulation: 


MORE 

THAN 


Average  Net 
Paid  Daily 


Worcester,  Massachusetts 
George  F.  Booth,  Publisher 
Paul  Block  and  Associates,  National  Representatives 


miwiinii 


American -made  to  the  last  detail! 


The  Miniature  Sjx-ed  Ciraphic  is  also  available  with 
American-made  Bausch  &  Lomb  4  lessar  f/4.5  in 
Compur  shutter  at  $116.  Down  payment  $^1.00 
(through  your  Dealer)  as  little  as  ...  . 

See  Your  Dealer 

Before  you  purchase  additional  or  replacement  equipment, 
see  your  Dealer  and  see  for  yourself  how  versatile  and 
dependable  are  these  new  combinations  of  camera,  len* 
and  shutter  .  .  .  When  in  New  York  City  visit  the 
(iraflex  Display  R<x>ms  at  50  Rockefeller  I’laza. 


3V4x4V4  Anniversary  SPEED  GRAPHIC 
Now  700%  All-American 


WITTI  the  new  American-made  Supermatic 
shutter  these  fine  cameras  become  as 
completely  American  as  The  Rockies.  Depend¬ 
able  Speed  CJraphic  p/us  clean-cutting  Kodak  lens 
plus  precision  Supermatic  shutter  give  a  top-notch 
outfit  and  top-flight  pictures  to  make  any  .\meri- 
can  swell  with  pride. 

The  editors,  publishers  and  new's  photographers 
of  America  can  now  sjxrcify  equipment  of  assured 
domestic  supply  and  prompt  domestic  servicing 
independent  of  world  conditions — equipment  engi¬ 
neered  in  America  by  Americans  expressly  for  that 
toughest  of  all  jobs.  American  press  photography. 


All-American  and  newest  combination  of  a  long-time 
sUindby  is  the  3  'A  x  4  'A  Anniversary  Syiced  Graphic  with 
127  mm  Koilak  .Anastigmat  f/3.5  in  Supermatic  shutter. 
Brice,  $119.50.  Down  payment  (through  $OJ.50 
your  Dealer)  as  little  as .  "  ■ 


2V4X3V4  Miniature  SPEED  GRAPHIC 
All-American,  too! 


Send  for  FREE  CATALOG 


.Another  .\ll-.\merican  outfit  increasingly  popular  for  con¬ 
venience  and  economy,  especially  in  color  work,  is  the 
2  I4  x3'/4  Miniature  Speed  Graphic.  With  107  mm  Koelak 
Ektar  f/3.7  in  Suix-rmatic  shutter,  $132.  Down  $77.00 
payment  (through  your  Dealer)  as  little  as 


(amtains  illustrations  and  descriptions  of  Graflex  and  Speed 
Graphic  .American-made,  Brize-Winning  Cameras  and 
articles  by  leading  authorities.  Free  at  your  Dealer’s. 
Or  write  to  Folmer  Graflex  Corporation,  Dept.  EB-59, 
R.K-hester,  N.  Y.,  U.  S.  A. 


Press  Photographers!  Lost  Chance  to  Enter  the 

$1500.00  GRAFLEX 

golden  anniversary  picture  contest 

Contest  closes  September  8th.  S<i  send  in  your  entries  without  delay  if  you  want 
to  compete  for  76  cash  prizes  and  75  Medals  of  .Award.  Remember — tliere’s  a 
"ear  picture  class  especially  for  you.  (Jet  Ollicial  Rules  and  Entry  Forms  from  your 
Craflex  Dealer  or  write  Folmer  Graflex  Corp.,  Dept.  EB-59,  Rochester,  N.  Y.,  U.  S.  .A. 


Your  Photographers  Need  This  Book 
"GRAPHIC  GRAFLEX  PHOTOGRAPHY" 

Here  is  one  of  the  most  valuable  books  you  can  proviile  for  your  photographers. 
Written  by  Willard  D.  Morgan,  Henry  M.  Lester  and  20  other  exixrrts.  It  is 
the  most  complete  Ivxik  on  this  subject  ever  published.  More 
than  -100  pages — 26  chapters  covering  practically  every  phase 
of  photography — hundreds  of  illustrations.  Special  chapters  tleal 


with  press  and  flash  photography.  .At  your  Dealer’s 


for  onlv 


*4 


.00 
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BALTIMORE 


MANAGEMENT 

EXECUTIVES 


CITIZENS  OF  Hamilton,  O.,  are  fairly 
bursting  with  civic  pride  in  their 
national  defense  plan. 

At  10:30  a.m.,  July  27,  five  letters 
were  placed  on  the  city  desk  of  the 
Richmond  (Va.)  News  Leader,  after¬ 
noon  newspaper. 

All  five  were  addressed  to  the  city 
editor. 

All  five  bore  the  postmark  “Hamil¬ 
ton,  Ohio,  July  26,  8:30  ajn.” 

And  all  five  contained  “For  Imme¬ 
diate  Release”  identical  descriptions 
of  “The  Hamilton  Plan  for  National 
Defense.” 

■ 

JIM  FUSCO  tells  the  follow^  story 
in  his  Columbus  (O.)  Citizen  col¬ 
umn: 

At  the  office  we  consider  Lillian 
Callif  a  good  reporter.  But  even  Lill, 
in  the  wildest  flights  of  her  imagina¬ 
tion,  never  thought  that  she  would 
scoop  the  world  on  such  a  story  as 
she  did  last  Sunday.  It  was  only  a 
sentence  tucked  in  a  story  about 
Baker  Hall,  new  men’s  dormitory  at 
Ohio  State  University,  but  on  the 
campus  it  created  a  veritable  sensa¬ 
tion. 

The  story  was  this: 

“Another  suite  is  being  prepared 
(in  Baker  Hall)  for  Dr.  Harvey  Rice, 
his  wife  and  their  child.  Dr.  Rice  will 
be  the  educational  supervisor.” 

First  to  call  the  Citizen  was  Har¬ 
old  Schellenger,  wide-awake  head 
of  Ohio  State  University’s  news  bu¬ 
reau.  Mr.  Schellenger  called  City  Edi¬ 
tor  George  Snodgrass: 

“I  always  knew  the  Citizen  was  a 
live-wire  paper,”  said  the  wily  Mr. 
Schellenger,  “but  did  you  know  that 
in  your  Sunday  edition  last  Satiurday 
night  you  had  a  really  magnificent 
scoop?” 

“We  have  many  scoops,”  said  the 
modest  Mr.  Snodgrass.  “But  to  which 
one  are  you  referring?” 

“What  time  does  your  Simday  bull¬ 
dog  edition  come  out?”  Mr.  Schel¬ 
lenger  asked. 

“About  8  p.m.”  said  Mr.  Snodgrass. 
“Well,  you  ought  to  know  that 
Miss  Callif  in  her  story  on  Baker  Hall 
said  a  suite  was  being  prepared  for 
Dr.  Rice,  his  wife  and  child.  Well, 
if  your  bulldog  edition  was  out  at  8 
p.m.  Saturday,  you  scooped  even  the 
Rices  by  five  hours.  For  their  first 
child  wasn’t  bom  until  one  o’clock 
Sunday  morning.” 

Miss  Callif  defends  herself  by  say¬ 
ing  she  wrote  the  story  some  days 
ahead  and  had  been  informed  the 
baby  would  be  bom  long  before  the 
story  appeared. 


HERE  IS  AN  example  of  the  way 
those  fifth  column  rumors  get  out.  ■ 

The  following  article,  sent  in  by  a  ^np’KjTKj^  \tk  oppir'F 
correspondent  at  Kelford,  N.  C.,  and  Urrlv^b 

appearing  in  the  Ahoskie  (N.  C.)  Gates  Effective  immediately  the  Sawyer 
County  Index,  was  read  by  Buck  Ferguson  Walker  Co.,  newspaper  rep- 
Kelly  of  Windsor,  editor  of  the  Bertie  resentatives,  will  establish  a  branch 
(N.  C.)  Ledger-Advance,  with  no  office  in  Richmond,  Va.,  under  the 
little  astonishment:  management  of  Charles  E.  Branham, 

“Excitement  was  created  in  Kelford  formerly  national  advertising  manager 
Sunday  morning  by  two  strange  pho-  of  the  Richmond  (Va.)  Times  Dis- 
tographers.  It  was  learned  that  a  patch. 


At  the  end  of  six  months  a  n- 
view  of  Nashville’s  1940  busi¬ 
ness  shows: 


NEW  CAR  SALES . 

COMMERCIAL  ELECTRIC 
POWER  . 


upm 

TELEPHONE  STATIONS  ..UP  If; 

BANK  CLEARINGS . UP 

BANK  DEBITS  . UP  If. 

EMPLOYMENT . UP 

BUILDING  PERMITS  . UP  tlT. 

(Privat**  Bulldingt  It  Up  lOO'Tcl 


♦  ♦  ♦  It  gives  you,  per  advertising 
dollar,  more  readers  who  are  active 
management-executives  of  industrial 
corporations  with  assets  of  over 
$1,000,000  than  any  other  medium. 

♦  ♦  •  With  86  per  cent  of  its  sub¬ 
scribers  reading  it  in  their  offices,  it 
is  the  one  national  publication  that 
merchandises  for  you.  It  takes  your 
advertisement,  your  selling  story,  to 
executives  at  their  desks,  where 
they  buy  and  you  must  sell. 


Advertising  in  these  news¬ 
papers — whose  duplication  u 
less  than  10% — is  the  double 
action  way  to  reach  96%  oi 
Nashville’s  families.  News¬ 
paper  advertising  pays  u 
Nashville. 


SUNPAPERS 


WALL  STREET  JOURNAL 


Even  in  thi.s  day  of  scientific  .selling, 
many  advertisers  who  sell  to  business 
executives  neglect  merchandising. 

*  *  ^  They  advertise  in  executive 
publications  that  are  read  at  home. 
There  they  stop.  Either  they  don’t 
think  of  merchandising,  or  they 
mark  it  X  “to  save  money,” 

*  *  •  Result  is  a  large  part  of  their 
advertising  expenditure  goes  to 
waste,  (iood  media  and  good  copy 
fail  to  produce  as  they  should. 

^  ^  *  To  reclaim  or  prevent  this 
waste,  use  The  Wall  Street  JoumaL 


Av»aie  302,040 

Net  Paid  daily  (M.&  e.) 
Circulation 


SUNDAY 


Everything  in  Baltimore 
Revolves  Around 


MOKNIMC  tUNOA’ 

For  detailed  information  write 
PAPER  PRINTING  CORP,. 
Nashville,  or  the  nearest  office  •/ 

THE  BRANHAM  CO- 


representatives, 


CASE 


A  newspaper  publisher  found  a  brief-case 
some  one  had  left  behind  by  accident.  That 
“some  one”  was  an  advertising  solicitor.  In¬ 
tent  on  finding  an  address  for  the  return  of 
the  case,  the  pidilisher  came  upon  a  set  of 
rules  to  prevent  business  obsolescence,  brought 
on  by  disregard  of  the  fundamentals  of  adver¬ 
tising.  They  were  excerpts  from  an  address 
made  by  George  Davis,  Vice-President  of  The 
J.  G.  Lamb  Advertising  Agency;  and  the  owner 
of  the  brief-case  had  obviously  been  impressed. 
Ten  suggestions  were  directed  to  the  national 
advertiser,  as  follows: 

1.  Failure  to  keep  your  story  before  the 
trade  during  periods  of  diminishinf'  sales 
contacts. 

2.  Failure  to  offset  ill-will  of  neglected 
customers. 

3.  Failure  to  constantly  reach  the  normal 
flow  of  netv  customers  that  are  created 
every  day  to  take  the  place  of  the  old. 

4.  Failure  to  prevent  substitution  and  guard 
against  neiv  competition. 

5.  Failure  to  maintain  and  enhance  the 
prestige  of  the  company. 


6.  Failure  to  educate  customers  on  the  use 
and  merit  of  your  company’s  product. 

7.  Failure  to  test  and  determine  netv  mar¬ 
kets  to  replace  old. 

8.  Failure  to  effectively  back  up  sales  organ¬ 
ization  and  distribution. 

9.  Failure  to  cultivate  the  market  deeply. 

10.  Failure  to  maintain  sound  public  rela¬ 
tions. 

As  the  newspaper  publisher  read  these 
thoughts  through,  drawn  to  them  by  their 
vivid  truths,  it  suddenly  occurred  to  him  that 
all  ten  could  be  applied  to  HIS  BUSINESS — 
the  NEWSPAPER  BUSINESS.  He  checked 
off  eight  as  personal  reprimands  of  omission. 
The  rules  could  almost  have  been  written  to 
American  newspapers. 

Editor  &  Publisher  has,  at  one  time  or 
another,  advanced  the  same  arguments — not 
always  with  success  for,  despite  vision  in  so 
many  ways,  newspapers  can  he  short-sighted 
in  advertising  themselves.  Yet  Editor  & 
Publisher — their  own  instrument  of  progress 
— is  a  very  wonderful  medium  through  which 
newspapers  can  and  should  tell  their  story  to 
their  prospects. 


EDITOR  &  PUBLISHER 

1700  TIMES  BLDG.  NEW  YORK,  N.  Y. 


18 


EDITOR  &  PUBLISHER 


AFA  PLEDGES  SUPPORT  IN  NATIONAL  DEFENSE 

SECRETARY  OF  WAR  Henry  L.  Stimson  thanked  the  Advertising  Federa¬ 
tion  of  America  Aug.  7  in  Washington  for  pledging  its  support  in  strength¬ 
ening  the  national  defense.  After  a  federation  committee  called  upon  him 
Mr.  Stimson  recalled  that  during  the  World  War  the  federation  had  mate¬ 
rially  aided  in  the  Liberty  Loan  campaigns  and  had  assisted  the  American 
Red  Cross  in  -raising  funds  to  relieve  suffering.  He  noted  also  that  fed¬ 
eration  members  were  serving  on  the  selective  service  committee  in  order  to 
make  more  effective  the  operation  of  any  universal  training  act  that  might  be 
passed.  Members  of  the  federation  committee  who  called  on  Secretary 
Stimson  were  Mason  Britton,  vice-president  of  McGraw-Hill  Publishing 
Company;  Earle  Pearson,  general  manager  of  the  Advertising  Federation, 
and  Lieut.-Col.  Gilbert  T.  Hodges,  member  of  the  executive  board  of 
the  New  York  Sun. 


ANWA  Drive  For 
Times  Members 
Is  Progressing 

Laurence,  President,  Says 
AFL  Union  Has  80% 

Oi  Eligible  Signatures 

By  STEPHEN  J.  MONCHAK 

Notwithstanding  that  its  organizing 
drive  is  only  a  fortnight  old,  the  Amer¬ 
ican  Newspaper  Writers  Association 
already  has  signatures  of  80%  of  the 
editorial  staff  of  the  New  York  Times 
eligible  to  membership  in  the  AFL- 
affiliated  craft  union  designating  it  as 
their  collective  bargaining  agency, 

William  L.  Laurence,  ANWA  presi¬ 
dent  and  New  York  Times  science  re¬ 
porter,  told  Editor  &  Publisher  this 
week. 

Laurence,  who  resigned  from  the 
American  Newspaper  Guild  several 
weeks  ago  in  protest  to  Communist 
domination  of  the  CIO  union  and  set 
up  the  ANWA  in  opposition  to  it  in 
New  York,  said  the  ANWA  hopes  to 
approach  the  NLRB  in  the  “very  near 
future  with  documentary  evidence” 
that  the  majority  of  the  writing  and  Intemol  ReVenUG  Dopt. 
editmg  members  of  the  Times  editor-  tn  •!  #  tm  a 

ial  staff  want  ANWA  as  their  bargain-  OIGZGS  IjQlly  S  PlQIlt 

Mount  Clemens,  Mich. — The  United 


Seattle,  Los  Angeles  and  San  Fran¬ 
cisco,  asking  for  information  and  ex¬ 
pressing  support  and  sympathy  with 
the  ANWA  idea,  have  been  received 
during  the  past  week. 

Joseph  Shaplen,  ANWA  secretary- 
treasurer  and  veteran  labor  reporter 
for  the  Times,  said  ANWA  is  plan¬ 
ning  a  study  of  guild  contracts 
throughout  the  country  to  show  the 
“totalitarianism  of  American  journal¬ 
ism.” 

ANWA  intends  to  prove,  Shaplen 
said,  “that  U.  S.  newspapers,  as  well 
as  U.  S.  newspapermen,  have  been 
placed  under  totalitarian  rule  by  the 
guild.” 


ing  agent. 

Seek  Split  Election 

Seeking  a  separation  election,  the 
ANWA  organizing  drive  is  concen¬ 
trated  on  the  Times.  It  hopes  to  con¬ 
vince  the  NLRB,  through  designa¬ 
tions,  that  it  wishes  to  be  treated  as 
a  separate  craft  unit  in  an  election  to 
be  conducted  by  the  board  to  deter¬ 
mine  whether  the  ANG  or  the  ANWA, 
or  neither,  will  represent  ANWA- 
eligibles  in  collective  bargaining  with 
the  management. 

The  guild,  because  of  its  trade  union 
character,  seeks  a  plantwide  election, 
and,  in  the  event  of  an  election,  will 
vote  all  copy  boys,  file  clerks,  libra¬ 
rians,  etc.,  in  an  effort  to  represent, 
among  others,  the  540  editorial  de¬ 
partment  employes. 

On  the  other  hand,  the  ANWA  seeks 
to  represent  only  350  actual  writing 
and  editing  members  of  the  newsroom, 
taking  the  stand  that  there  are  AFL 
and  CIO  unions  to  which  non-ANWA- 
eligibles  can  belong.  The  ANWA  is 
strictly  an  editorial  men’s  union,  only 
the  following  being  eligible  to  mem¬ 
bership; 

Reporters,  rewrite  men,  copy  read¬ 
ers,  district  men,  editorial  writers  on 
the  regular  payrolls  of  newspapers, 
writers  on  drama,  music  and  books  on 
the  regular  payroll,  and  all  others  on 
the  regular  payroll  who  collect,  write 
and  edit  reading  material. 

Laurence  Hits  Guild 
In  plantwide  elections,  such  as  the 
guild  seeks,  the  guild  can  vote  such 
non-editorial  department  workers  as 
office  and  clerical  help,  advertising 
solicitors,  clerks,  stenographers,  proof 
boys,  elevator  op>erators,  porters. 

Laurence  this  week  again  lashed  out 
at  the  guild,  stating  that  even  though 
the  guild  claims  to  be  a  imion  of 
newspapermen,  the  fact  is  that  75% 
of  its  members  are  non-editorial  em¬ 
ployes. 

This,  he  said,  has  provoked  a  flood 
of  resignations  from  the  guild.  He 
pointed  out  that  more  than  1,000 
members  have  quit  during  the  past 
year. 

Meanwhile,  the  ANWA  is  extending 
its  organizing  drive  to  other  newspa- 
pjers  in  Metropolitan  New  York  (in¬ 
cluding  New  Jersey),  Laurence  stat¬ 
ed.  He  said  messages  from  all  parts 
of  the  country,  from  as  far  West  as 


States,  through  the  Collector  of  In¬ 
ternal  Revenue,  has  seized  and  ad¬ 
vertised  for  sale  all  the  office  furnish¬ 
ings  and  mechanical  equipment  of  the 
Mount  Clemens  (Mich.)  Daily  Leader. 

Action  of  the  government  is  based 
upon  failure  of  the  newspaper  con¬ 
cern  to  pay  a  large  accumulation  of 
Social  Security  and  Old  Age  Pen¬ 
sion  taxes. 

A  public  auction  sale  of  the  news¬ 
paper  company’s  equipment,  including 
office  chairs,  typewriters,  presses,  lino¬ 
types,  and  other  accessories  will  be 
held  Aug.  14,  unless  prior  settlement 
is  made. 

S.  Norton  Price,  publisher,  could 
not  be  reached  for  a  statement. 

ARMSTEAD  ILL 

George  B.  Armstead,  managing  edi¬ 
tor  of  the  Hartford  (Conn.)  Courant, 
has  been  ill  at  his  home  for  several 
weeks.  George  Stansfield,  assistant 
managing  editor,  has  been  supervis¬ 
ing  the  city  room,  while  Mr.  Armstead 
is  out. 

HAS  NEW  ACCOUNT 

The  Tata  Iron  &  Steel  Company,  of 
India,  has  appointed  the  Calcutta 
Office  of  the  J.  Walter  Thompson 
Company  as  its  advertising  agency. 


Canada  Opposes 
Centralization 
Of  News  Sources 

To  Use  Regular  Channels  of 
Public  Information  .  .  . 
Handouts  Said  to  Foil 

Ottawa,  Aug.  8 — The  Canadian 
Government  has  decided  against  cen¬ 
tralization  of  its  public  information 
offices  and  will  continue  to  rely  on 
regular  channels  of  public  information 
for  distribution  of  news  of  the  war  ef¬ 
fort. 

Hon.  J.  G.  Gardiner,  Minister  of 
National  War  services,  under  whose 
administration  public  information  is 
included,  said  in  a  statement  issued 
yesterday  that  “the  Government  agree 
that  public  interest  can  be  served  best 
by  collection  and  distribution  of  news 
bearing  on  Canada’s  war  effort 
through  regular  functioning  chan¬ 
nels,  particularly  when  the  medium  is 
the  press.” 

He  was  commenting  on  advice  re¬ 
ceived  from  D.  B.  Rogers,  editor  of 
the  Regina  Leader-Post,  who  had  been 
asked  by  the  Minister  to  conduct  a 
study  of  existing  public  information 
facilities  in  Canada. 

High-Powered  Publicity  Fail* 

Mr.  Gardiner  stated  that  it  was  the 
opinion  of  Mr.  Rogers  that  high-pow¬ 
ered  publicity  and  propaganda  organ¬ 
izations  whose  aim  was  to  control  and 
point  the  news  in  a  given  direction 
had  failed  utterly  in  all  democracies 
to  satisfy  either  the  people,  the  news¬ 
papers,  or  the  governments  involved. 

“There  is  no  more  justification  for 
interference  with  the  normal  flow  of 
news  in  time  of  war  than  in  times  of 
peace,”  Mr.  Rogers  said,  “and  Gov¬ 
ernments  which  were  truly  interested 
in  securing  an  intelligently-informed 
public  opinion  could  best  bring  this 
about  by  increasing  the  accessibility 
of  news  at  its  source.” 

The  minister  pointed  out  that  in 
general  Mr.  Rogers  advised  against 


McMURTRIE  ON  RADIO 

Douglas  C.  McMurtrie  of  Chicago,  chai’ 
man  of  the  Invention  of  Printing  Antiivaf- 
sary  Committee  for  the  International  As¬ 
sociation  of  Printing  House  Craftsmen  in<l 
director  of  typography  for  the  Ludlov 
Typograph  Company  in  Chicago,  wise 
acted  as  narrator  on  a  special  program 
“Wings  For  Words,"  Sunday,  Aug.  4,  al 
6:30  p.m.  EDST  over  the  coast-to-coait 
Blue  Network  of  the  NBC.  A  highlight  of 
the  program  was  a  dramatization  of  the 
life  of  Johann  Gutenberg,  who  500  yaan 
ago  invented  printing  as  we  know  it  to¬ 
day.  The  program  emanated  from  Sae 
Francisco  where,  on  the  day  of  the  broad¬ 
cast,  the  Craftsmen  opened  their  twenty- 
first  annual  five-day  convention. 


centralization,  and  emphasized  the  im-  j 
portance  of  relying  on  utilization  of ! 
existing  channels  of  public  informa- 1 
tion  to  as  great  an  extent  as  possible 
“Mr.  Rogers’  main  conclusion  migb; 
be  stated  in  his  own  words,  ‘let  the 
news  be  released  in  the  regular  way 
while  it  is  news,’  ”  said  Mr.  Gardiner 
“The  government  considers  it  wise  to 
continue  to  proceed  along  that  line 
in  its  relationship  with  the  press.” 


DON’T 

YOU 

KNOW? 

(W 

THE  MARK 

OF  ACCURACY,  SPEED 

News  in  The  Sun  is  rimed  for 
celling.  Advertising  in  The  Sun 

AND  INDEPENDENCE  IN 

is  timed  for  selling. 

WORLD  WIDE  NEWS 

WEIGH  THE  VALUE  OF 

COVERAGE 

Slbc  ^un 

NEW  YORK 

UNITED  PRESS 

Employment 

Problems— 

of  busy  executives  are  re¬ 
duced  to  a  minimum  when 
they  ask  assistance  from 
The  Personnel  Bureau. 

Complete  records  on  hun¬ 
dreds  of  experienced  men 
qualified  for  newspaper, 
magazine,  public  relations, 
publicity,  and  press  associa¬ 
tion  work  are  on  file.  Each 
registrant  has  been  thor¬ 
oughly  investigated. 

From  these  complete  rec¬ 
ords  The  Personnel  Bureau 
recommends  only  men  who 
are  qualified  for  the  job, 
saving  an  employer  hours 
spent  in  interviewing  and 
investigating. 

For  prompt  service,  write 
or  wire — 

THE  PERSONHEl 
BDBEAU 

of  Sigma  Della  Cki 

JamM  C.  Kipar,  Oirteter 

35  L  Wacker  Driye,  Chicago,  DL 

A  nation -wid*  non-proiil  trmict 
ported  by  Simia  Delta  Chi.  Profettite* 
/onma/ietie  Pratemity. 
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Prefers  Counter- 
Espionage  To 
Newspaper  Scoops 

lackson  Commends  Herald 
Tribune  in  Westrick  Case 
.  .  .  Gov't  Tactics  Differ 


selective  suppression  of  opposition  to 

the  government,  and  any  steps  in  that  VJldlll 

direction  will  be  likely  to  end  in  total  m  jr  i 

suppression.  There  are  no  standards  /\a  JLyir©CtOr 

by  which  to  know  where  opposition  i  i  ■  1 

should  be  allowed  and  where  it  must  laallO  DCtllV 

be  prohibited.”  * 

SERIES  BY  SIMMS  S”®' «  Manager 

William  Philip  Simms.  Scripps-  Circulation  Head  and 

Howard  foreign  editor,  has  returned  Editor  Named 

to  Washington  after  a  12.500-mile 

aerial  swing  around  South  America  Charles  Glenn,  for  many  yes 


Brown,  formerly  with  the  Intertype 
Corporation,  as  general  manager  of 
the  Idaho  Statesman  succeeding  E.  E. 
Walden,  also  resigned,  was  announced 
last  week.  (E.  &  P.,  Aug.  3,  Section  2, 
Page  XVI.) 

Neither  Mr.  Walden  nor  Mr. 
Baker  have  announced  their  future 
plans. 

New  City  Editor 

Recent  additions  to  the  Statesman 
editorial  staff  include:  Clayton  Dar- 


Washington,  D.  C.,  Aug.  5— At-  aerial  swing  around  South  America  Charles  Glenn,  for  many  years  man-  eauonai  ,  A,” 

tomey  General  Robert  H.  Jackson  re-  which  took  him  almost  to  Cape  Horn,  ager  of  the  classified  advertising  de-  rah.  J^rmer^  f  m 
gards  press  handling  of  the  Dr.  Ger-  This  week  he  wrote  a  series  of  arti-  partment  of  the  Boise  Idaho  States-  ram  City  (Nevada)  Matt,  ^  ® 
hardt  Alois  Westrick  development  cles  in  which  he  declares  that  the  nmn,  has  been  named  advertising  ac  orylitinal 

suitable  as  a  newspaper  enterprise  United  States  must  bear  the  brunt  of  director  by  Publisher  Margaret  Cobb  ^  ^  otse  apt  a  , 

but  not  as  a  method  for  suppressing  any  inv^ion — economic  or  military —  Ailshi^.  He  succeeds  I.  M.  Baker  who  repor  er. 

fifth  column  activities  in  the  United  in  Latin  America.  Economically,  he  resigned  as  advertising  manager.  ^  Mrs.  Betty  Matihews  returned  from 


States.  says.  South  Americans  are  prepared  Carl  Burkheimer  has  been  named 

Addressing  the  Federal-State  Con-  to  “play  ball”  with  a  Hitler-domi-  circulation  manager,  coming  from  the 
ference  on  Law  Enforcement  Prob-  nated  Europe  and  a  Japanese  Asia.  Portland  (Ore.)  Journal  where  he  was 
lems  of  National  Defense,  meeting  while  militarily  “they  have  nothing  to  formerly  assistant  circulation  manager, 
here,  Mr.  Jackson  did  not  refer  to  fight  with.”  The  appointment  of  James  L. 

Dr.  Westrick  by  name,  nor  did  he  — — — — — 

mention  the  New  York  Herald  Tribune 
whose  copyrighted  story,  given  na¬ 
tional  circulation,  told  of  conferences 
with  prominent  persons,  staged  by 
Adolf  Hitler’s  special  emissary  at  a 

Westchester  County,  N.  Y.,  retreat.  He  ••'''j.  ' 

described  the  article  as  “a  story  re-  -  A'^ 

vealing  in  detail  the  activities  and  os-  Aj 

sociations  of  a  foreign  representative.”  '  ’  I.'-" 

Good  Reporting  ^ , 

It  was  good  reporting  and  its  pub-  ' 

lication  was  inspired  by  a  desire  to  -■  ' 

service  the  public  interest,  the  At- 
tomey  General  conceded  but  he  found 
several  lessons  to  be  learned  from  it. 

"We  can  observe  the  differences  be-  m'fi 

tween  the  way  a  newspaper  handles  S 

an  investigation  of  this  type  and  the  •m) 

way  it  would  be  handled  by  the  gov- 
emment,  Mr.  Jackson  suggested. 

"The  newspaper’s  aim,  and  properly 
so,  is  the  publication  of  news  and  the 
disclosure  of  facts,  and  the  news- 

has  it.  The  government’s  pSTose,%n  advertisers  AGREE  THAT  WE  HAA 

the  other  hand,  would  be  continuing 

counter-espionage.  The  newspaper  or  ^  yi  yi  yt 

papers  in  question  had  a  perfect  ‘fly  ^  ^  ^ 

otS  SOometfmq  m  lMiml 

observation  those  persons  who  were 
sympathetic  with  the  foreign  agent. 

They  were  in  a  position  to  detect  the  ^  ,,  ,  l  f 

scope  and  extent  of  his  operations  and  During  tKc  IirSt  SIX  montrlS  OI 

influence.  When  they  exposed  the  ._,,f,T»Arr>/^TT  •  j 

agent  to  the  public,  they  exposed  1940  Thc  DlSjrATC'H.  gCLltlCU 

themselves,  and  they  ended  the  use-  ^  j  j  t-y  ^  1* 

fulness  of  that  particular  agent  as  a  354»433  RgRtC  llHCS  Ot  lOtRl 

decoy  to  bring  into  their  observation  4.'  '  ^ 

perhaps  the  entire  ramifications  of  NctPaiuAdvCrtlSing . Of 

S™™-'  87,645  agate  lines  MORE  than 

.i.“srhave  “v oid^SXrr;  all  other  Columbus  Newspapers 

fuSIA  combined 

permissible  newspaper  en- 
terprise”  to  shadow  and  watch  a  sus- 
pected  person  and  make  public  the 
result  of  its  findings  although  there 

was  no  charge  of  crime;  but  the  Gov-  Q  AA 

emment  could  not  engage  in  that  -'ll 

‘“^fivity.  DISPLAY  ADVERTISERS 

Private  Enterprise  Needed  UScd  this  nCWSpapcr 

^  P^°P^s«"dist  ef-  exclusively 

rts  which  do  not  amount  to  crime  i 

•Biut  depend  upon  private  courage  ISSt  year 

and  enterprise,”  he  counselled. 

The  Attorney  General  declared  vig¬ 
orously  against  any  form  of  censor- 

snip,  saying:  “Great  as  are  the  dan-  ^ 

uncontrolled  propaganda 
fli®  foreign  language  press, 

jneetinp,  and  assemblies,  and  First  in  News  —  First  in  Circulation  —  First  in  Advertisin 

rough  missionary  work  privately 

among  American  business-  O'MARA  &  ORMSBEE.  National  Representatives 

.,  .Py  foreign  agents  and  their  sym- 

Mthizers,  it  is  probably  not  as  evil  as  NEW  YORK  DETROIT  CHICAGO  ATLANTA 

me  suppression  of  opinion.  We  have 
hover  devised  any  plan  for  partial  or 


The  appointment  of  James 


Mrs.  Betty  Matihews  returned  from 
year’s  leave  of  absence  to  the 


Carl  Burkheimer  has  been  named  a  year  s  leave  or  aosence  lo  me 
circulation  manager,  coming  from  the  woman's  department.  Douglas  Polivka 
Portland  (Ore.)  Journal  where  he  was  has  left  to  receive  training  in  the 


Marine  Corps  in  which  he  holds  a 
lieutenant’s  commission. 


ADVERTISERS  AGREE  THAT  WE  FIA VE 

JOometilm, 

During  the  first  six  months  of 
1940  The  DISPATCH  gained 
354,433  agate  lines  of  Total 

Net  Paid  Advertising . or 

87,645  agate  lines  MORE  than 
ALL  other  Columbus  Newspapers 
COMBINED 
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DISPLAY  ADVERTISERS 
used  this  newspaper 
exclusively 
last  year 


Firtt  in  New  s 


First  in  Circulation 


First  in  Advertising 


O'MARA  &  ORMSBEE.  National  Representatives 


NEW  YORK 


CHICAGO 


ATLANTA 


SAN  FRANCISCO 


LOS  ANGELES 


WHAT  PRICE  THIS  PEACE? 

WE  PUBLISH,  for  the  benefit  of  writing  men  and 

women,  in  and  out  of  the  American  Newspaj)er 
Guild,  the  following  paragraphs  from  the  pro 
posed  contract  recently  negotiated  between  a 
representative  of  Hearst  newspai)ers  and  Inter¬ 
national  officers  of  the  American  NVw,spa|)er 
Guild: 

Section  I.  Guild  Shop. 

(a)  Not  fewer  than  nine  out  of  ten  employes  <■0111- 
ing  under  the  terms  of  this  contract  and  hired  after 
the  effective  date  thereof  shall  apply  for  membership 
in  the  Guild.  In  the  event  of  failure  to  become  a 
niemlier  within  three  months  of  the  start  of  his  em¬ 
ployment.  the  employe  shall,  upon  formal  notice  from 
the  Guild,  be  discharged.  .411  employes  who  are  now, 
or  who  may  become  members  of  the  Guild,  shall  re¬ 
main  members  in  good  standing  during  the  life  of  this 
contract. 

(b)  If  any  Guild  member  shall  lose  good  standing 
by  falling  behind  two  months  in  arrears  in  Guild  dues, 
or  one  month  in  Guild  assessments,  the  publisher  shall, 
upon  formal  notice  from  the  Guild,  discharge  .said 
employe. 

(c)  Any  member  of  the  Guild  who  loses  good 
standing  for  any  reason  other  than  non-payment  of 
financial  obligations  as  outlined  in  paragraph  (b)  shall, 
upon  expulsion  from  the  Guild,  be  subject  to  immedi¬ 
ate  discharge,  upon  formal  notice  from  the  Guild. 

(d)  The  Guild  agrees  that  it  will  admit  to  mem¬ 
bership  and  retain  in  membership  any  emplo.ve  quali¬ 
fied  according  to  the  Constitution  of  the  American 
Newspaper  Guild  and  by-laws  of  the  local  Guild. 

(e)  The  publisher  shall  furnish  to  the  Guild  in 
wTiting  the  names  of  persons  hired  after  the  effective 
date  of  this  contract  with  the  dates  thereof,  the 
addres.se.s.  and  phone  numbers. 

(f)  Any  employe  who  is  discharged  under  the 
provisions  of  paragraphs  (a),  (b),  or  (c)  shall  receive 
no  dismissal  pay. 

(g)  Discharges  under  this  section  shall  not  be 
subject  to  review  by  the  joint  .standing  committee. 

If  any  employer,  in  any  industry,  sought  to 
impo.se  conditions  of  this  character  upon  his 
working  staff,  the  immediate  and  ju.stifiable  con¬ 
sequence  would  be  a  strike  against  virtual  slavery. 
Il  would  be  easy  to  arouse  public  opinion  against 
such  oppression.  In  this  ca.se,  the  oppression, 
and  the  suppression  of  the  right  of  individual 
action  comes  not  from  a  tyrannical  employer,  but 
from  the  union  which  was  organized  originally 
to  protect  the  economic  and  ethical  integrity  of 
the  writing  new.spaperman. 

Under  this  contract,  a  man  drawing  pay  from 
a  Hearst  newspaper  mu.st,  for  all  practical  pur¬ 
poses,  be  a  member  of  the  .4merican  Newspaywr 
Guild.  It  makes  no  difference  that  he  may  dis¬ 
agree  with  local  or  national  Guild  policies,  or  that 
he  may  regard  the  conduct  of  either  local  or 
national  organization  unworthy  of  his  support. 
To  hold  his  place  on  the  payroll,  he  must  join 
the  Guild,  keep  his  dues  paid,  and  meet  all  a.s.se.ss- 
ments  promptly.  If  he  fails  to  do  .so.  the  pub- 
li.sher  has  no  alternative  to  discharging  him,  no 
matter  how  competent  he  might  be  as  a  new.s¬ 
paperman  or  how  v'aluable  to  the  organization. 
Good  standing  in  the  Guild  is  the  first  requisite 
to  a  newspaper  situation. 

Under  paragraph  (c)  he  may  keep  his  finan¬ 
cial  standing  in  good  shape  and  still  lo.se  out  as 
a  Guild  member — with  the  .same  result.  If  his 
conduct  as  a  newspaperman  is  held  by  the  union 
politicians  who  run  the  Guild  to  be  incompatible 
with  good  unionism,  out  he  goe.s — out  of  the 
Guild  and  out  of  a  job. 

Under  paragraph  (f)  the  union  whip  is  cracked 
hard.  .A  man  who  loses  Guild  memliership,  either 
by  failure  or  inability  to  keep  his  financial  obliga¬ 
tions  paid,  or  by  offense  against  the  indefinite 
Guild  code  of  good  union  behavior,  loses  not  only 
his  Guild  membership  and  his  job,  but  also  what¬ 
ever  rights  he  has  built  up  by  .service  to  severance 


For  my  thoughts  are  not  your  thoughts,  neither 
are  your  ways  my  ways,  saith  the  Lord. — Isiali  LV:8. 

pay.  That  means  “Stay  in  line,  obey  orders,  or 
else.” 

And  under  paragraph  (g) ,  all  right  of  appeal 
is  denied. 

We  have  read  a  good  many  hundred  contracts 
between  unions  and  publishers,  but  we  have 
nev’er  read  one  which  applied  such  shackles  to 
the  people  it  was,  theoretically,  supposed  to  bene¬ 
fit.  We  have  never  read  a  contract  which  so 
tightly  limited  an  employer’s  right  to  hire  people 
qualified  by  education  and  experience,  regardless 
of  union  membership.  We  have  never  read  any 
contract  w'hich  denied  the  right  of  a  union  mem- 
l)er  to  appeal  beyond  and  aliove  the  tribunal 
which  decreed  his  discharge. 

This  contract  is  thoroughly  iniquitous,  from 
the  standpoint  of  editorial  people.  It  may  .sit 
well  with  workers  whose  res|K>nsibility  does  not 
extend  beyond  keeping  one  section  of  a  ledger, 
running  errands,  operating  an  elevator,  or  empty¬ 
ing  waste-baskets.  They  have  all  to  gain  and 
nothing  to  lose  by  being  “good  Guild  members.” 
They  do  now,  or  will  soon,  constitute  a  majority 
of  all  Guild  units.  Their  votes  will  elect  officers, 
name  joint  standing  committee  meml)ers,  deter¬ 
mine  Guild  policies,  merely  by  weight  of  numbers. 
-Against  votes  in  the  Guild  “democracy,”  the 
sujierior  education  and  the  innate  idealism  of  the 
editorial  group  will  carry  little  weight. 

We  have  long  contended  that  there  was  no 
l>ermanent  gain  for  writing  people,  whatever  its 
temporary  advances,  in  an  organization  which 
put  unionism  first  and  new.spai)er  work  second, 
if  at  all.  There  is  in  this  projxjsed  contract,  the 
logical  development  of  Guild  .shop  thinking,  a 
ball  and  chain  for  every  copy-reader,  every  re¬ 
porter,  and  everj’  editor  who  places  his  duty  to 
the  public  above  his  allegiance  to  “fellow  work¬ 
ers.”  This  document,  with  a  “peace”  preamble, 
will  bring  to  the  Hearst  management  and  Hearst 
employes,  if  it  is  adopted,  the  sort  of  peace  that 
a  conquering  Hitler  would  impose  upon  Europe. 
It  is  peace  at  a  price — a  price  that  should  be  too 
high  to  pay  for  people  who  are  proud  of  jour- 
nali.sm. 

THE  CONTINUING  STUDIES 

ON  ANOTHER  PAGE  of  this  issue.  Editor  & 
Publisher  presents  an  analysis  of  the  first  lo 
Continuing  Studies  of  Duly  Newspapers  pre- 
jiared  by  the  Bureau  of  Advertising.  The  sum- 
iiiary  is  one  of  the  most  enlightening  documents 
that  has  ever  been  presented  to  newspaper  people 
and  newspaper  advertisers.  While  its  primarv 
object  was  a  study  of  newspaper-reading  habits 
for  the  benefit  of  advertisers,  we  believe  that 
editors  can  gain  as  much  information  as  their 
rommercial  patrons  from  these  data. 

There  are  some  wide  variations  between  cities 
and  between  papers  in  the  attention  given  by 
the  public  to  news  and  features,  but  the  summary 
niakes  plain  that  the  strong  and  weak  points  of 
newspapers  are  fairly  standard.  Attention  to  the 
latter  may  indicate  better  methods  of  employing 
the  space,  or  improved  technique  of  writing  and 
pre.senting  the  information  to  bring  its  appeal 
more  nearly  in  line  with  that  of  the  element  s 
which  attract  the  whole  public. 


CENSORSHIP  IN  CANADA 

THE  Montreal  Gazette  had  gone  to  press  with  iu 

early  edition,  carrying  the  news  and  editorul 
comment  on  the  statement  of  Mayor  Houde 
advising  the  peojile  to  resist  national  registration, 
when  the  pre.ss  censor  suggested  that  the  stor\ 
be  withdrawn.  Several  thousand  copies  were  oi 
and  the  censor  declined  to  be  resjxnisible  for 
suppre-ssing  the  edition.  It  went  out,  but  before 
the  next  edition  closed,  the  censor  asked  that  the 
story  be  removed.  That  was  done.  Meanwhile, 
the  Toronto  Globe  &  Mail  had  published  the 
news,  it  had  been  broadcast,  and  transmitted  to 
the  United  States.  The  sequel  was  a  statement 
in  Parliament  that  the  newspapers  were  not  co¬ 
operating  with  the  censorship.  This  the  Montreal 
Gazette  refuted  by  an  explicit  recital  of  all  the 
circumstances. 

The  incident  is  somewhat  reminiscent  of  the 
experiences  of  the  London  press  with  the  censor 
ship  during  the  early  days  of  war.  Hesitant  and 
contradictory  instructions  were  several  time 
is.sued  on  stories  which  should  have  been  passed 
without  question,  causing  considerable  trouble 
and  expense  to  the  newspapers.  That’s  all  over 
in  England  now,  and  the  censorship  is  beine 
applied,  w-e  hear,  only  to  news  which  might  helii 
the  enemy.  Di.scussion  is  free  on  domestic  polit 
ieal  affairs. 

It  should  not  be  otherwise  in  any  democracy 
'I'hc  press  of  Britain  and  of  Canada  is  as  patriotir 
as  any  soldier  or  government  leader,  and  its  news 
judgment  can  generally  be  trusted.  The  pres.' 
{Mrrforms  a  genuine  service  when  it  brings  into 
the  open  subversive  statements  like  that  of 
Montreal’s  Mayor. 

FOUR  MILUON  BEHIND 

AT  THE  HALF-WAY  MARK,  the  New  York 

World’s  Fair  1940  is  approximately  4.000.flflt' 
paid  admi.s.sions  behind  its  record  at  the  same 
periorl  last  year.  .\t  .50  cents  a  head,  that  debcit 
repre.sents  nearly  $2,000,000.  It  repre.sents  that 
much  for  the  first  half  of  this  year’s  celebration, 
pins  whatever  additional  sum  might  have  been 
attracted  b.v  the  praise  of  people  who  might  have 
attended,  but  so  far  have  not. 

It  dcK's  no  good  to  .shout  “I  told  you  so,”  as 
Editor  &  Publisher  well  might  on  the  record  of 
its  comments  of  last  Winter  and  Spring.  It  wi' 
plain  then  that  the  Fair  would  not  have  in  19W  1 
the  attraction  of  novelty  that  brought  26,000,00<' 
people  within  its  gates  last  year.  .\  program  d 
coasting  was  one  sure  way  of  not  achieving  an 
equal  recesrd  this  year,  and  this  fact  was  made 
as  plain  as  print  could  make  it  to  the  Fair. 

We  urged  a  mcHlest  camfiaign  of  ne\vs|)apfr 
advertising  then — a  total  sum  far,  far  less  than 
the  deficit  which  has  .so  far  been  piled  up.  The 
suggestion  was  rejected,  for  lack  of  funds.  No^ 
we  learn,  the  Fair  plans  a  campaign  on  postff* 
and  .sound  trucks  to  convince  the  folks  that  k*-' 
than  two  months  remain  before  the  .spectack 
will  clo.se  forever.  Funds  can  lie  found  for  that 
effort,  which,  however  meritorious,  is  confined 
to  -secondary  media.  .Arthur  Bri.sbane’s  hero,  who 
preferrt'd  two  whispers  for  the  .same  jirice  of  oW 
shout  to  advertise  his  wares,  may  have  a  gh<** 
on  the  Fair’s  directorate. 

"EDMUND  BURKE  said  there  were  Three  fr 
fates  in  Parliament,  but  in  the  Reporters'  Gal¬ 
lery  yonder  there  sat  a  FOURTH  ESTATE 
important  far  than  they  all."  . , 

— Carlyle's  "Heros  and  Hero  Worship  ■ 
Lecture  V.  _ 
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Clayfon  Rand 


CLAYTON  RAND,  publisher,  Gulf¬ 
port  (Miss.)  Guide,  and  former 
president  of  the  National  Editorial 
Assn.,  has  com¬ 
pleted  his  auto¬ 
biography,  “Ink 
on  My  Hands,” 
which  will  be 
published  in  Oc¬ 
tober  by  Garrick 
&  Evan. 

Lowry  Martin, 
publisher,  Corsi¬ 
cana  (Tex.)  Sun, 
addressed  the 
Houston  Ki- 
wanis  Club  July 
31.  Honor  guests 
at  the  luncheon 
were  W.  P.  Hobby,  publisher,  Houston 
Post;  Allan  C.  Bartlett,  editor,  Houston 
Press;  and  W.  C.  Repass,  managing 
editor,  Houston  Chronicle. 

Jenkin  Lloyd  Jones,  associate  pub¬ 
lisher,  Tulsa  (Okla.)  Tribune,  spoke 
Aug.  2  at  an  open  forum  luncheon  of 
the  Tulsa  Chamber  of  Commerce  to 
team  with  Russell  Hunt,  officer  of  an 
aviation  company,  in  discussing  South 
America  and  its  possibilities. 

G.  Scott  Smith,  publisher,  Kane 
(Pa.)  Republican,  returned  home  from 
Northern  Quebec  in  possession  of 
the  record  for  the  largest  gray  trout 
to  date  taken  from  Seal  Lake.  The 
fish  was  28  inches  long,  weighing 
llVi  pounds. 

Charles  C.  Cain,  editor  and  pub¬ 
lisher,  Attleboro  (Mass.)  Sun  and 
the  Norwood  (Mass.)  Messenger,  rep¬ 
resented  the  Massachusetts  Adjutant 
General’s  Department  as  speaker  at 
the  Attleboro  Defense  Committee  in 
the  Elks  Hall,  Attleboro,  Aug.  1.  Mr. 
Cain  discussed  plans  and  methods 
being  prepared  in  case  of  national 
emergency. 

Miss  Beatrice  Cobb,  publisher,  Mor- 
ganton  (N.  C.)  News-Herald,  and  sec¬ 
ret^  of  the  North  Carolina  Press  As¬ 
sociation,  recently  dined  at  the  White 
House  as  a  member  of  a  committee  of 
five  named  by  James  A.  Farley  to 
designate  his  successor  as  national 
Democratic  chairman.  Miss  Cobb  is 
national  Democratic  committeewoman 
from  North  Carolina. 

J.  C.  Bedient,  publisher,  Albion 
(Mich.)  Evening  Recorder,  finished 
third  in  the  recent  Duck  Lake  Coun¬ 
try  Club  golf  tournament. 

Harvey  J.  Burgess,  editor  and  pub- 
jisher,  Hillsdale  (Mich.)  Daily  News, 
has  l^en  named  to  the  executive 
committee  of  the  Hillsdale  county 
hospital  service  plan,  now  in  process 
of  incorporation. 

Tyson,  publisher,  Atkins  (Ark.) 
Chronicle,  has  been  appointed  to  the 
Civilian  Conservation  Corps  staff  in 
charge  of  Camp  Ozone  near  Clarks- 
'^dle,  Ark.  Mr.  Tyson  is  district 
secretary  of  the  Reserve  Officers  Asso¬ 
ciation. 

Clarence  C.  Hamlin,  publisher,  Colo- 
Springs  (Colo.)  Gazette  and 
telegraph,  has  been  ill  for  eight 
oionths  at  his  home.  His  condition  re¬ 
trains  unchanged.  He  suffered  a  par¬ 
alytic  stroke  last  November. 

James  R.  Benham,  editor,  Terre 
cute  (Ind.)  Star,  has  purchased  a 
just  east  of  the  city,  on 
c  bluffs,  where  he  can  enjoy  a 
Dirds-eye  view  of  Terre  Haute. 

E.  T.  Leech,  editor,  Pittsburgh 
ress;  Harry  M.  Bitner,  publisher, 
^ri-Telegraph,  and  Oliver  J.  Keller, 
ce-president  and  general  manager, 
ost-Gazette,  have  been  named  mem¬ 
bers  of  a  committee  of  23  to  form  a 
regional  group  to  campaign  for  the 


defense  program  now  pending  in  Con¬ 
gress.  The  movement  is  sponsored  by 
the  National  Emergency  Committee 
of  the  Military  Training  Camps. 

William  O.  Dapping,  editor.  Auburn 
(N.  Y.)  Citizen- Advertiser,  was  en¬ 
dorsed  as  a  Presidential  elector  at  a 
five-county  meeting  of  Democratic  or¬ 
ganizations  at  Geneva,  N.  Y.,  July  30. 

John  C.  Taylor,  part  owner  of  the 
Anderson  (S.  C.)  Independent  and 
Mail,  is  a  Democratic  candidate  for 
Congress  from  the  Third  South  Caro¬ 
lina  District.  He  is  opposed  by  the 
incumbent,  Butler  B.  Hare,  of  Saluda. 

Walter  B.  Chilsen,  editor,  Merrill 
(Wis.)  Daily  Herald,  has  announced 
ffiat  he  is  filing  papers  with  the  Wis¬ 
consin  secretary  of  state  as  a  candi¬ 
date  for  the  Republican  nomination 
for  United  States  senator.  He  was  a 
candidate  for  congress  as  a  Republi¬ 
can  in  1928. 

William  J.  Pape,  publisher,  Water- 
bury  (Conn.)  Republican  and  Ameri¬ 
can,  was  the  guest  of  the  Connecticut 
Federation  of  Taxpayers’  Leagues  re¬ 
cently  at  a  dinner  in  Bristol.  Mr. 
Pape  is  vice-president  of  the  federa¬ 
tion.  He  recently  returned  from  a 
salmon  fishing  trip  to  Anacostia,  Can¬ 
ada  and  was  host  at  a  salmon  dinner 
served  to  the  Connecticut  Election 
Laws  commission,  of  which  he  is  the 
chairman. 

John  Day  Jackson,  publisher.  New 
Haven  (Conn.)  Register,  and  Charles 
P.  Ives,  editor  of  the  New  Haven 
(Conn.)  Journal-Courier,  have  been 
named  to  a  committee  of  the  Military 
Training  Camps  Association  to  or¬ 
ganize  support  for  the  selective  com¬ 
pulsory  military  training  bill  now  be¬ 
fore  Congress. 

In  The  Business  Office 

JOHN  A.  HINMAN,  for  12  years  New 
York  manager  of  the  Texas  Press 
League,  Inc.,  newspaper  representa¬ 
tives,  has  pur- _ 

chased  the 
Pie  asantville 
(N.  J.)  Press 
and  Ventnor 
News,  a  weekly. 

For  several  years 
Mr.  Hinman,  has 
been  a  member 
of  the  Executive 
Committee  of 
the  Newspaper 
Represen- 
tatives  Associa¬ 
tion  of  New 
York,  and  at 

present  is  the  treasurer  of  the  or¬ 
ganization. 

Victor  Barnett,  national  advertis¬ 
ing  manager,  Tulsa  Tribune,  in  this 
column  last  week  was  erroneously 
identified  as  national  advertising 
manager  of  the  Tulsa  World. 

C.  D.  Harader,  general  manager, 
Uniontown  (Pa.)  Morning  Herald 
and  Genius,  and  Mrs.  Haradar,  are 
the  parents  of  a  son,  Richard  Shel¬ 
don,  who  was  born  in  the  Union- 
town  Hospital,  Aug.  1. 

Ernest  Hoftyzser,  advertising  man¬ 
ager,  Boston  American  and  Rec¬ 
ord,  has  been  named  publicity  chair¬ 
man  of  the  Advertising  (ilub  of 
Boston  for  the  1940-41  season. 

Oliver  J.  Keller,  vice-president 
and  general  manager,  Pittsburgh 
Post-Gazette,  and  his  family,  are 
spending  several  weeks  in  Maine. 

M.  H.  Parres,  advertising  manager, 
Belleville  (Ill.)  Daily  Advocate,  and 
Mrs.  Parres,  are  the  parents  of  a  son, 
Michael  William,  bom  Aug,  2  at  St. 
Mary’s  Hospital,  East  St.  Louis.  He 
is  their  second  child. 

Millard  Hoyle,  Jr.,  who  graduated 
from  Stanford  University  last  Spring 


John  A.  Hinman 


Bascom  Timmons 


WASHINGTON 

CORRESPONDENT 

BASCOM  N.  TIMMONS  missed  the 
Democratic  Vice-Presidential  nomi¬ 
nation  at  Chicago  by  a  scant  500-plus 
votes  (one  dele¬ 
gate  cast  his  bal¬ 
lot  for  the  Hous- 
ton  Chronicle 
Washington  cor* 
respondent)  but 
he’ll  “support  the 
ticket.” 

Timmons  was 
in  the  race 
against  a  large 
field  of  candi¬ 
dates  which  in- 
cluded  his 
“boss,”  Jesse 
Jones,  president 
and  publisher  of  the  Chronicle,  but  no 
one  expected  Timmons  to  win — least 
of  all  himself.  It  was  all  a  “gag”  car¬ 
ried  out  by  newsmen  to  break  the 
monotony  of  the  convention. 

Yet,  the  lanky  newspaperman  has 
both  color  and  vote-getting  ability — 
if  election  without  a  dissenting  vote  to 
three  offices  of  the  National  Press  | 
Club  can  be  cited  as  proof  of  the 
latter  quality.  Too,  he’s  an  old  cow¬ 
hand  from  the  Rio  Grande,  but  un¬ 
like  the  figment  of  ’Tin  Pan  Alley  who 
“rode  the  range  in  a  Ford  V-8,”  Tim¬ 
mons  rode  the  range  of  the  Colonel 
Goodnight  Ranch.  Amarillo,  Tex.,  in 
a  buckboard  at  the  age  of  seven,  and 
later  was  a  full-fledged  cowpuncher 
on  the  Quarter  Circle  T  Ranch. 

When  he  became  president  of  the 
National  Press  Club,  John  Nance 
Gamer  presented  him  a  gavel  made 
of  the  leg  of  a  deer  and  the  horn  of 
a  steer  from  the  Quarter  Circle  T 
Ranch. 

He  left  the  saddle  for  formal  educa¬ 
tion  in  a  military  school,  then  entered 
newspap>er  work  as  a  cub  on  the  Fort 
Worth  Record.  Journalism  carried 
him  about  the  country  and  dropped 
him  in  Washington  in  1912,  where  he 
has  represented  the  Chronicle  and 
other  Southwestern  papers  since  that 
year. 

In  addition  to  finding  himself  a 
candidate  for  the  Vice-Presidential 
nomination,  in  a  field  dominated  at 
the  time  of  his  entry  by  his  own 
publisher,  Timmons  carried  to  the 
national  convention  the  proxy  vote 
of  the  incumbent,  John  Nance 
Garner. 

with  honors  from  the  Department  of 
Journalism,  has  become  circulation 
manager  of  the  Hollister  (Cal.)  Free 
Press,  published  by  his  father. 

J.  A.  Gallimore  has  resigned  as  edi¬ 
tor  of  the  Lancaster  (S.  C.)  News, 
weekly,  to  join  the  Columbia  (S.  C.) 
Record  advertising  department. 

B.  A.  Bergman,  director  of  publicity 
of  the  Philadelphia  Record,  is  on  va¬ 
cation  at  his  summer  home  at  Ar¬ 
lington  Beach,  N.  J. 

W.  F.  Robertson,  of  the  Richmond 
(Va.)  News  Leader  circulation  de¬ 
partment,  Aug.  1  won  first  prize  of 
$25  on  the  Ask-It-Basket  program 
conducted  by  “Genial  Jim”  McWil¬ 
liams  over  CBS. 

Capt.  Edwin  C.  Gluntz.  Inf-res., 
assistant  circulation  manager  of  the 
Waterbury  (Conn.)  Republican- 
American,  has  returned  from  three 
weeks’  military  duty  at  Fort  McKin¬ 
ley,  Maine,  where  he  was  plans 
and  training  officer  for  the  418th 
infantry. 

Howard  J.  Perry,  former  commer¬ 
cial  manager  of  WTAG,  Worcester, 
who  took  over  the  management  of 
WCAX,  Burlington,  last  March,  has 
assumed  the  additional  duties  of 
(Continued  on  next  page) 


The  Former 
Sadie 

Groopleberry 
Wields 
A  Skilful 
Monkey-Wrench 
in 


She’s  Gay  Starlight  to  her  fan»v 
And  she’ll  have  the  folks  in 
Crahtree  Corners  know  she’s  that 
to  them  now,  too.  The  yokels 
there  still  seem  to  harbor  the* 
quaint  notion  that  she's  the  same 
person  they  used  to  know  as  old 
Otis  Groopleberry's  daughter^ 
Sadie. 

Such  is  the  snooty  cutie  who,  in 
Raeburn  Van  Buren’s  comic 
ABBIE  AN’  SLATS,  comes  back, 
to  her  home  town  and — to  prove 
to  it  how  overpowering  is  her 
oomph — casts  a  skilful  monkey- 
wrench  into  the  affairs  of  Slats 
and  his  best  girl,  Becky.  What 
follows  is  going  to  keep  the  lO 
million  readers  who  follow 
ABBIE  AN’  SLATS  both  guess- 
ing  and  gasping. 

Would  you  like  to  see  proofs? 

'TLtifeiU 

I  FEATURE 

SYNDICATE 

220  EAST  42nd  street 
'  NEW  YORK  CITY 
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business  manager  of  the  Burlington 
Daily  News,  operators  of  WCAX. 

Laurence  E.  Mansfield,  will  repre¬ 
sent  the  International  Paper  Company 


returned  to  his  desk  following  a  six-  and  Duchess  of  Windsor  later  this 
week  vacation  in  New  Mexico,  Ari-  month. 


Special  Editions 


zona  and  California. 

In  The  Editorial  Rooms 

S.  L.  LATTIMER,  managing  editor, 
Columbia  (S.  C.)  State,  was  in- 


Lewis  Nordyke,  political  writer,  "  ^ 

Amarillo  (Tex.)  Globe-News,  and  CANTON  (ILL.)  LEDGER,  July  4, 
Mrs.  Nordyke,  are  the  parents  of  a  Fulton  County  Progress  and 
daughter,  Patricia  Louise  Nordyke,  Achievement  Editor,  94  pages,  7  sec- 
born  July  27.  tions. 

Jacksonville  (Fla.)  Journal,  July  15. 


Robert  Z.  Lynch,  reporter  and  snap¬ 


shot  Editor,  Philadelphia  Evening  WJHP  Inaugural  Edition,  44  pages, 


in  the  Southern  states,  according  to  stalled  July  16  as  chef  de  gare  of  the  public  Ledger,  Howard  Shivers,  head  three  sections. 


an  announcement  by  R.  C.  Doane, 
vice-president  and  general  manager 


Columbia  40  and  8  voiture. 


of  the  photographic  department  of  the  Tucumcari  (N.  M.)  Daily  New, 


S.  David  Fox,  city  editor,  Terre  Philadelphia  Record,  and  John  Miller,  July  29,  Coronado  Centennial  Edition. 


of  International  Paper  Sales  Company,  Haute  (Ind.)  Star,  is  on  a  vacation  to  of  the  rotogravure  staff  of  the  Phila-  80  tabloid  pages,  10  sections. 

Inc.,  W.  E.  Mansfield  will  remain  with  attend  the  ^ap  B«x  Derby  in  Akron,  delphia  Inquirer,  were  judges  recent-  Saratoga  Springs  (N.  Y.)  Sara- 
the  company.  C.  T.  Hicks  has  joined  after  which  he  goes  to  Canada  for  a  ly  in  the  tenth  annual  Old  Picture  (ogian,  July  29,  annual  tabloid-style 


the  Bowater  Paper  Company. 

F.  E.  Westcott,  advertising  manager 


two-week  trip. 

Gene  Myers,  night  editor,  Philadel 


of  the  Gary  (Ind.)  Post-Tribune,  has  phia  Daily  News,  has  resigned  to  join  Store. 


Contest  sponsored  by  N.  Snellenberg  amusement  guide,  16  pages. 
&  Company,  Philadelphia  Department  „  .  j.  . 


the  copy  desk  of  the  Philadelphia  Eue-  Robert  S.  Brunt,  veteran  reporter  iion,  ’ marking  opening  of  Sarat^ 
ning  Bulletin.  He  has  been  succeeded  of  Somerville  (N.  J.)  Messenger-Ga-  Springs  racing  season,  16  pages, 
by  Dean  McCullough  of  the  News  zette  and  dean  of  Somerset  County  *  /r>  \'  z-  n  n 

s^.  newspapermen,  retired  Aug.  3  on 


Albany  (N.  Y.)  Knickerbocker 

News,  July  29,  Beautiful  Saratoga  sec- 


EDITOR  &  PUBUSHER 

Every  Saturday  Since  1884 

including  The  Journalist,  merited  1907;  Netospaper- 
(dom,  merged  1925;  The  Fourth  Estate,  merired  1927 


Title*  Pitented,  Regiitered  Content*  Copyrighted  of  the  Philadelphia  Soorts  Write’’® 
Tbe  editor  &  PUBLISHER  COMPANY,  Inc.  a‘.,o  1  o  in 

Jaue*  Wricht  Brown,  Preriiera  Assn.,  was  appointed  Aug.  3  to  a  10- 

Jaues  Wright  Brown,  Jr.,  Viet  Prtsidtra  man  board  to  establish  a  Gallery  of 

^"cha"  t;  Sports  at  the  Franklin  Institute,  Phil- 

- General  Ofi^: -  adelphia.  The  appointment  was  an- 

Seventeenth  Floor  Old  Time*  Building  iiounced  by  Dr.  Henry  Butler  Allen, 

«nd  Street  .nd  Bro.dw.y.  New  York  City,  N.  Y.  director  of  the  Institute. 

BRyant  9-3052, 3053, 3054, 3055  and  3056  Robert  Kelsey,  Spartanburg  (S.  C.) 

Th.  Olbest^  PjiBusHERs^jtN^^^^  Tcxtilc  Tiibune  news  staff,  has  been 

Arthur  T.  Roni,  EdU^'W elated  chef  de  gare.  South  Carolina 
Managing  Editor;  Robert  U.  Brown,  News  Editor;  VoitUre  of  the  40  and  8,  World  War 


Cy  Peterman,  sports  columnist,  pension,  after  60  years  of  news  writ- 
Philadelphia  Inquirer,  and  president  ing  for  newspapers  in  that  commu¬ 


nity.  Mr.  Brunt,  who  was  77,  retired 


Williamsport  (Pa.)  Gazette-Bulle¬ 
tin,  Aug.  1,  “Fun  Days”  edition,  28 
pages,  tabloid. 

Williamsport  (Pa.)  Sun,  July  31 


from  active  service  because  of  ill  *  Fun  Days  edition,  28  pages,  tabloid. 


man  board  to  establish  a  Gallery  of  health  and  an  infection  in  his  left  eye.  Vallejo  (Cal.)  Times-Herald,  July 
Sports  at  the  Franklin  Institute,  Phil-  Donald  Barney  Lee,  former  re-  31,  “Welcome  To  Vallejo  Edition,  M 
adelphia.  The  appointment  was  an-  porter,  Hartford  (Conn.)  Courant,  4  sections. 


nounced  by  Dr.  Henry  Butler  Allen,  has  enlisted  in  the  U.  S.  Marines. 


director  of  the  Institute.  Wallace  A.  Brennan,  of  the  Dun-  J^^ition,  bU  tabloid  pages  witn  a  lull 

Robert  Kelsey,  Spartanburg  (S.  C.)  kirk  (N.  Y.)  Observer,  spoke  at  the  Page  cover  color  painting  of  Carson. 
Textile  Tribune  news  staff,  has  been  annual  picnic  of  the  Town  of  Sheridan  recently, 
elected  chef  de  gare.  South  Carolina  at  Sheridan  Bay  on  Lake  Erie.  ^ 

voiture  of  the  40  and  ^  World  War  3^  peist,  San  Jose  (Cal.)  Evening 

veterans  organization.  The  honor  fol-  J^ews  sports  writer,  has  been  named  VI H 


Taos  (N.  M.)  Review,  Kit  Carson 
Edition,  60  tabloid  pages  with  a  full 


I^e7hTn'Y  MrctA^lr^R^PRui;  veterans  organization.  The  honor  fol 
Franc  Fehlman.  Mr*.  L  Dare,  Librarian.  lowed  by  one  week  his  election  a 


Iames  Wright  Brown,  Jr.,  Publisher;  Charles  B  _ _ _ ^ _  _  _ 

Groomes,  General  Manager;  Charles  T.  Stuart,  T*  ~  ~  ” 

Advertising  Director;  George  H.  Strate,  Cireulatien  luTC. 

Manager;  Louis  A.  Fontaine.  Classified  Manager;  x.  Desmond  Sullivan,  of  the  BroiU 
lOHN  JOHNSON,  PlacenutU  Manager.  ,,  ..  . 

or  - 1 — ■  --■■■  - 5 -  Home  News,  New  York,  will  be  mar 

Ifashtngton,  D.  C.  Correspondent:  General  Press  .  ,  „  .  ...  .  t 

Associattoh,  James  J.  Butler  and  George  H.  ried  on  Sept.  14  to  MlSS  Jeanne  Law 

Manning,  Jr.,  1376  ^lona/  Press  Club  Bldg.,  fence,  of  South  Orange,  N.  J.,  daugh 


lowed  by  one  week  his  election  as  representative  of  the  National  Cycling 
chef  de  gare  of  Spartanburg  voi-  Association  of  Northern  California. 


(^bituarp 


S^go^S^'^GEorE  A.  Branoenburg,  921  ^er  of  Ralph  W.  Lawrence,  of  the  Roy 
London  Guaranief  and  Accident  Building,  360  North  PreSS*  Now  York.  Mr.  Sullivan  IS  a 

Michigan  Ate.,  Tel.  Dearborn  6771. _  son  of  the  late  John  A.  Sullivan,  presi- 

dent  of  OTlaherty’s  Electrotype  Co., 
wall  5657;  Ken  Taylor,  1215  North  Hobart  Bout.,  and  nephew  of  the  late  James 


son  of  the  late  John  A.  Sullivan,  presi¬ 
dent  of  O'Flaherty’s  Electrotype  Co., 
and  neohew  of  the  late  James 


Lot  Angeiei,  Telephone,  Hemptteid  6722.  Adver-  n'F1:)bc»rtv  fmindpr  »nd  niihli(;hpr  of  •  t  *  •  'I 

striN*  Duncan  A.  Scott  &  Co,  Afifli  O  F  laherty,  tounder  and  publisher  oi  news  director  for  International 


Building,  San  Francisco;  Telephone  SuUter  1363; 
if'estem  Pacific  Building,  Los  Angeles,  Telephone 
Prospect  5316. _ 


the  Home  News. 
LeRoy  Simerly, 


Association  ot  Northern  Calitomia.  JOHN  R.  MacMILLAN,  45,  director  of 
J'e.  The  appointment  gives  him  authority  the  Bureau  of  Advertising  for  the 

T.  Desmond  Sullivan,  of  the  Bronx  over  all  cycling  events,  whether  ama-  Canadian  Daily  Newspapers  Associa- 

teur  or  professional,  from  San  Luis  tion,  died  at  his  home  in  Toronto,  Aug. 

Obispo  to  Eureka.  3^  aher  an  illness  of  nearly  a  year.  Mr. 

MacMillan  was  engaged  in  advertis- 
___  1  J.  n  II  ing  work  for  12  years  in  Montreal.  He 

WSClain^  D0llS  went  to  Toronto  two  years  ago. 

John  H.  Wagner,  for  the  last  23 
J.  KINGSBURY  SMITH,  executive  years  advertising  manager  of  the 
assistant  to  J.  C.  Oestreicher,  for-  Three  Rivers  (Mich.)  Commerriol. 
eign  news  director  for  International  died  at  his  home  recently  of  a  heart 


Wedding  Bells 

J.  KINGSBURY  SMITH,  executive 
assistant  to  J.  C.  Oestreicher,  for- 


News  Service,  to  Miss  Eileen  King  of  attack. 


A^^’  lip  E.  D.  Woodworth,  night  editor. 


Vera  Chanbler, 7 St.  Martin.!^*,  Spartanburg  (S.  C.)  Herald,  and  Mrs.  Church  Around  the  Corner,  New  Colorado  Springs  7coio.)'*Ga2Ctte 

Squar^  r*  ?.•  England,  Tele-  Simerly,  are  parents  of  a  son,  born  York.  r  on  ^  *  j  au  *u  ♦  ««« 

pfcooe:  Temple  Bar  3006.  Parts,  France  Correspon-  *1  oo  ao  *  u  _ for  30  years  connected  With  that  n€WS- 

Bebnham  ^CKEB,  25  Ren^guin,  26,  at  Spartanburg  General  hos-  Louis  Rentschler,  assistant  advertis-  paper,  died  there,  July  26.  following 

pital.  ing  manager,  Marshall  (Mich.)  Eue-  a  l^g  illness 

Cranberry  DicKson,  who  had  charge  Chronicle,  to  Virginia  Stealey,  of  Frantz.  80,  retired  publisher 

of  the  Pubhcity  during  Lieutenan  Marshall,  recently.  ^he  Enid  (Okla.)  Daily  Eagle  and 

V.  Burgess,  political  writer,  brother  of  Frank  Frantz,  last  terri- 

writer  fnr  rh^rl  tt  P  1  Oh  Pittsburgh  Sun  Telegraph,  to  Miss  torial  governor  of  Oklahoma,  died  sud- 

writer  for  the  Charlotte  (N.  C.)  Ob-  Marian  B.  Bonebreak  of  Martinsburg,  denly  of  a  heart  attack  July  31  at 

server.  Before  the  primary  campaign,  pg  ^^ere,  Aug.  3.  Enid  -  7 

Dickson  was  city  editor  of  the  Greens-  J  ,  '  , 

boro  (N.  C.)  Dailw  News.  John  H.  O  Connell,  reporter,  Phila-  Lawrence  T.  Smyth,  78.  dean  « 


Bepresentative:  Stdnet  R.  Clarke,  InternitionRl  ^  i  i  i 

Service,  76  Buc  dcs  Petits-Champs,  Telephone  Oper«  Cranberry  Dickson,  who  had  charge 

_  of  the  publicity  during  Lieutenant 

far  Eastern  Correspondent:  Hans  R.  Johansen,  dnvf^rrtnr  Wilkinc  Hnrtnn’c  rerpnt 
C-O  0«ik*  M.inichi,  0.«k»,  J*p»n  *nd  Jame*  Shen,  '-'overnor  wiiKins  norions  recent 

P.  O.  Bo*  107,  ChMng  King,  Chinm. _  gubernatorial  Campaign,  is  now  a  staff 

Disflav  Advertising  rates  effective  Dec.  1,  1837  writer  for  the  Charlotte  (N.  C.)  Ob- 
S5c  per  Rgatc  line  or  series  of  insertions  as  follows  Rpfnrp  tbp  nrimarv  oamnaicn 


1  i  H  ‘i  1  I?  I  2:1  2J:I  ^  l  Class  a  honors  in  the  Boston  News-  Pa  . ’  ^  ^ 

I’^Pr^  42  I  33  I  28*1  26*1  24*1  22  papermen’s  Gold  Tournament  at  the  m  n  w  r  *v,  c  /c  ioqo 

'fhe^ngte  column  fortv^wo  Une  rate  marker  card  at  Bear  Hill  Golf  Club,  Wakefield,  Mass.,  n  /  ^ir  H  f  which  he  joined  in  1892. 

a  cost  of  $22.  per  week  earns  as  low  a  rat*  on  a  52  July  29  with  an  88-74  N  H  Larsen  Item,  to  MlSS  Florian  Hoyt,  of  James  Edwin  White,  71,  for  20  yean 

pa«;Vr^VaK-W7%««e^p^^^^^^  of  the  Globe  was  second  with  90-77.  Sumter  at  Walterboro,  July  20.  business  manager  of  the  Yonkm 

eiAtfa  and  aixteenth  paget  mutt  be  on  de&nite  copy  W.  A.  Miller,  Boston  Transcript,  was  Seth  Willis  Mattingly,  of  the  Detroit  (N.  Y.)  Statesman  until  1921. 

— K - SR - r - : - ws-  winner  in  ciass  B  with  99-94, ’with  News  staff,  to  Miss  Alberta  Christine  August  3  in  Tarry  town,  N.  Y.,  where 

^ei”'  ***“  Ray  Maguire  of  the  Globe  second  Teall  in  Toledo,  July  20.  for  the  last  seven  years  he  was  with 

Situations  Wanted:  50c  per  agate  line  one  time;  with  118-106.  Barry’  O’Flaherty  of  the  U.P.  Lans-  Tarrytown  Press-RecoTa,  > 

l^e)**‘**  Burke  I.  Burke,  formerly  a  reporter  ing  (Mich.)  bureau,  son  of  Hal  weekly. 

Subscription  RAres:  By  mail  payable  in  advance  and  assistant  Sunday  editor,  Buffalo  O  Flaherty,  managing  editor  of  the  Mrs.  Laura  Weller  Cropper,  ne^- 
United  States  and  Island  Posseations,  $4  per  year;  (N.  Y.)  Courier- Express,  has  been  ap-  Chicago  Daily  News,  to  Virginia  Lee  paper  woman  who  created  the  bylu* 

Canady  t4.50;^reign  $5. -  -  pointed  secretary  to  Buffalo’s  Comp-  Goodrich  of  Fort  Atkinson,  Wis.,  “Lady  Teazle”  used  by  San  Francisco 

aubscriptions  in  any'oM  oreniMrion— whether  paid  troller  Richard  S.  Persons.  there,  Aug.  3.  Chronicle  society  writers,  died  Aug. 

t«’’to%rrra"d’d«.L^fe^^^  Arthur  P.  Reed,  Jr.,  president  of  ^^J^omas  L.  McAlpine  Lowell  in  a  San  Francisco  hospitah 


6 

13 

26 

52  I 

Tunes 

Timet 

Time* 

Times 

$234 

$220 

$206 

$182 

131 

123 

116 

103 

72* 

6S* 

61* 

57 

47* 

44*1 

41* 

.37 

28* 

26* 

24* 

22 

Edmond  Frantz,  80,  retired  publisher 
of  the  Enid  (Okla.)  Daily  Eagle  and 
brother  of  Frank  Frantz,  last  terri- 


server.  Before  the  primary  campaign,  pg  there  Aug  3 
Dickson  was  city  editor  of  the  Greens- 
boro  (N.  C.)  Daily  News.  , 


John  H.  O’Connell,  reporter,  Phila - 


u  iru  c-^lpkia  Evening  Public  Ledger,  to  Maine  newspapermen,  died  July  30 

A-  Scanlon,  Aug.  3,  at  after  a  long  illn'L.  He  retired  a  _year 


^  I  -.a..  X.  I.WW.ID  ...  Ii.u  AXU......  Drexel  Hill,  Pa.  ago  as  editor  of  the  Bangor  Netri.  | 

22  '  papermens  Gold  Tournament  at  the  --  „  r  .l  o  /o  .  u-  u  i.  •  ■  j  ■  sonn 

•d  Rt  Bear  Hill  Golf  Club,  Wakefield,  Mass..  Sumter  (S.  C.)  which  he  joined  in  1892. 

•  52  July  29  with  an  88-74.  N.  H.  Larsen  Item,  to  Miss  Florian  Hoyt,  of  James  Edwin  White,  71,  for  20  years 

of  the  Globe  was  second  with  90-77.  Sumter  at  Walterboro,  July  20.  business  manager  of  the 

copy  W.  A.  Miller,  Boston  Transcript,  was  Seth  Willis  Mattingly,  of  the  Detroit  (N.  Y.)  Statesman  until  1921.  died 
—  winner  in  Class  B  with  99-94,  with  News  staff,  to  Miss  Alberta  Christine  August  3  in  Tarrytown,  N.  Y.,  where 


Ray  Maguire  of  the  Globe  second  Teall  in  Toledo,  July  20. 


with  118-106. 


Barry’  O’Flaherty  of  the  U.P.  Lans- 


Burke  I.  Burke,  formerly  a  reporter  ing  (Mich.)  bureau,  son  of  Hal  weekly. 


for  the  last  seven  years  he  was  with  , 
the  Tarrytown  Press-Record,  > 


Cantd^  t4.50;^re.gn  $5. -  — -  pointed  secretary  to  Buffalo’s  Comp-  Goodrich  of  Fort  Atkinson,  Wis.,  “Lady  Teazle”  used  by  San  Francisco  , 

subscriptions  in  any'oM  oreniMrion— whether  psid  troller  Richard  S.  Persons.  there,  Aug.  3.  Chronicle  society  writers,  died  Aug. 

t«’’to%r^r."d’d«.L^fe^  Arthur  P.  Reed,  Jr.,  president  of  ^J^omas  L.  McAlpine  Lowell  in  a  San  Francisco  hospitah 

«ubtcript4oa  for  three  yean,  SIO;  five  or  more  iuo-  the  HufFalo  Newspaper  Guild  and  (Mass.)  Courier  Citizen  editorial  stan  Douglas  White,  79,  for  40  t 

•criptiont  inone  group  to  different  iddretset  for  ot*  ruember  of  the  Buffalo  Evening  News  and  columnist,  to  Miss  Olive  L.  San  Francisco  Examiner  printer,  diw 

year  at  $3.00  each  or  individual  tubscnption  for  five  t5  i  r  t  h  ^  .al  .  »  t  «■#  ‘a*  b  ev,i4/%mo- 

yean  at  $15.00;  additional  iubicriptioni  on  the  tame  editorial  staff,  has  been  appointed  Bockes  of  Lowell  at  the  Boston  Uni-  July  31,  victim  of  a  hit-run  autom^- 

bssis— nsrneiy  three  dollsrs  esefa. _  chairman  of  publicity  for  the  Buffalo  versity  School  of  Theology  Robinson  bile  accident  in  San  Bruno,  Cal. 


Chronicle  society  writers,  died  Aug.  t 
in  a  San  Francisco  hospital. 
Douglas  White,  79.  for  40  years  J 

Vrnnfifsnfi  V.y'nminfiT  nrintef.  Cw®® 


Fed*T!rion‘^Amcrict“N«ion^^^  Committee  to  Defend  America  by  Chapel,  Boston,  recently.  Fred  A.  Hamlin,  for  many  years  a 

Keeping  Out  of  War.  Weston  Jenney,  staff  cartoonist,  special  edition  salesman  througnoui 

Marion  S.  Ward,  head  of  the  Brockton  (Mass.)  Daily  Enterprise  the  United  States,  died  suddenly,  ^ 
Muskegon,  Mich.,  bureau  of  the  and  Times,  to  Miss  Mildred  Almquist  3  in  Homestead.  Pa.,  hospital  fro® 


Ataociation,  National  E^ter  Busineai  Bureaus  and  Keeping  Out  of  War. 
-cbe  Audit  Bupeau  of  Circulations  with  an  aver.tfe  o  tit  j 

audited  net  paid  “A  B  C'  at  follows:  Marion  S.  Ward, 


1  Six  Montfit 

Net 

Total  Dit- 

Ended 

Paid 

tribution 

Dec.  31. 

1836 . 

12.227 

13,066 

• 

,16.38 . 

12,141 

13,053 

• 

1937 . 

11,738 

121778 

1636 . 

10,855 

12,064 

* 

T635 . 

10,178 

11,206 

• 

1634 . 

8,651 

10,607 

1833 . 

8,625 

8.816 

* 

1832 . 

8,337 

10,488 

1831 . 

10,116 

11,120 

1830 . 

10,403 

11,417 

1 

1128 . 

10,180 

11,564 

Grand  Rapids  (Mich.)  Herald,  and  of  Brockton,  that  city,  June  24. 
former  Indianapolis  newspaperman,  J.  Whitford  Dolson,  of  the  WilmiiLg-  heart. 

was  elected  auditor  of  Phi  Delta  ton  (Del.)  Morning  News  staff,  to  Charles  W.  Frank,  47,  assistant® 

Kappa  fraternity  at  the  recent  an-  Miss  Marjorie  E.  Knight,  of  New  York,  Frank  Hubbell,  president  of  the  Huo* 

nual  convention  in  Indianapolis.  Aug.  3  in  New  York.  bell  Advertising  Agency,  Inc.,  Clev^ 

Joan  Younger,  of  the  New  York  Brooks  Peters,  staff  correspondent  ^ond,  died  in  the  Pennsylvania  ^ 

United  Press  staff,  flew  to  Miami  of  New  York  Times,  and  Miss  Georgi-  road  train  crash  at  Cuyahoga  r 

Tuesday  on  her  way  to  Nassau,  where  ana  Knight  Schinck,  of  Wilton,  Conn.,  July  31,  in  which  forty-two  other  u 
she  will  cover  the  arrival  of  ihe  Duke  American  singer,  Aug.  3,  in  Berlin.  '^®re  lost. 


11  A ACliitcrotcova.  *.  o.s  , 

attack  of  asthma  which  weakenw 


Col.  Crittenberger  With  JOINS  SYRACUSE  STAFF 

mj  I* _  1  -p."  Syracuse,  N.  Y.,  Aug.  6 — Floyd  K. 

N©\V  ArmOrGCl  l^ivision  Baskette,  assistant  protessor  of  jour- 
Lieut.  Col.  Willis  D.  Crittenberger,  nalism  and  social  studies  at  Adams 
who  has  served  as  press  officer  at  the  State  Teachers  college,  has  been  ap- 
War  Department  in  Washington  and  pointed  acting  assistant  professor  at 
most  recently  in  charge  of  press  rela-  the  School  tof  Journalism,  Syracuse 
tions  at  the  Third  Army  maneuvers.  University,  for  the  academic  year 
has  been  named  chief  of  staff  of  the  1940-41.  Prof.  Baskette  has  had  sev- 
new  First  Armored  Division,  with  grai  years  of  newspaper  experience 
headquarters  at  Fort  Knox,  Ky.  as  reporter  and  city  editor  of  the 

Col.  Crittenberger  was  born  in  An-  Alaviosa  (Colo.)  Daily  Courier,  re- 
derson,  Ind.,  where  members  of  his  porter  on  the  Alamosa  Morning  News, 
family  have  been  associated  with  the  reporter  for  the  Pueblo  (Colo.)  Star- 
Anderson  Daily  Bulletin  for  many  Journal  and  Chieftain,  head  of  the  copy 
years.  His  brother,  G.  D.  Critten-  desk  of  the  Columbia  (Mo.)  Missou- 
berger.  is  now  managing  editor  of  the  rian. 


newspaper 

review 

By  T.  S.  ffiVm 


The\bice 

with 

a  Smile 


i,  Easy  Does  It  counts  before  sleep  hits 

SIMPI^  but  good  IS  a  presentation 

which  comes  from  the  St.  Peters-  ^  World-Herald  received  in  a 

J-A  ^  c  ow  w  recent  Match-the-Nebraskans  contest, 

splendid  market  IS  the  Sunshine  City 

.  and  what  an  Ideal  n^dium  for  tap-  ^^^^^^ing  50  baby  and  aduU  pictures 
i  pmg  It  IS  theses.  The  presentation  ^ver  a  six-week  period.  Not  L  easy 
.  could  have  been  some  better  so  far  .  .  ,  j  •  *  .u 

*  j  Ti  ij  u  contest,  and  considering  that  there 

as  copy  IS  concerned.  It  could  have  .  „ 

'■  i,  1  i  t  j  ■  were  no  coupons  or  other  musts 

,  been  a  lot  better  so  far  as  design  is  .  ,  ,  j  _ 

^  concerned.  But  what  makes  it  good  ‘''Solved,  this  listens  like  a  good  re¬ 
despite  its  shortcomings  in  these  di-  °  ^  'V'  v.  ♦ 

r  recUons  is  the  simple,  clear,  a-b-c 

logic  of  the  argument.  It  takes  just  f  good  gag  when  it  does. 

,  °  ■ _ .  .  *  .u  -u  *u;„  A  merchant  in  New  Albany,  Ind., 

^  a  minute  or  two  to  go  through  this  .,  ,  ^  i  i  t„: 

3  *•  j  >  j  -  worried  about  what  the  lack  of  rain 

.  presentation,  and  once  you  ve  done  so,  ■  *  j  ^  u-  u  u  j 

*  the  point  it  wants  to  make  is  firmly  was  going  to  do  to  his  butterbeans,  and 

^  '  made.  Which,  after  all,  is  the  basic  the  county  s  butterbean  champion, 
rt  iJo.  :*  advertised  for  rain  in  the  New  Al- 

.dea  of  making  ,t. 

r  Wk/,*  l4  T  1  day!  A  front  page  story  for 

^  wnat  U  l  akes  .  Tribune,  of  course.  But  it  should 

^  IT  DOESN’T  TAKE  the  Schenectady  also  have  been  a  front  page  promotion 
(N.  Y.)  Gazette  long  to  get  to  the  piece  for  every  advertising  agency  in 
^  point  in  a  folder  it  is  currently  send-  the  country. 

ing  out.  “What  it  takes  to  make  a  If  ever  you  feel  the  need  of  getting 
w  r.ewspaper  good  for  advertising”  is  the  back  to  fundamentals,  go  out  into  the 
caption.^  And  as  direct  as  that  is  the  country.  That’s  where  you’ll  see 

(j^azette’s  rather  persuasive  argument  things  as  the  folks  out  there  see  them, 
I  what  it  takes.  One  rather  in  proper  perspective.  That’s  the  im- 

*  I  ^hing  in  the  folder — aside  from  pression,  too,  that  comes  from  a  folder 
I  the  usual  stuff  about  readers  and  we  have  from  the  Democrat  Messenger 

®  j  [  confidence  and  advertising  of  Waynesburg,  Pa.  There’s  nothing 
30  Padership — is  a  listing  of  the  Gazette’s  especially  distinguished  about  this 

ar  .  complete  program  of  advertiser  co-  '  . 

«,  operation.  With  stress  evidently  laid 
upon  keeping  informed  about  adver- 
tBmg  in  the  Gazette  everyone  who 
has  any  interest  in  that  advertising — 
manufacturer,  representative,  agency, 
retaUer — it  looks  like  an  efficient  and 
serviceable  program  which  should  im¬ 
press  advertisers. 

Competitive 

Maybe  it’s  just  too  warm  these  days 
to  get  excited  over  figures  and  sta- 
1  tistics  and  that’s  why  a  booklet  which 
1  comes  from  the  Knoxville  (Tenn.) 
iVeics-Scjitincl  fails  to  excite  us.  We 


VYe  hold,  says  a  well-known 
writer,  “that  the  young  ladies 
of  the  American  long  distance 
telephone  wires  make  up  what 
is  prohahly  the  most  efficient 
public  service  crew  in  the 
world.  They  have  profound 
patience  and  that  capacity  for 
taking  pains  that  some  one 
once  said  is  all  that  genius 
amounts  to. 

‘We  once  called  a  fellow  at  a 
hotel  in  Philadelphia  but  he 
had  just  departed  on  an  auto¬ 
mobile  trip  in  a  westerly  direc¬ 
tion.  A  few  days  later  the 
long  distance  operator  caught 
up  with  him  in  a  little  town 
in  Missouri  and  he  w’as  the 
most  surprised  man  in  all  but 
one  of  the  States  of  the  Union. 
The  exception  was  New  York. 
We  were  the  most  surprised 
there.  To  this  day  we  have  no 
idea  how  the  operator  did  it.” 

Damon  Runyon 
in  the  New  York  Mirror 


STARTS  DRAFT  BUREAU 


Thf  Bell  System  cordially  invites  you  to  visit  its 
exhibits  at  the  New  York  IVorld’s  Fair  and  the 
Golden  Gate  International  Exposition,  San  Francisco. 


BELL  TELEPHONE  SYSTEM 


Westinghouse 

Photoflash  ^ 

MAZDA  NO.  C 
LAMP  W 

Ooes  to  the  hit 


Westinghbuse] 

MAZDA 

PHOTOFLASH  LAMPS 


Photogs  Should  Watch 
Phony  'Associations' 

continued  from  page  14 


tions  for  the  advancement  of  the  ma- 
terial  welfare  of  the  deserving  pho- 
tographer  are  the  incidental  activities 
of  brainy  lads  with  a  genius  for  heavy 
thinking  and  a  weakness  for  easy 
money.  As  a  rule  they  have  other 
occupations  but  their  terrific  mental 
output  exceeds  the  requirements 
these  respective  occupations  by 
much  that  the  surplus  expended 
a  philanthropic 

the  lot  of  the  underprivileged  camera- 
man  so  much  per  head,  plus  per- 
centage  of  the  gross. 

Our  Missouri  correspondent 
when  he 

should  be  done  about 

perhaps  heatedly,  a  The 

thing  to  do  is  to  toss  these  appeals  for  - ' 

help  in  the  noble  work  of  uplift  into  TWO  HOURS  TO  GET  THIS 

the  nearest  trash  basket  and  then,  if  .  „**/  •  ••  c  ii*  x  ki 

,  ,  ^  1  ji  j  •  •  !.•  Arthur  Weegie  relliq,  one  of  New 

he  has  not  already  done  so,  ]om  his  yo.k',  outstanding  fr.e  lancers,  took  two 

local  or  regional  Grade  A  asMCia-  Ughtning  shot  Aug.  3 

tion  of  certified  news  photographers,  fr^m  lower  New  York  near  Brooklyn  Bridge. 
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Virginian-Pilot.”  of  the  New  York  Daily  News,  won  Despite  the  fact  that  the  Journal 

■  first  prize  of  $25  for  the  best  sports  cameraman  had  permission  from  Mrs.  I 

|»  H  Jl«-  picture  in  the  contest  sponsored  by  Lauren  Kenyon  Woods  of  the  theater 

IxHOX#  AQlGr  lYlOKS  JriGa  the  New  York  World’s  Fair.  This  administration  staff  to  photograph  any 

For  IMilitarv  Trcrinincr  contest  was  staged  for  sports  events  town  officials  in  the  audience.  Police 

*  ^  only  and  open  to  newspaper  camera-  Chief  William  J.  Boyle  and  Town 

Secretary  of  the  Navy  Frank  Knox  exclusively.  Councilman  Edward  Szpila  of  Cum- 

went  on  record  as  favoring  compul-  ■  berland  took  from  the  cameraman  a 

sory  military  training  Aug.  4  in  a  'TL,--^  MAvircmAwi  ^^S^tive  carrying  a  picture  of  them, 

broadcast  over  the  Columbia  Broad-  111*©©  ll©WSin©Il  i"iaa©  exposed  it,  and  then  returned  it. 

casting  System  from  Manchester,  Qnlo  Flioht  Som©  ^AZ©©k  officials  were  there  to 

N.  H.  Col.  Knox  is  president  of  the  ^  *  u  o  r  u  “Ji^onitor”  the  play  which  had  been 

Manchester  Union  and  Leader  and  Three  reporters  of  the  St.  Joseph  rewritten  on  objection  of  priests  of 
publisher  of  the  Chicago  Daily  News.  (Mo.)  Gazette,  all  made  solo  flights  Joseph’s  Church  in  Ashton.  The 
From  New  York  Colonel  Julius  Ochs  same  week  under  the  civilian  pj^y  concerns  the  life  of  Jesus. 

Adler,  general  manager  of  the  New  Pilots  training  program  sponsored  by 
York  Times  and  civilian  aide  to  the  the  Federal  Government  and  B.  G. 

Secretary  of  War,  also  spoke  on  the  T^railkill,  city  editor,  wonders  if  it  q 

broadcast  to  answer  critics  of  the  isn’t  some  kind  of  a  record.  OCOLL 

Burke-Wadsworth  bill  now  before  The  reporters  are  Bill  Bird,  busi-  ^  ij.  e  Jf» 


try  A  FAG 


has  no 
In  th 
on  Moi 
ister,  I 
annoui 
ment  i 
and  tl 
gave  a 
countr 
ported 
scribin 
May 
tody  a 
Hall  si 
and  ai 
dian 
Was  p] 
ried  c 
ment  ( 
of  the 
queste 
furthe 


. . .  8o  to  90%  of  the  shots  being 
taken  today  can  or  are  being 
taken  with  the  Westinghouse 
"Mighty  Midget”  Synchro- 
Press  Photoflaish  Lamp  No.  5. 
Its  golf  ball  size  —  its  power 
(now  a  million  lumens  at  the 
peak),  plus  its  new  low  price- 
all  make  it  a  winner  with  press 
and  public  alike.  So  small  you 
can  carry  dozens  in  your  pock¬ 
ets;  may  be  used  with  inexpen¬ 
sive  adapter,  in  present  standard 
synchronized  equipment. 


have  totally  enclosed  gears 
running  in  oil. 

Ball,  Roller  and  Needle 
Bearings  eliminate  wear. 


'The  Frees  That 
Stays  Young** 


Walter  Scott  &  Co, 

PLAINFIELD,  N.  J. 
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Censorship  of 
Editorial  Fails 
In  Montreal 


Montreal  Gazette  Reprints 
It  Two  Days  After  Deleting 
At  Censor's  Order 
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Montreal,  Aug.  5 — The  Montreal 
Gazette  fell  foul  of  the  Canadian  cen¬ 
sor  last  week-end.  In  its  “bulldog” 
edition  of  Saturday,  Aug.  3,  which  was  - 
on  sale  in  the  streets  around  10  p.m. 

•Jie  previous  evening,  the  Gazette  lea- 
tured  a  statement  given  out  at  the 
City  Hall  by  Mayor  Camilien  Houde 
defying  the  National  Registration  Act, 
curing  that  he  would  not  conform  to 
it,  bad  concelled  the  provision  made 
by  a  city  official  to  have  the  registra¬ 
tion  taken  in  certain  city  hall  offices 
set  aside  for  the  purpose,  and  calling 
on  the  citizens  to  refuse  to  conform. 

No  sooner  was  the  Gazette  on  the 
street  than  a  telephone  message  was 
leoeived  from  the  Chief  Censor  in 
Ottawa  ordering  the  edition  to  be  re¬ 
called  and  insisting  that  the  statement 
by  Houde  and  an  editorial  in  which 
the  Gazette  called  on  the  Government 
to  take  action  against  him  under  the 
Defence  of  Canada  Regulations  be 
omitted  from  future  editions.  The 
Gazette  complied  and  the  Saturday 
morning  edition  carried  a  small  para¬ 
graph  explaining  that  Mayor  Houde’s 
statement  and  the  editorial  had  been 
emitted  on  the  demand  of  the  Chief 
Press  Censor. 

Ihe  matter  was  aired  in  the  Domin¬ 
ion  House  of  Commons  the  same  after¬ 
noon,  when  the  leader  of  the  opposi¬ 
tion,  Hon.  R.  B.  Hanson,  drew  the 
Government’s  attention  to  it  and  de¬ 
manded  to  know  “whether  there  is 
still  a  free  press  in  Canada.”  As  a 
consequence  of  the  publicity  given  by 
press  and  radio  to  the  discussion  in 
Pttliament  the  Gazette  reprinted  its 
editorial  and  the  Houde  statement  in 
Monday’s  edition  and  also  published 
another  editorial  headed  “Misdirected 
Censorship”  in  which  it  claimed  that 
the  Censor’s  action  “defeated  his  own 
;  purpose,”  adding,  “The  news  which 
he  sought  to  suppress  could  not  be  and 
has  not  been  suppressed.” 

In  the  Dominion  House  of  Commons 
on  Monday  afternoon,  the  Prime  Min- 
tafer,  Rt.  Hon.  W.  L.  Mackenzie  King, 
announced  that  Mayor  Houde’s  state- 
ment  is  being  studied  by  the  Cabinet 
and  the  Department  of  Justice  and 
i  gave  assurance  that  the  laws  of  the 
country  “will  be  upheld.”  He  sup- 
the  action  of  the  Censor,  de- 
acribing  it  as  “quite  correct.” 

Mayor  Houde  was  taken  into  cus- 
TT  n  ^  office  in  the  City 

rM  shortly  before  midnight  Monday, 
“d  after  questioning  at  Royal  Cana¬ 
dian  Mounted  Police  headquarters, 
placed  in  an  automobile  and  hur- 
to  an  undesignated  intern¬ 
ist  camp.  Following  announcement 
or  the  arrest  the  Press  Censor  re- 
QueS  the  newspapers  to  “soft  pedal” 
™rther  publicity  on  the  erring  Mayor. 


ROTO  2%  AHEAD 

Newspaper  rotogravure  advertisin 
^ge  for  the  first  six  months  of  194 
snowed  a  2.8%  increase  over  the  sam 
^nod  a  year  ago,  according  to  Kim 
sly-Clark  figures.  Total  roto  lin 
age  amounted  to  6,331,716  lines  for  th 
ix-month  period,  ending  June  30,  a 
ncre^  of  170,537.  National  roto  ad 
hamg  showed  a  gain  of  6%,  total 
4,340,823,  an  increase  of  246,39! 
al  gravure  volume  totaled  1,990, 
decrease  of  75,854  lines,  or  3.7^ 
“otone  copy  aggregated  4,930,3£ 
as  compared  with  1,401,318  lin* 
'  color  roto. 


McCARRENS  IMPROVED 

Arthur  D.  McCarrens,  son  of  John 
S.  McCarrens,  vice-president  and 
general  manager  of  the  Cleveland 
Plain  Dealer  and  ANPA  president,  and 
his  wife  Constance,  were  reported  in 
improved  condition  Aug.  5  following 
an  automobile  accident  Saturday, 
August  3,  in  Westfield,  N.  Y.  Mrs. 
McCarrens,  who  suffered  jaw  frac¬ 
tures,  was  operated  on  to  relieve  a 
nauseous  condition.  McCarrens  suf¬ 
fered  a  badly  sprained  left  leg.  They 
are  at  Brooks  Hospital,  at  Dunkirk, 
N.  Y.  A  companion.  Miss  Betty  Wil- 


son,  also  was  treated.  Mr.  McCarrens 
is  employed  as  an  advertising  sales¬ 
man  for  the  Plain  Dealer. 

TO  OPEN  NEW  DRIVE 

The  Quaker  Oats  Company  will 
start  a  “back-to-school”  campaign  for 
Quaker  Oats  and  Mother’s  Oats  in 
newspapers  Aug.  18,  and  is  advertis¬ 
ing  a  “vitamin-breakfast  sale”  for 
Quaker  Puffed  Wheat  and  Puffed  Rice 
in  87  newspapers,  a  dozen  magazines 
and  a  39-station  network  program. 
Both  are  handled  by  Ruthrauff  & 
Ryan. _ 


UTILITY  PLANS  DRIVE 

Approximately  one-third  of  the 
$150,000  advertising  budget  of  Con¬ 
solidated  Edison  Company  will  go  to 
newspapers.  The  campaign  will  ad¬ 
vertise  the  company’s  home  laundry 
campaign  and  will  break  Sept.  1. 

TO  OPEN  NEW  DRIVE 

The  Pepperell  Manufacturing  Com¬ 
pany,  Boston,  which  recently  named 
the  H.  B.  Humphrey  Co.,  Boston,  as  its 
agency,  will  run  its  1940-41  campaign 
in  three  magazines. 


It  covers  everythins*' 

G~E  MAZDA  MIGHTY  MIDGET 

PHOTOFLASH  LAMP  No.  5 


IT’S  A  WOW!  It’s  good  for  spons,  close-up  and,  in  "spotflash” 
reflector,  for  sensational  long  shots.  One  coat  pocket  holds  up 
to  30;  so  there's  no  need  to  run  out  of  bulbs.  No  wonder  paper 
after  paper  is  switching  to  G-E  Midgets! 


ONE  G-E  MIGHTY  MIDGET  got  this  banquet  scene  ...  a  65-foot 
shot  at  l/200th.  Note  that  the  beam  from  "directed  flash”  gives 
good  exposure  in  background  as  well  as  in  the  foreground. 
There  are  many  other  special  applications. 


C-E  N«.  S  in  concentrating  reflector  gives  plenty  of  light  for 
high  shutter  speeds.  This  rodeo  scene  was  shot  with  only  one 
bulb  at  I/400th  second,  F/6.3,  40  feet  from  the  subject. 


ITS  EASY  to  soften  harsh  shadows,  get  shadow  detail,  in  brilliant 
sunlight .  .  .  with  G.  E.’s  Mighty  Midget.  Get  unusual,  sparkling 
effects  by  using  this  simple  way  to  light  foregrounds. 


Here's  the  flash  bulb  that  proved  that  lumen  seconds  aren’t 
the  whole  story  in  synchronized  flash.  It  is  light  on  the  subject, 
when  your  shutter  is  open,  that  counts.  That’s  why  new  G-E 
No.  5  in  "directed  flash"  reflectors,  equals  or  out-performs 
G-E  No.  2 1  in  ordinary  reflectors.  Try  G-E  No.  5,  the  Midget 
flash  bulb  that  gives  you  extra  safety,  extra  convenience  and 
an  amazing  punch  of  light! 

N*w  few  pr/cet  on  G*E  MAZDA  Pfiefefleth,  MofoAeod  and  Photo  Etilorgor  Lamp* 


GENERAL  ELECTRIC 

MAZDA  PHOTOFLASH  LAMPS 


-ADVERTISING 


EDITOR  &  P  U  B  L  I  S  HEH  po  F 


HOW  NEWSPAPER 
ADVERTISING  WORKS 

By  FRANK  E.  FEHLMAN 


in  cooked  foods.  Advertising  copy  for  Where  to  Place  the  Ads 

restaurants  in  this  category  should,  discussed  position  of  resUu 

we  believe,  be  run  at  least  five  days 

a  week,  and  the  bargain  offerings  of  j  ^  j 

Mph  dav  should  he  included  the  nieht  a^^^ertising  managers,  and  restaurat; 


each  day  should  be  included  the  night 
before  the  food  is  served  or  if  a  morn- 


owners. 

Some 


™  that  unless  they  can  have 

day  that  the  special  is  offered.  me. 


No.  181.  Restaurants 

DURING  the  months  of  March  and  — lawyers,  doctors,  insurance  men.  Group  C 


April,  our  work  took  us  to  14  differ-  real  estate  operators,  building  con- 
ent  towns  and  cities  in  11  different  tractors.  We  also  suggested  that  he 


SPECIALTY  restaurants  that  cater  to 
those  who  like  special  foods,  such 


advertisements  in  the  news  section- 
page  2,  3,  4  or  5  —  they  never  nn 
their  copy — they  miss  that  day’s  in- 
sertion. 

Other  restaurant  owners  have  toil 


states.  Meals  were  eaten  in  every-  develop  light  menus  for  women,  who  as  Chinese  restaurants,  Hungarian  their  ads  move 

thing  from  a  country  barbecue  stand  might  be  induced  to  eat  at  his  restau-  restaurants,  southern  food  restaurants,  paper.  Some  ads  are 

some  20  miles  east  of  Decatur,  111.,  on  rant  before  they  went  to  their  bridge  parlors,  oyster  bars  or  restau-  the  sports  page;  others  m 

up  to  the  Blackstone  Hotel  in  Chicago,  club  or  attended  a  moving  picture  rants  that  specialize  in  fish  or  game,  the  women’s  page;  others  on  the 

We  ate  all  sorts  of  different  foods,  from  matinee.  We  also  sugested  that  these  offer  more  latitude  in  the  preparation  radio  page;  others  opposite  the  edi- 

sandwiches  to  a  steak.  Looking  back  luncheon  menus  be  priced  at  cost  or  of  copy.  torial  page.  I 

over  all  of  the  breakfasts,  lunches,  lower— our  theory  being  that  if  he  Restaurants  in  Group  A  and  Group  ®  given  advertisement  is  of  inter- 1 
dinners,  and  midnight  snacks  that  could  induce  old  customers  and  new  g  frequently  win  customers  who  dine  women,  we  believe  that  it  wi] 

were  served,  we  can  recall  but  five  customers  to  sample  his  food  at  lunch-  ..  cpvpn  Have  a  waak  Fpw  PuH  equally  well  whether  it  is  o: 


Restaurants  in  Group  A  and  Group  ®  given  aaveriisernent  is  of  inter- 
B  frequently  win  customers  who  dine  women,  we  believe  that  it  wi] 

with  them  seven  days  a  week.  Few  equally  well  whether  it  is  o: 


eating  places  that  passed  our  six  arbi-  time,  the  problem  of  getting  these  peo-  ^j^o  dine  out  are  willing  to  ^he  women’s  page,  the  homemaker: 


trary  rules  governing  a  good  eating  pie  to  bring  their  families  or  friends 
place:  for  a  $1  or  $1.50  dinner  would  be 


for  a  $1  or  $1.50  dinner  would  be  “ 

greatly  simplified.  *•  j  i.  Few  are  going  to  devote  each  dinner 

Five  luncheons  were  advertised  each  the  consumption  of  fish  or  sea 

week.  Monday  evening  a  luncheon  , 


1 —  IS  the  place  clean? 

2 —  are  the  hot  things  served  hot  and  the 
cold  things  served  cold? 

3 —  are  the  vegetables  fresh  or  canned? 

1 — is  the  coffee  good,  fair  or  poor? 


page,  or  the  radio  page.  We  faver 
these  three  sections  of  any  daily  news- 


Few  are  going  to  devote  each  dinner  because  of  tests  that  have  b«: 

4U  _ made. 


Copy  for  these  special  type  Running  from  five  to  seven  ad- 


was  advertised  for  Tuesday;  -Tuesday  restaurants  should  be  built  around  vertisements  a  week  for  52  weeL^ 


^are  .L'prires^lTli^e'with^rf'ood  served?  evening  a  luncheon  for  Wednesday,  combinations  should  give  the  restaurant  owner  fc 

6 — does  the  waiter  get  your  order  straight  ctc.,  SO  that  from  Monday  to  I?  riday  ^j^^t  are  served  Price  of  course  is  breaks,  if  there  are  any  breaks,  when 
and  deliver  it  as  ordered?  night,  inclusive,  a  six-inch  advertise-  in^portant.  but  the  copy  explaining  the  day’s  paper  is  made  up. 

Anyone  who  travels,  sooner  or  later  ^^ut  listing  every  item  m  the  unc  -  various  dishes  is  more  important.  ....  -n  mi  • 


becomes  just  a  little  bit  discouraged  was  released  m  the  women  s  ^c-  individual  decides  that  he  Do  Not  Do  This 

with  the  food  that  is  served  in  the  av-  newspaper.  At  t  e  bot  om  ^gnts  more  Chinese  food,  he  will  go  H-'  four  or  five  restaurant  advertiser: 

erage  restaurant,  hotel,  dining  car,  or  ?  ^  f  to  a  Chinese  restaurant  and  he  will  are  sold  a  continuous  campaiga  we 

club.  We  have  always  wondered  how  inserted.  You  1  ei^oy  om  mners  argue  about  price.  He  is  willing  do  not  believe  that  it  is  advisable!) 
a  cook  or  a  chef  could  so  easily  ruin  \  to  pay  for  his  Chinese  dinner,  or  his  place  these  campaigns  on  the  sar.: 

a  a  rnacf  a  ataalr  nr  an  nmplpt.  WeekS  after  thlS  advertising  had  Hinnpr  nr  ViW  fiQj,  nnor  oanK  ntVipr  Tliic  U  a  mr. 


a  chop,  a  roast,  a  steak  or  an  omelet. 


southern  cooked  dinner,  or  his  fish  page  near  each  other.  This  is  a  eon- 


In  spite  of  the  poor  service  and  the  started  his  luncheon  business  had  because  he  may  feel  that  he  is  mon  practice,  however,  and,  z 

poor  food  that  is  served  in  the  average  .  ®n  qua  rup  e  and  is  ba  ur-  indulging  himself  in  a  one-day  luxury,  some  cities,  it  is  found  to  be  a  goo: 

restaurant,  whether  it  is  operated  in-  "*ght  and  Sunday  dinner  business 


Sth"‘ '  We  wV™  VhaTSu''^r™e  technique  Frequency  and  Conlinuily 
continue  to  eat  more  meals  outside  of  be  used  on  any  high-type  res-  MOST  eating  places  are  open  3G5  days 

their  homes.  In  1933,  eating  and  Jaurant  in  practically  any  location.  a  year,  ^ting  places  are  very 
drinking  places  in  the  United  States  ^e  are  assuming,  of  course,  that  the  much  like  railroad  trams.  If  the  tram 
sold  $1,430,000,000  worth  of  food  and  r®staurant  is  prepared  to  serve  dm-  is  scheduled  to  leave  a  station  at  9:00 
drinks-  in  1939  they  sold  $2,770,000,000  >"®rs  and  drinks.  We  believe  that  this  o  clock,  it  must  leave  on  the  minute, 
worth  of  food  and  drinks,  and  Media  f®»"®  technique  could  be  used  by  a  Unsold  seats  represent  lost  sales— 
tell  *1,0+  ....cfo.,-  hotel.  they  are  gone  forever.  If  preparations 


had  more  than  doubled. 

We  believe  that  this  same  technique 


continue  to  eat  more  meals  outside  of  ®®uld  be  used  on  any  high-type  res- 
their  homes.  In  1933,  eating  and  practically  any  location. 


practice. 

If  it  were  our  money  and  oc 
restaurant,  we  would  insist  on  beiri 
almost  anywhere  else  in  the  pape 
than  next  to  another  restaurant  ad¬ 
vertiser,  or  on  the  same  page  wit- 
other  restaurant  advertisers. 


Records  tell  us  that  hotel  and  restau¬ 
rant  advertising  has  doubled  in  the 
last  10  years.  In  1929  this  classifica- 


Group  B  Restaurants 


they  are  gone  forever.  If  preparations 
are  made  to  serve  300  dinners  and  but 
210  dinners  are  served,  the  restaurant 


tion  accounted  for  .8%  of  all  retail  REISTAURANTS  that  cater  to  the  av-  missed  90  cash  sales.  True,  the  | 


linage.  In  1938,  it  accounted  for  1.6%. 


erage  pocketbook  are  finding  it  in¬ 
creasingly  difficult  to  maintain  and  in¬ 


restaurant  owner  has  his  meats  and 
vegetables,  pastries,  ice  creams,  etc.. 


Advertising  a  Restaurant  crease  their  business.  Yet,  we  have, 

AS  WE  SEE  IT,  the  first  step  in  build-  New  York  City,  several  examples  of 
ing  a  frequent  insertion,  long-sched-  restaur^ts  that  have  solv^  their 
ule  campaign  for  a  given  restaurant  is  marketing  problems  and  one  has  only 
to  place  the  prospect  in  one  of  three  fo  visit  these  restaurants  once  to  see 


crease  their  business.  Yet,  we  have,  "^kich  he  can  serve  the  next  day  or 
in  New  York  City,  several  examples  of  during  the  next  few  days,  but  the  90 


restaurants  that  have  solved  their  dinners  lost  are  lost  for  good.  Be- 
marketing  problems  and  one  has  only  ^^^se  of  this  situation,  we  believe  that 


categones.  i  j  vu  *  i  inglv  impossible  Less  than  two  vears  Monday  to  Friday,  inclusive,  or 

(a)  Restaurants  that  deliberately  mgiy  im^ssioie.  L,ess  man  iwo  years  Tuesdav  to  Saturdav  inrhi«!ive 

cater  to  the  upper  5  or  10%  of  the  ®  ‘^^am  of  restaurants  operating  luesaay  to  baturday,  inclusive. 

under  the  name  “Stouffer’s”  took  over  the  paper  is  published  seven  days 
,,  -1.  ,  one  of  the  moct  exnen<!ive  <!notc  in  ®  week,  he  should  have  an  advertise- 

(b)  Restaurants  whose  prices  are  u  !i  mgnt  in  every  issue  if  his  budget  can 

averaffe— the  kind  that  serve  a  6-  New  York— 42nd  Street  and  Park  m  every  issue  ii  ms  ouagei  can 

^  Avenue.  Within  a  month  after  this  ^  stretched  to  take  in  the  two  extra 


to  visit  these  restaurants  once  to  see  restaurant  advertiser  should  run 
how  they  have  accomplished  the  seem-  f  week 


High  Speed  Anti-Friction 

Unitube . Cox-O-Type 

Multi-Color  -  -  -  Magazine 
Rotogravure 


average— the  kind  that  serve  a  6-  ^ireei  ana  t'Mx  jjg  ^  ^ 

00111-50  dinner  for  from  50c  to  65c  and  Avenue.  Within  a  month  after  this  p®  srreicnea  lo  mxe  in  me  two  extra 
course  dinner  tor  irom  ouc  to  POC  ana  ^  ,  opened  thev  were  mstertions  each  week  and,  once 

whose  a  la  carte  prices  are  in  line  with  r®smurant  was  opened,  tney  were  ,  ,  . 

their  meal  prices-  practically  sold  out.  By  12:30  each  started,  this  schedule  should  con- 


PRESSES  AND 

STEREO  EQUIPMEHI 


their  meal  prices;  pracucauy  soia  out.  uy  i^:au  eacn 

(c)  Diners,  roadside  taverns,  and  noontime,  the  restaurant  is  roped  off. 


restaurants  that  specialize  in  certain  I^ecomers  wait  their  turn  for  a 
foods,  such  as  chili,  hamburgers,  oys- 


tinue  as  long  as  the  restaurant  is  in 
business. 


THE  GOSS  PRINTING  PRESS  CO 

1535  S.  PAULINA  STREET,  CHICICO 


ter  bars  etc.  '  '  restaurant  passes  every  one  of 

.  ,  the  six  tests  of  a  good  restaurant. 

In  Apri ,  we  i^t  a  new  owner  of  a 

restaimant  legated  m  a  very  si^rt  f^om  50c  to  75c  are,  we 


suburban  section  near  New  York.  This  Relieve,  the  most  critical  of  all.  -biey 
restaurant  w^  part  of  a  unit  of  stores 


newspaper  news 


^d  shops  that  were  built  in  1925.  ^  restaurant  to  res- 

The  building  was  designed  by  an 


architect  who  knew  English  architec¬ 
ture.  The  restaurant  is  one  of  the 
best  designed  and  best  laid  out  that  we 
have  ever  seen.  During  the  past  two 
years  the  owner  of  this  business,  en¬ 
gaged  in  other  lines  of  business  and, 
because  of  a  poor  manager,  decided  to 
sell  his  establishment.  The  new  owner 
had  spent  15  years  in  the  self-service 
grocery  and  meat  market  field.  He 
had  some  very  definite  ideas  as  to 
how  a  restaurant  should  be  run.  After 
looking  over  the  property  and  dis¬ 
cussing  with  him  the  type  of  business 
that  he  hoped  to  attract,  we  suggested 
to  him  that  he  plan  luncheon  menus 
for  those  business  men  whose  offices 
were  located  in  this  suburban  market 
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Soys  Radio  and 
Press  Have  Own 
Fields  to  Serve 

NAB  Official  Reports 
Better  Understanding 
Between  the  Two 
By  GEORGE  A.  BRANDENBURG 
Newspaper  circulation  managers, 
faced  with  competition  by  their  own 
medium— the  press — and  from  with¬ 
out  by  radio,  may  take  small  comfort 
from  the  report  this  week  that  there 
are  now  45,000,000  radio  sets  in  this 
country,  according  to  Neville  Miller, 
president  of  the  National  Association 
of  Broadcasters. 

Addressing  the  18th  annual  con¬ 
vention  of  the  NAB  in  San  Francisco, 
Mr.  Miller  said  last  year  had  been 
radio’s  greatest,  with  sales  of  over 
9,000,000  radio  sets.  “With  less  than 
7%  of  the  world’s  population,  our 
country  has  nearly  half  of  all  broad¬ 
casting  stations  and  receiving  sets,” 
he  stated  in  his  annual  report. 

Better  Understanding 
The  one  encouraging  report,  which 
can  be  substantiated  by  the  experi¬ 
ence  of  newspaper  circulators  in  the 
sale  of  papers  since  the  outbreak  of 
the  European  war,  was  that  of  Ed 
Kmy,  NAB  public  relations  direc¬ 
tor,  who  referred  to  “a  growingly  ma¬ 
ture  and  better  understanding  be¬ 
tween  press  and  radio”  that  has  arisen 
since  the  Munich  crisis. 

“It  can  be  successfully  demonstrated 
we  believe,”  said  Kirby,  “that  the 
greater  amount  of  coverage  of  impor¬ 
tant  spot  news  by  radio,  the  greater 
number  of  newspapers  sold,  and,  con¬ 
versely,  as  more  newspapers  are  sold 
as  a  result  of  spot  news  developments, 
the  more  radio  news  listening  re¬ 
sults.  We  believe  that  NAB  has  elim¬ 
inated  an  erroneous  concept  in  some 
sections  of  the  newspaper  world 
which  felt  that  radio  wished  to  live  at 
the  expense  of  the  press.  Neither 
press  nor  radio  can  be  sold  at  the 
expense  of  the  other  for  long.  Each 
has  its  field  of  service.” 

Circulations  Not  Hampered 
Mr.  Kirby’s  statement  is  not  news 
to  circulation  managers  who  have 
dealt  with  the  problem  of  newspaper- 
fadio  competition  for  the  past  decade. 
The  important  point,  it  would  seem,  is 
that  for  the  first  time  there  appears 
to  be  a  better  understanding  between 
Ihe  press  and  radio  as  to  their  re¬ 
spective  functions  in  the  field  of  news 
dissemination. 

As  pointed  out  in  our  June  15th 
roundup  on  increased  newspaper  sales 
®  result  of  the  war,  radio  has  not 
hwn  a  serious  handicap  to  newspaper 
®rculations.  True,  radio  has  sup¬ 
planted  the  newspaper  extra,  but  the 
press  continues  to  enjoy  an  increas- 
®g  readership  as  the  public  looks  to 
r*<*io  for  the  news  flash  and  to  the 
■towspaper  for  the  complete  story. 

A  'Depression  Baby' 

STORY  of  how  the  Oklahoma 
Publishing  Company  was  forced,  by 
®*®®ssity,  into  the  trucking  business 
•ud  made  it  a  profitable  venture  was 
**«ntly  told  in  The  Saturday  Eve- 
Post  for  July  27.  ’The  Oklahoman 
.7*mcs,  in  1931,  as  transportation 
"Qhties  contracted  under  the  pres- 
^re  of  the  depression,  started  a 
forking  service,  known  as  the  Mistle- 
^  ‘^ress,  to  meet  the  circulation 
P^blem  of  getting  its  papers  into 
areas  without  undue  delay. 

Mistletoe  Express  finds 
u  hauling  not  only  newspapers, 
moving  picture  films,  milk  and 


cream,  farm  products  and  other  ship¬ 
ments,  according  to  Elmer  T.  Peter¬ 
son’s  article,  entitled  “Depression 
Bom.” 

“After  nine  years.  Mistletoe,  long 
since  a  common  carrier,  is  hauling 
40,000,000  pounds  a  year,  only  24%  of 
it  newspapers,”  says  the  article.  “Last 
year  it  delivered  more  than  $1,500,000 
in  C.O.D.  merchandise  alone.  With  its 
87  trucks  and  employing  400  persons, 
it  serves  279  Oklahoma  towns  from 
two  to  12  times  daily,  a  unique  busi¬ 
ness  product  of  hard  times.” 

Carriers  to  Yellowstone 

FORTY  “top  hands”  of  the  Salt  Lake 
City  (Ut^)  Tribune  and  Telegram 
— carrier  salesmen  who  have  been 
especially  efficient  at  their  work — left 
recently  on  a  four-day  educational 
tour  as  a  reward  for  their  efforts. 

A  party  of  48,  including  district  super¬ 
visors,  made  the  trip  through  Yellow¬ 
stone  Park,  Teton  Park,  and  the  Bear 
Lake  country.  Frank  A.  Smith,  coun¬ 
try  circulation  manager,  was  in  charge. 

Another  group  of  40  boys,  carriers 
for  the  Salt  Lake  Ciiy  Deseret  News, 
also  enjoyed  a  five-day  trip  to  Yel¬ 
lowstone.  Those  making  the  trip  were 
winners  in  a  contest  that  required 
them  to  compile  10,000  pmints  ea<5h  to 
qualify  for  the  outing.  The  tour  was 
under  the  direction  of  John  Lomax,  Jr. 

Navy  Attracts  Carriers 

’TWO  FORMER  carriers  are  out  to 
“see  the  world.”  One,  Ensign  Wil¬ 
liam  R.  Boehm,  formerly  a  Columbus 
Ohio  State  Journal  carrier,  is  now  an 
officer  in  the  U.S.  Navy  on  the  U.S.S. 
Nevada.  The  other  is  Jack  Lowen- 
TROUT,  who  carried  a  newspaper  route 
for  the  Riverside  (Cal.)  Press  and 
Enterprise  during  his  high  school  and 
junior  college  days.  Young  Lowen- 
trout  will  report  tc  the  U.S.  Navy  De¬ 
partment  at  New  York  City,  Aug.  19, 
to  become  a  candidate  for  an  appoint¬ 
ment  as  midshipman  in  the  U.S.  Naval 
reserve. 

Sponsors  Model  Plane  Meet 

APPROXIMATELY  15,000  spectators 
witnessed  the  second  annual  Mid¬ 
west  Gas  Model  Airplane  (Contest,  re¬ 
cently  sponsored  by  the  Omaha 
World-Herald.  There  were  126  con¬ 
testants  with  181  planes  entered  in  the  , 
event  which  attracted  entries  from 
four  states.  The  World-Herald  has 
added  the  “Air  Cadet”  feature,  be¬ 
lieving  this  type  of  promotion  is  bene¬ 
ficial  to  boys,  and  the  paper  plans  to 
make  aviation  news  and  model  plane 
building  a  year-around  program. 

Share  Scholarship 

RICHARD  R.  BARTON  and  James  J. 

Flahive  will  divide  the  Samuel 
Bowles  scholarship,  awarded  annually 
to  a  boy  who  has  been  in  the  employ 
of  the  Springfield  (Mass.)  Newspa¬ 
pers  for  at  least  two  years.  The  schol¬ 
arship,  which  carries  with  it  a  grant 
of  $400,  this  year  is  divided  because 
of  the  merit  of  the  large  number  of 
applicants.  Both  winners  conducted 
paper  routes  in  Springfield.  An¬ 
nouncement  of  the  award  was  made 
Aug.  3.  The  winning  candidates  have 
the  selection  of  both  college  and 
course. 

■ 

NEW  ENGLAND  MEET 

Frank  Brailsford,  president  of  the 
New  England  Association  of  Circula¬ 
tion  Managers  will  preside  over  the 
annual  summer  meeting  of  that  or¬ 
ganization,  scheduled  to  be  held  in  the 
Hotel  Bradford,  Boston,  Aug.  14  and 
15.  A  series  of  round  table  discussions 
on  current  circulation  problems  will 
feature  the  business  sessions. 


Bulletin  Flies  Papers 
To  Guardsmen 

The  Philadelphia  Evening  Bulletin 
circulation  department  on  Aug.  5  in¬ 
augurated  a  flying  news  service  for 
National  Guardsmen  from  the  Phila¬ 
delphia  area,  who  are  participating  in 
the  Army  maneuvers  in  New  York 
State. 

Circulation  executives  spent  several 
days  in  New  York  State  to  lay  the 
groundwork  for  distribution  of  the 
papers,  which  reach  their  destination 
about  four  hours  after  the  edition  rolls 
off  the  presses.  A  special  representa¬ 
tive  of  the  Bulletin  was  assigned  to 
follow  the  troops  and  trucks  were  hired 
tc  distribute  the  papers.  / 

The  Bulletin  uses  a  chartered  plane, 
which  serves  a  two-fold  purpose.  It 
not  only  brings  the  papers  to  the 
troops  but  carries  back  photographs 
and  stories  from  Bulletin  cameramen 
and  reporters  covering  the  maneuvers. 

Special  “ears”  in  red  ink  are  printed 
on  the  editions  sent  to  the  guardsmen. 
They  read:  “National  Guard  Edition,” 
and  “Special  Airplane  Delivery.”  Part 
of  the  ground-work  for  the  stunt  in¬ 
cluded  the  placing  of  cards  announc¬ 
ing  the  flying  delivery  on  the  seats  of 
the  trains  taking  the  civilian  soldiers 
to  camp. 

KNOX  RIFLE  TROPHY 

The  Hon.  Frank  Knox,  Secretary  of 
Navy  and  publisher  of  the  Chicago 
Daily  News,  has  donated  a  silver 
trophy  to  his  A.E.F.  organization,  the 
78th  (Lightning)  Division.  The  trophy 
known  as  the  “Frank  Knox  National 
Defense  Rifle  Trophy,”  will  be 
awarded  to  the  78th  Regimental  team 
scoring  the  highest  average  score  on 
the  rifle  range  at  Fort  Dix  during  the 
78th  three-day  reunion  Aug.  16-18. 


SPONSORED  FLIGHT 

Baltimore  city  officials  recently  were 
the  guests  of  the  Baltimore  Sun  papers 
on  a  special  Eastern  Air  Lines  flight  to 
New  York  City  where  they  inspected 
LaGuardia  field.  Captain  Edward 
Vernon  Rickenbacker,  World  war  ace 
and  president  and  general  manager  of 
Eastern  Air,  Mayor  LaGuardia  and 
officials  of  American  Airlines,  Pan- 
American  Airways,  welcomed  them. 
Hamilton  Owens,  editor,  and  Ernest 
Bruce,  city  editor.  The  Sun,  were 
among  those  making  the  trip. 

CARRIER  SCHOLARSHIP 

The  Harvard  Newsboys  Scholar¬ 
ship  for  the  college  year  of  1940-1941 
has  been  awarded  to  George  Mostow, 
of  Dorchester,  Mass.,  whose  examina¬ 
tion  marks  for  admittance  were  the 
highest  achieved  by  any  newspaper- 
boy  during  the  past  20  years.  Mostow 
has  a  morning  newspaper  route  in 
Dorchester. 

NEWSPRINT  SALVAGED 

St.  Catherines,  Ont.,  July  7 — Sal¬ 
vaged  from  a  creek  just  west  of  this 
city,  20  tons  of  newsprint  belonging 
to  a  Toronto  paper  will  go  back  to  a 
paper  mill  to  be  remanufactured  into 
paper.  Soaked  in  the  water  for  sev¬ 
eral  days  when  a  truck  went  over  the 
bank,  the  rolls  of  paper  had  become 
sodden  pulp  and  were  recovered  by 
workmen  who  used  scoop  shovels. 

CIRCULATORS  TO  MEET 

Plans  for  the  annual  convention  of 
the  California  Newsoaper  Circulation 
Managers  Association  to  be  held  in 
San  Jose  on  Oct.  21  and  22  were 
studied  this  week-end  at  a  conference 
in  Pasadena.  W.  E.  Buhrle,  Glendale 
News-Press,  is  program  committee 
chairman. 
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^^EASY  OI¥  THE  EYES^”  said  the  New  York  Mirror  recently,  when 

headlining  its  installation  of  Intertype  Regal  news  type. 

“Dedicated  to  easier  legibility  and  more  pleasant  news¬ 
paper  reading,”  the  announcement  continued,  “is  the 
new  type  dress  which  now  attires  the  news  and  feature 
columns  of  the  New  York  Mirror.” 

Under  a  side-by-side  comparison  of  the  old  £md  new  type 
faces,  the  Mirror  said:  “Compare  the  old  and  new  type 
faces.  Note  how  much  easier  on  the  eyes  is  the  new  In¬ 
tertype  Regal  face,  which  will  be  used  exclusively  in  the 
news  and  feature  columns  of  the  New  York  Mirror.” 

Have  you  noticed  that  many  hig-drculation  newspapers  are 
choosing  Intertype  Regal? ..  .There^s  a  reason!  Write  for  Regal 
specimens  to  Intertype,  360  Furman  Street,  Brooklyn,  N.  Y. 

Step  Ahead  with  INTERTYPE 
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Why  Not  Simplify  the  Drug  Ads? 

Local  Stores  Add  to  Newspaper  Composing  Room  Problems 
By  Trying  to  Copy  Chain  Advertising  Typographic  Effects 

By  T.  H.  WiLLHITE 


niE  PRESENT  tight-fitting,  black, 
be-circled,  diagonaled  retail  drug 
store  advertising  style  started  about 
1920.  A  Kansas  City  druggist  devel¬ 
oped  a  revolutionary  merchandising 
plan  which  called  for  an  equally  revo¬ 
lutionary  advertising  style.  Adapting 
the  ’  fire  sale”  technique  to  drug  offer¬ 
ings,  the  forerunner  of  today’s  bom¬ 
bastic  drug  advertising  style  was  born. 

Ad  writers  everywhere,  searching 
tor  '‘something  different,”  and  attribut¬ 
ing  the  Kansas  City  merchant’s  success 
to  his  advertising  style  rather  than  to 
his  unusual  merchandising,  pounced 
upon  the  style.  It  is  now  used  by  many 
cnains.  Also,  by  independent  drug¬ 
gists,  so  far  as  it  is  possible  to  imitate 
with  syndicate  illustrations  and  local 
newspaper  type. 

For  the  independent  store,  the  cost 
of  duplicating  chain  advertising  effects 
would  be  too  great,  because  all  prepar¬ 
ation  costs  would  have  to  be  charged 
to  the  one  store.  The  chain,  however, 
can  pro  rate  the  extra  costs  of  special 
art  work,  large  engravings  and  special 
type  composition  among  all  its  stores, 
at  a  low  cost  per  store.  • 

Extra  Burden  on  Newspapers 

Local  ad  writers,  still  trying  to  copy 
chain  effects,  use  illustrations,  circles, 
boxes  and  hand-lettered  headings  from 
syndicated  cut  services;  then  ask  the 
local  newspaper  composing  room  to 
duplicate  the  difficult  and  costly  com¬ 
position  of  specially-equipped  type¬ 
setting  plants. 

Newspaper  composing  rooms  have 
neither  the  equipment  nor  the  incen¬ 
tive  to  go  in  for  these  costly  effects. 
Part  of  the  stock  in  trade  of  the  spe¬ 
cial  typesetting  plant  is  its  compositors’ 
time.  Difficult  composition  is  wel¬ 
comed  because  it  takes  more  time  to 
set.  The  opposite  is  true  in  the  news¬ 
paper  composing  room,  where  time  is 
always  precious  and  every  effort  is 
tnade  to  hold  composition  costs  to  a 
tiinimum.  The  result  is  that  most 
locally-written  drug  ads  steal  extra 
printers'  time,  arc  costly  to  compose, 
unsightly  to  look  at  and  hard  to  read. 

The  average  new.spaper  composing 
room  can  set  17  to  26  inches  of  drug 
advertising  per  hour,  depending  upon 
the  care  with  which  the  ad  writer 
prepared  his  copy  and  layout.  This 
means,  of  course,  the  ordinary  tight- 
fitting,  many-itemed,  black  ads  com¬ 
mon  to  this  field.  This  also  applies  to 
the  average  newspaper  composing 
room,  where  all  types  of  ad  composi¬ 
tion  will  average  around  30  inches  per 
hour. 

Occasionally  the  claim  is  made  that 
chain  drug  ads,  usually  being  in  mat 
form,  give  the  local  composing  room 
little  trouble.  However,  local  man- 
ager  price-changes  and  item-substi- 
,  tutions  often  cause  considerable  trou- 
hlc-  And  there  is  another  angle. 


Chain  ads  strongly  influence  local  ad¬ 
vertisers,  who  try  to  follow  the  leader, 
and  secure  similar  effects  at  no  extra 
preparation  expense. 

■The  local  advertiser  assumes  that 
type  is  type  and  rule  is  rule;  and  that 
it  is  reasonable  to  ask  his  newspaper 


actual  case  of  ad  writer  co-operation 
that  made  a  big  saving  of  composing 
room  time. 

The  druggist  handed  the  ad  solicitor 
the  layout  below  (Fig.  1),  calling  for 
a  diagonal  box  to  be  cut  into  the  line 
items,  in  a  2-column  by  10-inch  ad. 


PiCf.  1 

to  give  him  chain  ad  effects.  He 
doesn’t  know  that  chain  ad  mats  rarely 
are  moulded  directly  from  the  type, 
but  from  ad-size  engravings.  The 
printer  merely  sets  the  type  and  pulls 
proofs.  Circular  and  diagonal  sections 
of  the  ad  are  then  pasted  into  the  de¬ 
sired  position  on  the  engraver’s  copy 
— who  doesn’t  care  whether  his  copy 
is  straight  or  slanting. 

Ad  Solicitor  Can  Help 
Making  an  engraving  of  circular  or 
diagonal  matter  is  quite  different  from 
setting  it  that  way  in  the  composing 
room.  Here,  circular  matter  is  prac¬ 
tically  out  of  the  question  and  diag¬ 
onal  composition  requires  extra  time. 
Much  of  this  difficult  comjwsition  can 
be  eliminated  by  the  newspaper  ad 
solicitor,  if  he  genuinely  wishes  to  aid 
in  reducing  composing  room  problems 
and  costs.  For  example:  here  is  an 


FI6.2. 


The  solicitor  said,  ‘‘I’m  sorry  but  we 
can’t  handle  that  box,  set  in  that  way. 
'That  sort  of  thing  can  be  done — and 
is  being  done  in  some  very  open  types 
of  advertising — but  this  is  just  too 
difficult.”  He  went  on  to  explain,  “A 
box  like  that  is  easy  to  put  in  the 
layout  with  lead  pencil,  but  you  see, 
type  and  rules  are  solid  metal.  They 
are  made  to  run  straight  across  or 
straight  up-and-down.  Diagonal  or 
circular  matter  is  just  too  tough  for 
a  newspaper  composing  room,  where 
we  have  to  operate  at  such  high  speed 
all  the  time.”  TTie  druggist  said,  ‘‘O.  .K 
'Then  put  the  box  at  the  bottom,  under 
the  line  items  (Fig.  2). 

Not  all  merchants  are  so  reasonable. 
In  most  cases,  however,  such  an  ex¬ 
planation  will  be  sufficient  to  secure 
any  merchant’s  continued  co-opera¬ 
tion.  In  this  particular  case,  the  time 


saved  was  far  greater  than  the  45 
extra  minutes  that  would  have  been 
required  to  execute  this  one  detail. 
More  important,  it  discouraged  a 
future  demand  for  similar  composition. 
Had  it  been  accepted  even  once,  a  pre¬ 
cedent  would  have  been  established. 
The  druggist  would  have  felt  free  to 
ask  for  it  again.  And  other  adver¬ 
tisers  and  ad  writers,  seeing  the  diag¬ 
onal  box.  might  also  have  requested 
such  composition.  A  vicious  circle! 
True,  not  all  difficult  composition  can 
be  eliminated,  but  it  can  be  greatly 
reduced. 

Sensible  Precedent 

Thus,  the  ad  solicitor  in  the  above 
case,  eliminated  a  costly  detail,  estab¬ 
lished  a  sensible  precedent,  buried  an 
idea  that  might  have  tempted  other 
advertisers,  whose  diagonal  composi¬ 
tion  might  have  tempted  still  other 
advertisers.  This  incident  illustrates 
how  printer’s  time  can  be  squandered 
or  saved  by  the  ad  writer,  in  the  char¬ 
acter  of  the  layout  and  copy  he  turns 
in.  The  newspaper  ad  solicitor  is  in 
splendid  position  to  effect  substantial 
composing  room  time  savings — in  his 
own  ads  and  in  the  influence  he  exerts 
over  merchants  and  ad  writers  with 
whom  he  deals. 

Not  in  drug  advertising  alone,  bql 
in  almost  every  branch  of  retail  ad¬ 
vertising,  the  ‘‘follow  the  leader”  game 
goes  on.  Many  in  retail  advertising 
are  low  in  imagination  and  creative 
ability.  It  is  easier  for  them  to  copy 
than  to  create.  Also,  there  is  a  pecu¬ 
liar  quirk  in  the  make-up  of  some  ad 
people — an  unfounded  but  accepted 
belief  that  unless  advertising  is 
‘  jazzed  up”  with  many  boxes,  circles, 
borders,  hand-lettering  and  mat  prices, 
it  lacks  that  thing  they  like  to  call 
“punch,”  “kick,”  “wallop.” 

It  is  only  that  these  people  have 
not  yet  reached  the  level  of  adver¬ 
tising  understanding  to  appreciate  the 
value  of  simplicity— advertising  that 
is  easy  to  read  and  easy  to  buy  from. 

Widely  as  vociferous  drug  advertis¬ 
ing  is  used,  its  value  over  a  simpler 
style  is,  at  least,  debatable.  There  are 
several  very  successful  drug  chains 
and  independents  whose  advertising 
style  is  open,  reasonably  light,  orderly, 
easy  to  read.  And  still  another  point 
rather  upsets  the  arguments  of  those 
who  maintain  that  an  ad  must  be 
and  busy”  to  get  returns. 
•America’s  most  successful  retail  stores 

department  stores,  ready-to-wear 
shops  and  other  retail  lines — use  light, 
orderly,  simple  ads.  Surely,  druggists, 
meat  dealers,  grocers  and  others  could 
use  the  simple  style  to  equal  advan¬ 
tage.  They  are  trying  to  attract  the 
attention  of  the  same  newspajjer  read¬ 
ers;  the  same  woman  who  buys  dresses 
and  hats  also  buys  toothpaste  and 
cosmetics. 

(Continued  on  page  35) 
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Chicago  Daily's  Experience  Wilh 
Fluorescent  and  Other  Lamps  Told 

By  E.  E.  FIES 

Assistant  Chief  Electrician,  Chicago  Tribune 


Following  is  the  tewt  of  an  address 
presented  by  Mr.  Fies  at  the  recent 
ANPA  Mechanical  Conference  in 
Chicago. 


THOSE  OF  US  who  are  directly  in¬ 
terested  in  or  have  the  responsibility 
of  lighting  the  various  parts  of  news¬ 
paper  plants  are  all  up  against  the 
same  general  problems,  that  is,  pro¬ 
viding  the  right  light  in  the  right  place 
in  the  right  manner.  As  far  as  gen¬ 
eral  lighting  is  concerned,  each  plant 
has  its  own  individual  problems  to 
meet  in  its  own  way,  so  we  will  skip 
this  angle  and  look  into  the  more 
specialized  problems. 

It  always  has  and  always  will  be  a 
difficult  job  to  satisfy  all  the  condi¬ 
tions  of  special  applications  of  light 
sources.  In  the  first  place,  the  op¬ 
erators  who  actually  use  these  lights 
have  different  complexes,  to  the  extent 
that  hardly  any  two  of  them  will  agree 
on  the  merits  of  a  particular  light 
source.  Scientific  research  has  made 
wonderful  advances  in  the  last  few 
years  in  developing  new  light  sources 
and  improving  the  older  ones,  yet  it 
is  difficult  to  convince  some  operators 
of  these  improvemeats.  principally 
because  they  have  become  accustomed 
to  the  old  ones  all  these  years  and 
have  been  able  to  get  their  work  out. 

Beyond  a  doubt  the  most  outstand¬ 
ing  recent  improvement  has  been  the 
fluorescent  lamps.  Perhaps  you  will 
be  interested  to  hear  of  some  of  the 
investigations  into  the  advantages  of 
this  type  of  lighting  which  we  have 
made  in  the  Chicago  Tribune  plant. 
While  technical  data  covering  these 
lamps  are  readily  obtained  and  gen¬ 
erally  known,  a  description  of  some 
installations  we  have  made  may  be  of 
interest. 

fluorescaut  Lamp  Installations 

We  have  not  made  many  trials  of 
these  lamps  on  general  applications 
but  have  used  them  for  various  special 
purposes,  such  as  lighting  make-up 
tables,  proofreaders  desks,  opaquing 
tables,  retouching  benches,  negative 
finishing  sinks,  stripping  tables,  etc. 

For  make-up  tables,  we  have  found 
that  by  substituting  fluorescent  units, 
consuming  80  watts,  for  certain  other 
lighting  units,  consuming  as  much  as 
600  watts,  we  were  able  to  improve  the 
lighting  to  a  marked  degree.  In  this 
case  the  reflector  used  was  procelain 
enameled  on  the  reflection  surface 
(with  two  40- watt,  36- inch  daylight 
tubes),  the  direct  and  reflected  light 
being  diffused  through  a  flashed  opal 
glass.  Much  better  results  were  ob¬ 
tained  with  daylight  tubes  than  with 
white  tubes. 

We  are  now  installing  these  units  in 
banks  over  make-up  tables.  In  order 
to  get  proper  light  distribution,  the 
units  are  himg  approximately  3  ft. 
€  in.  above  the  working  plane  and  are 
placed  end  to  end  in  three-unit  banks. 
From  our  observations  of  the  favorable 
impression  made  on  the  compositors, 
we  feel  that  these  units  are  superior  to 
any  others  we  have  tried  out  so  far. 

Not  only  is  this  combination  easy 
and  not  tiring  on  the  eyes,  but  the 
saving  in  power  is  a  considerable  item, 
especially  when  many  units  are  in¬ 
volved.  I  might  add  that  in  this  unit 
a  compensator  was  used  on  one  tube 
which  partly  eliminates  cyclic  varia¬ 
tion.  It  will  be  found  that  tube  life 
w’ill  compare  favorably  with  that  of 


incandescent  lamps  of  the  lower  wat- 
tages. 

In  large  rooms,  such  as  composing 
rooms,  which  are  provided  with  air 
conditioning,  the  use  of  fluorescent 
lighting  will  no  doubt  have  a  decided 
effect  on  the  efficiency  of  the  condi¬ 
tioning  equipment,  because  of  the 
great  difference  in  heat  radiation  be¬ 
tween  the  two  types  of  lighting.  This 
is  well  worth  consideration  either  on 
new  or  existing  installations. 

Proofreaders 

Proper  lighting  for  proofreaders  has 
been  more  or  less  a  problem.  The  first 
experiment  we  made  with  fluorescent 
lamps  was  conducted  for  the  benefit 
of  the  proofreaders,  and  it  has  proved 
very  successful.  We  use  a  single¬ 
lamp  unit,  consuming  20  watts, 
mounted  in  a  porcelain  reflector.  To 
increase  eye  comfort,  the  woodwork 
and  parts  of  the  proofreaders’  desks 
which  reflect  light  have  been  painted 
green.  This  seems  to  be  of  definite 
benefit,  as  mixture  of  different  colors 
is  eliminated. 

For  opaquing  tables  in  our  Ben  Day 
room,  we  have  installed  tables,  each 
section  being  illuminated  by  two  15- 
watt  tubes  placed  in  such  a  manner 
under  the  glass  that  it  is  possible  to 
gain  a  practically  uniform  field  of  light 
over  the  entire  working  surface  and 
of  sufficient  intensity  to  satisfy  any 
working  condition.  The  reflecting 
medium  in  this  case  is  the  white, 
matte-finished,  wood  enclosure  built 
to  a  reflecting  angle. 

Not  only  has  the  illumination  been 
improved  to  a  marked  degree  but  the 
heat  radiated  by  incandescent  lamps  is 
almost  eliminated.  These  results  were 
obtained,  as  stated,  by  using  two  15- 
watt  tubes  in  place  of  all  kinds  of 
small  bulbs  which  different  operators 
thought  were  necessary.  This  light  is 
also  diffused  by  flashed  opal  glass, 
with  a  plate  glass  placed  over  it  for 
protection  as  well  as  for  providing  a 
working  plane. 

Color  Engraving  Department 

In  our  color  engraving  department 
certain  problems  presented  themselves 
which  required  some  experimenting 
to  overcome.  One  of  these  was  to  pro¬ 
vide  illumination  over  the  negative¬ 
finishing  sinks  whereby  the  operator 
could  gauge  his  negatives  at  night  with 
as  near  the  same  judgment  as  was 
possible  with  north  daylight.  This 
was  accomplished  by  building  cases 
into  the  window  openings  in  such  a 
manner  that  they  could  be  raised  or 
lowered  as  required.  By  attaching  the 
dark  window  blind  to  the  box,  any 
outside  light  is  cut  off  when  the  box 
is  in  the  operating  position.  This  par¬ 
ticular  part  of  making  color  plates  is 
very  exacting  because  the  quality  of 
the  finished  work  depends  upon  the 
treatment  given  the  negative  at  this 
point.  Naturally,  the  lighting  is  an 
important  factor,  especially  when  night 
work  is  necessary. 

In  this  application  we  use  two  20- 
watt  tubes  arranged  in  such  a  manner 
in  the  box  that  the  field  is  covered 
very  uniformly.  There  is  nt  reflector 
used  in  these  units  except  a  large, 
white  blotter  laid  in  a  curved  segment 
so  as  to  balance  the  direct  and  re¬ 
flected  light.  Again  we  ise  flashed 
opal  glass  for  diffusion.  This  unit 
matches  north  daylight  so  closely  that 
the  operators  use  it  in  the  daytime  if 
the  natural  light  becomes  weak. 

For  the  same  department  we  de¬ 
signed  a  stripping  table,  using  15-watt 


tubes.  This  table  has  proved  so  satis¬ 
factory  that  we  propose  to  replace  all 
the  older  tables  with  duplicates  of  this 
one.  These  tubes  are  placed  in  about 
the  same  position  as  those  I  described 
while  speaking  about  opaquing  tables. 

Flashed  Opal  Glass 
I  wish  to  call  your  attention  to  the 
fact  that  in  all  cases  we  have  used 
flashed  opal  glass  for  diffusion.  Of 
all  the  glasses  made  for  this  purpose, 
flashed  opal  seems  to  stand  out  above 
all  others.  While  the  transmission 
efficiency  is  somewhat  lower  than  that 
of  some  other  diffusers — 27  to  65% 
for  various  grades  and  thicknesses — 
the  quality  of  diffusion  is  such  that 
the  loss  can  be  taken,  when  flat  and 
uniform  light  is  desired. 

On  a  stripfilm  camera  we  have  re¬ 
placed  mercury  tubes  with  fluorescent 
tubes  36  inches  in  length.  While  the 
current  saving  here  is  a  small  item, 
we  do  eliminate  the  mercury-tube 
auxiliary  which  radiates  heat  and,  at 
times,  gives  us  some  trouble.  Printing 
is  done  in  about  the  same  length  of 
time,  and  cost  of  operation  is  less,  due 
mostly  to  the  smaller  cost  of  tubes. 

On  two  of  our  copying  cameras  we 
have  installed  the  85-watt,  TIORF, 
Cooper  Hewitt  fluorescent  tubes  in 
place  of  the  old-tyj)e  Cooper  Hewitt 
tubes.  While  the  quality  of  light 
emission  seems  to  be  better,  it  appears 
that  tube  life  will  be  shorter.  How¬ 
ever,  the  new  auxiliary  furnished  with 
the  RF  tube  is  a  decided  improve¬ 
ment  over  the  old  one.  being  less  liable 
to  cause  trouble.  It  is  also  more 
efficient,  as  the  heat  radiation  is  very 
low.  The  tubes  are  mounted  in  reg¬ 
ular  industrial  reflectors,  in  a  vertical 
position,  attached  to  the  camera  by 
swinging  brackets,  and  the  auxiliaries 
are  placed  under  the  camera  itself. 

On  these  cameras  we  also  tried  two 
reflectors,  each  equipped  with  three 
40-watt  flourescent  tubes,  but  the  re¬ 
sults  were  not  very  satisfactory.  Both 
daylight  and  white  tubes  were  tried. 
While  exposure  time  was  about  the 
same  as  with  Cooper  Hewitt  tubes,  it 
is  possible  that  the  reflection  from  the 
copy  board  and  walls  is  of  such  color 
as  to  cause  eye  discomfort.  In  fact 
some  operators  have  complained  of 
headaches.  This  still  looks  like  an  in¬ 
teresting  application,  and  further  trials 
will  be  made  to  determine  just  what 
the  trouble  is.  However,  Cooper 
Hewitt  tubes  have  been  quite  satis¬ 
factory  for  this  purpose,  and  it  will 
take  a  good  light  to  beat  them. 

Used  for  Color  Work 
During  the  last  few  years  the  Chi¬ 
cago  Tribune  has  published,  in  its  roto 
section,  reproductions  of  famous 
paintings.  As  it  was  out  of  the  ques¬ 
tion  to  bring  these  valuable  paintings 
to  the  photo  studio,  it  was  necessary 
to  take  the  camera  equipment  to  the 
Art  Institute  and  other  places  where 
these  paintings  were  hung.  The  copy¬ 
ing  of  oil  paintings  presents  problems 
of  a  different  kind  from  those  encoun¬ 
tered  in  ordinary  work,  because  of 
the  reflections  created  by  the  lighting 
units,  which  must  be  of  high  intensity. 
Various  lights  were  tried  with  vary¬ 
ing  degrees  of  success,  but  they  all 
had  objectionable  features.  We  found 
the  best  results  were  obtained  by  us¬ 
ing  mazda  lamps  of  3,200’  color  tem¬ 
perature,  mounted  in  matte-finished 
aluminum  reflectors. 

The  use  of  arc  lamps  for  printing 
carbon  tissue  has  always  been  recog¬ 
nized  as  the  only  method  whereby  ex¬ 
posures  could  be  made  in  a  relatively 
short  time.  However,  because  carbon 
arcs  at  the  best  are  more  or  less  un¬ 
stable  in  their  light  output,  some 
means  was  necessary  to  compensate 
for  the  variation  of  carbons,  voltage, 
arc  temperature,  etc.  Several  methods 
have  been  developed  to  compensate 
for  these  conditions.  Photocell  devices 


of  several  kinds  have  appeared  on  the 
market,  and  tall  claims  have  beer, 
made  for  most  of  them. 

After  installing  autofeed  arcs  and 
maintaining  a  very  stable  voltage  in 
(!ur  service  feeders,  feeders  of  ample 
cajiacity,  we  find  that  the  amount  of 
correction  obtained  with  photooell 
control  is  hardly  enough  to  warran; 
the  installation  of  such  equipment 
There  is  no  doubt,  however,  about  the 
value  of  such  control  in  plants  where 
service  and  feeder  conditions  are  no; 
so  favorable  as  happens  to  be  the  case 
in  our  plant. 

We  have  experimented  with  one 
make  of  photocell  timer,  made  espe¬ 
cially  for  this  class  of  work,  and.  while 
it  did  correct  the  exposure,  at  no  time 
v/as  there  more  than  2%  difference 
between  the  exposure  called  for  by 
the  timer  and  the  required  time  mea¬ 
sured  by  a  clock.  I  would  say  tha; 

2%  variation  is  closer  than  is  pos¬ 
sible  to  gauge  the  density  of  a  nega¬ 
tive  for  printing,  even  by  the  mos; 
expert  printers. 

H6  Mercury  Arc 

In  February  of  this  year  we  became 
interested  in  the  high  pressure,  mer¬ 
cury-tube  lamp  known  as  H6,  which 
is  a  1,000-watt,  water-cooled  tube 
The  light  source  itself  is  a  small  quart 
tube,  about  as  large  as  a  lead  pence 
and  about  two  inches  in  length.  This 
tube  is  enclosed  in  a  glass  water- 
jacket  and  requires  about  three  quarts 
of  water  per  minute  through  the  jacket 
to  keep  it  below  the  maximum  tem¬ 
perature  of  120°  F.  Connection  with 
the  water  supply  is  made  through  a 
rubber  hose  which  prevents  excessive 
current  leakage  to  ground. 

Power  is  supplied  by  a  special  trans¬ 
former,  controlled  by  suitable  relays 
.•ind  protective  devices  in  such  a  man¬ 
ner  that  water  failure  or  tube  failure 
will  instantly  disconnect  it  from  the 
line.  A  flow  valve  in  the  control  cir¬ 
cuit  prevents  the  main  circuit  from 
closing  until  water  flow  of  the  re¬ 
quired  amount  has  been  established 
and,  unless  this  is  maintained,  the 
lamp  will  be  automatically  discon¬ 
nected.  Should  the  tube  fail  to  light, 
the  circuit  remains  closed  only  as 
long  as  the  starting  button  is  held 
down. 

The  rated  starting  voltage  is  1,250. 
The  operating  voltage  is  825.  H* 
rated  normal  life  is  100  hours,  but  this 
rating  seems  to  be  rather  conservative 
The  light  output  is  about  65.000 
lumens. 

We  have  installed  two  of  these  units 
in  place  of  two  35-ampere  arcs  and 
find  them  to  be  definitely  superior  to 
arcs.  The  use  of  arcs  over  printing 
frames  requires  the  use  of  a  protec¬ 
tion  glass  to  prevent  carbon  particles 
from  causing  spots  on  the  plates  dur¬ 
ing  exposure.  Unless  this  glass  is  kep; 
clean  and  frequently  replacred,  spotting 
of  the  work  will  result. 

Saving  Is  Considerable 
By  using  the  mercury  lamp,  n®' 
only  is  this  objection  eliminated,  but 
several  other  undersirable  features  as 
well.  When  the  item  of  heat  is  con¬ 
sidered.  and  this  happiens  to  be  one  oi 
the  greatest  objections  to  arcs,  therf 
can  be  no  argument  as  to  the  very 
great  advantage  of  the  mercury  la>''f  ^ 
over  arcs.  Tests  have  shown  tha- 1 
after  a  long  period  of  burning.  ^ ! 
room  temperature  will  show  no  j 
crease  at  all.  This  is  due,  of  course  i 
to  the  low  initial  wattage,  to  the  fac^ 
that  the  greater  part  of  the  heats 
carried  off  by  the  water,  and  to  tw 
fact  that  much  of  the  light  is  trai^ 
mitted  near  the  ultraviolet  end  of  11* 
spectrum  (about  3,650  angstnuf 
units) . 

With  a  reflector  of  the  proper  desiP 
it  is  possible  to  bring  the  ^ 
close  to  the  work  as  the  focal  le"?^ 
(Continued  on  page  39) 
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when  time  is  at  a  premium 


•  i 


i 


For  publishers  who  are  anticipating  the  acquisition  of  new  business,  to  promise  reasonably  prompt  delivery  of  press- 
pressroom  equipment,  present  conditions  give  added  sig-  room  equipment  that  is  ordered  now.  It  is  doubtful 

nificance  to  the  extensiveness  of  Hoe’s  manufacturing  facil-  whether  this  situation  will  continue  very  much  longer  in 

ities.  With  the  largest  and  most  modern  plant  of  its  kind  view  of  the  present  rapid  increase  of  orders.  Hence,  any 

in  the  world,  with  machine  shops  that  occupy  a  total  floor  newspaper  publisher  who  hopes  to  add  new  equipment 

space  of  215,000  square  feet,  with  a  personnel  of  over  any  time  during  1941  is  urged  to  get  in  touch  with  his 

2,000  men,  Hoe  is  able,  despite  a  large  volume  of  current  nearest  Hoe  office  . . .  now. 

R.  HOE  &  CO.,  Inc. 

General  Offices:  910  East  138th  Street  (at  East  River)  New  York,  N.  Y. 


BOSTON 


SAN  FRANCISCO 


CHICAGO 


RIRMIN6HAM 
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Silent  Composing  Room  a  Feature 
Of  New  Minneapolis  Plant 


roved  operations.  dows,  from  floor  to  ceiling  in  height,  been  installed  with  an  electric  eye 

The  circulation  department,  for-  have  been  provided  for  editorial  directional  guide.  Flags  placed  on 

lerly  on  the  fourth  floor,  has  been  artists.  finished  plates  break  the  beam  in 

loved  to  first,  to  facilitate  transaction  Private  offices  in  the  editorial  de-  such  a  way  as  to  shift  their  course  in 

[  business  with  subscribers  calling  in  partment  of  editor,  managing  editor  the  manner  desired  by  the  operators, 

erson.  and  sports  editor  are  separated  from  This  electric  eye  system  also  was 

the  main  editorial  rooms  by  only  6-  worked  out  by  Star  Jo^al  machin- 

foot  partitions,  which  have  sliding,  ists  to  replace  a  radio-horn  call  sys- 

wave-effect  glass  windows.  tern. 

,  The  rest  of  the  editorial  department  The  mailing  room  recently  pur- 

completely  ‘*open”  to  windows;  chased  two  Pollard-Ailing  tempera- 

there  is  not  a  single  “blind  spot”  on  ture  control  sinks  for  film  processing. 

*he  floor.  John  Cowles  is  president  of  the  Star 

The  modern  motif  is  carried  out  Journal  and  John  Thompson  is  pub- 

J  throughout  the  entire  editorial  de-  lisher.  Basil  Walters  is  editor. 

"j  partment  as  well  as  in  other  non- 

mechanical  departments.  Venetian  TLmaa  AwA  MsitlAfl 

shades  are  provided  for  the  windows.  |  III  VV  Alv  llQlllCU 
The  floors  are  covered  by  a  heavy 
linoleum, 


dated  Press  automatic  printers  To  ANPA  Group 

air-conditioned  cabinets  that  conform  Oriner,  Gelst  and  Miller  Become 
m  with  the  general  pattern  Members  of  Mechanical 

The  expansive  lobby  of  the  building  Commiffee 
H^^qQqI  is  the  keynote  to  the 

^ provided  for  all  departments  in  the  Three  changes  have  been  made  is 

120,000  square  feet  of  floor  space.  the  personnel  of  the  A.N.P.A.  Me- 

l^e  newspaper  spirit  is  imprinted  chanical  Committee, 
even  the  bronze  elevator  gates.  Resignations  have  been  accepted 
i  which  show  in  bas  relief  a  typesetter  from  William  L.  Fanning,  treasurer. 

at  his  machine.  Westchester  County  Publishers,  Yon- 

This  is  the  exterior  of  the  new  home  of  the  Minneapolis  Star  Journal.  A  feature  of  the  marble-lined  lobby  kers,  N.  Y.;  Howard  J.  Lamade,  busi- 

is  a  “mystery  mirror”  which  alter-  ness  manager.  Grit,  Williamsport  Ps- 
pi’oduction  and  with  the  usual  noise  On  the  second  floor,  in  addition  to  nately  appears  as  a  mirror,  then  as  a  Sam  H.  Kauffmann,  assistant  business 
of  a  composing  room,  a  first  visit  to  composing  and  stereotyping,  are  the  clear  pane  of  glass  through  which  may  manager,  Washington  Star,  and  for- 
the  Star  Journal’s  new  com])osing  room  advertising  offices,  promotion,  a  radio  be  seen  a  display.  The  display  is  mer  chairman  of  the  Committee, 
—even  at  peak  hours  of  the  day— is  studio  with  outlets  to  the  three  Twin  changed  regularly.  These  places  have  been  filled  by 

likely  to  produce  the  startling  impres-  Cities  radio  stations  with  which  the  The  main  entrance  of  the  building  the  appointment  of  Leslie  J.  Griner. 
sion  that  every  machine  is  “down”  or  Star  Journal  is  affiliated,  and  a  com-  combines  etched  glass,  duralumin  and  mechanical  superintendent,  Younff*- 

that  the  operators  are  out  to  lunch.  plete  first  aid  station.  ornamental  bronze  against  a  back-  town  (O.)  Vindicator;  Gteorge  Geist- 

This  is  a  result  of  the  acotistical  the  third  floor,  the  editorial  de-  ground  of  black  granite.  Exterior  of  engraving  superintendent,  Cinctnxsb 

treatment  which  deadens  almost  all  partment  has  been  more  than  doubled  the  building  gives  a  striped  effect,  Times-Star;  Russell  B.  Miller,  lo*" 
noise.  Floors  are  of  a  creosote-  *11  size.  Also  on  this  floor  are  the  ex-  with  walls  of  black  and  buff  brick,  chanical  superintendent,  Bloomingtt* 
treated  wood  block  material,  while  ecutive  offices,  engraving,  photographic  A  sign  atop  the  building  shows  the  (Rl.)  Pantograph. 
ceilings  are  covered  by  Celotex.  library.  On  the  fourth  are  busi-  name  of  the  paper  in  letters  10  feet  Other  members  of  the  Conuiutt** 

According  to  Fred  Curie  compos-  offices,  such  as  auditing,  credit,  high,  and  the  circulation  in  figures  are:  F.  H.  Keefe,  Newburgh  Beaeo*- 

ing  room  superintendent,  ’  operators  stock  and  want  ad  telephone  room,  as  six  feet  high.  News,  chairman;  Tennant  Bry* 

lone  accustomed  to  not  beine  able  to  northwest  biu-eau  of  United  Much  new  equipment  has  been  pur-  Xews  Leader,  Richmond,  Va.;  John  A 

hear  even  a  heavy  “M”  or  “W”  matrix  chased  for  various  departments  of  the  Burke,  Gannett  Newspapers,  Roch» 

fall  into  the  elevator,  now  can  hear  Equipment  of  the  interdial  telephone  newspaper,  in  addition  to  equipment  ter,  N.  Y.;  A.  H.  Bums,  New  Yod 

a  thin-space  or  a  lower  case  “L”  or  installed,  likewise  is  purchased  last  year  for  the  new  press  Herald  Tribune;  Maurice  A.  Ha^ 

“I”  droD.  located  on  the  top  floor.  room  and  stereotyping  quarters.  Philadelphia  Inquirer;  Leon  A.  Li» 


33 


for  august  10,  1940 


New  Color  Process  iniertype  Sales  Mechanical  Meet 
Drops  Black  Plate  In  Birmingham 

Indianapolis  Star  Prints  Photo  Ne^-Reg^ter  Ph^p  fu;t^arUnced.  Tl’SS’. 

By  System  Devised  by  Semy!  ^A^l^ajolis,^^  Md.;  Elmira.  Will  Convene  Sept.  16-17—  superintendent  of  the  Fort  Worth 

Two  Local  Men  N.  Y..  Reformatory;  Pittsburgh  Cou-  Western  Feb.  17-18  Srt'in^SiUg  TranSments  fw^hf 

^  rier;  Typecraft  Service,  Inc.,  New  York  part  m  making  arrangements  tor  me 

The  fndianopolts  Star,  J  V  3,  Kovel  Composition  Co.,  New  The  eastern  division  of  the  Southern  ®  ‘  .  n  k 

printed  an  example  of  a  simplified  Lincoln  Office  Supply  Newspaper  Publishers  Association  will  PJans  for  the  conference  will  be 

process  of  color  printing  perfected  by  To  .  o  R^nt  "'ade  at  a  meetmg  of  the  executive 


Mechanical  Meet 


One  or  more  Intertypes  have  re¬ 
cently  been  ordered  by  the  following:  ||b  DSv|tlS|||||l3|M 
Tiffin  (O.)  Advertiser-Tribune;  Revere  |||  Dll  IlllliyilCIIII 
(Mass.)  Journal;  Wheeling  (W.  Va.) 

News-Register  &  Intelligencer;  Philip  Division  of  SNPA 

Hano  Co.,  Holyoke,  Mass.;  U,  S.  Naval 

Academy,  Annapolis,  Md.;  Elmira,  Will  Convene  Sept.  1 6-17— 

N.  Y.,  Reformatory;  Pittsburgh  Cou-  Western  Feb.  17-18 

rier;  Typecraft  Service,  Inc.,  New  York 


meeting  held  last  February.  They  will 
also  entertain  with  a  banquet  in  honor 
of  the  delegates.  Sept.  16. 

The  western  division  of  the  Southern 
Newspaper  Mechanical  Conference 
will  be  held  in  Fort  Worth  Feb.  17 
and  18,  C.  W.  Tabb,  Dallas,  secretary, 
has  just  announced.  A.  I.  Lundberg, 
superintendent  of  the  Fort  Worth 
Star-Telegram,  will  take  a  leading 
part  in  making  arrangements  for  the 


The  eastern  division  of  the  Southern  se^ions.  . 

_ _ A  Plans  for  the  conference  will  be 


^  Co.,  Waterloo,  la.;  Hughes  Printing  hold  a  mechanical  conference  Sept.  ®  ®  j”* 

Noble  Bretzman,  photographer  of  1221  Stroudsburg,  Pa.;  Gulf  16-17  at  the  Hotel  Tutwiler  in  Birm-  committee  at  i 

North  Penr^ylvania  strwt,  and  Rob-  publishing  Co.,  Houston,  Tex.;  Hart-  ingham,  Ala.,  according  to  an  an-  %  J-. 
ert  F.  Borkenstein  chief  laboratory  Cou^nt;  O’Brien  &  Helgeson,  nouncement  made  by  Walter  C.  John-  Chromcle,  cha 


it  a  date  this  fall  to  be  set 
Gibson,  of  the  Houston 


t^nician  of  t  e  n  ana  s  e  po  ce,  Hollywood,  Cal.;  Revista  Catholica,  El  son,  managing  director  of  the  SNPA. 
after  two  years  of  development.  Miss  _ .  x  _ _ t.n _ i.  .ft.,.. 


after  two  years  of  devetepnient.  Mi^  p  ,j,  Hagerstown  (Ind.)  Ex-  This  conference  follows  a  week  after  ¥6161811  K6tir6S 
No^a  Wa  ton,  one  of  Mr.  Bretzman  s  GovernLnt  Printing  Office,  a  meeting  of  the  International  Prict-  RCIIICJ 

^els,  sat  tor  t  e  co  or  p  otograp  Washington,  D.  C.;  Valley  Daily  Ncics,  ing  Pressmen  and  Assistants  to  be  held  James  A.  Dent,  a  printer’s  devil, 

from  wnicn  tne  co  or  engravings  were  Tarentum,  Pa.;  Walton  &  Walton,  Sept.  9  and  14  at  Pressmen’s  Home,  printer  and  composing  room  machinist 

"“L®"  r  •  t  tK  Ki  L-  North  Sacramento,  Cal.;  Minnesota  Tenn.  W.  A.  Cams,  mechanical  super-  for  55  of  his  76  years,  retired  July  16 

piw  pr^ess  e  imina  es  e  ac  Tribune,  Minneapolis;  New  York  Eve-  intendent  of  the  Birmingham  (Ala.)  from  the  Utica  (N.  Y.)  Daily  Press. 

pnn  mg  p  ae,  w  ic  ®  ency  Journal;  New  Orleans  Times-  Age-Herald,  is  in  charge  of  the  local  Although  he  has  lived  in  Utica  most 

**  Tjf”  ®  inven  ors  picayune;  Allyn  A.  Pierce,  Houston,  committee  on  arrangements.  of  his  life,  he  spent  15.  years  in  a  gov- 

say.  ac  in  i  s  various  ones  or  .  Wellworth  Press,  N,  Y,  C.;  Janes-  It  is  understood  that  representatives  ernment  printing  office  in  Washington 
a  es  IS  repr  uc  m  e  process  (Wis.)  Gazette;  Portland  of  newspaper  equipment  and  supply  and  for  a  time  was  with  the  J.  B. 

by  a  combination  of  the  three  basic  ^  Orgeonian;  River  Plate  Sup-  houses  will  hold  an  exhibit  in  con-  Lyons  plant  in  Albany,  N.  Y.  and 

I  A  t  a  f  ♦k  ply  >  Buenos  Aires,  Argentina,  nection  with  this  conference,  following  with  the  old  Utica  (N.  Y.)  Jiatnrday 

mr^ina  tn  South  America.  the  example  of  western  division  SNPA  Globe.  He  was  presented  with  a  purse. 


This  conference  follows  a  week  after 
a  meeting  of  the  International  Print¬ 
ing  Pressmen  and  Assistants  to  be  held 


Chronicle,  chairman. 

Veteran  Retires 

James  A.  Dent,  a  printer’s  devil. 


U.  Tex.;  Wellworth  Press,  N.  Y.  C.;  Janes-  It  is  understood  that  represe 

a  es  IS  uc  m  e  process  (Wis.)  Gazette;  Portland  of  newspaper  equipment  and 

by^a^ combination  of  the  three  basic  ^  Orgeonian;  River  Plate  Sup-  houses  will  hold  an  exhibit 

'°Smal  advantages  of  the  nrocess  ac-  ’  Aires,  Argentina,  nection  with  this  conference,  fi 

coS  to  r  Bmtzlt  South  America.  the  example  of  western  divisio 

1.  Elimination  of  the  black  printing 
plate. 

2.  Control  of  color  density  in  every 
part  of  the  picture  or  copy  to  be  re¬ 
produced.  This  is  accomplished  me¬ 
chanically  to  a  high  degree  of  mathe-  i 

matical  precision  and  eliminates  sev-  j  \  I  I  I  |^| 

er^  steps  in  the  engraving  of  color'  ^  V.9  | 

printing  plates  by  other  processes.  l 

3.  Quicker  production  of  finished  i 

'T^rgher  fidelity  of  register  (the  i  ^  J  J  ^  ^  J.  [J  I  J 

matching  of  the  color  plates  to  pro-  }  M  M  I  V  V  I  I  ^  ^  I  M  M 

duce  a  perfect  picture) ,  and  more  I  B  B  B  fl  B  Bfl  fl  fl  B  B  W  m  B  B  ^  B 

softness  of  merging  color  tones.  ®  ^  ®  ®  ® 

Mr.  Bretzman  says  the  process  is  i 

adaptable  to  any  kind  of  letterpress  j  _  _  ^ 

01  offset  color  printing  in  the  whole  ^  m  -^-1- ■  I  ^  -l-m  / 

““‘"Q  V6rs0til6  typ6tac6 

In  the  latter  stages  of  his  experi-  , 

mentetion  Mr.  Bretzman,  jenowing  the '  There  is  nothing  commonplace  about  Radiant  Bold— the  newest 
Star’s  success  with  high-speed  color'  .  n  j-  .  ia/.u  •.  -.j  f  r  i 

prmtmg,  asked  to  have  trial  runs  of  1  niember  of  the  Ludlow  Radiants.  With  its  wide  range  of  useful- 

p“e^.^  The  HowaSlter^k  Com-  i  •^^diant  Bold  is  always  in  good  taste  for  composition  of 

^y,  which  supplies  the  Star  with  its  |  modern  style— a  truly  versatile  and  practical  face, 
prmtmg  inks,  helped  to  work  out  j 

sp^l  ink  formulas  in  its  Detroit '  •  Radiant  Bold  has  an  individuality  of  its  own,  in  addition  to  shar- 
loboratory.  i 

In  their  developmental  work,  Mr.  |  ing  the  characteristics  common  to  all  the  Radiants.  This  indi- 
Bretzman  and  Mr,  Borkenstein  had  -j  i-i  »  •  u  u  u-  i-  »• 

*e  assistance  of  Keith  L.  Johns,  vice-  1  ^'duality,  apparent  in  each  member,  multiplies  many  times  the 

GreathnL  I  usefulness  of  the  whole  family. 

Printing  Company,  and  j 

A  clmpany”wnrit^*^fomed*°by'^M^  j  *  Radiants  are  coming  to  be  looked  upon  by  many  typogra- 

^^l^®ristein,  Mr.  Johns  phers  as  the  most  useful  of  modern  typeface  families,  destined 
“a  Mr.  Hollingsworth  to  produce  i 

nnished  color  engravings  by  the  new  i  to  become  the  “third  universal  modern  typeface.”  In  point  of  mod- 
process. 

- - —  ern  design,  legibility,  and  brilliance,  the  Radiants  offer  well-de- 

A 

fined  advantages  over  the  two  other  modern  typefaces  of  proven 
worth,  the  ever  popular  monotone  sans-serif  and  the  flat-serif  faces. 

•  Simplified  by  elimination  of  serifs,  yet  with  the  legibility  value 
I  of  a  distinct  variation  in  weight  of  stroke,  the  Radiants  are  bril- 
j  liantly  executed  and  at  the  same  time  highly  readable, 
j  •  Ludlow  is  proud  to  present  this  original  typeface  family,  now 
represented  by  Radiant  Medium,  Radiant  Bold,  Radiant  Heavy 
and  Radiant  Bold  Extra  Condensed,  a  line  of  each  of  these  being 
shown  in  the  column  at  the  right.  Specimen  sheets  showing  the 
,  full  size-range  will  be  sent  you  upon  request,  with  no  obligation. 

LudlowTypograph  Co. 
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The  three  dark  rooms  and  outside  Uavlff  flAlh 
portion  of  the  engraving  quarters  are  PICimj  Owlll  IvQI 

equipped  with  hve  specially  made,  Buffalo  Courier-Express  Pressroom 

rubber-lined  cypress  sinks,  each  de-  „  ^ 

signed  for  its  particular  job.  Veteran  Still  on  Job 

The  whirler,  powder  box,  cooler  and  Buffalo’s  oldest  newspaper  press¬ 
stripping  bench  all  were  designed  at  man  observed  his  80th  birthday  Aug. 
the  Post-Crescent  to  meet  the  firm’s  4.  And  yet  his  co-workers  at  the 
particular  needs,  and  each  piece  of  Buffalo  Courier-Express  say  he’s  the 
equipment  is  at  least  full-page  size,  youngest  in  spirit  of  the  crew.  He 
The  Master  etcher  and  Sweigard  is  Steve  Evans,  a  125-pound  bundle  of 
printing  frame  also  are  of  full-page  energy  and  enthusiasm, 
capacity.  Poking  his  smudged  paper  hat  to  i 

A  Wesel  router  is  a  part  of  the  new  rakish  angle,  Steve  admitted  a  lot  of 
equipment.  ink  had  run  over  the  rolls  since  he 

first  entered  the  profession.  “I  was 
bom  back  in  1860,  when  the  Yanks 
and  Rebs  were  getting  ready  to  kill 
each  other.  .  .  .  Never  saw  Lincoln 
and  don’t  know  if  he  ever  saw  me.” 

Mr.  Evans  has  a  son  who  is  a  press¬ 
man.  “He’s  got  a  son,  too,  but  I  don’t 
know  whether  he’ll  be  a  pressman, 
like  his  grandad.’’ 

Steve  began  his  career  in  the  mail 
room  at  the  old  Courier.  Later  he 
went  to  work  in  the  press  department 
He  worked  on  the  old  flatbeds  and 
was  one  of  the  original  members  of 
the  first  web  pressmen’s  union  in 
Buffalo. 

He  served  with  the  old  Express  for 
a  time  and  then  the  Buffalo  Times 
“I  knew  all  the  old  timers  in  the  news¬ 
paper  business,”  he  said.  “I’ve  been 
around  presses  since  I  started  in  1877." 
is  Asked  if  he  was  planning  to  retire, 
Steve  said: 

“What! — Me  retire?  I  should  say 
not.  Shucks,  I’m  still  working  on  the 
— ...  No  five  star  final  for 

met  yet.” 


Wisconsin  Daiiy  Buiids  Acidilion 
To  House  Expanded  Engraving  Plant 

Structure  Just  Completed  by  Appleton  Post-Crescent 
Will  Eventually  Become  Three-Story  Building 


PROBA 
and  I 
stereoty 

LN.P. 


A  “STREIAMLINED”  engraving  de-  tional  press  bed  space.  It  is  35  feet 
partment  has  been  installed  by  the  wide,  55  feet  long,  with  12-foot  ceiling 
Appleton  (Wis.)  Post-Crescent  in  an  and  forced  ventilation  throughout.  On 
addition  to  the  newspaper  plant  its  west  end  is  an  areaway  with  an 
proper.  outside  stairway  leading  to  the  com- 

So  arranged  that  the  engravers  need  pany’s  parking  court.  This  areaway, 
make  no  back  tracks  or  criss-cross  cut  down  to  the  floor  level  of  the  en¬ 
trails  to  complete  the  sequence  of  graving  department  quarters,  1 — 
steps  in  the  production  of  engravings,  seven  full-length  windows  to  provide 


Central  Water-Cooifng  System 

What  is  believed  to  be  an  innova- 
has  tion  in  engraving  plant  equipment  is 
a  Post- Crescent  designed  central 
water  cooling  system  by  which  a  single 
refrigerating  unit  distributes  water  at 
a  constant  temperature  of  45  degrees 
to  all  three  dark  rooms. 

The  cooling  system  provides  25  gal¬ 
lons  of  45-degree  water  for  dark  room 
use  at  all  times.  While  its  installa¬ 
tion  was  somewhat  in  the  nature  of  an 
experiment,  the  single  unit  cooler  has 
performed  with  flawless  efficiency  as 
well  as  economy.  During  the  recent 
siege  of  hot  weather  when  ice  other- 
v/ise  might  have  been  necessary  to 
bring  down  the  temperatures  of  film 
development  solutions,  the  cold  water 
distributor  was  particularly  useful. 

TTie  outer  engraving  room 
equipped  with  a  telephone  to  the  Post- 
Crescent’s  main  switchboard  and  a 

house  phone  facilitates  communica-  _  _ 

tion  between  the  photographic  dark  first  edition, 
rooms  and  the  city  editor’s  desk  on  the 
second  floor  of  the  main  building. 

Fluorescent  lighting  is  iised 
throughout  the  new  addition. 

The  engraving  plant  is  operated  by 
two  men,  exclusive  of  photographers, 
and  is  currently  producing  from  7,000 
to  9,000  square  inches  of  half-tones 
and  etchings  each  month,  considerably 
less  than  capacity.  The  current 
monthly  unit  average  is  300,  including 
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A  view  of  pert  of  the  Appleton  Post-Crescent's  new  streamlined  engraving  department 
illustrates  the  effectiveness  of  arranging  equipment  so  movement  of  workmen  from  one 
engraving  step  to  another  is  in  a  continuous  line,  eliminating  back-track  and  criss-cross 
lost  motion.  Starting  from  the  right,  at  the  location  of  the  dark  rooms,  equipment 
circles  the  walls  counter-clockwise  in  the  background  and  at  the  left,  the  processes 
ending  at  the  proof  press  shown  in  the  center.  From  the  right  may  be  seen  the 
stripping  table,  sink,  whirler,  printing  press,  cleaning  table,  stove,  cooler,  powder  box, 
sink  and  tooling  table.  Not  visible  in  the  picture,  but  arranged  in  their  proper 
sequence,  are  the  etcher,  guillotine  and  router. 

the  new  plant  combines  a  number  of  the  maximum  of  natural  lighting  in  for  both  editorial  and  advertising  pur- 
standard  features  with  special  equip-  the  portion  of  the  addition  where  it  is  poses.  Constantly  increasing  demand 
ment  designed  to  meet  specific  local  most  needed.  by  advertisers  for  the  various  types 

needs.  The  floor  throughout  is  of  asphalt  of  engravings  for  advertising  purposes. 

The  streamlined  effect  is  obtained  tile  on  a  concrete  base.  The  south  incidentally,  was  one  of  the  factors 
by  so  placing  the  equipment  that  the  ^all  is  against  the  plant  proper  where  which  prompted  expansion  of  facilities 
engraving  processes  from  camera  to  j,  doorway  was  cut  into  the  plant  for  their  production, 
proof  press  make  a  continuous  and  basement. 

almost  circular  sweep  of  the  engrav-  in  the  end  of  the  addition  opposite  llpyi  V|||#s||ifo» 
ing  department  quarters.  the  areaway  are  two  dark  rooms  for  IlvW  vUlifllllAvr 

Addition  Necessary  use  by  photographers,  one  room  8  by  Manhattan  Rubber  Installs  Huge 

The  Post-Crescent  has  had  an  en-  12  feet  for  the  development  of  films  Lining  Device  ^ 

graving  department  for  several  years  and  another,  12  by  15  feet,  for  the  ^ 

but  production  demands  exceeded  the  production  of  photographic  prints.  One  of  the  largest  vulcanizers, 

capacity  of  space  and  equipment  prev-  The  engravers  use  a  dark  room  type,  measuring  15  feet  in  diameter  and 
iously  used  in  the  plant  proper  and  24  by  24  inch  Robertson  camera  resembling  a  huge  tunnel  when 
expansion  into  an  addition  was  neces- 

sary.  The  structure  itself  is  the  base-  control  and  Gelb  arc  lights.  The  new 
ment  portion  of  what  will  be  a  3-story  camera  is  operated  in  a  third  dark 
addition,  eventually  providing  addi-  room,  8  by  12  feet. 
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equipped  with  the  newest  automatic  has  been  installed  at  the  factory  of  Rochester  (N.  Y.)  Times- 

'  . .  the  Manhattan  Rubber  Manufactur-  Union;  Kewanee  (Ill.)  Star-Connr: 

ing  Division,  at  Passaic,  N.  J.,  for  vul-  ^  Registered,  Montreal 

canizing  rubber  lined  tanks  and  other  Quebec;  L  Action  Populaire,  Joliette. 
equipment  for  their  resistance  against  Quebec, 
corrosive  liquids  and  to  prevent  con- 

“Xf”"  “  Thomas  Wills 

Although  for  years  Manhattan  has  Thomas  Wills,  69,  linotype  operator 
been  a  leader  in  the  rubber  lining  and  for  thie  Philadelphia  Inquirer  for  the 

rubber  covering  fields,  this  huge  vul-  last  48  years,  died  suddenly  from  « 

canizer  will  enable  the  company  to  heart  attack  on  Aug.  4.  His  first  joh 
handle  industrial  equipment  of  greater  was  in  the  composing  room  of  Sportw) 
magnitude  for  rubber  lining  of  almost  Life.  He  joined  the  Inquirer  at  the 
every  description.  In  it  can  be  ac-  age  of  21  and  was  one  of  the  oldoF 
commodated  practically  any  piece  of  members  of  Local  No.  2,  IntemationJl 
equipment  that  can  be  shipped  by  Typographical  Union, 
rail. 
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iiniin  C.  H.  Griffith,  Linotype’s  vice-pr«; 

Frank  J.  Pyle,  54,  assistant  press-  ident  in  charge  of  typographic  deve- 
room  foreman,  Pittsburgh  Post-Ga-  opment,  announces  that 
zette  for  15  years,  died  July  28.  He  Medium  with  Italic  is  now  avaiiab* 
had  been  a  pressman  40  years  and  in  sizes  from  6  to  24  point,  inclusiw- 
had  been  employed  at  various  times  Also  Linotype’s  new  series  of  MempW 
by  all  the  newspapers  in  the  city.  He  Extra  Bold  Condensed  with  GotW 
was  president  of  Local  No.  9  of  the  No.  13,  now  available  from  8  to  2* 


S/ASM 


Floor  pUn  of  Po$f-Cre$cenf  engraving  department  showing  location  of  equipment.  Pressmen’s  Union  for  16  years.  point,  inclusive. 
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(areful  Keeping  of  Dross  Records 
Will  Aid  in  Cutting  Metai  Costs 
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F.  Lester  Yeager 


probably  the  most  interesting 
and  constructive  discussion  in  the 
stereotype  session  at  the  recen* 
JLN.P.A.  Me¬ 
chanical  Confer¬ 
ence  in  Chicago, 
was  that  which 
followed  the 
reading  o  f  the 
15th  topic  in  the 
list  of  topics  for 

discussion; 

■What  is  being 
done  to  reduce 
losses  from 
dross  ?  How 
many  plants 
keep  close  rec¬ 
ords?  Would  not 
a  system  of  records  by  the  A.N.PA., 
like  paper  waste  records,  prove  a 
valuable  help  to  the  publishers  and  a 
possible  means  of  savings?” 

The  discussion  following  the  reading 
of  this  topic  brought  out  the  fact  that 
no  one  had  anything  particularly  new 
in  the  way  of  handling  dross,  but  that 
there  were  a  great  many  different 
opinions  as  to  which  method  was  the 
best.  A  system  of  dross  records  was 
proposed  as  a  means  of  proving  which 
method  is  most  economical. 

When  the  question  of  how  many 
keep  accurate  dross  records  was  asked, 
R.  J.  Longmore,  stereotype  superin¬ 
tendent  of  the  Chicago  Tribune,  stated 
that  he  kept  an  accurate  record  of 
the  number  of  plates  cast,  as  well  as 
the  weight  of  dross  accumulated  over 
regular  periods.  J.  W.  Wood  of  the 
Star-Times,  St.  Louis,  also  stated  that 
he  keeps  such  records.  George  Fuller, 
Cleveland  Press,  stated  that  he  had 
kept  records  of  the  weight  of  dross, 
comparing  that  to  the  weight  of  metal 
cast,  and  that  several  years  ago,  by 
careful  checking  of  these  records 
against  various  methods  of  handling 
the  dross,  the  paper  had  been  able  to 
reduce  dross  approximately  40%  to 
60%  lower  than  what  the  drossage  was 
before  the  check  was  made. 

Kmp$  Records  of  Plates  Cast 
F.  Lester  Yeager,  production  man¬ 
ager  of  the  Indianapolis  Star,  stated 
that  the  Star  keeps  a  record  of  the 
number  of  plates  cast,  estimates  the 
weight  of  the  average  plate  by  weigh¬ 
ing  several  plates,  including  the  tail. 
The  reason  for  getting  the  average  by 
weighing  several  plates  is  that  some 
open  space  plates  weigh  considerably 
less  than  solid,  well-filled  pages.  This 
average  plate  weight  is  then  used  to 
figure  the  weight  of  the  metal  cast 
over  a  certain  period.  Dross  accumu¬ 
lated  over  this  same  period  is  then 
figured  at  so  many  pounds  of  dross  per 
ion  of  metal  cast. 


means  of  materially  reducing  metal 
costs.  He  pointed  out  that  if  dross 
could  be  reduced  30%  to  40%,  it  would 
mean  a  proportionate  reduction  in 
metal  costs  over  that  period,  since  the 
dross  lost  must  be  replaced  by  the 
same  amount  of  new  metal. 

Members  Favor  Records 
Mr.  Yeager,  who  was  co-chairman 
with  D.  H.  Parker  of  the  stereotype 
session,  asked  for  a  show  of  hands  on 
how  many  members  were  in  favor  of 
the  A.N.P.A.  Mechanical  Department 
keeping  and  publishing  dross  records, 
based  on  poimds  of  dross  per  ton  of 
metal  cast.  The  response  showed  the 
majority  in  favor  of  keeping  and  pub¬ 
lishing  such  records. 

One  member  present  asked  Mr. 
Yeager  what  his  opinion  was  on  the 
use  of  a  special  dross  furnace  for 
reducing  dross  to  a  minimum.  This 
member  expressed  doubt  that  the  use 
of  such  a  furnace  was  economical,  even 
though  it  did  extract  some  extra  metal 
from  the  dross  before  it  was  shipped 
back  to  the  metal  company.  Mr. 
Yeager’s  reply  was  that  the  advisabil¬ 
ity  of  using  the  furnace  could  best  be 
checked  by  calling  in  the  local  gas 
company  engineer,  and  finding  out  the 
cost  of  the  gas  consumed  in  burning 
off  the  dross,  then  balancing  the  gas 
cost  against  the  value  of  the  amount 
of  metal  extracted  from  the  dross. 

Mr.  Yeager  mentioned  that  some 
gas  burners  are  more  efficient  than 
others,  and  that  gas  rates  vary  con¬ 
siderably  in  different  localities.  He 
also  pointed  out  that  the  high  tem¬ 
peratures  necessary  in  some  dross 
furnaces  tends  to  bum  out  the  tin  in 
the  metal,  which  is  then  lost  to  both 
the  metal  company  and  the  newspa¬ 
per. 

When  asked  what  methods  are  in 
use  at  the  Indianapolis  Star,  Mr.  Yea¬ 
ger  stated  that  a  flux  is  vised  to  re¬ 
duce  the  dross  in  the  metal  pot,  the 
dross  is  then  skimmed  off  with  a  per¬ 
forated  ladle,  and  after  the  metal  drips 
through  the  perforations,  the  dross  is 
then  placed  in  an  iron  kettle.  This 
kettle  has  several  small  holes  drilled  in 
the  bottom,  which  allow  still  more 
metal  to  drip  out  of  the  dross.  The 
iron  kettle  is  heated,  first  by  allowing 
it  to  set  on  the  top  of  the  metal  in 
the  pot.  Then  when  the  hot  dross  is 
placed  in  it,  the  kettle  retains  enough 
heat  to  permit  the  maximum  amount 
of  metal  to  drip  out  on  the  floor  before 
the  metal  solidifies:  this  clean  metal 
is  then  put  back  in  the  pot.  The  dross 
is  then  sifted  through  a  rotary  sifter, 
which  removes  any  small  particles  of 
metal  that  may  not  have  dripped  out 
while  the  dross  was  hot.  After  the 


is  then  put  in  the  drums  to  return  to 
the  metal  companies. 


Mr.  Yeager  pointed  out  that  this  sifting,  the  dross  is^  fine  powder,  and 
system  makes  it  easy  to  check  on  vari-  ’  ‘  "  ^ 

oiw  methods  of  handling  dross,  and 
said  that  he  was  strongly  in  favor  of 

uie  A.N.P  A.  keeping  such  records  IJJ,  4  4  I  SmesittmAf 
^d  publishing  them  under  key  num-  AuQS  I  I  LHIwiypCj 
probably  once  or  twice  a  year 
Ws  would  give  the  members  a 
chance  to  check  their  number  of 


The  Government  Printing  Office  at 
Washington,  D.  C.,  the  largest  printing 

^sainst  others,  which  would  provide 
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Italian  Balm 


Starting  with  a  black  but  otherwise  simple,  easy>to-set  layout,  the  ad  writer  inserted 
two  short  strips  of  diagonal  rule  that  added  approximately  hours  of  composition 
time  with  no  provable  increase  in  advertising  value.  All  but  two  lines  of  type  touching 
the  rule  had  to  be  set  in  different  measures;  then  each  slug  had  to  be  hand-fitted 
separately  and  carefully.  The  rule  in  the  two  boxes  had  to  carefully  measured,  sawed 
and  fitted.  The  diagonal  rules,  running  through  gutters  necessitated  setting  the  gutter 
strips  in  separate  pieces.  The  effect  is  not  worth  the  extra  cost. 


Improving  Drug 
Advertising 

continued  from  page  29 

No!  Advertising  does  not  have  to 
be  tight-set,  coal  black,  turned  at 
hard-to-read  angles  and  out-weighed 
by  still  blacker,  more  dominant  and 
eye-detracting  boxes.  Readers’  eyes, 
thoughts,  actions  usually  follow  the 
line  of  least  resistance.  When  we 
make  ads  more  difficult  to  read,  we 
reduce  the  number  of  readers.  When 
we  make  them  more  inviting,  easier 
to  read  and  understand,  with  fewer 
obstacles  for  the  conscious  and  sub¬ 
conscious  mind  to  hurdle  before  it 
can  digest  the  offer — we  automatically 
increase  the  number  of  readers.  We 
all  know  that  advertising  must  be  read 
to  be  resultful. 

Building  New  Home 

Indianapolis  Catholic  Paper's 
Plant  to  Be  Ready  Soon 

One  of  the  most  complete  of  Cath¬ 
olic  newspaper  plants  in  the  United 
States  to  house  the  Indiana  Catholic 
and  Record,  Indianapolis,  will  be  ready 
for  occupancy  in  the  near  future. 

The  new  building  upon  which  con¬ 
struction  was  started  several  weeks 
ago,  will  be  50  by  110  feet.  It  is  of 
modern  brick  and  concrete  type  con¬ 
struction  and  will  be  one-story  in 


height.  A  Goss  high  speed  press  with 
a  color  attachment  is  being  installed. 
Other  new  equipment  and  fixtures  will 
be  installed. 

Tempo  Condensed  Ready 

Tempo  Heavy  Condensed,  an¬ 
nounced  some  time  ago  as  being  in 
process  of  manufacture  in  sizes  from 
10  to  72  point  by  the  Ludlow  Typo- 
graph  Company,  is  now  ready  for  de¬ 
livery  in  Ludlow  matrix  fonts  in  most 
sizes,  the  firm  has  announced. 


Mixer  Model  25  Linotypes  equipped 
with  self-quadders,  micro-therm  elec¬ 
tric  metal  pots  and  thermo-blo  mold 
coolers.  The  G.  P.  O.  now  operates  a 
battery  of  151  Linotypes,  including  97 
mixer  models. 


*  means  of  measurement  of  the  effi¬ 
ciency  of  the  various  dross  handling 
methods. 

)^en  unusually  low  dross  figures 
might  be  turned  in  by  some  of  those 
Importing,  the  A.N.PA.  could  obtain 
me  information  on  how  these  low 
mcor^  were  made  possible,  publish- 
mg  this  information  along  with  the  Kinston  (N.  C.)  Daily  Free  Press, 
coss  records.  Mr.  Yeager  stated  that  of  which  H.  Galt  Braxton  is  editor, 
IS  might  bring  about  more  uniformly  has  changed  its  body  type  to  Opticon 
ow  drossage,  and  that  it  would  be  a  and  its  head  tyive  to  Erbar. 


Changes  Type 


SPACE- 
BUYERS 

Want  clean,  clear  cut  print¬ 
ing  in  the  space  they  pay  for. 
Satisfy  them  by  using 

MORLEY 

MATS 

Stereotypers,  too,  appre¬ 
ciate  their  moderate 
moulding  pressure,  which 
protects  type  and  pro¬ 
longs  life  of  moulding 
blankets  .  .  .  and  press¬ 
men  like  their  clean¬ 
printing  qualities. 

...  all  of  which,  of 
course,  means  larger  prof¬ 
its  for  the  publisher. 

Samples?  Gladly! 

MORLEY  BUTTON 
Manufacturing  CtMupany 
Portsmouth,  New  Hampshire 
Nrw  York  Office,  46  East  Itth  Street 
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EDITOR  &  PUBLISHEF. 


^ditoti  alt 

RECENTLY,  WHILE  on  vacation,  like  many 
thousands  of  other  citizens  of  these  states,  we 
made  an  automobile  trip  through  a  section  of  the 
country  which  shall  be  nameless.  It  abounded  in 
scenic  beauty.  Its  lakes  and  hills,  its  farms  and 
cities  were  soothing  to  the  eye.  yet  many  of  the 
newspapers  we  l>ought  en  route  were  decidedly 
not. 

Deeply  interested  in  the  typographic  presenta¬ 
tion  of  news,  we  studied  numerous  papers  care¬ 
fully.  Living  in  New  York,  we  naturally  have 
been  up  against  the  most  modern  typographic 
and  photo-engraving  developments,  but  we  tried 
to  allow  for  that.  Neverthele.ss,  the  fact  is  ines- 
cai>able  that  too  many  small-town — and  not  so 


TIME  TO  MODERNIZE 


small-town — ])ai)ers  still  present  an  antediluvian 
t\-pographic  face  to  their  readers.  In  the  capital 
city  of  one  of  the  smaller  states  of  the  Union,  we 
.saw  a  daily — the  only  one  in  the  city — w'hich 
hxjked  like  Civil  War  days  in  its  headline  type 
and  quality  of  printing. 

We  are,  of  course,  aware  that  many  publishers 
feel  that  any  radical  type  change  might  affright 
and  dismay  their  readers,  but  we  cannot  subscribe 
to  that  theory.  A  large  number  of  the  biggest  cir¬ 
culation  newspai^ers  in  the  c’ountry  have  motlern- 
ized  their  dre.ss  without  encountering  a  reader 
rebellion. 

We  are  not  genuflecting  to  the  equipment  manu¬ 
facturers  when  we  say  that  with  competitive  con¬ 


ditions  as  they  are,  it  behooves  every  publisher  to 
make  a  survey  of  the  best  there  is  in  mcMlem  news 
presentation  and  compare  it  with  his  own  pro¬ 
duct.  We  can  scarcely  recall  a  time  when  news- 
I)ai)ers  had  a  greater  opportunity  to  serve  their 
communities.  The  war  in  Europe,  the  defen# 
program  and  compulsory  training,  affectini 
nearly  every  home,  and  the  history-making  Presi¬ 
dential  campaign,  make  new'spapers  avidly  sought 
for. 

It  is  a  time  for  vigorous  promotion,  for 
adoption,  within  reason,  of  every  modern  device, 
be  it  type  or  machinery,  which  will  enhance  th 
pre.sentation  of  the  news  which  the  public  is  so 
eager  to  obtun. 


I  snIi#  Territory  of  Alaska,  and  the  Canadian 

LdntlS  rromoicu  province  of  British  Columbia. 

Named  Coast  Sales  Manager  Mr.  Lantis  for  more  than  15  years 
For  Ludlow  Typograph  Co.  has  been  ^les  representative  for  ^e 

^  r  Ludlow  Company  in  the  Pacific 

The  Ludlow  Typograph  Company  Northwest,  making  his  home  in  Se- 

of  Chicago  has  announced  the  ap-  attle. 

pointment  of  Wesley  Lantis  as  man-  Previous  to  that  time  he 


Lyle  Heads  feathers 

Printing  Group  Meets  at 
Rochester  Athenaeum 


New  Syracuse  Plant 
Ready  Soon 


The  Symposia  sessions,  or  climes 

_  __  _ _ _  _  was  were  highly  successful  at  the  19th 

ager  of  their  district  sales  office  at  in  California  for  the  company,  having  Annual  Conference  on  Printing  Ed- 

been  one  of  its  first  employes  on  the  ucation,  sponsored  by  the  Nationa. 
Pacific  Coast.  Graphic  Arts  Education  Associatior-. 

and  held  the  Rochester  (N.  Y.| 
Mr.  Lantis  was  educated  in  the  ... 

Athenaeum  and  Mechanics  Institute 
schools  of  Oakland,  Cal.,  and  began  on.rio'rt 

June  30  to  July  3.  Two  hundred  su 
his  practical  printmg  experience  in  teachers  and  others  inter- 

that  city  and  in  San  Francisco.  His  P"'‘“ng  tpacners  and  others  inter- 

-  1  j  ested  m  printing  education,  from  manv 

printing  experience  includes  service  .  ^  ,  f 

3s  mechanical  executive  of  a  news-  ^ 

paper  and  commercial  printing  plant,  ,  ^  i  ^  kP  tu 

j  •  •  ^  1  educational  problems  on  three  levels: 

^  and  several  years  m  printing  plant  .  ,  .-  i 

^  ■'  ^  ^  ^  junior,  senior  and  vocational  high 

m^a^men  .  school.  Symposia  were  held  on  lay- 

^  acquamtance  among  ^  composition,  presswork.  and 
members  of  mechanical  staffs  and  related  subjects  in  each  of  these  three 

business  office  executives  of  printmg  Questions  were  printed  in  the 

nrms.  general  program  for  discussion.  The 

stenographic  reports  of  all  discussions 

America  Has  Linotype  wm  be  printed  sometime  during  the 

next  school  year,  for  distribution  to 
The  S.  S.  America,  new  queen  of  the  the  members  of  the  Association  and 
American  merchant  marine,  which  others  interested  in  the  work. 

Industry  Represented 
Howard  N.  King,  Intertype  typo¬ 
graphic  counselor,  addressed  the 
teachers  on  “Layout — Its  Value  to  the 
Printing  Industry.” 

John  M.  Collins,  district  engineer 
for  the  American  Type  Founders  Sales 
Corporation  spoke  on  “School  Com¬ 
posing  Rooms.”  Mr.  Collins  pointed 
out  that  the  industry  is  suffering  from 
a  lack  of  good  foremen. 

C.  R.  Spicher,  Miehle  Printing  Press 
and  Manufacturing  Co.,  and  J.  Henry 
Holloway,  principal  of  the  New  York 
School  of  Printing  addressed  the 
teachers  on  “Teaching  Presswork.* 
and  “Teaching  Related  Subjects,”  re¬ 
spectively. 

Another  attraction  of  the  confer¬ 
ence  was  the  International  Printing 
Ink  Corporation’s  talking  movie. 
“Keeping  In  Touch.” 


Formal  Opening  of 
Post-Standard  Home  Is  Set 

For  August  16 

Syracuse,  Aug.  6  —  Formal  opening 
of  the  Syracuse  Post-Standard’s  new 
plant  will  take  place  on  Aug.  16, 

Jerome  D.  Bamum,  publisher,  an¬ 
nounced  today. 

At  that  time,  the  building  will  be 
thrown  open  to  thousands  of  Syra¬ 
cusans  and  residents  of  Central  and 
Northern  New  York  for  inspection. 

The  new  site  of  the  newspaper  is  a 
two-story  building  at  E.  Fayette 
Street  and  Montgomery  Street,  a  block 
away  from  the  paper’s  old  6-story 
building  in  S.  Warren  Street.  The 
building  extends  142  feet  in  E.  Fayette 
Street  and  95  feet  in  Montgomery 
Street.  The  site  was  formerly  owned 
and  occupied  by  the  Syractise  Journal, 
which  ceased  publication  in  July, 

1939. 

It  has  been  completely  modernized 
with  huge  amounts  of  new  equipment 
installed.  Although  the  newspaper 
moved  to  its  new  quarters  the  week¬ 
end  of  June  23,  formal  opening  has 
been  delayed  until  all  details  of  the  big 
reconstruction  job  have  been  com-  Wesley  Lantis  been  ordered  for  four  other  United 

pleted.  States  vessels — the  U.  S.  S.  California, 

To  Issue  Special  Edition  San  Francisco,  the  Ludlow  company’s  Oklahoma,  Albemarle,  and  Curtiss. 

The  ooening  ceremonies  will  be  the  headquarters  for  their  sales  district  Twenty-four  other  vessels  in  the 

T  ..  ...  _ _ •_  At-  -  _A_A__  TT_*A_J  C:«A_A__  XT _  _  T  1 _ X _ 

finale  of  a  week  of  special  activities, 
a  feature  of  which  will  be  the  publi¬ 
cation  of  a  special  edition.  “Tomor¬ 
row.” 

The  edition  will  comprise  six  sec¬ 
tions  which  will  be  published  over  a 
period  of  five  days.  On  Aug.  12  and 
13,  one  section  each  will  be  run  off  the 
press  with  the  regular  daily  edition. 

On  Aug.  14,  two  sections  will  be  pub¬ 
lished  with  the  two  remaining  sections 
issued  on  Aug.  15  and  Aug.  16,  the  final 
one  being  devoted  to  photographs  and 
stories  of  the  new  building  and  to 
commimication  in  general. 

All  historical  subjects  have  been 
tabooed  except  in  rare  instances.  The 
entire  edition  will  point  only  to  the 
future.  Other  sections  will  be  devoted 
to  industry,  homemaking,  business, 
country  life.  Another  section  will  be 


New  Home  of  Tucson  Newspapers 


AUGUST 
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ilereo  Practices 
iurveyed  by  ANPA 

New  Mechanical  Department 
Bulletin  Gives  Data  on 
200  Offices 

The  ANPA  Mechanical  Department, 
ff.  E.  Wines,  manager,  has  just  issued 
a  bulletin,  “Stereotyping  I^actices  of 
200  Offices,”  covering  11  questions  of 
stereotyping  procedure. 

Summaries  are  carried  below.  Where 
Per  cent,  1935”  appears,  it  is  a  com¬ 
parison  with  a  similar  study  made  in 
•Jiat  year. 

NfAT  Thickness 


Tkickness.  in. 

Niimber 

Per  cent 

.02* 

45 

22.5 

.030 

30 

15.0 

.0.32 

20 

10.0 

.024 

15 

7.5 

026 

13 

6.5 

.025 

11 

5.5 

.027 

10 

5.0 

0.31 

9 

4.5 

.0.34 

6 

3.0 

.035 

5 

2.5 

.029 

3 

1.5 

Others,  varions  or 

unknown 

33 

16.5 

Sidewise 
Shrinkage,  in. 

200 

Mat  Shrinkage 
Number 

100.0 

Per  cent 

!4 

47 

23.5 

9  16 

41 

20.5 

a 

H 

39 

19.5 

23 

11.5 

7  16 

12 

6.0 

31 

5 

2.5 

■A 

8 

4.0 

11  16 

8 

4.0 

Others,  various  or 

unknown 

17 

8.5 

200 

Moi.dino  Machines 

100.0 

Percent,  Percent, 


.Vo. 

1940 

1935 

193 

96.5 

98.5 

3 

1.5 

1.0 

2 

1.0 

.5 

2 

1.0 

200 

100.0 

loo.n 

Percent,  Percent, 


Vo. 

1940 

1935 

91 

45.5 

40.0 

40 

20.0 

10.8 

14 

7.0 

11 

5.5 

5 

2.5 

4 

2.0 

11.2 

4 

•2.0 

9.4 

4 

2.0 

4.4 

4 

2.0 

5.3 

3 

1.5 

3 

1.5 

17 

8.5 

18.9 

200 

100.0 

100.0 

TyiHi. 

Roller 

Direct 

^th 

-Vo  molding 


Tyi>e. 

^rccKr,  ct»rk.  hoard 
J^orlt  anti  Iioard 
Cork  and  steel 
Creeper,  cork,  steel 
Cork,  Iniard,  newsprint 
felt  and  cork 
Creeper,  cork,  felt 
Cirk.  felt,  Itoard 
Cork  and  crreeper 
^wk,  steel,  felt 
Creeper,  steel 
withers  or  unknown 


The  steel  plate  for  molding  has  ctune  into 
j'C  since  1935.  Of  the  200  offices  re|>orting, 
f  or  16.0  per  cent,  use  a  steel  plate  in  corn- 
nation  with  various  other  molding  materials, 
w  ,  Metal  Heatinu 

‘ietm»d  or  p  f  ]>  (^ 

1940  19.Vs 

nl.  114  57.0  52.7 

56  28.0  21.4 

r',  18  9.0  10..5 

m  1  7  .5.5  10..5 

01  ami  ga'i  1  .5  1.8 

Wectric  and  oil  1  5 

Hectnc  and  Ras  1  ^5  1.3 

nknown  ■>  in  99 


U  t  .  1  .“sers,  54,  or  27.0  per  cent  of 

Mai  re^rting,  use  immersion  gas  heaters, 
compared  with  17.4  per  cent  in  1935. 
V'acui'm  Hacks 

V.,  Number  Per  cent 


n.  ..  200  100.0 

'VICINAL  llAT.FTOMFS  ON  PRES» 

IV  Xumher  Per  cent 

TV  "9'  >''«■  174  87.0 

«<^-ionally  ’5  "^0 

Cnknown  4  2q 


lUU.U 

Heads  Carolina  Printers 

w.  M.  Pugh  of  Chapel  Hill,  N.  C., 
was  re-elected  president  of  the  North 
at  ^^ster  Printers’  Association 
rpci"f  business  session  of  the 
nt  annual  convention  at  the  Ocean 
rrace  Hotel.  Other  officers  elected 
•jere:  Vice-presidents,  Sam  Alford  of 
n  erMn,  R.  B.  Carmichael  of  Win- 
i  E.  LitUe  of  Wil- 

i  Fred  Plexico  of  Char- 

Wrrr.’  and  treasurer,  G.  A. 

.  ««>re,  Jr.,  of  Raleigh. 


Buying  Ambulance 

All  Canadian  members  of  the  Inter¬ 
national  Typographical  Union  have 
been  asked  to  contribute  $1  towards 
providing  the  Red  Cross  with  a  fully 
equipped  ambulance,  John  A.  Kelly, 
Toronto,  secretary  of  the  Union,  an¬ 
nounced.  The  ambulance  will  cost 
approximately  $1,700. 

Houston  Post 
Expands  Plant 

All  Departments  Are  Being 
Revised  and  Enlarged, 

New  Equipment  Ordered 

The  Houston  Post,  published  by  the 
Houston  Printing  Corporation,  will 
have  one  of  the  largest  and  finest 
equipped  plants  in  the  country  when 
a  general  remodeling,  improvement 
and  expansion  program  is  completed 
within  the  next  few  months. 

The  program  calls  for  a  revision  and 
enlargement  of  all  departments  and 
the  installation  of  larger  capacity 
equipment  in  the  press  and  composing 
rooms  apd  engraving,  stereotyping  and 
photographic  departments. 

Construction  was  begun  last  August 
on  a  two-story  annex  atop  an  existing 
one-story  wing  at  the  rear  of  the  pub¬ 
lishing  plant,  located  at  Polk  Avenue 
and  Dowling  Street. 

The  annex.  61x110  feet  in  size,  pro¬ 
vides  an  additional  13,420  square  feet 
of  floor  space  required  for  the  expan¬ 
sion  of  the  mechanical,  circulation, 
advertising,  engraving,  photographic 
and  editorial  departments. 

Composing  Room  Moved 

The  composing  room  has  already 
been  moved  to  larger  quarters  in  the 
new  annex  and  work  is  going  forward 
now  in  the  pressroom  and  stereotyping 
departments. 

improvements  in  the  composing 
room  included  the  addition  of  new 
equipment,  fluorescent  daylight  illum¬ 
ination,  a  monitor  roof  the  entire 
length  of  the  department,  dining  and 
wash  rooms  for  the  employes  and 
seven  large  ventilating  fans. 

The  national  and  local  display  and 
classified  advertising  departments 
have  been  moved  into  more  spacious 
and  remodeled  quarters  on  the  second 
floor.  New  and  larger  facilities  for 
the  circulation  and  insurance  depart¬ 
ments  have  also  been  provided. 

Plans  call  for  the  installation  of  the 
latest  and  finest  types  of  equipment 
in  the  engraving  and  photographic  de¬ 
partments.  These  departments  will 
occupy  enlarged  and  remodeled  quar¬ 
ters  in  the  fourth  floor  penthouse. 

A  photographic  studio  is  planned  in 
connection  with  the  editorial  room. 

A.  C.  Finn  is  the  architect  for  the 
annex  and  expansion  program.  E. 
Lee  Bond  is  the  general  contractor. 

Conforming  in  design  and  construc¬ 
tion  with  the  three-story  and  pent¬ 
house  main  building,  which  fronts  100 
feet  on  Polk  and  151  feet  on  Dowling, 
the  annex  has  a"  steel  and  concrete 
frame.  It  is  faced  with  brick  and 
trimmed  in  stone. 

The  annex,  like  the  main  building, 
is  completely  fireproof. 

The  provision  of  a  new  stairway, 
opening  off  Dowling  (the  main  en¬ 
trance  fronts  on  Polk),  affords  an  ad¬ 
ditional  entrance  to  the  circulation 
and  mechanical  departments. 

King  Plans  Trip 

Howard  N.  King,  typographic  con¬ 
sultant  for  Intertype  Corporation,  will 
address  craftsmen  and  advertising 
clubs  in  Iowa,  Kansas,  Nebraska,  and 
Missoiu*!  during  September. 


N.  Y.  Daily  News 
Replacing  Units 

16  Goss  High-Speed  Machines 

Being  Installed  in  Manhattan, 
Brooklyn  Plants 

The  New  York  Daily  News,  largest 
circulation  newspaper  in  the  country, 
in  June  took  another  step  in  its  long- 
range  program,  started  in  1932,  to  re¬ 
place  old  presses  with  high-speed 
units  in  both  its  Manhattan  and 
Brooklyn  plants. 

In  the  Manhattan  plant,  where  work 
still  is  under  way,  the  News  is  in¬ 
stalling  nine  high-speed  Goss  black- 
and-white  units  in  place  of  as  many 
old  units  and  also  is  adding  two  fold¬ 
ers.  When  work  is  completed,  32  of 
the  Manhattan  plant’s  52  units  will  be 
of  the  high-speed  type. 

Plant  Tours  Discontinued 

In  the  Brooklyn  plant,  where  instal¬ 
lation  was  completed  the  latter  part 
of  last  month,  the  News  replaced  as 
many  units  with  seven  high-speed 
Goss’  and  one  pair  of  folders.  This 
work  completed  the  News’  program 
in  its  Brooklyn  plant  with  all  37  units 
being  high-speed  units. 

ITU-PNPA  Conference 

Group  Fails  to  Agree  on 
Apprentice  Standards 

Bedford,  Pa.,  Aug.  6  — An  attempt 
here  yesterday  by  representatives  of 
the  International  Typographical  Un¬ 
ion  and  the  Pennsylvania  Newspaper 
Publishers’  Association  to  establish 
state-wide  standards  for  apprentice¬ 
ships  of  mechanical  workers  in  news¬ 
paper  plants,  resulted  in  continuation 
of  the  problem,  as  representatives  at 
the  conference  were  unable  to  agree 
on  certain  points. 

David  J.  Winkworth,  associate  man¬ 
ager  of  the  PNPA,  and  one  of  the 
publisher  representatives  at  the  meet¬ 
ing,  said  that  one  of  the  points  on 
which  agreement  could  not  be 
reached  was  the  ITU’s  demand  that 
apprentices  spend  five  years  in  news¬ 
paper  shops  before  learning  the  key¬ 
board  machine. 

Completing  Building 

The  building  for  the  Camelot  Pub¬ 
lishing  Company,  being  erected  on 
Monroe  Street,  Wytheville,  Va.,  by  I 
Nathaniel  Pendleton  is  nearing  com¬ 
pletion.  Modern  machinery  will  be 
installed  soon.  The  Camelot  Publish¬ 
ing  Company,  of  the  Woodyard  news¬ 
paper  interests,  recently  acquired  the 
Wythe  County  News. 


Picture . 
Boom  j 


Timely  local  and  wire  photos  are  boom¬ 
ing  .  .  .  boosting  circulation.  Print  full 
pages  or  weekly  supplements  by  offset. 
Eliminate  the  cost  of  engravings,  mats 
and  stereos.  ATF-Webendorfer  web  off¬ 
set  presses  are  specialized  to  meet  your 
requirements.  Three  standard  sheet  fed 
models  to  give  you  high-speed  quality 
production . . .  for  less  money.  Ask  your 
ATF  Salesman  for  details,  or  write 

American  Type  Founders 

Offset  Division  •  Mount  Vernon,  N.  Y. 


W.  F.  Wood  Dies 

Brother  of  Henry  A.  Wise  Wood 
Succumbs  In  New  York 

Washington  Fernando  Wood,  70,  a 
director  in  the  sales  department  of 
the  Wood  Newspaper  Machinery  Cor¬ 
poration.  New  York,  died  Aug.  5  in 
his  apartment  in  the  Hotel  Ansonia 
New  York,  after  a  two-year  illness. 

He  was  a  brother  of  the  late  Henry 
A.  Wise  Wood,  inventor  of  press  and 
stereotyping  equipment;  Benjamin 
Wood,  manufacturer  of  newspaper  dry 
mats  and  of  Otis  Fenner  Wood,  who 
established  the  Otis  F.  Wood  News¬ 
paper  Syndicate. 

Mr.  Wood  joined  the  Wood  News¬ 
paper  Machinery  Corporation  in  the 
1920s  after  returning  to  this  country 
from  London,  where  he  had  been  since 
the  turn  of  the  century  and  where  he 
was  with  the  Linotype  Company  of 
London.  He  was  also  a  governor  of 
the  American  Club  of  London. 

Mr.  Wood’s  forbears  included  two 
revolutionary  war  captains  of  the  Con¬ 
tinental  Army,  and  his  grandfather, 
Benjamin  Wood,  married  Rebecca 
Lehman,  a  granddaughter  of  a  gen¬ 
eral  of  Frederick  the  Great  of  Prussia. 

His  father,  Fernando,  was  Mayor  of 
New  York  in  1855-58  and  1860-62. 
The  elder  Wood,  who  helped  to  estab¬ 
lish  Central  Park,  also  served  in  the 
House  of  Representatives,  and  in  1877 
became  Democratic  majority  leader 
and  chairman  of  the  House  Ways  and 
Means  Committee. 

Mr.  Wood’s  wife  survives. 

Henry  E.  Warren 

Henry  E.  Warren,  59,  veteran  stereo¬ 
typer  of  the  Buffalo  Evening  News 
and  a  member  of  the  daily’s  staff  for 
30  years,  died  recently  at  his  home 
there. 
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BLANKETS 
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WRITE  FOR 
SAMPLES  AND  PRICES 


TINGUE,  BROWN  &  CO. 

NEW  YORK 

CHICAGO  LOS  ANGELES 


Ventura  (lai.)  Mar-rree  press  uccupies  :!  :i;: 

New,  Modern  Home  Costing  $32,000 

ti(!ng  and  editorial, 

MOVING  into  its  third  home  in  15  U.  P.  news  to  the  Santa  Paula  paper,  counter-clock- 

years,  the  Ventura  (Cal.)  County  and  the  exchange  of  county  news  be-  wise  in  one  easy 
Star-Free  Press  began  publishing  on  tween  the  two  pap)ers.  swing  through  every 

July  29  in  a  new  $32,000  building  con-  The  largest  open  area  in  the  build-  production  step, 
structed  exactly  to  its  needs.  The  ing  is  occupied  by  the  well-lighted 
moving  job  from  the  former  plant  at  composing  room  and  stereotype  de- 
53  No.  Oak  Street  to  the  new  home  partment,  43  by  65  feet.  This  is 
three  blocks  away  at  567  E.  Santa  located  directly  back  of  the  editorial 
Clara  Street,  was  accomplished  over  department,  along  the  east  side  of  the 
the  week  end,  between  the  Saturday  building,  and  extending  to  the  back 
and  Monday  editions.  wall.  Ten  large  factory-type  windows 

The  plant  is  a  factory-type  building,  along  two  walls  give  ample  natural 
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served  the  65th  anniversary  of  the 
founding  of  the  Free  Press.  The  new 
building  is  diagonally  across  the  street 
from  the  20  by  75-foot  building  in 
which  the  Star  was  established  in 
1925.  The  former  office  on  Oak  Street 
supplemented  where  occupied  since  August,  1927. 


Karch  to  Cincinnati 

Rochester  Man  Appointed 
Printing  School  Principal 
R.  Randolph  Karch,  technical  super¬ 
visor  of  the  publishing  and  printing 
department  at  Rochester,  N.  Y,  Ath- 
enaevun  and  Mechanics  Institute  has 
resigned  his  post  to  become  principal 
of  Printing  Vocational  High  ^hool  in 
Cincinnati. 

He  left  the  Rochester  institutior. 
Aug.  1  to  assume  leadership  of  one  of 
The  appointment  of  C.  D.  Proctor  the  two  secondary  schools  in  the  coun- 

_ _ _  _ 7  —  fhe  as  manager  of  the  sales  development  try  devoted  entirely  to  printing  and 

press  and  paper  storage  room,  in  which  department  of  American  Type  Found-  its  allied  trades,  Byron  O.  Culver,  de- 
■  ■  ’  _  rows  of  ers,  Inc.,  has  partment  head,  said, 

benches  for  carriers  to  work  at,  lead-  been  announced  Widely  known  in  the  printing  field 

ing  in  an  L  shape  from  a  side  door  to  by  Frederick  C.  as  an  author  and  educator,  Kardi 

>  to  within  a  few  feet  Heitkamp,  vice-  |||jH  helped  organize  the  three-year-old 

of  the  press,  this  room  is  39  by  52  president  in  vS  publishing  and  printing  course  at 

feet  in  size.  charge  of  sales.  Mechanics  Institute.  Previously  he 

The  circulation  manager’s  office  is  Mr.  Proctor  will  Hip  %  J  taught  at  Arsenal  High  School.  Pitts- 

so  located  that  from  his  desk  he  can  fill  the  vacancy  M  burgh;  Dyer  Intermediate  School 

look  through  windows  at  the  door  in  ATF's  staff  ■  Cincinnati,  and  Steubenville,  0.,  junior 

where  the  boys  enter  the  building,  caused  by  the  high  school.  He  is  a  graduate  of  the 

resignation  of  University  of  Pittsburgh. 


Architect's  sketch  of  the  new  home  of  the  Ventura  (Cal.)  Star-Free  Press,  recently 

occupied. 

82  feet  by  108  feet,  so  arranged  that  light,  which  is 
copy  from  editorial  and  advertising  needed  by  fluorescent  lights, 

departments  moves  in  direct,  short  Four  of  the  five  Linotypes  in  use  in 

lines  through  each  of  the  production  the  old  plant  were  moved  to  the  new 

steps,  with  the  completed  paper  finally  home,  plus  an  Intertype  mixer,  G2SM. 
emerging  from  the  press  folder  almost  with  quadder  and  Mohr  saw,  which 
in  the  laps  of  the  carriers.  had  been  in  use  in  Santa  Ana. 

Coincident  with  the  moving,  the  On  the  west  side  of  the  building,  in 
Star-Free  Press  changed  over  to  a  a  corresponding  position  to  the  com- 
32-page  Hoe  press,  in  two  16-page  posing  and  stereotype  rooms,  is  1 

units,  which  gives  it  a  21-inch  col-  1  .  .  _ 

umn,  as  compared  with  the  20-inch  also  are_  placed  two  long 
column  printed  by  the  former  20-page 
Goss  press.  The  new  press  was  in¬ 
stalled  and  in  running  order  before  the  the  driveway 
moving  date,  simplifying  the  task  of 
getting  equipment  in  place  and  in 
operation  without  missing  a  deadline. 

Owned  by  John  P.  Scripps 
The  Star-Free  Press  is  one  of  the 

John  P  Scripps  chain,  -nie  new  press  the  entire  row  of  benches, 

formerly  was  used  by  the  Santa  Arm  ^  steps  to  the  press  room,  Harold  Kathman 

(Cal.)  Jourtuilf  another  paper  in  the  business  office  and  file  vaults,  who  is  retiring, 

group  with  its  sale  to  the  Santa  Ana  Offices  are  finished  in  various  light  at  least  tem- 

Register.  The  Goss  which  the  Ven-  shades,  with  ample  built-in  porarily,  from 

tura  paper  has  replaced,  and  some  of  shriving  and  work  areas  where  business  in  or- 

the  papers  other  mechanical  equip-  needed.  Large  windows  and  a  sky-  der  to  undertake  literary  work.  Mr.  national  A 
ment.  will  be  shipped  to  the  Redding  over  the  business  office  provide  Kathman  has  realized  the  ambition  of  Craftsmen, 

(Cal.)  Record,  another  imit  in  the  daylight  illumination.  many  in  the  graphic  arts  by  acquiring 

The  facade  presents  a  dignified  ap-  a  farm  at  Preston,  Md.,  where  he  will  I 

Business,  advertising  and  editorial  pearance  to  the  street,  the  lower  por-  make  his  headquarters.  KOy  LCC 

offices  are  grouped  along  the  front  of  tion  of  the  building  being  faced  with  Mr.  Proctor  goes  to  ATF  from  the  Omaha 

the  building,  occupying  space  roughly  Roman  brick,  with  glass  faced  with  American  Sales  Book  Company  where  ■  » 

a  third  of  the  way  back.  The  public  both  sides  of  the  entrance.  Over  has  been  promotion  manager  since  ^  Auto 
lobby  and  entrance  are  at  the  center,  the  long  row  of  windows  is  a  narrow  1933.  His  previous  experience  in—  Ray  G.  . 

and  to  the  left  are  the  offices  of  Harry  canopy,  18  inches  wide,  across  the  eludes  six  years  with  the  Remington-  perintende 

Green,  business  manager,  and  the  ad-  entire  front  of  the  building,  designed  Rand  Comnany  as  general  promotion  World-Hei 
vertising  and  circulation  managers,  to  reduce  the  glare  of  direct  sunlight  manager  and  chairman  of  the  sales  in  newspa 
Against  the  back  wall  of  the  lobby  is  through  the  windows.  Above  the  can-  planning  committee,  as  well  as  a  year  killed  in 
the  bound-volume  vault.  At  the  right  opy  the  building  is  finished  in  a  neu-  gg  gales  manager  of  the  Buffalo  Broad-  lumbus,  : 
of  the  entrance  is  the  editorial  room,  tral  concrete,  with  large  metal  letters  casting  Company.  His  appointment  while  enr 
and  beyond  that  the  office  of  Roy  reading  “Star  Free  Press”  standing  out  ^vith  ATF  was  effective  as  of  Aug.  1.  with  his  f 
Pinkerton,  editor.  The  morgue  is  several  inches  from  the  front,  and  a  tion. 

located  in  an  alcove  off  the  editorial  clock  dial  in  the  exact  center  under  Mrs.  Le 

department,  and  back  of  Pinkerton’s  them.  At  night  lights  placed  in  the  NgW  f  AlAr  Raa|(  suffered  r 

office,  the  entire  news  room  area  being  top  surface  of  the  canopy  illuminate  VVIVI  i/vvn 

in  an  L  shape  with  the  longest  dimen-  the  letters  from  below.  Morrill  Ink  Company  recently  is-  After  v 

sions  approximately  30  by  30  feet.  A  The  structure  is  placed  on  two  lots,  sued  a  booklet,  the  Colorater.  Com-  Sentinel  a 
short  hall  leads  from  the  editorial  with  a  total  of  100  feet  frontage.  A  prising  seven  distinct  sections,  each  signed  to 
room  to  the  composing  room,  with  the  wide  driveway  extends  along  the  west  deals  with  a  distinct  type  of  ink,  made  Milwaukei 
men’s  and  women’s  toilets  on  the  side,  with  built-in  racks  for  carriers’  for  a  specific  purpose,  and  shown  on  was  chos« 
right,  and  a  teletype  room  and  a  bicycles.  One  lot  is  150  feet  deep,  and  the  kind  of  stock  for  which  it  is  best  terms,  bu 
telephone  room  on  the  left.  The  two  the  other  200  feet,  with  the  additional  adapted.  Instead  of  the  usual  method  become  o 
United  Press  printers  in  the  teletype  space  in  the  rear  providing  9,000  feet  used  for  showing  color,  Morrill  re-  dent  of  t 
room  feed  copy  directly  into  the  edi-  of  parking  area.  alizing  that  color  is  seldom  used  alone,  held  that 

torial  room  through  slots  in  the  wall.  Harold  E.  Burket,  Ventura  archi-  has  employed  the  use  of  a  No.  5  grey,  advanced 

The  phone  room  has  two  telephones,  tect,  designed  the  building,  following  and  black  on  each  page  of  the  main  business  n 
one  a  direct  line  to  the  Santa  Paula  technical  suggestions  by  Pinkerton  color  section.  They  also  show  each  superinter 
(Cal.)  Chronicle,  another  of  the  and  Green.  color  in  solid,  in  half  and  in  quarter  the  Worl 

Scripps  group.  This  is  used  to  relay  On  June  15  the  Star-Free  Press  ob-  tone.  years  ago 
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ATF  Purchases 
Engraving  Firm 

Acquires  Research  Laboratories 
OF  Dr.  LeRoy  Who  Becomes 

Research  Director 

The  acquisition  by  American  Type 
Founders,  Inc.,  of  the  International 
Photographic  Research  Laboratories, 
Vew  York, 
narks  the  entry 
of  ATF  into  the 
ield  of  newspa¬ 
per  engraving 
equipment,  as 
well  as  that  of 
research  and  de¬ 
velopment  in 
multi  -  color  re¬ 
production  for 
letterpress,  off¬ 
set  and  gravure. 

Dr.  Adrian  Le¬ 
Roy,  head  of  the  Dr.  Adrian  LeRoy 
Laboratories, 

.has  been  appointed  director  of  re¬ 
search  for  ATT,  according  to  the  an¬ 
nouncement  made  by  President 
Thomas  Roy  Jones,  and  a  special  re¬ 
search  department  will  be  established 
at  the  company’s  plant  at  Elizabeth 
for  his  use. 


Dr.  LeRoy  is  well-known  in  the 
newspaper  field  as  the  inventor  of  the 
Lectrocut  process  of  making  zinc 
plates  by  electrolysis  which  came  out 
some  three  years  ago  and  has  been 
widely  adopted  both  in  this  country 
and  abroad.  More  recently,  in  March 
of  this  year.  Dr.  LeRoy  put  on  the 
niarket  the  Elngrav-0-Type  one-man 
engraving  unit.  This  is  the  first  unit 
of  this  kind  wherein  each  step  in  the 
nianufacture  of  zinc  plates  for  news¬ 
paper  illustration  is  electrically  timed 
and  controlled  so  that  scientific  pre¬ 
cision  is  substituted  for  individual 
judgment. 

^le  Engrav-O-Type  unit  has  re¬ 
ceived  a  favorable  reception.  In  the 
past  four  months,  according  to  ATF, 
some  39  units  have  been  installed  in 
newspaper  plants  throughout  the 
country.  Among  the  papers  that  have 
adopted  the  process  are  the  Cass 
County  Pioneer,  Walker,  Minn.; 
Rochester  (Mich.)  Clarion;  Charlottes- 
^  (Va.)  Daily  Progress;  Portage 
iwis.)  Daily  Register;  Geneva  (O.) 

Press;  and  the  Herald-Telegratn 
ft  Chippewa  Falls,  Wis. 

■  ^  LeRoy  is  also  widely  recognized 
m  the  graphic  arts  for  his  work  in  3 
®  4-rolor  process  reproduction, 
•■^ong  his  inventions  in  this  field  are 
’tie  Urochrome  One-Shot  Color  Cam- 
era  y  which  a  3-color  separation  can 
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be  made  with  one  exposure,  the  Lec- 
tro  Offset  Color  Camera  and  four  dif¬ 
ferent  types  of  densitometers.  These 
products,  as  well  as  the  Engrav-O- 
Type  unit,  will  hereafter  be  distrib¬ 
uted  through  ATF. 

As  a  result  of  his  work  in  color  re¬ 
search,  Dr.  LeRoy  has  developed  what 
is  known  as  the  LeRoy  color  control 
system  based  upon  a  scientific  analy¬ 
sis  of  the  properties  of  light  and  color 
and  upon  the  invention  of  precision 
instruments  for  checking  the  manu¬ 
facture  of  3  and  4-color  process  plates 
at  every  step  of  production. 

Hoe  Reports  Profit 

Company  Made  $104,847  In 
Second  Quarter 

R.  Hoe  &  Co.,  Inc.,  has  reported  for 
the  quarter  ended  June  30  a  net  profit 
of  $104,847  after  all  charges,  including 
interest,  but  before  income  and  excess 
profits  taxes  and  excluding  extraordi¬ 
nary  income.  This  compares  with  a 
net  profit  of  $5,652  in  the  previous 
quarter  and  a  net  loss  of  $74,377  in 
the  June  quarter  of  1939. 

For  the  nine  months  ended  June  30 
net  profit  from  operations  totaled 
$69,215,  as  against  a  net  loss  of  $281,- 
427  for  the  like  period  of  last  year. 

Unfilled  orders  at  the  present  time 
amount  to  nearly  $3,000,000  against 
$660,000  a  year  ago. 

Harry  M.  Tillinghast,  president, 
states  that  the  company  continues  to 
enjoy  a  rising  trend  of  business  with 
all  divisions  participating  in  the  im¬ 
provement.  Press  shipments  showed 
a  particularly  sharp  gaiil  in  the  June 
quarter,  he  said,  being  the  best  since 
I  1937.  Mr.  Tillinghast  added  that  the 
outlook  continues  favorable. 


Patriotic  Logotypes 

The  rising  tide  of  patriotic  feeling 
sweeping  the  country  which  has  al¬ 
ready  affected  designers  of  fashion 
jewelry,  women’s  clothes  and  hats 
and  many  novelty  lines  is  being 
strongly  felt  in  the  graphic  arts.  Due 
to  the  many  inquiries  received  for 
patriotic  logotypes,  American  Type 
Founders  has  just  issued  a  new  speci¬ 
men  folder  of  national  emblems,  of¬ 
fering  a  wide  selection  of  flags  and 
shields  in  one  and  two  colors,  to¬ 
gether  with  a  galaxy  of  stars  and  a 
whole  line  of  American  eagles. 

Adds  6  Intertypes 

W.  R.  Hearst’s  New  York  Evening 
Journal  and  American  has  ordered  six 
streamlined  Intertype  machines.  Four 
of  the  new  machines  are  four-maga¬ 
zine  mixers,  two  of  which  are  pro¬ 
vided  with  side  units,  and  two  are 
four-magazine  non-mixers. 


Experience  With 
New  Lamps  Told 

continued  from  page  30 

of  the  reflector  will  permit.  Consid¬ 
ering  the  minimum  distance  at  which 
an  arc  can  be  safely  operated  without 
overheating  the  negative,  it  can  be 
seen  what  a  saving  in  printing  time  is 
possible  if  this  distance  can  be  divided 
by  4,  dividing  the  printing  time  by  16. 

In  power  consumption,  the  saving 
over  arc  operation  is  indeed  a  con¬ 
siderable  amount.  An  arc  lamp  of 
suitable  size  will  consume  power  at 
the  rate  of  about  7,700  watts,  as  against 
about  1,800  watts  at  60%  power  factor 
for  the  mercury  lamp.  Figure  this  on 
a  yearly  basis,  and  it  will  be  real 
dollars.  The  cost  of  tube  replacement 
(list  price  $9.00)  will  not  prove  a 
serious  item  when  balanced  against 
power  and  carbon  costs  and  the  other 
advantages  already  mentioned. 

The  reflectors  used  are  designed  to 
give  maximum  efficiency  (approx¬ 
imately  85%)  at  any  distance  from  30 
inches  down  to  6  inches  from  the 
negative.  Visual  observation  will  in¬ 
dicate  greater  brilliancy  of  the  arc, 
but  printing  time  with  the  mercury 
lamp  is  actually  shorter  due  to  the 
higher  actinic  value  of  the  latter. 

About  the  only  trouble  in  maintain¬ 
ing  these  lamps  is  the  necessity  of  re¬ 
moving  a  deposit  which  coats  the  tube 
and  water  jacket.  This  is,  no  doubt, 
caused  by  solid  particles  in  the  water 
coming  in  contact  with  the  hot  glass. 
It  may,  however,  be  caused  by  elec¬ 
trolysis.  While  this  difficulty  is  more 
pronoimced  when  the  water  is  re¬ 
circulated,  we  have  installed  quartz 
filters  which  greatly  reduce  the  trou¬ 
ble. 


As  this  lamp  has  been  on  the  market 
a  relatively  short  time,  its  full  value 
to  the  printing  industry  cannot  safely 
be  predicted,  but  there  is  every  reason 
to  believe  that  it  will  find  various  ap¬ 
plications.  For  color  work,  it  will 
have  little  or  no  value  because  of  the 
absence  of  some  colors  of  the  spec¬ 
trum,  a  natural  characteristic  of  mer¬ 
cury  lamps  in  general. 

Buys  Tubular  Press 

Lawton  (Okla.)  Constitution 
Replaces  Flatbed 

To  keep  pace  with  the  needs  of  a 
/growing  community,  the  Lawton 
(Okla.)  Constitution  has  purchased 
the  16- page  Duplex  tubular  press  and 
stereotyping  equipment  of  the  Black- 
well  Tribune,  which  was  recently  pur¬ 
chased  by  the  Blackwell  Journal. 
The  new  equipment  will  replace 
Duplex  flatbed  in  the  Constitution 
shop. 

The  installation  of  the  tubular  press 
follows  other  improvements  made  in 
recent  months,  including  installation 
of  a  complete  photo-engraving  de¬ 
partment. 

The  Constitution  is  owned  and  pub¬ 
lished  by  Fred  B.  Shepler  and  Ned 
Shepler. 

The  paper  has  been  owned  by  the 
Shepler  family  since  1910. 

Intertype  Net  Up 

The  Intertype  Corporation,  New 
York,  has  reported  net  earnings  of 
$34,7M.77  for  the  three  months  end¬ 
ing  June  30  1940,  as  compared  with 
a  net  of  $5,702.15  for  the  same  period 
in  1939.  For  the  six  months  ending 
June  30,  net  earnings  were  $89,848.91 
as  compared  with  $48,688.43  in  1939. 


This  Ad 


Mectionical  Eqaipiwnt  For  Solo 

(;ONSOLIDATION  PLACES  ON  MARKET 
AT  SACRIFICE  SALE  IMMEDIATELY — 
16-Page  Duplex  tubular  newspaper  press, 
complete  with  color  fountains,  tuble  plate 
router,  stereo  equipment,  2  model  14*s, 
2  model  8*8,  triirk.s,  chases,  type  cabinets, 
etc. 

Phil.  McMullen  Blackwell,  Oklahoma 


-  WHEN  FRIENDLY 
STEREOTYPERS  GET  TOGETHER 

mailman  who  went 
t  ®  hiking  trip,  stereotyp- 

^  ers  on  vacation  are  likely  to 

/ J  ■'I  I  \  drop  into  other  stereotype  plants 

I  j  |j  ®  friendly  chat  and  compari- 

\ _  I  ^  son  of  notes.  One  or  the  other 

.  ^  pretty  sure  to  enthuse  about 

i  Lm  ^\\  jiv  ihe  speed  and  smooth  operation 


mailman  who  went 
r  ®  hiking  trip,  stereotyp- 

^  ers  on  vacation  are  likely  to 

/ J  ■'I  I  \  drop  into  other  stereotype  plants 

I  j  |j  ®  friendly  chat  and  compari- 

\ _  I  ^  son  of  notes.  One  or  the  other 

is  pretty  sure  to  enthuse  about 
ip  ^  speed  and  smooth  operation 

Wl  /^L.  I  aS  **  getting  from  Certified  Mats 

^  A//  w  i  ^  —and  so  another  Certified  user 

"  W'  '  INr  is  in  the  making. 

Ito  DRY  MAT  CORPORATION,  9 .  Rockafallcr  Plata,  Oapt.  P,  New  York,  N.Y.' 


Did  This 

‘Press,  linotypes  and  other  equipment  in 
our  classified  ad  carried  in  your  columns 
has  all  been  sold.  Please  kill  remaining 
insertions.” 

BLACKWELL  (Okla.)  DAILY  JOURNAL 
(Signed)  Phil  McMullen 


CLASSIFIED  DEPARTMENT 

Edititr  &  Publisher 


TimeH  Builflin; 


New  York,  N.  Y. 


EDITOR  &  PUBLISHER 


More  Proof  of  Wood  Press 

DURABILITY 

at  High  Operating  Speeds 


,  1.940 

juiv 
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Toe 

tben 


IZs  «»*”  •'  e^penee  o\*"Jeal  vea«;, 

.  j  Y>o  aeveTv  tells  ®® 

«e  P”^°t  100®  l“*"^e  oi 

DoT8Ja>i®»  practi 

pxeeses  xega^*^®’  vouTB, 

Wn4  Si"'”'”  ' 


Another  letter  on  this 
same  subject,  referring  to 
13-year-old  Wood  Presses, 
says:  “Today  these  presses 
are  producing  about  ^2,000 
copies  per  hour  and  are 
running  like  a  watch.” 


Only  one  high-speed  press  offers  time -proved 
DURABILITY  .  .  ,  the  Wood  Steel  Press 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 


PLAINFIELD,  NEW  .lERSEY 


NEW  YORK  OFFICE:  501  FIFTH  AVENUE 


POR  august  10,  1940 


,  .  .  .  .  .  ■(id.i^etthina  ■H^encie6  .  .  . 


Guide  to  Robinson- 
Potmon  Law  Issued 


DEL  MONTE  ADS 


New  Advertising 


Del  Monte  pineapple  advertising  AcCOUIltS  Listed 
will  appear  in  the  American  Weekly  rp*  f  it  •  ri 


Publication  of  a  “Robinson-Patman  beginning  Aug.  25  and  This  Week 
Guide  Book  containing  explanations  starting  Sept  8.  Am^  were  announced  this  week 


The  following  new  advertising  ac- 


Among  Advertising 
Folk 

continued  from  page  9 


n  layman’s  language  of  all  of  the  im-  copy  will  run  1,000  lines  with  full  ^ 

portent  rules  laid  down  by  the  Federal  pages  being  used  in  This  Week.  No  Standard  Advertising  Register^ 


1  r  1  1  J  i  ii..  Chap  Stick  Co.,  I.ynchburff,  Va.—  .  .v...  „  - 

Trade  Commission  m  settled  and  pend-  further  releases  are  planned  at  this  chap  Stick”— Lynn  Baker  Co.,  New  York  Inc.,  Chicago 


magazine,  has  resigned  to  join  the 
merchandising  staff  of  Leo  Burnett, 


ing  cases  under  this  complex  business  time,  it  was  stated  at  the  San  Fran-  city — using  magazii 
bw  has  been  announced  by  the  cisco  offices  of  McCann-Erickson  Co.  papers  and  sampling 
.ijnerican  Institute  of  Food  Distribu-  ■ 

•jon,  Inc.,  New  York  City.  PIqII  NeW  Apt.  Ad  Arthur  CrX  ’  Se?v 


City-using  magazines,  trade  papers,  farm  TruMAN  StEINKO  who  was  ad- 


•jon,  Inc.,  New  York  City.  Plan  New  Apt.  Ad 

^lis  is  one  of  the  first  attempts  to  i  j  i  • 

chart  the  full  meaning  of  the  law,  ac-  JJriV©  in  irilllaaelpnia 


Craftint  Mfg.  Co.,  210  St.  Clair  .Ave.,  X.  vertising  manager,  Leonard  division, 
W’.,  Cleveland,  Ohio — “.Artists  Material” —  Nash  -  Kelvinator  Corporation,  has 


Arthur  Crosby  Service,  Inc.,  Xew  York  City  joined  the  Jam  Handy  Organization 
Benjamin  landsman,  A<xt.  Exec.— using  ^  writer  of  Specialty  Selling  and 


cording  to  the  Food  Institute’s  an-  Philadelphia,  Aug.  5— High  praise  Flick  Shirt  Co..  2044  Lincoln  Pk..  West,  pictures  and  slidetilms. 
nouncement.  In  the  four  years  m  £qj.  newspaper  medium  was  ex-  Chicago,  Ill.  —  “Flick  Collars”  —  Stack-Gobie  ■ 

which  the  law  has  been  in  effect,  the  pressed  in  a  statement  issued  Aug.  3  Adv.  Agency,  Chicago.  Ill. —using  newspa-  AllSWeiS  Used  Co 
Federal  Trade  Commission  has  indi-  £jy  jQjm  e.  Binns,  chairman  of  the  umnd  Fond  Products  Co  lOth  &  1 9  (100  IV/TilAcs 

ated  its  stand  on  almost  every  ques-  advertising  committee  of  the  Apart-  Diamond.  Phila.,  Pa.— “Cream  wi’pt  Salad  12,000  MllGS 

tion  of  proper  procedure  under  the  nient  Owners  and  Managers  Associa-  Dressing”— Albert  H.  Dorsey  Adv.  Agency,  Boston,  Mass.,  Aug.  5 — Th( 
law,”  stated  Grant  Gore,  editor  of  the  ti^n,  which  is  planning  to  break  an-  Inc.,  Philadelphia,  Pa. — H.  s.  Lamb,  Acct.  Globe  has  a  reader  in  far  < 


trade  papers,  dealer  helps,  circulars  and  busi 
ness  pubs. 

Flick  Shirt  Co.,  2044  Lincoln  Pk.,  West 


Answers  Used  Car  Ad 


Diamond,  Pbila.,  Pa. — “Cream  Wipt  Salad 
Dressing” — Albert  H.  Dorsey  Adv.  Agency, 
Inc.,  Philadelphia,  Pa. — H.  S.  Lamb,  Acct. 


merchandising  scenarios  for  motion 
pictures  and  slidefilms. 


Boston,  Mass.,  Aug.  5 — The  Boston 
Globe  has  a  reader  in  far  off  Lud- 


Institute’s  Washington  services,  who  other  group  advertising  campaign  on  Kxec.— using  newspapers,  trade  papers,  direct  hiana,  India,  who  recently  wrote  to 


compiled  the  Guide  Book.  “Congress  Aug.  15,  following  a  highly  successful  mail,  dealer  helps,  circulars,  counter  dis-  ^  Boston  used  car  dealer  for  infor- 
I  «  - i?_j  At- _  - A-  A.1 —  or  o  o  ^  plays  and  premiums.  ..  ...»  « 


merely  supplied  the  wording  to  the  Spring  drive.  The  Building  Owners  Henrr  LeoTrT^S:  Thomas.  Inc.,  Ozone  mation  regarding  cars  he  saw  adver- 


law.  Its  actual  application  to  and  Managers  Association  will  also  i*ark.  New  York — “Royalton  Crown  Pipes” —  tised  for  sale  in  the  Globe, 


drcds  of  situations  has  been  "worked  take  part  in  the  drive. 


out  by  the  Commission.  The  purpose  “Our  schedule,  exclusively  placed  in  Cosgrove,  Acct.  Exec.— using  newspapers  and 
‘do’s°  S'wte’  ‘'xheLLTnous  Novelty  Co..  North  East,  Pa. 

Simple  form  ffiese  do  s  and  donts  jone  a  good  selling  ]ob  for  individual  —“Twinkle  Twinks”— Walsh  Adv.  Co.,  Ltd., 
issued  by  the  Commission.  apartment  owners  as  well  as  for  the  Windsor.  Ont..  Can. — Distr.:  Natl.— using 


Platt-Forbes,  Inc.,  New  York  City — T.  V. 


Although  the  gentleman  named 
Munshiram  failed  to  put  Boston, 
Mass.,  on  his  letter,  it  was  passed  by 
British  Censor  43  and  “Boston,  Mass.,” 


apartment  owners  as  well  as  for  the  Windsor,  Ont.,  Can. — Distr.;  Natl.— using  was  supplied  at  the  New  York  Post 


The  Guide  Book  is  thought  to  be  association  in  general.  Preliminary  newspapers,  magazines  and  direct  by  mail.  Office.  The  address  on  the  letter  was 


particularly  timely,  according  to  the  results  of  rental  figures  for  the  past  ?  Tdeyision  Co.,^626  W.  “Messrs.  Myerow  Bros.  Company,  15 


announcement,  in  that  it  contains  a  six  months  show  that  they  have  been  phon(^r?phs  &  Combinations”— George  Brod-  Berkeley  st.,  Hancock  7635;  U.  S.  A.” 


complete  discussion  of  selling  on  a  so-  kept  at  a  high  level  by  participating  sky  Adv.,  Chicago,  Ill.— Geo.  Brodsky,  Acct. 


called  direct  basis,  as  adopted  by  ’The  units. 


Exec. — using  newspapers,  magazines,  posters. 


He  got  the  telephone  number  wrong. 
It  should  have  been  7365. 


Great  Atlantic  &  Pacific  Tea  Com-  “The  new  series,  to  begin  on  Aug.  trade  papers,  dealers  helps,  catalogs,  window 


pany.  Among  other  points  discussed  15,  will  be  larger  in  scope  and  is  ex¬ 
in  the  Guide  Book  are  the  relative  pected  to  provide  even  better  results.” 
prices  charged  by  a  manufacturer  for  The  co-operative  campaign  was  con- 


displays,  counter  displays  and  business  pub-  Kpil  1041 

lications.  Distr.;  Natl.  Appro.  $100,000.  Ar  A  13^1  V UN  i 


hii  national  and  private  brand  mer-  ceived  and  directed  by  Henry  Haas,  CcmpClignS  and  AcCOUntS 


chandise,  the  propier  allocation  of  sav-  of  the  Adrian  Bauer  Advertising 
ings  in  the  cost  of  manufacture,  sale  Agency,  Philadelphia. 


The  annual  national  convention  of 
the  Advertising  Federation  of  America 
will  be  held  at  the  Statler  Hotel,  Bos- 


and  delivery,  the  payment  by  a  manu-  ■ 

facturer  for  advertising  and  promotion  RESUME  ADVERTISING 


GROVE  LABORATORIES,  INC.,  of  *?*?’  ^  f  Adver- 

St.  Louis,  has  appointed  the  New  tising  Club  of  Boston  has  announced. 


work  performed  by  a  distributor,  ac¬ 
ceptance  of  lower  price,  meeting  com¬ 
petition,  functional  discounts,  use  of 


PCTTTV>rP  H  TMrPDTTeTKT/^  York  office  of  the  J.  Walter  Thompson 
iUJVtJiilbUMG  company,  to  handle  its  spot  radio 
After  an  absence  of  about  a  year,  campaign  on  Bromo  Quinine  during 


Richfield  Oil  Corporation  of  New  the  coming  season. 


the  basing  point  pricing  system,  future  resumed  newspaper  adver-  Na-Stim  Laboratories,  Inc.,  of 

contracts,  accommodation  sales  and  Rising  in  a  test  campaign  in  Hams-  Modesto,  Cal.,  has  appointed  the  San 
penalties  under  the  law  for  viola-  burg  and  Prwidence.  Half -page  copy  Francisco  office  of  Brisacher,  Davis  & 
tion.  company  plans  to  ex-  staff  to  direct  a  campaign  using  news- 

^  tend  Confidentially  Yours’  a  radio  papers,  radio  and  direct-mail  adver- 

NEWSCHK^X  CAMPAIGN  P^'o^ram  now  on  one  New  York  station  tising.  Na-Stim  is  a  nasal  stimulant 
j  *  j  ^  stetions  m  the  fall.  Outdoor  foj.  hayfever,  sinus  and  head  colds. 

A  cencentrated  newspaper  advertis-  advertismg  is  bemg  run  through  the  tit  t  v  t 

ing  campaign  will  support  the  1941  line  summer.  Sherman  K.  EUIis  &  Co.,  New  GARra-)^ST,  Inc.,  trough  James- 
of  Schick  electric  razors  which  made  York,  is  the  agency.  advertise  m- 


NEW  SCHICK  CAMPAIGN 


WUutuUf, 

AcclcUm 


their  appearance  this  week.  Twenty-  ■ 

nine  advertisements,  full  and  half  PLASTIC  CAMPAIGN 

pages  will  be  used  in  a  nmety-day  ™  x-  /-•  .. 

period  between  Sept.  11  and  Dec.  11.  Creations,  of  Atlanti 


;mmerrVer;;rnK:eiis  rC  Garth-West  Inc.,  through  James- 

ork  is  the  aeencv  *  Boston,  wUl  advertise  Ul- 

’  ®  y'  tratan,”  a  sim-tan  lotion,  through  200- 

LA^iTTC  CAMPAICTV  newspaper  ads  in  New  England 

'^™yir/\lVan  newspapers  and  by  spot  announce- 

Plastic  Creations,  of  Atlantic  City,  ments  and  15-minute  programs  on 


The  maioritv  will  in  hlark  and  J**  o"®  the  largest  manufacturers  Boston  radio  stations,  through  August 

white  Trade  papers  ^11  also  be  kitch®n  gadgets  in  the  world,  has  and  September. 

“sed.  Arthur  Kudner,  Inc.,  is  the  *’®*”®d  Jack  Yarmov  &  Comply,  New  Petri  Wine  Co.  of  California  has 


HAS  JOINT  ACCOUNT 


York  agency  to  conduct  a  nation-wide  appointed  Erwin,  Wasey  &  Company 
advertising  and  publicity  campaign,  of  the  Pacific  Coast  to  handle  adver- 


A  $40,000  campaign  will  include  ten  tising  of  wines  to  be  marketed  under 
trade  publications  to  introduce  the  its  own  label. 


Whitehall  Equipment  Co.,  Inc., 
New  York,  manufacturer  and  distrib¬ 
utor  of  more  than  100  heating  and  do¬ 
mestic  hot  water  accessories,  has  ap- 


v^rA^nov^’w  products  to  the  trade.  With  a  newspa-  Whitehall  Equipment  Co.,  Inc., 

«^ing  Agency,  Inc.,  New  Orleans,  per  schedule  to  follow.  Mo,..  v«-i, 

and  Kenyon  &  Eckhardt,  Inc.,  New  ■  X  .I  ^ 

York,  wUl  jointly  handle  the  adver-  PLACING  NEW  ACCOUNT  heating  and  do- 

tsinv  of  rv;i j  c _ nv^v^^ui^x  mestic  hot  water  accessories,  has  ap- 

nationallv  known  <a>laH  nil  and  <!hnrt-’  Effective  Aug.  1,  Batten,  Barton,  pointed  Lee-Stockman,  Inc.,  New 
anine  nrodupfe  nt  ♦!,  w  n'l  and  Burstine  &  Osborn,  Inc.,  was  appointed  York,  as  its  advertising  agency. 

Snowdrift  Company  ^of  Ne^w' Orleans  n  pf  advertising  of  the  Clark  Kasko  Distillers  Products  Corpor- 

L.ompany  ot  New  Urleans.  pothers  Chewing  Gum  Company.  ^„on.  Philadelphia,  has  appointed 

HAS  ADDED  DUTIES  Hlmgton.  Inc,  as  advertising 


Pittsburgh  office  of  the  agency.  Clark  oapnts 


Natt  S.  Gettlin  has  been  appointed  Brothers  are  makers  of  Clark’s  Tea-  px  B  TVI B 

®snager  of  New  York  Post  amuse-  berry  Gum.  1  /iPI/i 

®ent,  hotel  and  restaurant  advertising,  ■  '^®  Minnesota  Valley  Canning 

®  addition  to  his  duties  as  classified  SWANK  PLANS  DRIVE  Company,  Le  Sueur,  Minn.,  has  been 
jdvertisiHg  manager,  it  was  announced  A  local  newspaper  campaign  in  the  m  S ® 

by  David  Rosenblum.  general  Fall,  to  promote  Swank  “grip-tite” 
braces,  has  been  announced  Alfred 

■  T  dUvv  _ _  advertismg,  will  represent  his  com- 

Tn  nroTTAwr.  J-  Silberetem,  Inc.,  is  the  agency. 


OF 

ADVERTISERS 
AND  AGENCIES 
WHO  DEMAND 

Perfect 

Reproduction 

WOOD 
AD  MAT 


Made  by  America's 

OLDEST  DOMESTIC  DRY 
MAT  MANUFACTURER 

Consult  Your  Mat  Maker 


j^o  RESUME  CAMPAIGN 

InlP'*  Biscuit  Company  is 

fo  resume  a  nationwide 
wspaper  campaign  for  its  biscuits 
•a  crackers.  McCann-Elrickson  is 


wixouca,  xicia  xjccrii  diiiiuuiiucu.  ZMirtfU  t  ..  •  _  .xi  .  i_  • 

J.  SUberatein,  Inc.,  is  the  agency.  advertising,  vnll  represent  his  com- 

^  6  J  pany  m  the  ANA. 

is  STARTS  NEW  CAMPAIGN  CIGARETTE  ACCOUNT 

le  McKesson  &  Robbins  has  started  a  Philip  Morris  &  Co.,  through  the 
te  new  newspaper  campaign  for  Martin’s  Blow  Company,  is  introducing  Marl- 
is  Scotch  through  Ivey  &  Ellington,  re-  boro  “Beauty-Tip”  cigarettes.  Ad- 
cently  appointed.  vertising  plans  have  not  been  made. 


WOOD  FLONG  CORP. 

HOOSICK  FALLS  •  NEW  YORK 


NEW  YORK  OFFICE!  531  FIFTH  AVE. 


Always  Uniform  •  Est.  1915 
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EDITOR  &  PUBLISHER 


New  Long  Island 
Daily  Will  Start 


WHAT  OUR 
READERS  SAY 


Sept.  3 


Alida  Patterson  Is  Editor 
And  Publisher  .  .  .  Conduct¬ 
ing  $1,000  Name  Contest 


A  new  afternoon  daily  is  scheduled 
to  appear  in  Nassau  County,  Long 
Island,  Tuesday,  Sept.  3,  under  a 
tkousand-dollar  name. 

Fully  staffed  and  ready  to  go  to 
press,  the  new  paper  is  currently  con¬ 
ducting  a  “What's  In  A  Name?”  con¬ 
test,  open  to  all  Nassau  residents  and 
persons  with  business  addresses  in  the 
county. 

The  editorial  policy  will  be  liberal 
independent.  Miss  Alicia  Patterson, 
editor  and  publisher,  has  announced. 
Miss  Patterson  is  the  daughter  of 
Captain  Joseph  Medill  Patterson,  pub¬ 
lisher  of  the  New  York  Daily  News, 
and  granddaughter  of  Joseph  Medill, 
founder  of  the  Chicago  Tribune.  Her 
husband,  Harry  F.  Guggenheim,  for¬ 
mer  U.  S.  Ambassador  to  Cuba,  is 


Left  to  right:  Joseph  F.  Yauch,  circulation  manager;  Harold  A.  Davis,  managing 
editor;  Alicia  Patterson,  editor  and  publisher;  William  Mapel  (standing),  general 
manager;  Charles  L.  Nicholson,  advertising  manager  of  new  Nassau  County  (L.  I.) 

daily. 


owner  of  the  new  paper,  which  will 
be  published  in  Hempstead,  “hub”  of 
Nassau  County. 

Five-Day  Paper 

The  new  daily  will  publish  five  days 
a  week,  no  Saturday  or  Sunday  edi¬ 
tions.  Five  columns  wide  and  16 
inches  deep,  a  large  portion  of  the 
news  pages  will  be  devoted  to  pic¬ 
tures. 

William  Mapel,  general  manager, 
heads  the  executive  roster.  Mr. 
Mapel,  a  former  director  of  the  Lee 
School  of  Journalism  at  Washington 
and  Lee  University,  went  to  the  Nas¬ 
sau  paper  from  New  York  City  where 
he  had  been  in  business  since  leaving 
the  News-Journal  papers  in  Wilming¬ 
ton,  Del.,  in  1937.  Before  that  he  was 
with  the  Kansas  City  Star  and  other 
Missouri  newspapers. 

Departmental  heads  include  Harold 
A.  Davis,  managing  editor;  Charles  L. 
Nicholson,  advertising  manager;  Jos¬ 
eph  F.  Yauch,  circulation  manager; 
Jacob  Federman,  composing  room 
foreman,  and  Richard  Carberry,  press¬ 
room  foreman. 

Mr.  Davis  came  to  the  new  paper 
from  the  New  York  Daily  News,  where 
he  was  assistant  cable  editor.  A  grad¬ 
uate  of  the  University  of  California, 
he  was  associated  with  several  mid- 
western  newspapers  and  was  news 
editor  of  the  Tulsa  (Okla.)  World  be¬ 
fore  coming  to  New  York. 

Mr.  Nicholson  was  business  manager 
of  the  New)  Bedford  (Mass.)  Standard- 
Times  and  Morning  Mercury  before 
going  to  Nassau  County.  He  held  the 
same  position  on  the  Oklahoma  City 
(Okla.)  News.  A  Knox  College  alum¬ 
nus,  he  also  was  advertising  director 
of  the  Washington  (D.  C.)  News  for 
6  years. 

Mr.  Yauch  was  home  delivery  cir¬ 
culation  manager  for  all  Long  Island 
for  the  Brooklyn  Daily  Eagle  before 
joining  the  new  daily.  A  native  of 
Nassau  County,  he  was  graduated 
from  Hempstead  High  School. 

Mr.  Federman  joined  the  composing 
room  from  the  New  York  Daily  News; 
Mr.  Carberry  from  the  Bowles  news¬ 
papers  in  Springfield,  Mass. 

The  newspaper  will  be  represented 
nationally  by  Tenney,  Woodward  and 
Conklin. 

The  plant,  located  at  283  Main 
Street,  Hempstead,  is  housed  in  a 
building  remodeled  for  newspaper 
purposes.  Mechanical  equipment  in¬ 
cludes  a  Goss  quadruple  press  and  a 
battery  of  eight  Linotype  machines. 
There  are  two  dark  rooms  and  a  staff 
of  five  photographers. 


Newsmen  Re-enact 
Real  Life  Roles  in  Film 


Historic  among  American  news¬ 
papers,  the  Day,  in  New  London, 
Conn.,  relived  hectics  days  of  World 


as  well  as  his  equipment,  to  the 
troupe  so  they  could  set  up  exact 
interior  replicas  of  the  1917  Day  in  a 
nearby  silk  mill  which  had  been  con¬ 
verted  into  a  make-shift  film  studio. 
Inasmuch  as  the  present  building 
housing  the  Day  has  no  resemblance 


Hovos  Not  Under 
German  Control 

To  Editor  &  Publisher: 

Following  the  publication  in  the 
last  issue  of  Editor  &  Publisher  of  a 
Washington  report  stating  that  sev- 
eral  members  of  the  Havas  staff  in  the 
United  States  “have  resigned  in  pro¬ 
test  against  Nazi  domination  of  fte 
French  news  distribution  service,"  I 
should  like  to  point  out  that  not  a 
single  instruction  or  order  given  to 
me  by  the  general  management  of 
Havas  in  France  allows  to  draw  the 
conclusion  that  Havas  is  under  Ger¬ 
man  control. 

It  is  necessary  also  to  mention  that 
the  general  management  in  Frawe 
did  not  change:  Mr.  Charles  Hous- 
saye  has  been  at  the  head  of  the  or¬ 
ganization  for  many  years  and  keeps 
his  position  as  general  manager  of  the 
enterprise.  The  high  patriotism  he 
has  always  shown  will  be  considered 
by  every  impartial  observer  as  a 
guarantee  for  the  future  attitude  of 
our  agency. 

G.  Fritsch-Estrancin, 
General  Manager 


Scene  outside  "The 
Day"  office  in  New 
London,  Conn.,  on 
Armistice  Day,  1918, 
as  portrayed  in 
March  of  Time's  fea¬ 
ture  film,  "The 
Ramparts  We 
Watch."  Because 
the  newspaper  is  in 
modern  building,  the 
old  office  was  re¬ 
constructed  from 
pictures  in  its 
morgue. 


War  I  when  the  newspaper  portrayed 
itself  in  the  March  of  Time’s  first 
full-length  feature,  "The  Ramparts 
We  Watch,”  a  motion  picture  deal¬ 
ing  with  America’s  entrance  into  the 
last  war  and  its  relative  position  in 
World  War  H. 

Hub  for  the  dramatic  action  of  the 
“new  type  of  motion  picture”  was  the 
60-year-old  New  London  newspaper. 
Charles  K.  O’Connor,  advertising  man¬ 
ager  and  Barnard  L.  Colby,  reporter, 
pKjrtrayed  themselves  in  the  film  pre¬ 
sented  by  the  editors  of  Time  and 
Life,  as  did  Orvin  G.  Andrews,  gen¬ 
eral  manager,  and  George  Kent,  fore¬ 
man  of  the  pressroom.  Andrews  and 
Kent  both  held  the  same  positions  on 
the  Day  when  America  entered  World 
War  I  and  they  enact  them  in  the  film. 

It  was  with  shaky  hands  that  Fore¬ 
man  Kent  removed  papers  from  the 
press  for  a  scene  in  the  film  that  he 
had  portrayed  in  real  life  23  years  ago 
for  the  same  newspaper  when  the 
headlines  actually  meant  that  America 
was  going  to  war.  Duties  kept  Edi¬ 
tor  George  E.  Clapp  from  portraying 
himself  in  the  film.  His  role  was 
taken  by  John  Adair,  who,  like  the 
other  72  important  characters  and 
1,400  extras,  had  never  before  faced 


to  that  used  in  the  1914-1918  period. 
Producer  Louis  de  Rockemont  had 
the  exterior  of  the  old  building  recon¬ 
structed,  from  pictures  found  in  the 
paper’s  morgue,  just  across  the  street 
from  the  Day’s  new  plant. 


French  Statement  on 
Newspaper  Control 

Washington,  D.  C.,  Aug.  6— Follow¬ 
ing  closely  upon  the  resignation  of 
several  key  men  of  Havas  Agency  who 
protested  Nazi  domination  of  French 
news,  the  French  Embassy  here  today 
issued  the  following  statement: 

“Newspapers  published  in  occupied 
France,  even  when  they  have  kqit 
the  same  name  as  before  the  occupa¬ 
tion,  such  as  Le  Matin  or  new  dailies 
such  as  Les  Dernieres  Nouvelles  it 
Paris  are  completely  under  German 
control  in  matter  of  administration 
and  general  policy. 

“Newspapers  published  in  unoccu¬ 
pied  France  are  only  subject  to  cen¬ 
sorship  of  French  government. 

“It  should  be  noted  that  certain 
newspapers  like  Ports  Soir  have  two 
editions,  one  in  Paris  subject  to  Ger¬ 
man  control  and  one  in  unoccupied 
France.  This  last  edition  is  the  only 
one  which  can  be  considered  as  rep^^ 
senting  French  opinion.” 


Moral  in  Courtesy 
For  Newspapermen 

Utica,  N.  Y.,  Aug.  6 — A  bulletin 
board  notice  headed  “Public  Rela¬ 
tions.”  and  bearing  on  the  value  of 
courtesy  in  dealing  with  the  public, 
was  posted  yesterday  in  the  news 


A  stage  actor  by  profession,  Adair 
was  so  emotionally  overcome  by  the 
scene  in  the  Day  when  he  reads  Wil¬ 
son’s  address  to  Congress  bringing  this 
country  into  war  that  he  broke  down 
in  the  middle  of  the  “take.” 

Editor  Clapp  assisted  the  film  com¬ 
pany  by  turning  over  his  pressrooms 


room  of  the  Utica  Daily  Press  and 
Observer-Dispatch  by  Joe  H.  Torbett, 
executive  editor  of  both  papers. 

It  read: 

“If  you  receive  a  cool,  indifferent 
or  abrupt  reception  in  a  store  you 
are  not  likely  to  go  back  there  again. 
If  you  telephone  a  store  and  are 
barked  at  or  left  dangling  on  the 
line,  you  will  not  call  again  if  you 
can  help  it. 

“Most  successful  stores  assume  the 
customer  always  is  right. 

“With  newspapers,  the  reader  is  the 
customer,  and  a  customer  has  a  right 
to  expect  cordial,  courteous  treatment. 

“In  telephone  conversations  be  po¬ 
lite.  Don’t  keep  a  customer  wait¬ 
ing.  Don’t  be  abrupt.  Be  cordial. 

“When  a  customer  comes  into  the 
office,  see  that  he  gets  service.  Do 
not  keep  him  waiting.  Do  not  send 
him  wandering  over  the  office.  Con¬ 
duct  him  to  the  persons  he  wants  to 
Don’t  point  vaguely  across  the 
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Canada  to  Control 
"Mounties"  in  Copy 

Advertisements  ornamented  by 
familiar  figure  of  the  scarlet  coats 
“mountie”  will  be  seen  much  1' 
frequently  in  future.  Use  of  this  syc- 
bol  has  been  fairly  general  in  the  F' 
by  both  United  States  and  Canaui> 
manufacturers,  particularly 
Canada,  but  all  that  is  being  change  ML  Jo 
under  amendments  to  the  Canai-  ECAUJ 
enactments  covering  the  Royal  Cane-  j 
dian  Mounted  Police.  ,  fn.  Joi 

In  future  before  any  commerc-f  j 

use  is  made  in  advertising  or  tra(^  s  obv 
marks  of  the  likeness  of  a  H‘'!'  udge  j 
Canadian  Mounted  Police  officer  ^ 

consent  of  the  Commissioner  must ^ 
obtained,  and  according  to  Act-j  jjjg 
Justice  Minister  Cardin,  this  £00="  'uncecl 
will  be  very  hard  to  obtain.  ,  pearet 
“We  want  to  stop  that  kind  of  ^  mes. 
vertising  entirely,”  he  told  the  |.Thg  j 


room  and  say,  ‘He’s  over  there’.” 


eral  House  as  the  amendments 
up  for  discussion. 

In  recent  years  some  objection; 
advertisements  appeared  in  eorn- 
tion  with  the  name  and  uniform^ 
the  force.  Some  firms  desisted  at  • 
request  of  the  Department  of 
but  it  was  felt  necessary  to  introo^' 
this  official  restriction,  the 
explained. 
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Credit  Jules  Verne  for 
aymond’s  “Flash  Gordon” 


By  STEPHEN  J.  MONCHAK 


the  real-life  mystic  was  made  by  a  land,  control  of  gambling,  local  liquor 

New  York  housewife.  .  .  .  Zack  Mos-  control,  and  the  public  schools  to  bo 

ley,  flying  cartoonist  and  creator  of  of  increasing  interest  to  our  readers. 
“Smilin’  Jack”  for  the  CT-NYNS,  won  Also,  such  questions  as  the  popularity 

second  prize  in  the  annual  Sports-  of  Portland’s  parking  meters,  which 

man  Pilot  Association  flying  contest,  ordinarily  wouldn’t  come  to  public 

held  in  Canada  July  25.  Mosley  re-  attention,  have  been  answered  for  the 

ceived  an  engraved  aviation  stop  benefit  of  our  readers.  These  answers 

■  f  •  ,1  .11  watch.  He  was  accompanied  by  his  have  been  of  such  social  value  to  the 

liX  RAYMOND  S  art  career  has  fore  it  was  suggested  by  anybody  else,  excellent  co-pilot  who  ac-  community.  Besides  news  questions, 

n«en  as  brilliantly  quick  as  the  as-  and  nearly  two  years  before  his  ap-  companies  her  husband  on  all  of  his  certain  business  questions  have  been 
r,  of  one  of  the  rocket  planes  which  pointment.  Gen.  Johnson  added:  I  flying  trips  in  their  own  Piper  Cub  answered  by  the  organization,  with 

he  draws  for  his  have  never  suggested  Mr.  Baruch  for  ^  Hirshfield,  creator  of  results  that  have  been  remunerative 

Sunday  adven-  Iha^ob.’;  ^  “Abe  Kabibble”  for  KFS,  now  draw-  to  us.” 

That  IS  the  published  and  public  ing  a  feature  for  the  Neiu  York  Daily 
Flash  Gordon.  record  and  on  every  word  of  it  it  is  i3  three  founders  of  N.  Y.  PubllsHerS 

Today,  SIX  years  clear  that  the  only  factual  basis  of  this  Prudential  Films,  which  will  make 

after  he  intro-  vicious  assault  on  my  professional  ^jotion  pictures  in  New  York, 
duced  his  King  honor  is  the  reverse  of  the  truth.  ■ 

Features  Syndi-  George  A.  Carlin,  UFS  general  man-  f  ^^ClilY^S 


CATE  feature,  his  ager,  told  Editor  &  Publisher  Gen. 
“Flash  Gordon”  Johnson’s  column  has  been  sold  to 
appears  in  152  the  Chicago  Herald-American,  which 
newspapers,  ac-  is  scheduled  to  publish  it  beginning 
cording  to  KFS,  Aug.  12. 
and  his  imagin- 

a  r  y  character  Comic  Book  Advcmce 
has  become  IN  A  FORM  letter  sent  out  last  week 
f.erican  household  n^e.  hy  the  Register  and  Tribune  Syn- 

addition  to  appearing  in  wee  y  ojc^te,  Henry  B.  Martin,  Jr.,  syndi- 
.’■day  pages,  Raymond  s  c  arac  er  manager,  announced  that  news- 

0  has  been  filmed  in  a  ha  -  ozen  p^pgrs  currently  carrying  the  syndi- 
Lls  and,  according  to  KFS,  more  j  j  b  y 

In  1,000,000  pocket-size 


:  fabulously  dramatic  fantasy.  On  _ 

■e  new  planet,  where  he  has  pro-  Diplomatic  News  Suspends 
•,ed  his  hero,  life  abounds  in  all  DIPLOMATIC  NEWS  SERVICE,  or 


ertain 
■e  two 
I  Gei' 
cupied 


repn- 


lln  Raymond 


“Flash  16-page  comic  book  report  that  proposition  involving 

the  usual  summer  slump  in  circula- 


Group  Meets 

Albion,  N.  Y.,  Aug.  5 — Milton  R. 
Miller,  general  manager  of  the  Batavia 
(N.  Y.)  Daily  News  and  president  of 
the  Associated  Dailies  Outside  Metro¬ 
politan  Areas,  asserted  here  there  is  a 
definite  need  to  fight  back  against 
those  who  launch  attacks  on  adver¬ 
tising. 

Addressing  the  annual  summer  ses¬ 
sion  of  the  Western  New  York  Pub¬ 
lishers’  Association,  Mr.  Miller  also 
urged  a  strong  defense  of  the  freedom 
^  ,  ,  of  the  press.  The  two-day  conclave 

Predicting  the  unexpected  result  flrew  more  than  50  publishers  and 
Street  development  jhgjj.  wives. 

large  bond  Another  featured  speaker  was  Don- 


"Ballot  Box"  Is 
Accurate  Poll 

Oregonian's  Organization 
Predicts  Elections  .< 

And  Measures  Opinion 

:ting  t] 

Front 


■don”  books  have  been  printed  to  entirely  offset  with  ^  Portland  May  primaries  gjjj  Sanders,  publisher  of  the  Livings- 

fairly  another  ach.e.emenl  by  the  Comity  Leader,  Genesee,  and 

cr.lfeTngfrth«  bacS  N?w  York  State 


He’S  Self-Taught  xcckk  up  oy  gooo  Palmer  Hoyt,  publisher  of  the 

ivmond,  whose  panels  are  noted  promotion,  the  fall  increases  should  Dronnrtin,, 

their  beautiful  drawing,  deals  be  marked,  he  added.  ^ 


This  survey  organization,  whose 
stories  are  a  regular  bi-weekly  fea¬ 
ture  in  the  Oregonian,  forecast  pas- 


Press  Association.  Mr.  Sanders  dis¬ 
cussed  work  of  the  New  York  State 
press  group  and  its  legislative  com¬ 
mittees. 

At  the  opening  session,  E.  Marion 


^mer  of  dangers,  romance  and  ganized  about  two  months  ago,  has  actual'vote  with^in  L5V 


lie-quickening  thrills,  as  Raymond  suspended  its  daily  report  which  has 
les  it.  His  hero  is  young,  handsome  embraced  news  of  the  State  Depart- 
pc  an  all-around  athlete.  nient,  foreign  embassies  and  interna- 

Raymond,  who  is  self-taught  ex-  tional  subjects.  A  weekly  service  is 
p:  for  two  months’  study  at  the  being  considered,  Allen  Haden,  ope¬ 
rand  Central  School  of  Art,  was  rator  of  the  bureau,  said. 

[.hosting”  a  feature  when  KFS  no- 

red  his  work.  He  was  asked  to  ere-  Personals  «  ^  on  om  x 

e  a  fantasy,  something  along  the  ED  SULLIVAN,  Chicago  Tribune- 
ti  of  Jules  Verne.  .  New  York  News  Syndicate  column- 

Ihat  was  right  down  his  alley.  He  ist,  who  recently  returned  to  write  a 


sage  of  the  measure  and  predicted  the  Johnson,  former  head  of  the  depart- 
actual  vote  within  1.5%.  ment  of  journalism.  University  of 

1.7%  Error  Minnesota,  now  secretary  of  the  New 

After  surveying  changing  sentiment  York  State  Press  Association,  was  a 
OP  a  public  utility  district  proposi-  speaker. 

tion,  which  was  voted  upon  at  the  Another  speaker  at  the  opening  ses- 
same  election,  the  Ballot  Box  pre-  sion  was  H.  C.  Elkins,  president-pub- 
dicted  the  day  before  the  election  only  lisher  of  the  Steuben  Courier,  Bath, 
32%  of  the  vote  would  be  in  favor  of  who  is  president  of  the  association. 


Emerson  Laughland,  editor  of  the 
Albion  Orleans  American,  was  chair¬ 
man  of  the  pre^ram. 


id  an  intense  boyhood  interest  in  the 
hor  of  the  famed  scientific  ro¬ 
mances.  It  wasn’t  difficult  for  him  to 
kaalize  extraordinary  adventures  for 
ps  hero. 

Today,  at  30,  he  is  considered  one 


only  I  the  leading  newspaper  artists  in  the 
Indicate  field.  In  addition  to  his 
indicate  work,  he  draws  with  fair 
Kilarity  for  Collier’s,  Esquire,  Cos- 
fcoolitan  and  other  slick  paper  pe- 
I  bJicals.  This  job  is  the  first  he’s  had 
«  I  a  newspaper  artist, 
hv  thf  at  his  home  in  Stamford, 

Mrs.  Raymond  and  three 
■h  Raymonds — two  boys  and  a  girl 

issytt-  sway.  His  hobbies  are 


CaM' 

kn.  Johnson  (Gen.  Hugh  Johnson, 
Feature  Syndicate  columnist) 
^  ,  °^'’iously  pursued  a  personal 

'  t  dge  against  President  Roosevelt  in 
weeks  violate  every  ‘consid- 
of  public  welfare,’  as  we  see 
'  ^0  Chicago  Times  July  22  an- 
co  Bur.ced  Gen.  Johnson’s  column  had 
of  ad-ft  time  in  the 


New  York  col¬ 
umn  after  cov- 


YOUNG  IN  CAPITOL 

Washington,  D.  C.,  Aug.  6 — James 


Ed.  Sullivan 


Harvest  Moon 
Ball  master  of 
ceremonies  at 
the  Madison 
Square  Garden 
finals  on  the 
night  of  Aug.  28. 
The  Harvest 
Moon  Ball  is 
sponsored 
nually  by  the 

^  .  New  York  Daily  News.  .  .  .  Ham 

he  pa?  playing  golf.  He  is  an  pisher,  creator  of  “Joe  Palooka”  for 

bdii'  ■  ‘'’“'■o'as  reader.  McNaught  Syndicate,  has  just  re- 

turned  from  Flint,  Mich.,  where  he 
hanga*  lea.  Johnson  Out,  In  was  guest  of  honor  at  the  annual 

anadis  tCAUSE  “the  bad  taste  and  reck-  Festival,  which  lasted 

irrespoLibulty  with  wlSch  n^'kt’ 

Detroit  Free  Press  poet,  was  a  speaker. 

.  .  .  Bruce  Catton,  Washington 

correspondent  for  NEA  Service  and 
author  of  “Catton’s  Washington  Col¬ 
umn,”  has  just  completed  for  NEA 
client  papers  a  series  of  special 
stories  on  the  Louisiana  Clean-up. 
.  .  .  Coincidences  of  events  in  true 
life  and  comic  strips  are  not  new,  but 
when  one  such  makes  news  and  has 
touch  of  the  bizarre,  it’s  worth 
con- 


vote  was  in  favor  of  a  P.  U.  D. — an 
error  of  1.7%. 

The  Front  Door  Ballot  Box  is  the 
organization  whose  accurate  election 

„  ,  forecasts  in  California  communities  _  _  __ 

for  ^veraWears  were  reported  by  Editor  &  R.  Young,  International  News  Service 

will  again  be  the  .  ^®^^®***'**  Nov.  25.  The  survey  organ-  correspondent  whose  incarceration  by 
ization  predicted  within  1%  the  Japanese  authorities  caused  the  State 

actual  vote  in  local  and  county  elec-  Department  to  intervene,  is  now 

tions  on  the  Ham-and-Eggs  election,  covering  the  Federal  agency  responsi- 
Commenting  on  the  broad  scope  of  bje  for  his  release.  He  is  relieving 
this  type  of  local  opinion,  poll,  Mr.  Walter  Fitzmaurice  on  the  State  De- 
Hoyt  said:  partment  “run,”  an  assignment  given 

‘The  value  of  this  poll  is  far  from  him  by  Bureau  Manager  William  K. 

being  limited  to  the  prediction  of  Hutchinson  for  the  period  of  Fitz- 

is  maurice’s  vacation.  Young  is  ex- 

an-  surveys  of  such  pected  to  remain  in  Washington  one 

subjects  as  United  States  aid  to  Eng- 


month.  ’ 
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ADVERTISING 


AD-MANAGERS!  Sell  2.000  inches 
with  my  flawless  "PUZZLE  PAGE.” 

J.  Norman  McKenzie 

7fl  Leroy  St.  Binehamton.  N.  T. 


FEATURES  (Cont'd) 


ART 


ifoiw  - 
d  at- 


le  I  TVp  rp.  a  loucn  oi  me  oizarre,  it  s 

ts  th  editorially  charged  that  chronicling.  This  deals  with 

■r.rU  tir  Bernard  Baruch,  tinuity  currently  carried  in  Chester 

War  defense  industrial  head. 


Hierhli^ht  The  News 
With 

RRESSLER  EDITORIAL  CARTOONS 
America’s  First 
Completely  Independent 
Daily  Cartoon  ^rvice 
Write  or  Wire  Now  for  sample 
releases.  No  obligation. 
nKF.SHLER  EDITORIAL  CARTOONS 
1700  Times  Bids.,  New  York 

FEATURES 


RKLIGIOl'S.  “Our  Preacher  Says,”  a  76  word 
sermonette  with  a  punch.  10  cts.  per  day 
Eepin  any  time,  quit  any  time.  An  attractive 
mat  headinir.  International  Reliitioas  News 
Servlee,  1831  Sheldon  Rd.,  E.  Cleveland,  Ohio. 

SUCCESSFUL  LIVING,  300-word  daily  col¬ 
umn  by  Dr.  Edftar  DeWitt  Jones,  pets  re¬ 
markable  reader-interest.  Send  for  samples 
and  rates.  Relipious  News  Service,  300 
Fourth  Ave..  N.  Y.  C. 


NEWS 


HARRISBURG  (PA.)  CORRESPONDENT 
offers  news  service  for  trade  journals,  busi¬ 
ness  papers  and  newspapers.  Photo  service. 
Reports.  Keystone  News  Bureau,  Box  788, 
llarrlsburp.  Pa. 


CT-NYNS  “Dirk  Trarv”  strin  MULE  SENSE,  daily  column  of  homely  hu- 
UOUiaSL^l-INIINO  LUCK  iracy  sirip.  editorial  pape.  PREFERRED  BY 


PHOTOS 


j  muubiiiai  xicau,  Gould’s  CT-NYNS  “Dick  Tracy”  Strip. 

™  William  Knudsen  Lezalizee  Sadu,  44,  was  in  a  New  w 

ioiw  t,’.  Stettinius,  “Gen.  John-  York  jail  Aug.  4  accused  of  using  the 


rite  for  samples.  Southwestern  Newspaper 

_ jail  Aug.  4  accused  of  using  the  Syndicate,  Box  977,  Albuquerque,  New  Mex- 

yenom  against  the  President  same  sinister  tactic  as  Chester  Gould’s 


.hiitiolied  »  ,>.0.,*%....  same  sinister  laciic  as  t...nesier  oouia  s  psychology.  Dr.  Crane’s  “Case  Records.” 

Jus-’J  T  ■  tenioia.  character  “Yogee  Yamma” — that  of  Daily,  illustrated.  ”6-in-i”  feature,  coverinp 

ntro^"  a  week  later  in  his  column,  blowing  an  overpowering  powder  in  J^naiity**  improl^enT”  buSnesf**  wych’oiS^! 

jjins^  '*onnson  said  he  had  urged  the  face  of  a  victim  and  making  off  mental  h.vviene  every  week,  pi «  mail  ^r- 
^  sen  for  the  job  over  a  year  be-  with  valuables.  The  charge  against  sy-ndicate!’'ine.,*New**York."' ”  ****’ 


N.  Y.  Newspapers,  and  many  others  for  our 
spot  news  experience  and  pictorial  excellence. 
Have  your  illustrations  made  by 
RALPH  MORGAN 
NEWSPICTURE3 

Newark  Airport  New  Jersey 

MItrhell  2-7064 

Complete  modern  syndicate  and  staff  of  press 
photopraphers— two  airplanes  at  your  service 
Prints  in  any  size  or  quantity. 
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Army  Has  “Short  Course” 
For  Covering  Maneuvers 


KEPORTERS  and  editors  from  news¬ 
papers  of  Ohio,  Kentucky,  Indiana, 
Michigan,  Illinois  and  Wisconsin, 
transported  by  mobile  Army  units, 
were  “moving  up”  to  the  front  this 
week,  to  cover  the  2nd  Army  maneu¬ 
vers  at  Camp  McCoy,  Wise.  The 
operations  commence  Aug.  11  and  will 
continue  through  Aug.  31. 

A  special  feature  for  the  working 
press  will  be  a  “short  course”  in  cov¬ 
erage  of  Army  maneuvers.  This  will 
be  a  concentrated  series  of  instruc¬ 
tions  and  observations  arranged  by 
Lt.  Colonel  W.  H.  Wells,  public  rela¬ 
tions  officer  for  Lt.  General  Stanley 
H.  Ford,  commanding. 

Course  for  Reporters 

A  specific  course  for  correspondents 
will  be  outlined  wherein  they  will  be 
given  instructions  on  various  military 
units,  their  functions  and  how  and 
what  to  observe  under  actual  condi¬ 
tions  of  warfare. 

Two  squadrons  of  regular  army 
planes  will  be  available  to  the  working 
press  for  observation  of  the  maneuvers 
and  the  dispatch  of  pictures  and  news 
copy  not  carried  on  the  wire.  A  regu¬ 
lar  schedule  will  be  flown  to  Chicago 
and  other  rail  heads. 

Reporters  and  photographers  have 
been  assigned  by  papers  in  the  entire 
area  to  cover  the  operations.  A  charge 
of  $1.50  a  day  is  made  to  cover  all  ex¬ 
penses. 

As  an  additional  aid  to  covering  the 
running  story  of  the  maneuvers  from 
a  tactical  angle.  Colonel  Wells  will 
issue  twice  daily,  a  mimeographed 
“background”  release.  This  will  not 
be  for  publication,  but  intended  to 
serve  as  a  guide  to  the  technical  phase 
of  the  “blitz  operations.” 

No  Ceursos  Eltowhoro 

Public  relations  officers  at  head¬ 
quarters  for  the  other  three  army 
maneuvers  to  be  held  simultaneously 
throughout  the  country  told  EIditor  & 
Publisher  that  a  similar  short  course 
would  not  be  presented  in  their 
camps. 

Hundreds  of  newsmen  have  been 
assigned  to  the  maneuvers,  although 
the  list  compiled  by  the  army  is  by 
no  means  complete. 

Those  reporting  at  Camp  McCoy 
are: 

For  the  United  Press,  Willard  D.  Smith, 
manager,  Madison,  (Wis.)  bureau;  Colonel 
Wells  and  his  staff  will  cover  and  file  for  the 
Associated  Press.  The  International  News 
Service  will  assign  a  man  from  the  Chicago 
office. 

B.  W.  Gratzer,  Louisville  Timer;  Frank  B. 
Woodford,  Detroit  Free  Press;  Robert  Ed¬ 
wards,  Beloit  (Wis.)  Daily  Nervs;  Jerome  Pet¬ 
tit,  Detroit  Times,  Detroit,  Michigan;  Peyton 
Hoge,  Louisville  (Ky.)  Courier-Journal;  Gene 
Morgan  and  Clyde  Brown,  Chieago  Daily 
Nett's;  Tom  Boardman,  Cleveland  Press;  Roelif 
Loveland.  Cleveland  Plain  Dealer;  John  Bing¬ 
ham,  Columbus  (O.)  Sunday  Star;  2nd  Lt. 
Samuel  S.  Tyndall,  Indianapolis  Times;  Lewis 
C.  French  and  Harris  Nowell,  Milwaukee  Jour¬ 
nal:  Richard  Busviiie  and  David  Teague,  Chi¬ 
cago  Times;  Jack  Redding,  Chicago  Herald- 
American;  Harlowe  Church,  Acme  News  Serv¬ 
ice,  Chicago;  Mark  R.  Byers,  H'ausau  (Wis.) 
Daily  Record-Herald;  Dale  Lancaster,  Aurora 
(111.)  Beacon  Netvs;  H.  B.  Kerr,  Akron  Beacon 
Journal:  Fred  James  and  Curt  West,  Rock¬ 
ford  (111.)  Morning  Star;  Harold  Hutchings, 
Chicago  Tribune. 

Covering  1ft  Army 

Covering  the  first  army  maneuvers 
with  headquarters  at  Ogdensburg, 
N.  Y.,  are: 

Michael  J.  Ackerman,  .\cme  Newspictures; 
George  -Akerson.  Boston  Traveler;  George 
Alexanderson,  Wide  World  Photos;  Robin 
Andrews,  Nctv  York  Daily  Netvs;  Bernard 
Ashley,  Watertown  Times  and  Boston  Record; 
Roy  Connelly,  N,  Y.  News;  Charles  Banks, 
Boston  Post;  Amico  Barone,  Springfield 
(Mass.)  Union;  Roliert  A.  Beckwith,  Syracuse 
H erald- Journal ;  Carol  Belgard,  Syracuse  Post- 


Standard;  Henry  Belgard,  Ogdensburg  Jour¬ 
nal;  Colliert  .\.  Bennett,  Potsdam  Press; 
Homer  Bigart,  New  York  Herald  Tribune; 
•M  Binder,  N,  Y.  News;  I.eonard  Bnurne,  free 
lance  photographer;  John  Brior,  Watertown 
Times;  Warren  Carbert,  Boston  Post;  Fred 
Carota,  Glens  Falls  Post-Star;  Howard  A. 
CTIark,  Syracuse  Herald-Journal;  Harry  T. 
Clew,  Middletown  (Conn.)  Press;  William  J. 
Clew,  Hartford  Courant;  Eugene  R.  Collins, 
Troy  Obsert  er;  John  R.  Coyle,  Syracuse  Her¬ 
ald-Journal;  .-Mie  Crause,  Philadelphia  Bulle¬ 
tin;  William  Cuthbert,  Ogdensburg  Journal; 
Bert  Daly,  X.  Y.  News;  George  Daly,  Water- 
town  Times. 

Sutherland  Denlinger,  New  York  PM;  Ar¬ 
thur  C.  Dernier,  Syracuse  Hcrald-Jourmal; 
Sanford  Dewey,  Potsdam  Press;  Philip  Di- 
Mattia,  Syracuse  Herald-Journal;  Everett  W. 
Dona,  Associated  Press,  Post-Standard  and 
Ogdensburg  Journal;  John  G.  Dowling,  New¬ 
ark  Star-Ledger ;  H.  M.  Drennan,  Boston  Rec¬ 
ord  and  Watertown  Times;  Harold  Frank, 
radio  station  WSLB;  Clinton  A.  Frickman, 
Syracuse  Hcrald-Journ.al ;  Robert  Gambegta, 
Herald-Journal;  Jack  Gordon,  Fox  Movietone 
News;  Walter  E.  Green,  Watertown  Mirror; 
Jesse  E.  Hartman,  Philadelphia  Inquirer; 
John  Hartford,  Syracuse  Herald-Journal; 
Charles  E.  Hearn,  Herald-Journal;  Hi.  F.  Her¬ 
man,  New  York  Mirror;  Patrick  Henry,  Mir¬ 
ror;  Robert  Horton,  Fortune  and  Time;  Ray¬ 
mond  Houk,  Syracuse  Herald-Journal;  Kent 
Hunter,  New  York  Journal-American ;  V.  M. 
Ingram,  Potsdam  Press;  Carlos  Jones,  Water- 
town  Mirror;  Ray  Jubinville,  Syracuse  Post- 
Standard;  Johnston  Kerkhoff,  New  York  Post. 

Third  Army 

Elmer  King,  Syracuse  Herald-Journal;  Clay¬ 
ton  Knowles,  Newhouse  Newspapers;  N.  C. 
Kenny,  Baltimore  Sunpapers;  Thomas  Lewis, 
Philadelphia  Bulletin;  Phillip  Labovitch,  Syra¬ 
cuse  Herald-Joumal;  Robert  T.  Lees,  Herald- 
Journal;  John  Lindsay,  Associated  Press; 
Frank  Mason,  Ogdensburg  Journal;  Jacob 
Maase,  Philadelphia  Bulletin;  Arthur  A,  Mc¬ 
Carthy,  Bulletin;  Dan  McMaster,  Watertown 
Times;  Henry  McAllister,  New  York  Journal- 
-American;  Harry  McGonigal,  Philadelphia 
Bulletin;  Michael  McKee,  Syracuse  Herald- 
Journal;  Bill  Merrill,  Springfield  Union,  Gor¬ 
don  Miller,  N,  Y.  Mirror;  R.  Miller,  New 
York  Herald  Tribune;  Glen  R.  Morse,  Boston 
Record,  and  Watertown  Times;  Wilbur  Mosh¬ 
er,  Syracuse  Herald-Joumal;  Carl  D.  Nesen- 
sohn.  New  York  Times;  Anthony  Newman, 
Syracuse  Herald-Journal;  George  Northridge, 
Ogdensburg  Journal. 

Augustine  Pasquerella,  Philadelphia  Eve¬ 
ning  Ledger;  William  L.  Pitts,  Syracuse  Her¬ 
ald-Journal;  William  E.  Pearson,  Herald-Jour¬ 
nal;  Eugene  Potter,  Herald-Journal;  Edmund 
F.  Reid,  Brooklyn  Eagle;  Walter  Rucb,  Phila¬ 
delphia  Inquirer;  Robert  E.  St.  Clair,  N.  Y. 
Journal-American;  George  Staab,  Philadelphia 
Bulletin;  Mathew  Sullivan,  Gannett  Newspa¬ 
pers;  Lewis  Sebring,  N.  Y.  Herald  Tribune; 
Robert  Smithling,  Syracuse  Herald-Journal; 
David  Sentner,  N.  Y.  Journal-.American;  Guy 
Stonestreet,  Rochester  Democrat  6r  Chronicle; 
A.  C.  Tenny,  N.  Y.  Times;  Clyde  Thompson, 
Syracuse  Herald-Journal;  Arch  C.  Wagar, 
Watertown  Mirror;  G.  M.  Walker,  Boston 
Record  and  Watertown  Times;  William  J. 
Wallace,  N.  Y.  News;  William  Warren;  News; 
Roger  Waters,  N.  Y.  Times;  Tom  Watson. 
News;  Frank  Weir,  Philadelphia  Evening 
Ledger;  John  Wiggins,  AP;  Elmer  T.  Wili, 
Syracuse  Herald-Journal;  Ben  Wliite,  Phila¬ 
delphia  Bulletin. 

Correspondents  now  present  at 
Camp  Beauregard  La.,  for  the  maneu¬ 
vers  of  the  third  army  are: 

Roy  P.  Stewart.  Daily  Oklahoman  and 
Daily  Times,  Oklahoma  City;  Alan  Shilin, 
International  News  Service;  Jeff  Davis,  New 
Orleans  Item,  United  Press;  A.  E.  Erxleben, 
Jacksonville  (Fla.)  Journal;  George  W.  Shan¬ 
non,  Alexandria  Town  Talk;  T.  L.  Gatlin, 
Memphis  Commercial  Appeal,  and  Ed  Kilman, 
Houston  Post. 

Maneuvers  for  the  fourth  army  will 
be  in  two  sections  in  the  northwest. 
Newsmen  at  Fort  Lewis  are: 

L.  H.  Gregory,  Portland  Oregonian;  John 
Cornell,  Los  Angeles  Times;  R.  B.  Bermann 
and  K.  .\.  Harris,  Seattle  Post-Intelligencer; 
Peter  Ocrotty  and  Barney  Peterson,  San 
Francisco  Chronicle;  Charles  D.  Baylis  and 
M.  H.  Ouimet,  Army  and  Navy  Publishing 
Co.,  Inc.;  John  Noble,  Oakland  Tribune. 

Following  signified  their  intention  to  attend: 
Jack  B.  Beardwood  and  Paul  C.  Wagner,  .AP, 
Tacoma;  Arthur  Schoeni,  UP,  Olympia:  Har¬ 
old  Heroux,  Sid  Ahern  and  Robert  C.  A\  eak- 
ley.  INS;  Hanson  W.  Baldwin,  Neze  York 
Times;  Harland  L.  Plumb,  Aberdeen  Daily 
World;  .Albert  Harris,  Oakland  Tribune. 


EDITOR  (Sc  PUBLISH! 
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EDITOR  &  PUBLISHER 
CALENDAR 

Aug.  9-10— West  Texas  Press 
Assn.,  annual  convention,  Colo¬ 
rado  City,  Texas. 

Aug.  23-25 — Northwest  Daily 
Press  Assn.,  summer  meeting. 
Breezy  Point  Lodge,  Pequot, 
Minn. 

Sepi,  10-11 — Central  States 
Circulation  Mgrs.  Assn.,  meet¬ 
ing,  Palmer  House,  Chicago. 

Sept.  16-17 — Interstate  Cir¬ 
culation  Managers  Assn.,  Fall 
convention.  Hotel  Claridge,  At¬ 
lantic  City,  N.  J. 


7  of  Defense  Group 
Interviewed  on  Air 

Washington,  D.  C.,  Aug.  6 — National 
Defense  Advisory  Commission  mem¬ 
bers  are  not  available  for  newspaper 
interviews,  but  the  following  an¬ 
nouncement  was  sent  to  Washington 
correspondents  today  to  be  given  pub¬ 
licity: 

“The  seven  members  of  the  Na¬ 
tional  Defense  Advisory  Commission, 
appointed  by  the  President  to  coor¬ 
dinate  the  nation’s  resources  for  the 
defense  effort,  will  be  interviewed  by 
leading  commentators  on  nationwide 
hookups  over  the  four  major  radio 
networks  Thursday  evening,  Aug.  8, 
from  9:30  to  10  p.m.  Eastern  Stand¬ 
ard  Time. 

“The  Commissioners  taking  part  in 
the  program  are:  Ralph  Budd,  in 
charge  of  the  transportation  division; 
Chester  Davis,  in  charge  of  the  agri¬ 
cultural  division;  Miss  Harriet  El¬ 
liott,  in  charge  of  the  division  of  con¬ 
sumer  protection;  Leon  Henderson,  in 
charge  of  the  division  of  price  stabili¬ 
zation;  Sidney  Hillman,  in  charge  of 
the  division  of  labor  supply;  William 
S.  Knudsen,  in  charge  of  the  pr(xluc- 
tion  division;  Edward  R.  Stettinius, 
Jr.,  in  charge  of  the  raw  materials  di¬ 
vision. 

“TTie  commentators  who  will  do  the 
questioning  are  Hjalmar  Baukhage 
and  Earl  Godwin  of  National  Broad¬ 
casting  Co.,  Fulton  Lewis  of  Mutual 
and  Albert  Warner  of  Columbia 
Broadcasting  Co.” 

■ 

Mme.  Tabouis  Says 
France  Will  Revolt 

Stalwart  champion  of  democracy 
in  Europe,  Genevieve  Tabouis,  foreign 
editor  of  UOeuvre,  of  Paris,  who  ar¬ 
rived  here  on  July  29,  a  refugee  from 
France,  said  in  an  address  Aug.  7 
that  the  collapse  of  France,  a  result 
of  internal  disunity,  is  only  tempo¬ 
rary,  and  that  the  “real  France”  would 
some  day  come  to  life  again,  perhaps 
sooner  than  anyone  expected  because 
Frenchmen  know  how  to  revolt. 

Madame  Tabouis,  whose  arrest  for 
previous  anti-German  articles  has 
been  ordered  by  the  Nazi-dominated 
Fren(di  regime,  spoke  at  the  weekly 
luncheon  of  the  Overseas  Press  Club 
of  America,  where  she  was  guest  of 
honor,  at  the  Hotel  Gladstone,  New 
York.  She  was  introduced  by 
Johannes  Steel,  former  New  York 
Post  foreign  writer,  now  radio  news 
commentator  for  station  WMCA,  New 
York. 

Harold  Callender,  New  York  Times 
European  correspondent,  who  returned 
t-o  the  U.  S.  several  weeks  ago,  said 
the  Nazi  invasion  of  Norway  “was 
the  first  step  of  the  western  offensive.” 
He  said  he  doesn’t  believe  the  Russo- 
Nazi  partnership  will  survive  the  war. 

LYKKE  CONVALESCING 

Chris  Lykke,  promotion  manager  of 
Son  Francisco  News,  is  convalescing 
from  an  apfiendectomy. 


Buick  Launches 


es  Auto  It  A< 
Previews  Aug.  13 


By  HIL  F.  BEST 

Detroit,  Aug.  7— The  vanguard 
newspaper  editors  is  starting  to  a: 
in  Detroit  to  attend  the  Buici  i 
view  Aug.  13  which  will  start  the  !  j 
car  showings  with  a  vengence. 

Each  year  the  automobile 
facturers  have  taken  the  means 
these  press  previews  to  properly  j 
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boys 


troduce  their  new  models.  Altnc  Jve  am 


Transc 

due 


rjMve  u 

Trk 


Jg.  10 


practically  all  of  the  major  co.T.a 
nies  have  set  their  dates  there  is 
rumor  that  one  of  the  companies 
discontinue  the  preview.  The 
paper  men  have  been  able  to  berj 
present  to  their  readers  the  new  moiBiey  a 
of  any  manufacturer  after  haiAeruni 
visited  the  factory  at  preview  time. 

With  four  previews  scheduled  n 
week,  Buick  at  Flint,  Hudson 
at  Detroit,  Plymouth,  Aug.  15  atllilKavati 
troit,  and  Willys-Overland  Aug.  16 


■itish 
!ing  hi 
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Toledo,  the  largest  group  will  be  Aening 


Detroit  during  this  week 
At  Lansing  Aug.  29  for  Oldsmobj 


and  at  Detroit  Aug.  30  for  PacbAacuati 


are  now  given  as  definite  dates.  T: 


Studebaker  preview  will  undoubteiAed  un( 


be  held  the  week  of  Aug.  18  as  w 


the  Nash  showing.  Nash  is  belierAK  Tra 


to  be  scheduled  for  Aug.  23  here 
Detroit, 


Maxon  Servicing  Zephyr 

While  no  confirmation  is  avaiia:^^*^®' 
on  the  switch  of  the  Lincoln 
advertising  account  to  Maxon,  L-. 
which  was  first  carried  in  this  c: 
umn,  Maxon  officials  now  admit  x\ 


vicing  the  account.  Active  on  the  afsked,  1 


It  w 


count  will  be  Harry  Wismer  who 
been  a  radio  announcer  on  a  lo 
Detroit  station. 

Another  rumor  places  the  name 
another  out-of-town  motor  car  ma;  ame  t 
ufacturer  returning  to  a  Detn  nmmn 
agency  which  is  just  being  orgama  cript  p 
This  agency  headed  by  an  outstandfl  whole* 
former  agency  executive  has  a  ormati 
made  announcement  of  any  accoifl  Iritain, 
at  this  writing 


Dan  Eddins,  president  of  the  P*  BosI 


!ure  wj 


mouth  Motor  Coiporation,  has  changWu 
the  preview  place  with  the  foUowALond 
wire:  “Please  come  at  12  noon.tArougl 
General  Office  Building,  w  Lon 
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Massachusetts  Avenue,  Detroit  -  Jier  B< 
stead  of  the  Engineering  Building’  lie  typ 

fflS  WIFE  GOT  STORY  S' 

Washington,  D.  C.,  Aug.  5-Rob»'j^i'  ( 


Davis,  p>olice  repiorter  for  the  Wiuhi’l 
ton  Times-Herald,  telephoned  hea  1 

quarters  to  inquire  whether  “anvtib  Pprovj 
is  doing,”  learned  that  four  meal  *5 
patients  in  red  hospital  suits  were  F 

large  from  Walter  Reed  Hospitals  th 

then  left  for  work  after  jokingly  si? 
gesting  to  his  bride  of  one  weekth  M  Po 
she  keep  a  lookout  for  the  qusi  ^heme 
A  few  minutes  after  he  reached  ?  'wnmit 
police  press  room,  his  wife  telephos  ■■  Joi: 
that  the  men  were  in  front  of  ^ 

Davis  home.  A  p>olice  scout  car  Cm 
dispatched  and  three  of  the  patiw^okii 
were  returned.  The  fourth  is  stiB^' 
large.  I** 


TWO  JOIN  KASTOR 
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V.  T.  Mertz,  formerly  advertis?  J 

manager  of  Associated  Distribui?  g 

has  joined  H.  W.  Kastor  &  Sons  A  e  N.  C 
vertising  Company,  Chicago,  as  ’  lill.  D 
count  executive  on  Procter  4  '.  C.  ( 

ble  business.  Effective  Aug.  15.  ( 

Denton,  formerly  with  W.  E. 
Company,  Chicago,  will  join  the  KsS 
agency  in  an  executive  capacity-  ' 


HEADS  MEDIA  DEPT. 

Fred  H.  Anderson,  formerly  (d 
ton  &  Bowles,  Inc.,  has  joined  I' 
Ellington,  Inc.,  as  head  of  the 
department. 
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Boston  Transcript  Awaits 
Iritish  Child  Evacuees 


eanslOSTON,  Aug.  7— Forty-six  British 
boys  and  girls  between  the  ages  of 
re  and  16,  nicknamed  in  London 
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ork  between 
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OR  AUGUST  10,  1940 


By  RICHARD  N.  JOHNSON 
Publisher,  Boston  Transcript 


K  mM^ey  are  the 
•erunnersofSOO 
itish  children 
L".g  brought  to 
Aug.  Aston  imder  the 
at  D#cavation  plan 
the  Boston 
rening  Tran- 
ript. 

Before  child 
.acuation  work 


Richard  N.  Johnson 
the  United  States  had  been  organ- 


.eifed  under  the  United  States  Commit¬ 
tor  Care  of  European  Children, 
Deiifnk  Transcript  plan  was  under  way 
here  A  the  month  of  June.  It  all  began 
en  Transcript  readers  made  in- 
ries  to  the  paper  about  securing 
idren.  They  expressed  their  eager- 
icss  to  take  children  into  their  homes 
L'oviding  the  adjustment  to  the  new 
vironment  would  not  be  too  diffi- 
j!t.  How  would  it  be  possible,  they 
ked,  to  acquire  children  who  would 
;  pretty  certain  to  fit  happily  into 
leir  homes. 

'Wholesaler'  in  Children 

It  was  thus  that  the  Transcript 
ir  nuJ  tame  to  undertake  the  project  as  a 
De'-’a  k^miunity  public  service.  The  Tran- 
garea  |cript  plan  was  essentially  to  act  as  a 
■'arda  Wholesaler,”  first  to  arrange  for  the 
las  a  brmation  of  the  child  group  in 
iccoid  Britain,  and  second  to  arrange  for  the 
lame  number  of  private  “foster”  homes 
be  Pv  h  Boston.  First  step  in  the  proce- 
|we  was  the  formation  of  a  committee 
siiiW  k  London.  This  was  explored  initially 
on  Aa  lirough  Mr.  and  Mrs.  Keon  Hughes 
'  If  London.  Mrs.  Hughes  is  a  for- 
oit  J>  tier  Bostonian  well  acquainted  with 
ling  lie  type  of  professional  and  business 
BV  readers  of  the  Tran- 

RT  script.  Mr.  Hughes  is  managing  di- 
-HoH  l^cfor  of  Benn  &  Company,  a  London 
rashai  loblishing  house. 

1  hea  1  Hugheses  secured  the  stamp  of 
iproval  from  Jeffrey  Shakespeare 
bo  is  in  charge  of  the  Empire  Evacu- 
Ition  plan.  Next  link  in  the  chain 
ital  a  the  interest  of  Lord  Cameron, 

jly  su  of  the  London  Daily  Telegraph 
ti  |nd  Post,  who  agreed  to  support  the 
►heme  with  publicity  providing  a 
mmittee  could  be  formed  to  handle 
Joint  efforts  of  the  American  Red 
ross  Center,  the  London  branch  of 
e  Chase  National  Bank,  the  English 
'Peaking  Union  and  Ambassador 
oaeph  Kennedy  resulted  in  the  im- 
•jcdi.ite  formation  of  the  “American 
Cimmittee  for  the  Evacuation  of 
yhildren.”  The  committee  was  as 
•lows;  Laurence  L.  Tweedy,  chair- 
Justin  R.  Weddell,  vice-chair- 
an.  and  W.  G.  Bent,  G.  H.  Carr,  B. 
N.  Cruger.  J.  McG.  Gauntlett.  D.  L. 

D.  B.  Grant,  Mrs.  J.  B.  Mennell, 
C.  Ordway,  C.  S.  Wheeler. 
Co-ordination  Committee 


function  of  the  American  Com- 
=T.itteo  was  to  co-ordinate  all  the  dif- 
(ff  P*‘?j®cts  for  group  evacuation 
le,  ^  children  to  America,  of  which 
plan  for  500  children 
as  the  largest  and  most  ready  for 
^ccution. 

l^lth  the  knowledge  that  the  proj¬ 


ect  was  ready  in  London  the  Tran¬ 
script  on  July  2  received  the  approval 
and  sponsorship  of  the  United  States 
Committee  for  the  Care  of  European 
Children  which  had  just  been  formed 
under  Marshall  Field,  Winthrop  Aid- 
rich  and  Eleanor  Roosevelt,  and  on 
July  3  ran  a  400-word  front  page 
editorial  appeal  to  its  readers  for  500 
homes  for  British  children.  The 
United  States  Committee  agreed  to 
assist  in  the  work  of  securing  visas 
and,  through  the  local  child  care 
agencies  in  Boston,  to  approve  homes 
volunteered  through  the  Transcript 
and  to  place  the  actual  children  on 
their  arrival  in  specific  homes.  Thus 
the  specialized  task  of  child  placement 
was  delegated  to  professional  hands. 

The  financial  setup  of  the  plan  is  as 
follows:  The  American  foster  parent 
guarantees  full  support  of  the  child 
during  its  stay  in  America  and  agrees 
to  pay  their  pro  rata  share  of  all  ex¬ 
penses  of  getting  the  child  to  Boston, 
excluding  the  ocean  passage  which 
is  paid  by  the  British  parents.  These 
costs  include  $63  paid  to  the  U.  S. 
Committee  for  an  insurance  trust 
fund,  head  tax  and  visa  charges.  In 
addition  to  this  there  are  transporta¬ 
tion  costs  from  port  of  debarkation, 
food,  shelter,  and  possibly  partial  cost 
of  adult  escorts.  TTie  total  of  all  these 
costs  will  run  to  something  less  than 
$138  per  child. 

Voluntter  Staff  in  Boston 

On  the  London  side,  rapid  progress 
has  been  made.  On  July  8  a  cable 
was  received  from  the  American 
Committee  in  London  stating  that  by 
the  end  of  the  week  of  July  13  “the 
applicants  for  the  Transcript  plan 
would  exceed  the  number  of  possible 
acceptances.”  On  July  13  the  Amer¬ 
ican  Committee  cabled:  “Tell  Boston 
her  quick  and  friendly  invitation  is 
gratefully  and  confidently  met  here 
by  British  parents  and  is  furnishing 
this  Committee  valuable  experience 
and  precedent  in  handling  other  offers 
from  American  communities.” 

In  Boston  a  volunteer  staff  was  set 
up  in  the  publisher’s  office  to  inter¬ 
view  and  explain  the  project  to  pros¬ 
pective  foster  parents.  Committees 
were  formed  in  some  45  different  sub¬ 
urban  communities  to  interest  families 
in  taking  children  and  caring  for  the 
details.  In  some  of  these  towns  the 
doctors  and  dentists  volunteered  to 
care  for  the  children  free  of  charge 
during  their  American  stay.  Private 
and  public  schools  have  co-operated 
on  the  problem  of  education.  The 
Blue  Cross  for  hospital  service  and 
the  White  Cross  for  doctor’s  medical 
service  have  made  their  facilities 
available  at  special  group  rates. 

The  preparatory  work  of  interview¬ 
ing  and  preparing  the  children  in 
London  and  the  preparation  of 
the  foster  homes  in  Boston  has 
been  a  tremendous  task  which 
has  been  accomplished  entirely 
through  the  generosity  of  volunteers 
who  have  given  freely  of  their  time 
and  effort.  As  of  Aug.  6,  homes  for 
208  children  had  completed  all  for¬ 
malities  and  homes  for  between  one 
and  two  hundred  more  were  in  vari¬ 
ous  stages  of  completion. 

If  the  evacuation  of  children  from 
Europe  to  America  is  to  be  developed 
on  a  large  scale  and  is  to  be  successful 
in  the  future,  our  experience  in  deal¬ 


ing  firsthand  with  hundreds  of  pros¬ 
pective  homes  clearly  indicates  the 
necessity  for  the  careful  placement  of 
a  child  in  an  American  environment 
as  similar  as  possible  to  the  environ¬ 
ment  from  which  the  child  came.  This 
applies  not  only  to  the  welfare  of 
the  child  and  the  foster  parent  during 
the  American  stay,  but  also  to  the 
problems  that  will  arise  when  the 
child  eventually  returns  to  his  owm 
parents  in  Britain.  The  very  essence 
of  the  Transcript  project  was  to  give 
its  services  to  bring  about  a  match  of 
a  homogenous  British  child  group 
with  a  homogenous  group  of  Ameri¬ 
can  foster  homes. 

Projects  such  as  these  are  practical 
methods  of  developing  a  better  under¬ 
standing  of  peoples  of  different  na¬ 
tionalities.  We  think  of  our  yovmg 
“Transcripters”  as  little  Rhode’s 
scholars. 

newsdahy'plan 

Hartford,  Conn.,  Aug.  8 — While  in 
the  process  of  reorganizing  and  re¬ 
vamping  the  Hartford  (Conn.)  News- 
daily,  photo-offset  newspaper  which 
made  its  debut  here  in  March  and 
suspended  for  the  summer  in  June, 
Bice  Clemow,  its  editor  and  founder, 
has  operated  his  photo-offset  plant  as 
a  commercial  job  house  ever  since  the 
suspension  was  announced.  No  date 
has  been  set  yet  for  the  re-publica¬ 
tion  of  Newsdaily,  but  Mr.  Clemow 
said  this  week  that  he  expected  to 
start  up  again  early  in  September. 

SWISHER  ILL 

Harold  E.  Swisher,  managing  editor 
of  the  Hollywood  (Cal.)  Citizen- 
News,  is  in  the  Hollywood  Hospital 
following  a  near- collapse  at  his  desk 
Aug.  3.  He  was  reported  resting  com¬ 
fortably  after  being  given  emergency 
treatment. 


Pope  Pleads  for 
"Responsible"  Press 

The  Pope  Aug.  7,  according  to  a  dis¬ 
patch  to  the  New  York  Times,  urged 
the  abandonment  of  propaganda  cam¬ 
paigns  fostering  hatred  among  foreign 
nations.  He  made  his  plea  in  a  speech 
to  approximately  1,000  persons  during 
the  weekly  audience  in  the  Vatican. 

Although  the  Pontiff  mentioned  no 
names,  it  was  clear  that  his  words 
were  especially  addressed  to  the  bel¬ 
ligerent  countries.  He  deplored  the 
lies  that  he  said,  are  appearing  daily 
in  a  “certain  press”  and  appealed 
to  journalists  and  writers  in  general 
to  show  a  greater  sense  of  respon¬ 
sibility  toward  their  readers. 

“Besides  the  writings  that  spread 
impiety  and  bad  morals,”  the  Pope 
said,  “we  cannot  omit  to  mention 
ethers  that  propagate  falsehoods  and 
cause  hatred.  Falsehood,  which  is 
abominable  in  God’s  eyes  and  loathed 
by  every  right-thinking  person,  is 
even  more  so  when  it  spreads  slander 
or  sows  discord  among  brothers. 

“As  those  anonymous  maniacs  whose 
pens  have  been  dipped  into  venom 
and  cause  the  crumbling  of  domestic 
happiness  and  solidarity,  so  a  certain 
press  seems  to  have  set  for  itself  the 
task  of  destroying  the  brotherly  rela¬ 
tions  among  the  children  of  the  same 
Heavenly  Father  within  the  great 
family  of  the  peoples. 

“This  hateful  task  is  sometimes 
achieved  with  the  book,  but  more 
often  with  the  newspaper.” 

SON  TO  McCABES 

Mr.  and  Mrs.  Charles  McCabe  an¬ 
nounce  the  birth  of  an  814-lb.  boy, 
David,  their  third  son,  Aug.  2  in  Doc¬ 
tors’  Hospital,  New  York.  Mr.  Mc¬ 
Cabe  is  publisher  of  the  New  York 
Daily  Mirror. 
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Editor  &  Publisher 

(JANUARY  -  JUNE) 
CAREFULLY  INDEXED 


mW  READY 


TN  reply  to  an  insistent  and  growing  demand.  Editor 
&  Publisher  is  now  prepared  to  supply  cloth  and 
leatherette  volumes  of  the  weekly  issues  at  the  end 
of  each  six  months  of  the  year,  accompanied  hy  a 
thoroughly  topical  index. 

These  hound  volumes  are  an  attractive  addition  to 
any  desk  or  library,  especially  appropriate  for  news¬ 
paper  libraries,  advertising  offices  and  schools  of 
journalism. 

Each  book  will  contain  between  fifteen  and  seventeen 
hundred  pages  and  is  ready  the  middle  of  January 
and  the  middle  of  July. 

Advanced  orders  are  required.  Make  your  reserva¬ 
tion  for  the  January-June  volume  now. 

Price  $15.00  per  Year  :  $7.50  per  Volume 
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N.  Y.  Dailies 
Feud  Over 
The  Weather 

The  weather,  as  usual,  provided 
newspapermen  with  a  welcome  relief 
from  war  and  political  headlines  this 
week  as  one  New  York  daily  accepted 
the  indirect  challenge  of  another  re¬ 
garding  levity  in  the  what-has-here- 
tofore-been  solemn  daily  weather  re¬ 
ports. 

Alleging  “there  is  one  recent  de¬ 


yesterday.  Temperatures  are  due  to - - — 

continue  moderate.”  NEWSPAPERS  BOUGHT  AND  SOLD 

When  reversed,  Yelnats  Reklaw  Properties  listed  below  are  offered  either  by 


SitvatioiK  Wanted 

AdTcrtuinf 


spells  Stanley  Walker,  former  city 
editor  of  the  Herald  Tribune,  who  is 
now  writing  editorials  there.  He  was 
born  in  Lampasas,  Tex. 

■ 

Ordered  from  Hungary, 
Conger  in  Romania 


the  publishers  themselves  or  by  the  more  Advertising  Manager  — 
reliable  brokers  m  the  field.  Classified  and  National;  good  r“ 


garding  levity  in  the  what-has-here-  Beach  Conger,  New  York  Herald  Kewspaper  lease,  with  pnrehase  option, 

tofore-been  solemn  daily  weather  re-  Tribune  correspondent,  who  was  or-  wanted  by  former  publisher  chain  papers, 
ports.  dered  to  leave  Hungary  by  the  Hun- 

Alleging  “there  is  one  recent  de-  tiarian  Government,  has  arrived  safely  ceUent  record  with  references  Write 
velopment  in  the  art  and  science  of  m  Bucharest,  Romania,  according  to  a  ..faJly.t" Ed.tor  &  Publ.sher._ 
newspaper  writing  that  may  merit  the  mes^ge  received  by  his  office  this  Wanud--Dally;  population  20^0^ 
consideration  of  the  Columbia  School  week.  Conger  was  ordered  Aug.  5  to  000  cash.  To  close  deal  by  October  1st. 

of  Journalism,  the  Newspaper  Guild,  leave  Budapest  by  Aug.  8.  Send  complete  details,  paid  circulation, 

and  the  American  Society  of  News-  Inquiries  at  the  Hungarian  Foreign  month""**  ttn-ms,  gross  income  by  the 
paper  Editors,”  the  New  York  Herald  Office  by  the  U.  S.  Legation  brought  MURRAY  E.  HILL  &  ASSOCIATES 
Tribune  in  an  editorial  Monday  con-  the  reply  that  the  German  Govern-  Newspaper  Brokers  Nashville,  Tennessee 
tinned:  “It  is  one  of  those  things,  ment  had  complained  about  articles  Experienced  pubUsher  wishes  to  purchase 
apparently  trivial  at  first  sight,  which  written  by  Conger  from  Budapest.  J'n  “early ''forties’,  ^"cenent  Tcold 

might  easily,  if  allowed  to  spread,  The  Hungarian  Foreign  Office  Press  referencos.  Write  fully  and  in  confi- 

have  grave  effects  upon  the  national  Bureau  Aug.  2  warned  foreign  news-  dence  to  Box  i369^Editor  &  Publisher.^ 
sanity.  To  come  to  a  quick  point,  we  naner  corresnondents  aeainst  renort-  Dallies,  any  sise,  wanted  immediately  for 


apparently  trivial  at  first  sight,  which  written  by  Conger  from  Budapest, 
might  easily,  if  allowed  to  spread,  -phe  Hungarian  Foreign  Office  Press 
have  grave  effects  upon  the  national  Bureau  Aug.  2  warned  foreign  news- 
sanity.  To  come  to  a  quick  point,  we  paper  correspondents  against  report- 
refer  to  the  growing  practice  on  the  ing  news  “which  is  either  against 
part  of  certain  newspapers  of  trying  Germany  or  Italy  or  in  opposition 
to  make  their  weather  stories  sound  with  known  political  principles  and 
like  anything  except  stories  about  the  policies  of  the  Axis.” 


.  intplligent  producer.  Box  1351 

T  I  ~  &  Publisher. 

Newspapers  For  Sale  _ _ _ ^ 

-  Classified  Manager-Assistant.  Now  « 

{237 — California,  exclusive  daily  in  town  as  Classified  Manager  momine.! 

of  10.000.  $22,500.00.  half  cash  Mur-  small  dailies  and  doing  a  good  ini 

ray  E.  Hill  &  Associates,  Nashville.  G.M.  says  so).  Seven  years’  nn. 

-  -  large  and  small  dailies  and  a  -  • 

Newspapers  Wanted  ^-8^  mlVi  S 

iwspaper  lease,  with  purchase  option,  w»tron**“p^s  — **^’" "*  ' 

wanted  by  former  publisher  chain  papers.  ^  usMl'crr*!!"* 

In  early  forties;  preference  South,  East  t  ,  wiih  tho  n ’ 

or  Middle-west.  Wide  experience.  Ex-  ?hP  won.en^ 

cellent  record  with  references.  Write  liaiier  Box  1349  Editor 

fully  to  Box  1284.  Editor  &  Publisher.  ni)  paper.  Box  1349,  Editor  , 

anted — Daily;  population  20,000  to  50,-  Classified  Manager  —  present  pipf. 
000;  circulation  5,000  to  25,000.  $25,-  ^7.'"  increase  your  clauiicd 

000  cash.  To  close  deal  by  October  1st.  1248,  Editor  &  Publisher. 

Send  complete  details,  paid  circulation,  ,  ,  j  , 

price  and  terms,  gross  income  by  the  National-local  Advemsing,  10  years  1 
month  2nd  papers.  Available  manager  or  , 

MURRAY  E.  HILL  &  ASSOCIATES  >>'»"  Box  1360,  Editor  &  Publiibr 

‘wspaper  Brokers  Nashville,  Tennessee  ,  .  .  .7  .  „ 

- - National  Advertising  Manager,  haviiu- 

;perlenced  pubUsher  wishes  to  purchase  able  contacts  with  executives  wkt 
small  daily.  East,  South,  or  Middle  West.  trol  advertising  allotments,  seeln  - 

In  early  forties,  excellent  record  with  tiiiiity  wittli  progressive  publisher 

references.  Write  fully  and  in  confi-  cellent  background  and  .sales  • 

dence  to  Box  1369,  Editor  &  Publisher.  Salary  secondary  to  opportunitv. 

..  .  J  1364,  Editor  &  Publisher. 


clients.  Substantial  cash  payments.  Write  seven  years’  sound  experience  newc, 
at  once  if  you  wish  to  sell.  Newspaper  5  000  20,000  circulation, 

Appraisal  Corp.,  101  Park  Ave.,  N..  \.  C.  -hj.  -anable.  asreressive  s.le.- 


like  anything  except  stories  about  the  policies  of  the  Axis.”  Newspaper  Brokers 

.  Conger,  former  Berlin  correspon-  capable  handling,  buying,  selling,  mergers. 

Word  Embroiderers  dent  for  the  Herald  Tribune  left  No  leases  or  trades.  Highest  references. 

The  Herald  Tribune  charged  “these  Germany  last  November  when  the  LBN  FEIGHNER  AGENCY,  Nashi^le^  Mich, 

word-embroiderers  .  .  .  must  tell  the  German  Government  objected  to  one  PACIFIC  COAST — Newspaper  properties, 

facts  of  the  weather  situation  in  an  of  his  dispatches,  denied  to  him  cable,  N^wspap'or"  Brok**e'J'?*^'^Mtlls*'"To'wer*!*^San 

oblique  fashion — sometimes  after  the  telephone  and  mail  services  and  ex-  Fr«noisoo. 

manner  of  a  Chinese  fable,  sometimes  eluded  him  from  all  conferences.  - - 


Write  me  in  confidence.  Arthur  W.  Stypes. 
Xewsjiaper  Broker,  Mills  Tower,  San 
Francisco. 


in  a  style  faintly  reminiscent  of  P.  G.  , 

Wodehouse,  sometimes  with  a  Robert  ______ 

Benchley  touch,  but  usually  in  SEEKS  FM  SOrOOO  ^/VATT 
phrases  and  fancies  which  are  infi-  The  Federal  Communications  Com- 
nitely  more  kittenish  than  any  of  mission  last  week  formally  acknowl- 
^Bese.  edged  the  filing  of  an  application  by 


Business  Opportunities 


this  capable,  aggressive,  sales 
advertising  man,  28,  ready  to  uS 
AD  MANAGERSHIP  of  amall  d 
large  weekly.  | 

Competent  copy,  layout,  itlei  -si 
tive  ability.  University  eduettioe  I 
ried.  Employed.  Box  1276,  Ed  ^ 
Publisher. 

Situations  Wanted 
Grcnlation 

Circulation  Manager — Build  aoaad  ) 
lotion  at  minimum  cost.  Fifteen  1 
well  rounded  experience.  Expert  .1 
organization  and  training,  r  i 
manuals.  Excellent  record.  Age  35 1 
ried.  two  children.  Central  or  iA 
States  preferred.  Box  1323,  E;  ■ 
Publisher. 


“Some  of  the  literature  turned  out  the  Milwaukee  Journal  Co.  for  a  50,- 
by  the  New  School  of  Weather  Re-  000  watt  commercial  FM  station.  Mil- 
porting  has  a  certain  baffling  quality  waukee’s  present  frequency  modula- 
that  no  conservative  can  view  with  tion  station,  W9XAO-— also  owned  by 
equanimity,”  the  Herald  Tribune  Ihe  Journal — is  operating  on  an  ex- 
stated.  adding  it  still  preferred  to  read  perimental  license  expiring  Jan.  1. 


tliat  “a  light  rain  fell.”  rather  than:  ^  ■ 

“Gilbran  Takyikian,  a  rug  tycoon,  was  CIRCULATORS  TO  MEET 

strolling  up  lower  Fifth  Avenue  at  The  Central  States  Circulation 
7  o’clock  last  evening  when  a  rain-  Managers’  Assn.,  will  meet  Sept.  10-11, 
drop  hit  him  in  the  face.”  at  the  Palmer  House,  Chicago. 

On  Tuesday  the  New  York  World- 
Telegram  accepted  the  bait  with  its  — — 

usual  airy  front  page  weather  yarn  H  C!CiTL*¥ L*'r\ 

headlined,  “See  Today’s  Editorial,”  ^  p* 

which  in  turn  said:  ^ 

“Since  the  World-Telegram  for  a  X  ^ 

year  or  two  past  has  been  pioneering  — 

in  the  weather  it  can  only  admit  with  "SITUATIONS  WANTED" 

a  certain  pride  that  it  belongs  among  .  ... 

those  ‘certain  newspapers.’  What  is  so  ,  « 

sacrosanct  about  the  weather?  Why  4  _  '.40  Sir  lin! 

shouldn  t  it  accept  its  portion  of  criti¬ 
cism,  and  also  a  gold  star,  for  good  "HELP  WANTED" 

deportment?  Why  should  it  be  ex-  ir-  l  ■  l  e\.j 

empt  from  the  laughter  and  tears  of  on  ^*’^1- 

mankind?  It’s  no  sacred  cow.  There’s  *  Jl"’*  jl"* 

no  one,  be  he  ever  so  humble,  who  Z  II"’**  “  .1"* 

doesn’t  own  a  stake  in  the  weather,  so  in'**  •  par  inu 

why  shouldn’t  we  go  to  work  on  it?  "BUSINESS  OPPORTUNITIES" 

No  Harm  to  Weather 
“We  claim  as  a  minimum  accom- 
plishment  that  our  efforts  haven’t  \  Tl"’*  ~  P*’’  I"* 

done  the  weather  any  harm.  The  Her-  tune*  .70  per  line 

OTHER  CLASSIFICATIONS 

belongs  to  that  class  which  takes  the 

weather  lying  down— to  those  Mark  (CeiK  with  Order) 

Twain  people  who  are  always  talking  * 

of  it  but  who  never  lift  a  finger  to  do  ^  timet  —  .70  per  line 

anything  about  it.  Count  five  words  to  line,  box  number  to 

The  World-Telegram  refused  to  let  be  counted  ei  three  words.  Minimum 
up  in  its  weather  stories  and  on  u.  .  i-  .  o  x  •  j 

Wednesday  its  one-paragraph  item 

read:  “Yelnats  Reklaw,  a  match  game  8“»'"***  Opportunities  end  other 


CLASSIFIED 

RATES 

"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  per  line 
4  timet  —  .40  per  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  ■—  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 


AX  ()I>I>ORTUNlTY:  The  ordering  into  the  traini^r " 

r  ”  .1,  .7  manuals.  Excellent  record.  Agr  S5 

1920)  of  a  .small  northwestern  0*7  <*»  7  ried,  two  children.  Central  or  ■. 

newspaper  makes  it  necessary  for  him  stales  preferred  Box  1323  E; 

to  sell  his  one-third  interest  in  that  paper.  .  P 

Price  $20,000.  Cash  necessary  $5,000.  _ ; _ _ 

balance  to  be  paid  at  end  of  jenj  >f  circulator,  30,  colleRe  yraduste, 
purchaser  K  services  as  manaKini;  editor  hackKroiind  incliidinR  four  inn  I 

prove  sati.sfactory  to  other  partner  and  Moines  Repisler-Tribiine.  West  Con: 

if  piirehaser  wishes  to  remain  with  or-  ferred.  Box  1361,  Editor  A-  Publiiie 

^anization.  %  per  cent  interest  to  be  _ ; _ _ 

paid  monthly  on  $5,000  invested  durinp  District  M&nager.  age  29,  five  yn^ 
tliis  year  of  probation  and  entire  amount  perience  morning  field.  Fimilur 

to  be  repaid  to  i.iirchaser  if  Iransaetion  dealership  sales  and  promotion. 

to  either  party.  ployed — seeks  change  with  opporti.: 

Additional  iiifomiation  will  be  given  to  advance.  Box  1279.  Editor  i  P;: 

persons  interesteil  who  furnish  satisfac- _ _  _ _ _ 

tory  evidence  of  journalistic  and  financial  Successful  Young  District  Mansfer 
ability  to  complete  the  deal  immedmtely.  able.  Reliable,  age  28.  Prominent 

Address  Box  1356,  Kditor  &  Publisher.  tion  iiinnairer  references.  Box  1336 


perience  morning  field.  Faniiliir 
dealership  sales  and  promotion, 
ployed — seeks  change  with  npi^or:-; 
advance.  Box  1279,  Editor  i  P- 


Unusual  Opportunity  for  weekly  newspaper 
man  with  wide  exiierience  to  connect  with 
best  weekly  proposition  in  Mid-South  as 
partner  with  man  who  has  had  many 
years’  experience  on  mechanical  side  but 
does  not  like  front  office  work.  Or  would 
be  interested  in  selling  controlling  in- 


able.  Reliable,  age  28.  Prominent 
tion  manager  references.  Box  1336 
tor  &  Publisher. 


Situationt  Wanted 

Administrative 


interested  in  selling  controlling  in-  Executive  Secretary.  Woman,  r 


tercst  to  right  party.  Proposition  calls 
for  high  type  man  with  few  thousand 
dollars  to  imt  in  sure  thing.  Full  par¬ 
ticulars  will  be  sent  to  parties  with 
enough  rash  to  handle.  Address  Box 
1348,  Editor  &  Publisher. 

Circulation  Frometion 

Successful  subscription  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO., 
Occidental  Building,  Indianapolia. 

See  oui  ad  on  page  183  in  the  International 
Year  Book.  Hudson  DePriest  &  Asso¬ 
ciates.  World’s  Record  Circulation  Build¬ 
ers,  246  5th  Ave.,  X.  Y.  C. 


Help  Wanted 

In  a:!swering  advertisements  of  the  "Help 
H'.inted"  nature,  it  is  advisable  to  submit 
copies  of  references  rather  than  the  nripinals. 
Copies  serve  the  purpose  and  avoid  possible 
loss  of  originals. 

Advertising  Manager  for  weekly,  town  of 
4500.  One  of  best  semi-weekly  news¬ 
papers  in  country.  Citizen,  Iowa  Falls, 
Iowa. 

Experienced  salesman  and  sales  executive 
competent  to  market  three  better  than 
average  comic  and  educational  feature 
strips.  Give  full  particulars  first  letter. 
Box  1358.  Editor  &  Publisher. 


Count  five  words  to  lino,  box  number  to  average  comic  and  educational  feature 
,  .  j  .,  1  , .  strips.  Give  full  particulars  first  letter, 

be  countad  at  three  words.  Minimum  Box  1358.  Editor  &  Publisher. 

space,  three  lines.  References  required  Publishing  New  Magazine.  Writers  send 


tycoon  from  Texas,  was  strolling  up  involving  teU  of  property  or  goods, 
lower  Fifth  Avenue  at  7  o’clock  last 

evening  when  a  raindrop  hit  him  in  FORMS  CLOSE  THURS.  NOON 
the  face.  This  gave  Mr.  Reklaw  a  .  ,  ..  ..  ^  ^  . 

thought  process.  He  thought  the  rain-  7  .  -d  *4^- 

drop  might  signify  rain.  It  did.  Rain  •  *i**month  registrafion  in  fhe 


fell,  in  fact,  through  most  of  the  night, 
making  today  a  bit  cooler  than  it  was 


Personnel  Service.  Applicants  are  regis- 
fered  only  in  this  manner. 


for  descriptive  booklet.  World  Opinion 
Assoeiates.  35  Vi.  32nd  St.,  N.  Y.  C. 

Wanted:  National  Advertising  Mansger. 

Large  Southwestern  newspaper  desires 
young  man  with  experience  on  southern 
newspaper  to  handle  national  advertising, 
also  local  jobbers  and  manufacturers  rep¬ 
resentatives.  Permanent  place  for  right 
man,  experience  in  national  field  neces¬ 
sary.  Enclose  photo  and  state  age  and 
full  details  in  first  letter.  Box  1359, 
Editor  &  Publisher. 


newspaper;  dependable  on  df:* 
personnel :  handle  correspondestt. 
stenographer.  Can  rewrite.  Boi 
Editor  &  Publisher. 


It  Yoa  Seek 

A  JOB 

In  Any  of  These  Fieldt: 
Administratine  Manajeinem 

Advertising  Mechanical 

Circulation  Promotion 

Editorial  Puhlicily 

k  Utilize  These  Services 


L  Draft  a  four-time  ad  setting  ^ 
your  qualifications  and  send  ^  J 
with  payment.  (Count  five  •w®  ’ 
the  line;  40c  per  line,  per  issue)^ 
four  consecutive  issues,  your  axm 
will  reach  prospective  employers. 
are  placed  directly  through  w 
source.  . 

2.  Fill  out  completely  the  rigisW* 
blank  that  will  be  sent  you  J' 
ceipt  of  copy.  Registration  hP* 
for  six  months,  and  this  pr*"J 
makes  your  record  available  te  * 
publishers  and  executives  calliei  y 
us  constantly  for  help  for  all 
ments  of  a  newspaper  and  its*" 
Journalistic  fields.  Your  cm"*' 
respected,  of  course. 

S.  Deadline,  12dX)  Thursday.  M* 

EtPPERSONNELSEB^ 

1700  lime*  Bldg.  N.  >■ 


for  august  10,  1940 


SitHotions  Wanted 

Adminiitrative  (G>nt’d) 

OeneraJ  Manager 
or  Publisher’s  Assistant 
Actual  working  experience  in  every  depart¬ 
ment.  including  10  years’  editorial.  Five 
rears’  assistant  advertising  manager  large 
automobile  company.  At  i)re8ent  vice  pre¬ 
sident  nationally  known  firm.  Family  man, 
40.  Familiar  with  every  detail  news¬ 
paper  administration.  Kight  connection 
more  important  than  money.  Excellent 
references.  Write  or  wire  Box  1347, 
Editor  &  Publisher. 

Situationt  Wontad 
Editorial 

A  Live-Wire  Writer,  three  years  New  York 
daily,  desk  work  World’s  Fair  Press 
Department,  seeks  steady  work  as  re¬ 
porter,  rewrite  or  with  Radio  Station  or 
Publicity  Firm.  College  graduate,  have 
speed  graphic.  Box  1309,  Editor  & 

Publisher. _ 

AHressiTC,  34,  10  years  New  York,  Wash¬ 
ington,  nationally  known  photo  editor 
qualified  in  editorial,  sports,  publicity 
fields,  go  anywhere,  top  references.  Box 

1331,  Editor  &  Publisher. _ 

Afi-aronnd  man,  36,  married;  15  years’ 
experience  inside  and  out;  now  telegraph 
desk  East;  wants  permanent  job  any¬ 
where  but  prefer  Middle  West  or  Coast. 
Available  September.  Box  1353,  Editor 

k  Publisher.  _  _ 

Afflurican,  27,  just  back  from  Europe, 
speaks  and  writes  English,  Spanish, 
French.  German.  Experienced  news 
translator-condensor.  broadcaster;  any¬ 
thing  to  restart.  Box  1374,  Editor  & 
Publisher. 


ARE  YOU  PLANNING 
A  PHOTO  DEPARTMENT? 

Why  buy  expensive  equipment?  I  will  fur¬ 
nish  complete  plant.  Experienced  de¬ 
partment  head  and  photographer.  31, 
married.  P'or  further  details,  address 
Box  1352,  Editor  &  Publisher. 

Artist — 30,  versatile,  8  years’  experience 
in  metropolitan  field;  retouching,  magu- 
line  experience,  capable  draftsman.  Mar¬ 
ried.  seeks  position  with  newspaper  or 
advertising  agency.  Box  1342,  Editor  & 
Publisher. 

Capable  Young  Reporter:  features,  news, 
sport.s.  Also  publicity  and  radio  news 
ex|)erience.  Box  1371,  Editor  &  Publisher. 


Reporter  Going 

Another  Reporter  Placed 

The  ranks  of  the  working 
press  were  swelled  by  yet  an¬ 
other  Personnel  Serviee  regis¬ 
trant  with  the  plaeing  of 
Clayton  G.  Going.  25,  of 
Dalton,  N.  Y.,  as  general 
reporter  with  the  Poughkeep¬ 
sie  (N.  Y.)  Eagle-ISptis. 

Every  uceek  newspaper¬ 
men  find  jobs  or  obtain 
better  positions  through 
the  classified  columns 
of  Editor  &  Publisher 
and  through  the  Per¬ 
sonnel  Service. 

IHE  PERSONNEL  SERVICE 
editor  &  PUBLISHER 


Situations  Wantnd 

Editorial  (Coat’d) 

Cartoonist;  21;  editorial,  sports  ex¬ 
perience  with  newspaper  of  60,000 
circulation;  knowledge  of  layout  and 
retouching;  samples  on  request.  Box 
1324,  Editor  &  Publisher. _ 

Copyreader,  24,  one  year  weekly,  three 
years’  daily  experience  covering  all 
angles  news  and  desk  work.  Excellent 
references.  Box  1328,  Editor  &  Pub¬ 
lisher^ _ 

Cub  Reporter,  22,  reviewing  and  writing 
experience;  college  graduate  high  honor.s; 
salary  secondary.  East,  world-travelled. 
Box  1351.  Editor  &  Publisher. 

Cub  Reporter,  23,  journalism  graduate,  some 
experience,  newspaper  references;  small 
daily  or  weekly.  East.  Box  1332,  Editor 
&  Publisher. 

Does  any  small  to  medium  sized  newspaper 
want  Harvard  honors  graduate,  college 
magazine  experience,  for  apprentice  re¬ 
porting,  editorial,  feature  work,  and  ex¬ 
perienced  book,  movie,  and  music  review¬ 
ing.  Box  1338,  Editor  &  Publisher. 

Editorial  work  on  daily  wanted  by  jour¬ 
nalism  graduate.  22,  year’s  experience, 
employed.  Box  1363,  Editor  &  Publisher. 

Editor-Reporter:  Two  years  SCRIPPS- 
HOWARD  reporter;  two  years  city  editor 
small  daily.  Experienced  photographer — 
own  equipment.  Phi  Beta  Kappa.  Age 
26.  Box  1251,  Editor  &  Publisher. 

EDITORIAL  AS.SISTANT,  Or  Any 
Journalistic  Work,  anywhere. 

Woman.  Good  newspaper  style,  direct  and 
concise;  fine  command  of  English;  rewrite 
and  editing  experience;  widely  traveled; 
well-educated;  cultural  background;  ex¬ 
cellent  references  in  journalistic  field. 

Box  1128  Editor  &  Publisher. 

Editors 

small  or  large-town  dailies  who  desire 
editorial  writer,  editorial  assistant,  or 
general  news  reporter  with  foreign  ex¬ 
perience,  contact  American  newspaper¬ 
man  20  years’  newspaper  and  magazine 
experience  in  France  as  editor,  writer  of 
feature  articles,  and  news  correspondence. 
Have  had  personal  contacts  with  people 
now  in  the  news.  Ex-Serviceman,  for¬ 
merly  editor  Pari.s  Post  magazine, 
American  Legion.  Write  Box  1330,  Edi¬ 
tor  &  Publisher. 

Experience  CountsI  Sixteen  years  city,  coun¬ 
try  reporter,  editor  features,  editorials. 
Moderate  salary.  Healthy,  energetic.  Box 
1286,  Editor  &  Publisher. 

Experienced  Editor,  editorial  writer,  desires 
to  purchase  minority  interest  in  medium¬ 
sized  daily  and  participate  actively  in 
operation  of  paper — preferably  in  Cali¬ 
fornia  or  South.  Box  1308,  Editor  & 
Publisher. 

Experienced  Newspaperman,  24,  wants  spe¬ 
cialized  luibliration.  managing  editorial 
jMisitioii.  A.  B..  Washington.  Opportu¬ 
nity  first  consideration.  Now  in  New 
York.  Box  1265,  Editor  &  Publisher. 

Farm  Writer,  eleven  years’  experience, 
wants  agricultural  editor’s  job,  small-city 
daily.  Have  Speed  Graphic.  Will  start 
investment,  right  paper.  Box  1303,  Edi¬ 
tor  &  Publisher. 

Feature  Writer,  Woman,  experienced;  just 
returned  from  abroad;  capable  columnist 
on  foreign  affairs.  Go  anywhere.  Box 
1283.  Editor  &  Publisher.  _ 

FLYING  NEWSPAPERMAN  I 

Future  news  requires  aircraft  knowledge. 
Have  you  a  qualified  man !  Good  r<'i>or- 
ter,  j)botographpr  (Sjieed  Graphic),  make 
np  editor.  Could  do  i)hotography  column. 
Now  with  N.  Y.  C.  daily.  September  in¬ 
terview.  Box  1370,  Editor  &  Publisher. 

Girl  desires  reportorial  ]>osition.  Three 
years’  exiterienee  society  editor.  Refer¬ 
ences.  Box  1328,  Editor  &  Publisher. 

News  Photographer 

Fifteen  Years  on  Chicago  daily.  Have  own 
equipment.  Go  anywhere.  Box  1372. 
Editor  &  Publisher. 

Nieman  Fellow  seeks  change.  Ten  years’ 
experience,  daily,  weekly.  Editorial  and 
news  writer.  Box  1325,  Editor  &  Pub¬ 
lisher. 

Photographer — Single,  22  yrs.  old,  good 
personality,  college,  car,  cameras  and 
equipment.  Experience  in  aerial,  style, 
publicity,  features,  and  general  news  pic¬ 
tures.  At  present  partner  in  successful  and 
growing  news  picture  business,  but  desir¬ 
ing  change.  Box  1334,  Editor  &  Pub¬ 
lisher. 

Reporter,  29,  six  years  NsY.C.,  looking  for 
berth  on  small  city  daily.  South  or  South¬ 
west.  Box  1373,  Editor  &  Publisher. 

Reporter,  26,  A.B.  Go  anywhere,  cover 
anything.  Wide  experience  New  York, 
Pennsylvania  dailies.  Sports,  general, 
I  editorials,  rewrite.  Box  1341,  Editor  & 
Publi.sher. 


Shop  at-  THE  EQUIPMENT  MART  — And  Sav« 

New  Equipment  end  Supplies  —  Used  Machinery  Bargains 
For  the  Printing-Publishing  Field 

Composing  Room  Equipment  For  Sole  Mechanical  Equipment  For  Sole 


Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y. 

Goss  Mat  Bolling  Press;  Rouse  Band  Saw; 
Linotypes,  models  5-8-14.  Many  other 
items.  Northern  Machine  Works,  Marshall 
&  Jefferson,  Phila.,  Penna. 

Guaranteed  Rebuilt  Linotypes  &  Intertypes 


See  HOOD  FALCO  CORP.  First 


225  Varick  Street 


New  York,  N.  Y. 


Linotype  Machines  are  rebuilt  much  more 
economically  thru  our  specialized  service. 
Modernization  possible  only  thru  STAR 
improved  parts.  Ask  for  details.  Lino¬ 
type  Parts  Company,  203  Lafayette  St., 
New  York  City. 

LINOTYPE,  INTER’TYPE  MACHINES 
All  models.  Completely  Rebuilt. 

Linotype  Supply  Co. 

335  Canal  Street _ New  York  City 

Model  eSM  42-Fica  Intertype,  serial  num¬ 
ber  over  10,000.  Also  rebuilt  Linotypes 
and  Intertypcs  of  all  models;  Monotypes, 
Cylinder  Presses,  Job  Presses,  Automatics. 
We  guarantee  new  machine  performance. 

PAYNE  &  WALSH  CORPORATION 
82  Beckman  Street _ New  York,  N.  T. 

Monomeit.  Printers  I  Why  Melt  twice? 
Install  Monomeit,  put  yourself  ahead 
melting  only  once  I  Delivers  hot,  clean, 
jireheated  metal  to  the  machines.  In¬ 
creases  iirodiietion,  cuts  costs,  reduce.s 
down  time.  Provides  more  slugs  of  a 
higher  quality.  Get  the  facts  I  Write: 
.Monomeit  Co..  Dept.  5.  Minneapolis, 
Minnesota. 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon,  To- 
wanda,  Penna. 

Mtchonicol  Equipment  Wanted 

2  Double  Width  Units 
2  Folders.  AC  Drive 
Stereo  Equipment,  one  color  cylinder, 
22%'  cut-off  and  36.000  Speed. 

Address  Box  1274  Editor  &  Publisher. 


All  sizes  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  John  Thomp¬ 
son  presses.  Linotypes,  Intertypes,  com¬ 
plete  plants  bought  and  sold. 

GRAPHIC  MACHINERY  EXCHANGE.  Inc. 
30  We.st  24th  St.  New  York  City,  N.  Y. 
Rebuilt  Stereotype  machinery.  Hoe  and 
Wood  Dry  Mat  Rollers,  Hoe  Flat  Router. 
Hoe  Saw  and  Trimmer,  Goss  Jig-Saw  and 
Drill,  Wesel  Flat  Saw,  Hoe  8-column 
Flat  Casting  Box,  Metal  Furnace  and 
Pump.  Casting  Boxes,  Tail  Saw  and  Shav¬ 
ers.  What  can  you  use?  John  Griffiths  Co., 
Inc.,  145  Nassau  St.,  N.  Y.  C. 

Hoe  Double  Fly  Can  Folder, 

Cut-off  22  %  " 

ADVOCATE,  NEWARK,  OHIO 
HOE  5  TON  METAL  FURNACE 
George  O.  Heffelman,  406  W.  Pico 
Lo.s  Angeles,  California 

Fhoto-Engroving  Equipment  For  Solo 

CHEMCO 

Photo-Engraving  Equipment 
complete  film  plants 
Chemco  PhotoProducts  Company 
230  W.  41st  Street  New  York  City 

Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York,  N.  Y.  _ Chicago,  Ill. 

Used  Camera  complete  for  one  man  engrav¬ 
ing  plant,  60-line  cuts  up  to  11x17;  also 
120  and  1331ine,  14x17,  screens;  Wesel 
beveler;  Wesel  Washington  handpress, 
22x28.  Tribune-Herald,  Casper,  Wyo. 

Press  Room  Equipment  For  Sole 

Used  Hoe  4-unit  or  6-unit  straight-pattern 
design  steel-cylinder  roller-bearing  presses, 
with  or  without  pancoast-design  2  color 
couples;  also  Z  -  pattern  super  -  speed 
presses;  available  for  immediate  ship¬ 
ment.  R.  HOE  &  CO.,  Inc.,  910  East 

138th  St.,  New  York.  N.  Y.  _ _ 

Duplex  flatbed.  Model  E,  two-way  impres¬ 
sion.  Excellent  condition.  Now  in  op- 
(-ration.  Lawton  (Okla.)  Constitution. 

Rubber  Plate  Equipment  For  Sole 

H.H.H.  Electro-Hydraulic  Vulcanizers  for 
manufacturing  precision  rubber  printing 
plates.  H.  H.  Heinrich,  Inc.,  200  Varick 
Street,  New  York  City. 


Situations  Wanted 
Editorial  (Cont’d) 

Situations  Wanted 
Mechanical 

Reporter,  24,  one  year  large  Northwest  daily, 
three  months  United  Press  bureau,  nine 
months  NBC  publicity;  Yale  graduate, 
desires  jiosition  on  Metropolitan  daily 
anywhere.  Aggressive  with  straightfor 
ward  style.  Good  references.  Apply  Box 
1362.  Editor  A  Publisher.  _ 

Reporter,  24,  wants  New  England  or  Texas 
daily  editorial  position.  References,  writ¬ 
ing  samples.  Oi)portunity  first  considera¬ 
tion.  Box  1265.  Editor  &  Publisher. _ 

Telegraph  Editor,  Massachusetts  daily,  wants 
California  job.  Moving  in  fall.  Joiirnalism 
graduate.  Box  1307.  Editor  &  Publisher. 

Top-Notch  Reporter,  24,  now  working  three 
years  in  100,000  city,  seeks  opportunity 
anywhere.  Dependable.  Excels  in  fea¬ 
tures.  College  graduate,  offers  highest 
recommendations.  Box  1295,  Editor  & 
Publisher. 

University  Journalism  Graduate,  with  four 
years’  exi>erience  on  Metropolitan  daily, 
seeks  position  as  telegrai)!).  city  or  sports 
editor,  reporter  or  editorial  writer  in  city 
of  50.000  or  less.  Box  1260,  Editor  & 
l’ublishe_i\ _ 

Weekly  editor  two  years,  24,  desires  report¬ 
ing  on  daily,  preferably  midwest.  Col¬ 
lege  graduate.  Box  1321,  Editor  &  Pub¬ 
lisher. 

Woman,  feature  writer;  two  years  Metro¬ 
politan  reporting,  two  years  foreign  ser¬ 
vice;  also,  magazine  and  radio  experience. 
Box  1283.  Editor  &  Publisher. _ 

Writer,  fast,  accurate  on  news,  features, 
sports,  business;  daily  and  magazine  ex¬ 
perience.  Box  1281,  Editor  &  publisher. 

Young  College  Man,  23,  nnmarried.  I  want 
editorial  work  on  small  daily  or  weekly, 
after  October  Igt.  Box  1268,  Editor  A 
Publisher. 

Young  Sports-Writer  seeks  either  change  to 
reportorial  or  copy  desk  work  or  chance 
for  a  sports  editorship.  Unmarried,  college 
graduate.  Box  1260,  Editor  A  Publisher, 


Tubular  Press  Combination  Pressman-Stereo¬ 
typer;  reliable,  married;  three  children; 
need  steady  position.  Held  foremanship 
position  until  paper  suspended.  Ad- 
dres.s,  E.  &  P.  Personnel  Service. 

Situations  Wanted 

Promotion 

Turn  that  Job  of  reconstruction  to  a  pro¬ 
motion  manager  1940-46.  Fourteen 
years  Florida  research.  Files  complete, 
political-business.  Box  1250.  Editor  A 
Publisher. 


More  Situations  bottom  next  column.  More  Situations  boHom  next  column. 


Publicity 


Publicity  Man — Specialist  in  industrial  field 
desires  change.  Box  1322,  Editor  A 
Publisher. _ 

Young  writing  executive  witli  six  years’ 
newspaper,  news  agency,  public  rela¬ 
tions  work.  Handle  aciount  for  small 
progressive  publicity  agency  or  publicity 
for  growing  firm.  Box  1346.  Editor  A 
J’liblisher 
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SHOP  TALK  AT  THIRTY 


MUCH  AS  WE  appreciate  the  many 
kind  letters  which  have  come  from 
readers  of  our  recent  Shop  Talks, 
we’ve  decided  on  a 
Reporter  change  of  pace  for 
ui<  this  week,  anyway,  in 
deference  to  August 
Weekly  G.  weather,  weariness  of 
almost  -  war,  and  a 
subject  about  which  we  want  to  write. 
It  was  a  relief  last  Sunday  to  turn 
from  the  tense  arguments  of  Gen. 
Pershing  and  Col.  Lindbergh,  the 
news  of  bomb-dropping  and  double¬ 
dealing  in  Europe,  to  a  book  by  a 
newspiaperman  who  has  realized  the 
traditional  ambition  of  the  reporting 
craft  —  the  ownership  of  his  own 
country  weekly. 

We  knew  Henry  Bettle  Hough  on 
the  Columbia  campus  25  years  ago. 
He  and  his  brother  George  were  en¬ 
rolled  in  the  School  of  Journalism, 
preparing  to  step  into  the  footsteps 
of  their  father,  George  A.  Hough,  Sr., 
then  and  for  many  years  afterward 
managing  editor  of  the  New  Bedford 
(Mass.)  Standard.  Henry  Hough  was 
graduated  in  1918,  if  we  recall  cor¬ 
rectly,  did  New  York  newspaper  work 
for  a  while,  then  took  a  job  with  the 
Institute  of  American  Meat  Packers 
in  Chicago.  As  a  publicity  man,  with 
traditional  New  England  thrift,  he 
probably  accumulated  a  few  more 
dollars  than  would  have  stayed  in  his 
pocket  as  a  newspaperman,  and  he 
took  two  important  steps  simultane- 
otisly.  He  married  and  bought  a 
newspaper  in  one  of  the  few  by-wasrs 
that  remained  of  America  in  1920— 
the  Vineyard  Gazette,  in  Edgartown, 
Martha’s  Vineyard,  Mass.  His  story 
of  newspaper  life  on  that  little  island 
in  the  Atlantic  Ocean  is  told  in  quiet, 
scholarly,  yet  never  dull  prose  under 
the  title  of  “Country  Editor,”  pub¬ 
lished  this  week  by  Doubleday-Doran. 
It’s  well  worth  a  few  evenings’  read¬ 
ing. 

Large  buyers  of  advertising  will 
find  it  worth  their  while,  too.  There 
are  scattered  paragraphs  in  this  story 
of  20  years  as  a  weekly  publisher 
which  are  both  a  challenge  and  a  use¬ 
ful  tip  to  an  advertiser  who  wants 
to  make  his  spending  count.  And 
these  are  paragraphs  which  most  ad¬ 
vertising  agency  chiefs  won’t  point 
out  to  their  clients. 

It  is  undoubtedly  expensive  for  an 
agency  to  attempt  to  do  business  with 
the  many  small  units  in  the  weekly 
field,  and  any  competent  weekly  pub¬ 
lisher  will  admit  that  the  number  of 
his  contemporaries  worth  an  adver¬ 
tiser’s  attention  is  proportionately 
small.  On  the  other  hand,  any  fair- 
minded  reader  of  “Country  Editor” 
will  close  the  book  convinced  that 
there  are  some  weeklies  which  it 
would  be  worth  considerable  trouble 
to  be  in,  and  that  the  difficulties  which 
are  always  cited  against  advertising 
in  weeklies  do  not  and  should  not 
universally  apply. 

•  *  • 

ONE  OF  Mr.  Hough’s  reflective  para¬ 
graphs  on  this  phase  seems  to  us 
quotable.  He  says,  commenting  on 

his  20  years  in  Ed- 
A  Scallion  gartown;  “Advertis- 
To  Thn  ®  profession 

*  j  ..  was  not  in  its  in- 

Advrfiser. 

practitioners  liked  to 
say,  but  it  was  adolescent,  and  it  had 
an  adolescent  preoccupation  with 
things  which  were  a  lot  of  fun.  Big 
campaigns,  color  pages  in  daily  news¬ 
papers  and  magazines,  radio  programs 
—all  these  were  sporting.  It  seemed 


A  Scallion 
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Advnriisers 


By  ARTHUR  ROBB 

to  US  that  advertising  men  often  con¬ 
fused  the  tonic  effect  of  such  enter¬ 
prises  upon  themselves  with  supposed 
advantages  that  did  not  always  exist. 

“It  was  a  curious  thing  that  the 
advertising  profession,  with  all  its 
genius,  which  could  report  at  the  drop 
of  a  hat  upon  the  number  and  nature 
of  fountain  p>en  sales  in  the  nation 
for  the  past  10  years,  or  make  a  sur¬ 
vey  of  consumer  taste  for  cheese,  and 
without  the  knowledge  of  which  no 
fly  of  public  caprice  could  fall,  had 
never  been  able  to  learn  anything 
about  country  weeklies  because  there 
were  ‘too  many  of  them.’  The  pro¬ 
fession  which  had  marshalled  millions 
of  facts  had  been  stopped  by  the  prob¬ 
lem  of  10,000  or  so  small-town  news¬ 
papers.” 

Mr.  Hough  points  out  that  the 
quantitative  measurements  which  ad¬ 
vertisers  try  to  apply  to  all  media 
have  no  significance  for  the  small¬ 
town  paper.  In  our  opinion,  that  goes 
for  a  good  many  other  media,  which, 
like  Henry  Hough’s  Gazette,  have  to 
be  measured  by  the  character  of  the 
field  they  serve,  the  character  of  the 
service  they  render — marks  which  are 
usually  plain  upon  the  face  of  com¬ 
munity  and  papier,  and  which  are  far 
more  indicative  than  columns  of 
statistics. 

Mr.  Hough  points  out  that  the  first 
thousand  readers  of  any  country 
newspapier  will  include  all  of  the 
public,  social,  and  business  leaders  in 
the  community,  all  the  professional 
men,  and  all  of  the  taxpayers — in  a 
word,  the  pieople  who  buy  advertised 
goods.  And  he  is  right  in  claiming, 
we  think,  that  many  city  dailies  can 
achieve  circulations  running  into  the 
hundreds  of  thousands  without  hav¬ 
ing  a  similar  relative  impiortance  in 
their  communities.  And  he  makes  an¬ 
other  telling  point,  we  should  say,  in 
declaring  that  while  the  country 
weeklies  are  being  emancipated  from 
boiler-plate  printing,  the  dailies, 
through  increased  use  of  syndicated 
material,  are  trying  to  cater  to  “aver¬ 
ages”  rather  than  to  “readers.”  The 
small -town  daily  or  weekly  has  to 
talk  to  the  home  folks  in  their  own 
language. 

*  *  * 

WHEN  HENRY  HOUGH  bought  the 

Gazette  in  1920,  there  were  three 
weeklies  in  the  town.  The  Gazette 

had,  he  was  told,  600 
Into  the  circulation.  Its  type 
Aq*  of  handset  by  two 

„  . .  "iris  and  the  editor. 

Machinery 

ing  up  the  papier, 
setting  advertisements  and  job  work. 
Tlie  press  was  an  ancient  hand-power 
Fairhaven,  held  together  by  string, 
wire,  and  wooden  wedges.  Adver¬ 
tisers  let  their  copy  stand,  winter  and 
summer.  Getting  even  eight  pages  off 
the  press  in  two  printings  had  some 
of  the  aspiects  of  a  weekly  nightmare, 
and  when  it  was  necessary  to  print 
more  pages,  meeting  the  deadline  was 
a  miracle. 

Henry  and  Betty  Hough  haven’t 
made  any  fortune  in  Edgartown. 
They  have  enjoyed  life.  Their  papier, 
which  in  1920  had  an  uncertain  circu¬ 
lation  of  600,  now  has  a  national  repu¬ 
tation  and  2,700  circulation.  It  got  rid 
of  the  troublesome  job  department 
long  ago,  swapping  it  for  one  of  the 
rival  papers  and  some  of  their  scanty 
cash.  More  of  the  latter  went  for  an 
ancient  Model  L  Linotypie  (which  was 
born  long  before  our  time),  then  for 
a  three-decker  with  side-magazine, 
and,  crowning  glory,  a  flat-bed  web 


press.  The  tale  of  how  each  of  these 
successive  machines  was  woven  into 
the  hand-run  economy  of  the  old 
Gazette  will  bring  reminiscent  smiles 
in  many  a  newspapier  shop,  as  will 
the  saga  of  the  mechanization  of 
Henry  Hough,  the  unpredictable  dis¬ 
tributor  bar  on  the  Pre-Cambrian 
compiosing  machine,  and  the  golden 
showers  of  mats  that  occasionally  re¬ 
warded  the  fumbling  of  the  amateur 
opierators. 

*  *  * 

CITY  FOLKS  can  also  learn  from 
“Country  Elditor”  why  are  country 
correspiondents,  and  why  they  write 
as  they  do,  even 
Picturo  more  why  what  they 

-  , ,  write  is  usually 

of  Lifo  m  printed  as  it  is  writ- 
o  Villoqo  They  can  learn, 

too,  why  reform  cam¬ 
paigns  don’t  take  their  pace  from 
starry-eyed  crusaders,  but  from  the 
customs  and  traditions  of  the  com¬ 
munity.  A  place  like  Martha’s  Vine¬ 
yard,  with  three  centuries  of  white 
habitation  behind  it— Puritan,  Yankee 
Congr egationalist  and  Methodist, 
Portuguese  fisher  and  whaling  folk, 
plus  a  gradual  influx  of  summer 
residents — is  not  going  to  be  upset 
easily  when  a  zealous  newcomer  tries 
to  put  a  chunk  of  dynamite  under  its 
old  ways. 

Edgartown  and  its  environs,  how¬ 
ever,  stood  nicely  for  the  changes  the 
Houghs  wrought  in  the  Gazette  (es¬ 
tablished  1846),  and  the  revenue  from 
local  advertising,  at  a  rate  consider¬ 
ably  higher  than  when  the  news- 
comers  bought  the  papier,  paid  for  all 
improvements  gradually  and  provided 
cppxirtunity  for  more. 

And  these  islanders,  far  from  the 
crowded  streets  of  New  York  or  Bos¬ 
ton,  liked  the  good  minrder  story  and 
court  repiorts  provided  by  Henry 
Hough  when  the  town  had  its  first 
killing  in  years,  its  third  in  a  century. 
The  paper  really  did  itself  proud  on 
court  reporting,  devoting  many  col¬ 
umns  to  remarks  of  counsel,  the  judge, 
and  the  litigants.  Like  many  a  coun¬ 
try  editor,  Mr.  Hough  transcribed  his 
notes  directly  at  the  case,  later  on  the 
IJnotypie,  and  set  his  own  heads  as 
he  went  along  without  the  interven¬ 
tion  of  typewritten  copy.  Like  many 
another  country  editor,  he  had  a 
pjrint-shop  fire  which  scorched  and 
wet  ever^hing,  but  did  no  permanent 
damage,  beyond  the  scent  of  charred 
wood  that  returned  with  every  damp 
day. 

His  picture  of  the  life  and  work  of 
a  country  editor  is  a  book  in  itself. 
It  has  added  value  in  the  anecdotes 
and  word  snapshots  of  the  people  who 
make  up  a  country  paper’s  clientele 
and  workers.  If  the  market  for  coun¬ 
try  weeklies  doesn’t  have  a  boom 
after  this  book  gets  into  circulation  in 
daily  paper  city  rooms,  we  miss  our 
guess. 

•  *  • 

GETTING  BACK  TO  WHERE  we 
started,  it  seems  to  be  difficult  to 
keep  throwing  knuckle  balls.  What 
we  read  in  the  papiers 
Toe  Miich  seems  to  call  for  an 
Tolk  on  Too  occasional  whisker- 
_  _  trimmer,  even  in  a 

Pew  Poets 

resolved  to  be  calm. 
The  moving  force  this  time  is  the  dis¬ 
pute  raging  over  radio  and  in  news- 
p.apjer  columns  on  the  question  of 
selling  50  or  60  destroyers  to  England. 

If  you  read  Major  George  Fielding 
Eliot’s  piece  in  last  Sunday’s  New 
York  Herald  Tribune,  you  laid  down 


Toe  Miich 
Talk  on  Too 
Few  Facts 


ihe  papier  convinced  by  the  logic  a 
his  arguments  that  the  step  would  It 
a  direct  act  of  war  and  that  it  mig^ 
have  evil  consequences  otherwii 
Tliat  night,  came  Gen.  Pershing  t 
the  radio  with  strong  advocacy  of  fe 
sale.  Immediately  behind  him,  Cc! 
Lindbergh  plumpied  against  lettt, 
Britain  have  these  ships.  On  Tuesd 
morning,  Walter  Lippmann  gentl. 
scolded  his  fellow  columnist,  Maju 
Eliot,  for  taking  too  narrow  a  vin 
and  advocated  the  step  as  a  necesnn 
aid  to  victory  over  Hitler.  We<W 
day  morning,  Arthur  Krock,  in  th 
Times,  presented  a  cool  analysis  of  th 
questions  involved  and  took  no  stui 
on  his  own  account.  And  on  Wednts 
day  afternoon,  Gen.  Hugh  Johan 
declared  in  the  World-Telegram  da 
the  Navy  Department  did  not  loot 
with  favor  on  the  proposal  to  sell 

Spieaking  as  a  working  newspnpe- 
man  and  newspapier  reader,  widi  i 
little  background  of  front-line  woi 
on  the  Vesle  River  and  in  the  Argota 
I'orest,  we  feel  like  a  doughboy  mi 
fox-hole  when  he  hears  shells  coaa^ 
from  behind  him  and  lighting  in  tb 
vicinity  of  his  upturned  backside.  Bt 
knows  there’s  something  wrong  uc 
he  knows  also  that  he  can’t  do  i 
damned  thing  about  it. 

It  seems  to  us  that  this  question  i 
much  too  serious  for  casu2d,  unin¬ 
formed  discussion  in  newspapier  ooi- 
umns  and  on  the  air.  Not  one  of  tb 
pieople  we  mentioned  is  known  u  i 
naval  strategist.  Neither  is  WiUbi 
Allen  White,  who,  Gen.  Johnson  sus¬ 
pects,  had  something  to  do  with  Ca 
Pershing’s  spieech.  Neither  is  Roba; 
Neville,  of  PM,  who  decided  « 
Wednesday  that  Major  Eliot  and  Ga 
Johnson  were  all  wrong  in  suggest¬ 
ing  that  the  sale  might  move  us  to¬ 
ward  or  into  war.  Mr.  Neville  dbs 
the  aid  given  to  Spain  by  GennoQ 
and  Italy,  that  to  China  by  Sowi 
Russia  and  the  actual  clashes  of  Bup 
sian  and  Japanese  troopis — all  withrt 
nrecinitation  of  war.  He  may  be  ri^ 
but  the  arguments  he  uses  are  ii< 
those  which  have  been  advanced!? 
American  statesmen.  We  still  doe) 
like  sneak  wars  in  this  country. 

Our  suggestion  is  that  the  columnis!! 
and  commentators  and  propiaganfc 
button  their  lips  until  some  tangila 
propiosal  comes  from  President  Rooo; 
velt  or  the  Navy  Department,  ot 
is  laid  before  Congress.  As  the  b» 
stands,  it  appears  to  be  imposiSi 
for  the  United  States  to  transfer  W 
warships  without  the  consent  of 
Navy  Department  and  an  act  of  C*_ 
gress.  Up  to  this  writing,  none « 
these  official  agencies  has  had  a 
to  say  in  public.  All  the  action  k* 
been  in  the  grandstand. 

The  situation  is  extremely  deU^ 
and  extremely  technical,  all 
from  domestic  politics,  and  it  she* 
lie  handled  all  aside  from 
politics.  If  the  President,  who  is  ^ 
informed  on  naval  affairs,  and  ® 
chiefs  of  the  Navy  Departmeid 
lieve  that  we  can  spare  them,  wi»* 
V.  ithout  material  quid  pro  quo  hj 
Britain,  there  isn’t  any  doubt 
matter  will  come  officially 
Congress  under  propjer  auspices, 
isn’t  any  doubt,  either,  that  the  •‘j 
formation  on  which  any  recomm* 
lion  is  based  will  be  available  to 
press,  regardless  of  its  “confide* 
character. 

Until  that  comes  about,  we  - 
that  the  storm  of  controversy  on 
air  and  in  the  press  confuses,  r* 
than  enlightens,  the  public  whidi* 
have  to  pay  the  bills.  It  is  a 
of  propaganda  and  counter 
ganda,  with  the  newspapier 
and  the  radio  listener  being 
w'th  emotion  in  a  matter  over 
hard  facts  alone  ought  to  be 
trolling. 


gJl 


